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Luum’s Fabric of Space Collection
Luum Textiles introduces Fabric of Space, a collection designed
by Suzanne Tick. From constellations of stars, to the vibrational
qualities of sound and light, and the geological layers of the earth,
these five textiles embody all of the elements that surround us.
FULL STORY ON PAGE 3…

Bringing Resimercial Touches to the Workplace
Contributor Jeff Knoll of Ted Moudis Associates explains that
resimercial design elements in the workplace — comfortable
seating, a variety of lighting options, and flexible spaces — can
help us find the right balance between comfort and productivity.
FULL STORY ON PAGE 9…

Remembering Donald Maharam

CITED:
“IF YOU WANT TO LIFT
YOURSELF UP, LIFT UP
SOMEONE ELSE.”
—BOOKER T. WASHINGTON

Donald Maharam (1931–2022), was a textile engineer and served
as Maharam’s third-generation CEO, working with the company
from 1952 until 2000. We remember him by sharing Night and
Day, an excerpt from the book Maharam Stories.
FULL STORY ON PAGE 14…
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Acoustic Light Beam

Hear Yourself Think®
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Fabric of Space, a new collection designed by Suzanne Tick for Luum Textiles. Photo courtesy of Luum Textiles

Luum’s Fabric of Space Collection
by Anna Zappia
Luum Textiles introduces Fabric of Space, a collection
designed by Suzanne Tick. From constellations of stars, to
the vibrational qualities of sound and light, and the geological layers of the earth, these five textiles embody all of the
elements that surround us.
When Tick began to work on the collection, she thought
about the landscapes of space and the mind — and their
parallels. “Everything that is internal in our system is also
external, and what’s happening on a human level is also
happening in the universe. It’s fascinating when you start to

recognize the connection between things.”
As Tick and her team compared notes on color and design direction, a galactic thread was readily apparent. “We
review art, architecture, scientific studies, and what’s happening around the world. When we did our initial charrette,
we were looking at these images from the Hubble Space
Telescope and pictures of the surface of Mars that had just
come out. And these crystalized surfaces and iridescent,
anodized metals mimic celestial shine. So that quickly
became one of the overarching themes.”
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Images of outer space served as inspiration for Tick and her design team. Image credit: NASA, ESA, CSA, and STScI

Words like fabric and fringe are used to describe both space and textiles. Detailed images like this one of Mars
show that planetary surfaces resemble wrinkled and folded materials. Image credit: NASA/JPL-Caltech/University of
Arizona

The project became even more
personal for Tick when she realized the
same words were used to describe fabric and space. “In all of our research
we found textile terminology like ‘the
fabric of space’ and ‘the fringe of the
universe.’ We started talking about how
space is limitless and without boundaries, it is just this molten multitude of
galaxies. We wanted to create fabrics
like that.”
Tick noted that designed Fabric
of Space as a cohesive collection,
which appeals to specifiers looking
at interiors and exteriors holistically.
“These fabrics go together. We look
at the unified field, which is our entire
collection, and see how it plays with
our draperies and wallcoverings. We
are thinking about the outdoors and
indoors equally.
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GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 5 OF 24

products
Emergent
Renewable and recycled yarns are blended to create this
new hybrid upholstery fabric. Equal parts wool-blend and
cotton, a needle-punch process creates a unique and tactile
surface when color contrasting bouclé cotton loops emerge
through the surface of the wool-blend face. “This fabric
took more than two years to perfect. These thin loops pop
through and give Emergent this atmospheric quality that
reminds me of star clusters or a galaxy. That’s exactly how
we wanted it to look,” Tick explained.
Formwork
Formwork is a modern take on a classic jacquard twill,
carefully designed with a subtle, organic pattern within its
linear weave structure. The iridescence seen in the dozen
colorways activates the pattern at all angles. Celestial objects and planetary surfaces served as inspiration. “We all
love to stargaze and look at the constellations in the night
sky, and that was what really informed us. This material
looks like the Milky Way or the Happy Face crater on Mars.
It is a multipurpose fabric that can be used as upholstery
or to wrap walls or panels. It’s such a versatile material,”
Tick noted.
The unique and tactile surface of Emergent calls to mind clusters of stars.
Photo courtesy of Luum Textiles

Formwork is a modern take on a classic jacquard twill. Photo courtesy of Luum Textiles
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Spectral Array
Countless studies have shown that
mental health plays a pivotal part in
our emotional experience in a space.
A 100% UV polyester, Spectral Array’s
large-scale pattern references spectrograms. These diagrams map the
amplitude of light and sound waves
emitted during a physical event, such
as the firing of neurons in the brain.
“We looked at the patterns of the brain
waves, and tried to recreate them
using slub and chenille yarns,” Tick
explained.

The large-scale pattern of Spectral Array looks like a spectrogram, a diagram that maps the amplitude
of light and sound waves. Photo courtesy of Luum Textiles

Welded, an upholstery fabric, features a clear thermoplastic elastomer barrier.
Photo courtesy of Luum Textiles

Made of 100% cationic and disperse recycled polyester, Graviton looks like a classic linen fabric.
Photo courtesy of Luum Textiles

Welded
Welded is an upholstery fabric
that brings the art of woven textiles
to coated form using a new fusing
technology. Polyester fibers are woven
into a ground cloth to create a colorand-weave effect. A clear thermoplastic elastomer barrier, or TPE, is then
applied, making the material ink- and
stain- resistant, as well as bleach
cleanable. “Welded is really emulating
the earth’s core and crust, where there
is layer upon layer. And that’s what we
tried to do here, add layers but keep
the structural integrity,” Tick said.
Graviton
Graviton is a multipurpose textile
made of 100% cationic and disperse
recycled polyester. By utilizing innovative fiber and yarn spinning technology, a new and differentiated surface
is achieved. Once cross dyed, the
darker and lighter components appear
and disappear at random in the weave
structure, which creates a chunky,
variegated surface. “We always do
a lot of fiber work and you see that
with Graviton. It actually has a heftier
structure, but it looks like a linen and it
feels great,” Tick noted. 
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THE MELETE FAMILY OF CHAIRS

Fits in. And stands out.
Melete. Elevated style for every space.
Designed by Afteroom. Made by Keilhauer.

©2022 Keilhauer LTD.
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Bringing Resimercial Touches to the Workplace
by Jeff Knoll
The last two and a half years have
been harrowing for many, but with
countless employees having grown
accustomed to working from home,
workplace design experts are looking
at new ways to incorporate the comforts of home into the office. Termed
“resimercial” design, the growing trend
to introduce elements inspired by
residential design into the commercial
workplace, is accelerating at hyperspeed following the return to work
amid the COVID-19 global pandemic.
While the workforce shifts and many
return to in-person environments,
finding innovative ways to support the
transition back to the office and make
employees comfortable is paramount.
Rather than the cold and stark atmosphere workers have come to expect
from the typical corporate office, offering modern luxuries and diversity of
choice in terms of where and how they
work will ensure they are equipped
to succeed as they adjust to the new
normalcy.

Jeff Knoll, studio design principal at Ted Moudis
Associates Photos courtesy of Ted Moudis
Associates

When working from home, employees are afforded the freedom and flexibility to perform their tasks in a variety
of ways. Whether sitting at a desk for
heads down, intensive
work, relaxing on a sofa while taking
a conference call, or being able to eat
and work at their dining room table,

the opportunity to control and adjust
their workstyle in a given moment is
what they have come to enjoy. The
same can be said for expanded work/
life balance. While at home, team
members can take a walk and decompress when needed as well as accomplish chores around the house in

Workplace design experts are looking at new ways to incorporate the comforts of home into the office.
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Comfortable seating, a variety of lighting options, and flexible spaces are being integrated into the workplace.

between spurts of productivity. Taking
that into consideration, workplaces
are being adapted to accommodate
diverse ways of completing tasks to
support the desire for flexibility. Examples of this include benching, Zoom
conferencing rooms, huddle rooms,
working cafés and relaxation rooms.
Knowing that comfortable employees
are usually happier, more productive
and more creative, resimercial design’s
main goal is to create a workplace that
is welcoming and flexible. As such,
this emerging trend encourages workplace designers to integrate resimercial
design elements into the workplace
such as comfortable seating, a variety
of lighting options, flexible spaces
and accessories that help us find the
right balance between comfort and
productivity. Examples of this in action
can be as simple as taking the time to
consider the seat height of a banquette
at a working café or considering the
firmness of a sofa to ensure comfort
for prolonged use.

Key Design Considerations
Offices with resimercial influence
should be designed to maximize
comfort and ease of use for its working
inhabitants. Taking advantage of the
available windows and views as well as
incorporating biophilic design into the
process is a great way to start replicating the sensations of the natural world
and contributing to an environment
that significantly encourages productivity. The use of plants and green walls,
natural materials as well as patterns
of light and shadow to replicate light
streaming through trees are a few
examples of biophilia in action. When
leveraging comfort, workplace designers don’t just mean more luxurious
chairs and wood walls, but also provide
adequate privacy that enables workers to have confidential conversations
with colleagues, a quiet space to focus
and the ability to take a personal call
when needed. Workplaces that provide
huddle rooms with soft communal
furnishings, quiet rooms with ‘library

etiquette’ to focus, and phone rooms
for private personal conversations are
some ways this tactic can be achieved.
Lighting is another key factor to
consider when developing resimercial-inspired spaces. The level and
quality of the lighting in our homes
have tremendous influence in setting
tone, creating ambiance and providing comfort. In the workplace, studies
show that our productivity is directly
linked to lighting. Consequently,
providing open work areas flooded
with natural daylight or creating the
sensation of natural daylight in spaces
without access through lighting options
will maximize this phenomenon. Other
examples include daylight harvesting, adjusting the temperature of light
fixtures, having the ability to dim lights,
and being able to control one’s lighting
to suit the individual’s needs. Diversity
of lighting design throughout a space
(bright, dim, direct, indirect, cove,
task, etc.) are all as equally important
as the diversity of workspaces.
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GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 11 OF 24

a&d
Finding the Proper Balance
Understandably, there are no universal solutions to resimercial design
when it comes to selecting materials,
colors and textures that accomplish
the goals of the organization. The
team’s varying personal experiences
and references all impact their associations with materials. For example, a
particular shade of green may remind
one client of a cozy lodge while it may
reference grandmother’s stuffy home
to another. For some companies, deep
saturated colors feel comfortable while
others prefer neutral, monochromatic
tones that provide more warmth. That
being said, how a fabric feels and how
a piece of furniture ‘sits’ is important to
everyone regardless of the differences,
so giving clients the opportunity to test
and feel their options is essential.
When merging residential and commercial design styles, one of the most

important aspects to consider is that
the office still has to function primarily
as a workplace. Any residential aspects
of design that are incorporated into the
office must be flexible enough to be
comfortable, but also satisfy ergonomic
needs for long-term use and integration
of technology. Naturally, other crucial
qualities to examine are the durability
and cleanliness of the features and
furnishings. There is a fine balance
to strike because everyone wants
the warmth, softness, and comfort of
residential finishes and furnishings,
but employees recognize that it is a
shared space and that their coworkers
will likewise use those furnishings. Additionally, clients want a space that is
welcoming and inviting, but an obvious
“living room look” is typically considered an unwise design choice.
Resimercial design goes beyond
just physical attributes. Creating an

authentic space that accommodates
the direct needs of its occupants is the
epitome of residential-inspired design
for the workplace. Workplace designers should strive to create experiences
that help the workforce readjust to the
office and feel comfortable and welcomed after a long stint with at-home
jobs. As the world learns to navigate
a new sense of normalcy, resimercial
design could be the answer to many of
those concerns. 
Jeff Knoll, studio design principal
at Ted Moudis Associates, possesses
over 25 years of experience in interior
design. He approaches his designs
holistically – incorporating workplace
strategy, branding, biophilia, and
technology. His designs are rooted in
the workplace with a focus on the human experience. He prides himself on
creating designs that “feel like a place
people want to be.”

When merging residential and commercial design styles, the office still has to function primarily as a workplace.
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RESIDENTIAL ST YLE .
C O M M E R C I A L C A PA B I L I T I E S .
roomandboard.com/bicontract
800.952.9155
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Donald Maharam and wife Bonnie, ca. 1970.

Remembering Donald Maharam
Donald Maharam (1931–2022) was a textile engineer
who pioneered performance-measured textiles for commercial interiors. He served as Maharam’s third-gener-

ation CEO, working with the company from 1952 until
2000. Night and Day by Donald Maharam is an excerpt
from Maharam Stories (Skira Rizzoli, 2015).

Night and Day
by Donald Maharam
To put time and money into perspective, I graduated from college in 1952
and my starting salary in the family
business, lorded over by my father
and his three brothers, was $50.00/
week, netting a very impressive
$37.12 after taxes.
With nothing in the form of organized guidance, I was told to “start
learning the business and all the
departments.” At that time, we sold

costume and scenic fabrics for the
theater trade, along with all the display paraphernalia required for seasonal window displays in retail stores.
In addition to some rather mundane
office duties, I was the assigned
recipient of incoming calls from our
smaller accounts, thus my inheritance
of Jack Kukoff.
Jack manufactured skirt and sweater sets in a fourth-floor loft space on

14th Street, with a thirty-person sewing
pool. Every few months he would call
and order a bolt of our “bunny fur,” a
brushed synthetic fabric that simulated white rabbit. He would die-cut
the fabric into bunny shapes—one for
the skirt and one for the sweater. Not
exactly Chanel, but he had his niche.
In 1953, faux leopard became extremely popular in the fashion industry.
Hanora fake fur dominated the market,

09.05.22
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and demand outstripped supply. I
received an “emergency call” from Jack,
who wanted to know if we had “fake
leopard” in our collection of costume
fabrics. I explained that we offered a
leopard print on white satin and that
we could print this leopard pattern on
his bunny fur—our best approach to
simulate faux leopard. Jack immediately
wanted to know cost and lead time for
one thousand yards. The thousand yards
of bunny fur was immediately available,
and our printer on Manhattan’s west side
felt he would have no problem printing—
all told, the job would take two weeks.
I paid a visit to Jack, who looked at
the samples of our satin leopard print
and bunny fur rather quickly and said,
“Here’s an order for one thousand
yards, just get it going.” Based on a cost
of ninety-five cents, I had quoted $1.50
a yard, and he was delighted since,
as he pointed out, the “Hanora stuff”
cost him $2.25 a yard. I called Hanora
that afternoon and found that their faux
leopard was, in fact, $4.50 a yard.
Three days after I received his order,
the calls began to come on a daily
basis . . . “So, where are my goods?”
On day ten I was able to deliver four
fifty-yard bolts in a cab on a ninety-five
degree day at the end of July. Unfortunately, when I arrived at 12:15 p.m.,
the elevator operator was at lunch
and his alternate was out sick. It took
two trips up four flights of stairs, one
bolt over each shoulder, to deliver the
four bolts. Jack opened the first roll
and by the look on his face I sensed
a problem. He disappeared for a moment and came back with his “$2.25
a yard” Hanora faux leopard. When
compared to my printed bunny fur, it
was like a Rolls-Royce sitting alongside
a Chevrolet. I was hopeful that the
price coupled with the urgency of his
need would prevail. His only comment was, “Night and day.” I countered with, “A wonderful tune by Cole
Porter,” to which he repeated, “Night
and day.” I felt obliged to repeat once

again, “A wonderful tune by Cole Porter.” To my dismay, his third counter
was, simply, “I can’t use it.” It was the
ultimate death knell.
I departed, quite upset over the
outcome since I had offered to make
a strike off but he wouldn’t wait for
one, and told him to “never darken our
door again” (actually, it was something
a bit stronger as to what he could do
with his next bunny fur order). I then
proceeded to make another two trips
down the four flights of stairs.
I decided not to confess anything
to my superiors until I could find a
buyer and, fortuitously, I found a belt

Donald Maharam pictured with client, ca. 1960.

manufacturer from whom I was thrilled
to get $1.05/yard for all one thousand
yards, which left me feeling that life
was once again worth living.
Approximately two years passed
then my phone rang and a familiar
voice said, “Don? Jack. Do you have
fake mink?” My immediate retort was,
“Fake mink? F_ _ _ you!” and I hung
up the phone.
In the rose-colored retrospect of sixty
years, I owe a debt of gratitude to Jack
Kukoff and the frightening prospect
of a lifetime of leopard-printed bunny
fur for inspiring the beginnings of the
Maharam you know today. 

GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 16 OF 24

09.05.22

r-d connection
RESEARCH-DESIGN CONNECTION

Office Lighting and Sleep
by Sally Augustin, Ph.D.
Benedetti and colleagues learned that
the lighting of places where people
are working influences how well they
sleep at night. The team reports that
they “tested the effects of optimized
dynamic daylight and electric lighting on circadian phase of melatonin,
cortisol and skin temperatures in office
workers. We equipped one office room
with an automated controller for blinds

and electric lighting, optimized for
dynamic lighting (= Test room), and a
second room without any automated
control (= Reference room). Young
healthy participants (n = 34) spent five
consecutive workdays in each room.
. . . Vertical illuminance in the Test
room was 1177 ± 562 photopic lux .
. . which was 320 lux higher than in
the Reference room. . . . Melanopic
equivalent daylight (D65) illuminance
was 931 ± 484 melanopic lux in the
Test room and 730 ± 390 melanopic
lux in the Reference room. . . . The
melatonin secretion onset and peripheral heat loss in the evening occurred
significantly earlier [people were sleepy
earlier] . . . in the Test compared to the
Reference room.” 
Marta Benedetti, Lenka Maierova,
Christian Cajochen, Jean-Louis
Scartezzini, and Mirjam Munch. 2022.
“Optimized Office Lighting Advances
Melatonin Phase and Peripheral
Heat Loss Prior Bedtime.” Scientific

SUDOKU

Reports, vol. 12, np. 4267, https://doi.
org/10.1038/s41598-022-07522-8
Sally Augustin, PhD, a cognitive scientist, is the editor of Research Design
Connections (www.researchdesignconnections.com), a monthly subscription
newsletter and free daily blog, where
recent and classic research in the
social, design, and physical sciences
that can inform designers’ work are
presented in straightforward language.
Readers learn about the latest research findings immediately, before
they’re available elsewhere. Sally, who
is a Fellow of the American Psychological Association, is also the author
of Place Advantage: Applied Psychology for Interior Architecture (Wiley,
2009) and, with Cindy Coleman, The
Designer’s Guide to Doing Research:
Applying Knowledge to Inform Design
(Wiley, 2012). She is a principal at
Design With Science (www.designwithscience.com) and can be reached at
sallyaugustin@designwithscience.com.
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For complete releases,
visit www.officeinsight.com/officenewswire.
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PRODUCT INTROS
>Herman Miller reintroduced the iconic Eames
Molded Plastic Chair,
now made with 100%
post-industrial recycled
plastic. Based on current
annual sales forecast, this
will equate to approximately 122 tons of plastic per
year and a 15% carbon
reduction annually for the
product line. Since its introduction in 1950, Eames
Shell Chairs have popped
up in nearly every setting
on the planet, from smalltown diners to the lobbies
of five-star hotels. Ray
and Charles’ original 1950
designs were fiberglass,
and the line expanded
to include bent wire the
following year. Eventually
the environmental hazards
of working with fiberglass
prompted a switch to
polypropylene (2006), but
evolving material technology made it possible to
return to a safer fiberglass
option for the environment again in 2013; the
introduction of wood
finishes followed shortly
after. All these options,
along with upholstery and
seat pads, are still a part
of the line today. Herman
Miller is also introducing a refreshed collection
of available shell colors,

ernist perspective,” said
Versteel President Scott
Schwinghammer. “He
was instrumental in the
development of solutions
such as the Thea series,
which showcases artistic
sensibility while boosting
productivity.” Read More

Versteel: Thea Chair with Thea Table

which will include three
of the previously offered
colors (Black, White, and
Red Orange) and nine new
hues: Evergreen, Cocoa,
Deep Yellow, Brick Red,
Pale Blue, Medium Grey,
Blue Green, Grey Green
and Light Grey. Read More

with Versteel dating back
to 2000, renowned Italian
designer Roberto Lucci is
a visionary with a mod-

>Work in progress, LAbased design brand,
introduced the Palm
Springs Collection,
inspired by the dreamy
vibes of Palm Springs in
the ’70s, with an extra
punch of color. Designed
by Ravleen Kaur, a long-

>Versteel unveiled the
Thea chair to complement the Thea table.
Designed exclusively for
Versteel by Roberto Lucci,
the chair incorporates the
same hairpin leg detail as
the Thea table to provide
added strength as well as
comfort. With the addition
of a distinctive keyhole cutout element to the back for
added design interest, the
Thea chair also featurres
rounded polycarbonate glides and a formed
plywood shell with an
optional upholstered seat.
“With a design partnership

Herman Miller: Eames Molded Plastic Chair featuring 100% post-industrial recycled
plastic

Work in Progress.Palm Springs Collection - Blazing Grid Rug, Zebra Rug,
Martini Rug
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time collaborator with the
Work in progress team,
the collection spans three
different designs available
in several lively colorways
and sizes. Each has been
handcrafted in Bhadohi,
India by a group of third
generation weavers, and
was overseen by Nomadory, a digital marketplace
that makes sustainable
and ethical production in
India and Africa seamless
and transparent. Each
rug is designed for heavy
commercial use, although
they seamlessly fit into the
home as well. Read More

NOTEWORTHY
>Interior Design announced the honorees of
its 2022 Hall of Fame
Awards. Selected by Editor in Chief, Cindy Allen,
and a nominating committee of previous Hall
of Fame members, this
year’s inductees are Yves
Béhar, Founder and Chief
Designer of fuseproject;
Mavis Wiggins, Managing
Executive, Studio Creative

Director of TPG Architecture; Will Meyer and
Gray Davis, Founders of
Meyer Davis; and a special
award to artist and activist, Claudy Jongstra. After
a two-year pause during
the COVID pandemic, the
awards ceremony will take
place on Wednesday, Dec.
7 at The Glasshouse in
NYC. Located at 660 12th
Avenue, the Kossar & Garry Architects and Thomas
Juul-Hansen-designed
venue offers breathtaking
views and cutting-edge
technology. Interior Design’s 17th annual Best of
Year Awards will take place
the following evening,
Thursday, Dec. 8 at PENN
1. The transformation of
the midcentury PENN 1
building to a 2.5 million sf
office tower of the future
was completed in 2021.
Read More
>Fantini USA is now
accepting submissions
for its People’s Choice
Awards, an image-based
competition on Instagram.
North American architects
and designers are encour-

aged to submit projects
featuring Fantini products.
Projects must depict a
bathroom, kitchen, or
outdoor space containing.
Submission deadline is
Sep. 16; online voting by
Fantini’s followers begins
Oct. 1; and winners will
be announced Oct. 19.
First Place prize is $3,000
towards Fantini products;
Second Place and Special
Category prizes will be
$1,500 towards Fantini
products. Read More

>Landscape Forms announced Part II of its
2022 Lighting Road
Show. Reporting “overwhelmingly positive
response” to the tour in
the Midwest, the company decided to extend
it throughout the rest of
this year, focusing on the
eastern portion of the U.S.
and Canada. Ranging from
area and wall-mounted
luminaires, to illuminated
bollards and path lights,
to sophisticated smart city
solutions that integrate

Landscape Forms: Lighting Road Show

Interior Design 2022 Hall of Fame Awards (L-R) Yves Béhar, Mavis Wiggins, Will Meyer and Gray Davis, Claudy Jongstra

GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 19 OF 24

09.05.22

officenewswire
lighting, connectivity, and
safety and communication
devices, the company’s
varied lighting catalogue is
showcased in a customconfigured Sprinter van
for quick and convenient
mobile demonstration.
Part II of the Lighting Road
Show will make stops in
Pennsylvania, New Jersey,
New York, Montreal, Maryland, Washington D.C.,
Virginia, North Carolina,
South Carolina, Georgia,
Tennessee, and Alabama.
Read More
>Shaw Industries Group,
Inc. opened its third
Shaw Family Health
Center in Cartersville, GA.
Operated in partnership
with direct health care
company Premise Health,
the new facility is located
near several of Shaw’s
manufacturing, marketing,
and product development
operations, and will offer
associates a wide variety
of high-quality care options. With 60% of Shaw’s
20,000 associates based
in the Northwest Georgia
area, the Shaw Family
Health Centers in Cart-

ersville and Dalton serve
associates both in-person
and virtually. A wide variety of services are offered,
including comprehensive
primary care, preventive
screenings, behavioral
health, physical therapy,
and lab services. The Center also provides chronic
condition management,
nutrition, and wellness
coaching to support associates and dependents
in their health goals. In
addition, the company is
launching the Shaw Family
Dental Center to also serve
associates in the Bartow
County area. The Shaw
Family Dental Center is
a mobile office bringing
dental care to associates at
the facilities they work in.
Other recent investments
in Bartow County include
the opening of the Shaw
Hiring Center which offers
potential associates an enhanced hiring experience.
Read More
>Versteel announced the
addition of Oxford & Associates to its outside sales
force in Colorado. Hunter
Oxford, Founder of Oxford

& Associates, began his
career in the commercial
furniture sector in 2005
as an Independent Rep
with Midsouth Associates
in Atlanta, representing
Tennessee. After successfully promoting Versteel
and other manufacturers for several years, he
relocated to Colorado in
2011, where he continued
to serve Versteel and established Oxford & Associates in 2016. “Hunter has
been a valuable member
of the extended Versteel
family in the past,” said
Versteel President Scott
Schwinghammer. “He has
effectively represented
the commercial furniture
industry for several years
and has been instrumental
in bringing this community together across the
country. We are privileged
to collaborate with Oxford
& Associates to further our
primary purpose of delivering high-quality, innovative
products with exceptional
customer service supported by this partnership.”
Read More

RE-SITED
>Rosanna Godden joined
global home furnishings
leader Four Hands as
Chief Financial Officer.
Ms. Godden’s career
spans more than 20
years, during which she
led financial and operational growth in executive
roles with large enterprise
organizations, including
Shaw Industries Group opens third Shaw Family Health Center

Amazon, Whole Foods
Market, Starbucks, and
most recently Super Coffee. Noteworthy successes
include leading the $13.7
billion Whole Foods Market
acquisition – disrupting an
entire industry as a result –
and raising $106 million in
Series C funding for Super
Coffee, a health-focused
beverage startup. At Four
Hands, she is taking the
reins of the CFO role that
has been held by Curt
Welch, who is gearing up
for retirement after 18
years with the company.
Read More

Rosanna Godden

ENVIRONMENT
>Division Twelve’s line
of bent metal furniture is
now officially certified as
carbon neutral. To achieve
this status, the company
reduced carbon emissions at every stage of its
processes – from design
and the materials used in
production, distribution,
and end-of-life. Of course,
throughout the life cycle
of each product, there is
inevitable carbon that can-
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Division Twelve is Carbon Neutral

not be eliminated. Division
Twelve completely offsets
this carbon with investments in third-party verified carbon offset projects
through Carbonfund.org.
After careful consideration,
Division Twelve chose to
support the three following
projects:
-The S. Truck Stop Electrification Project, selected
to specifically address the
carbon emissions created
during product transportation.
-The Minnesota Forestry
Improvement Project,
selected with Division
Twelve’s use of wood furniture components in mind,
to contribute to the management and improvement
of Minnesota woodlands.
-The Aqua Clara Water Filtration Program, selected
because Division Twelve
believes that clean water
is a basic human right
that every person should
have access to. This water
filtration program provides
Kenyan communities with
access to safe drinking
water while generating

employment opportunities
and reducing deforestation.
In addition to Carbonfund.
org, Division Twelve also
worked with SCS Global
Services, which conducted
Life Cycle Assessments
for every Division Twelve
product. Read More

EVENTS
>The Architecture and
Design Film Festival
returns this fall with both
virtual and in-person
Festivals held in NYC,
Toronto, Vancouver, LA,
and DC. The Festival’s

14th edition will offer a
diverse selection of films
from over eleven countries,
demonstrating the impact
of design on numerous industries including fashion, real estate,
art, architecture, urban
planning, and housing.
The new season will kick
off with ADFF:NY (Sep.
28-Oct. 2), followed by
ADFF:Toronto (Nov. 2-5),
ADFF:Vancouver (Nov.
9-12), ADFF:LA (Jan.
19-22), and ADFF:DC
(Jan. 26-29), with additional festival cities to be
announced. The Festival
will also make its virtual
appearance for those who

live in the US or Canada at
ADFF:ONLINE (Feb. 8-17).
ADFF:22/23 will showcase
six U.S. premieres and the
world premiere of Robin
Hood Gardens, a German documentary on the
challenges of preservation.
The Festival will open with
Fashion Reimagined, an
inspiring documentary that
explores Mother of Pearl
designer Amy Powney’s
trajectory as she sets out
to create a collection that’s
ethical and sustainable at
every level, from fiber to
finished garment. Other
design luminaries include
legendary Dutch architect
Winy Maas, Danish design
pioneer Grethe Meyer,
and Finnish artist and one
of the first designers for
Marimekko, Maija Isola.
In each city, the films will
be preceded by introductions from special guests
and followed by insightful
Q&As with the filmmakers.
Read More
>BDNY returns to the
Javits Center Nov. 13-14.
This annual event brings
interior designers, architects, purchasing agents,
creatives, and hotel and
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restaurant owners, operators, brands, and developers together with inventive
manufacturers for two days
of networking and inspiration. This bespoke, curated
experience features more
than 550 exhibitors that
focus on a selection of exceptional product solutions
for lodging, restaurants,
wellness, clubs, marine,
and senior lifestyle interiors. BDNY will host the
annual Gold Key Awards
celebration on Monday,
Nov. 14 at Cipriani 42nd
Street, where winners in
24 project categories—
from fine dining restaurant
and resort to suite—will be
revealed. In addition, the
Gold Key Awards will present the Judges’ So Cool
and the coveted Designer
of the Year awards.
Preceding BDNY, the 33rd
Annual Platinum Circle
Awards Gala, hosted by
Hospitality Design magazine, will take place on
Friday, Nov. 11 at Gotham
Hall in New York, where
seven hospitality leaders
will be feted for their lifetime achievements: Ronnie Bray and Elisa Whaler,
Bray Whaler; Ken Fulk,
Ken Fulk Inc.; Neil Jacobs,

Six Senses; Sheila Johnson, Salamander Hotels
& Resorts; and Barbara
Parker and Miriam Torres,
Parker-Torres Design.
This year’s conference
speakers are experts on
what’s driving innovation,
economic recovery, and diversity, among many other
topics. Recently added
speakers include Jeffrey
Beers, Founder and CEO,
Jeffrey Beers International;
Fred Brandstrader, Vice
President – Construction
and Capital Expenditures,
Hyatt; Danielle Fox, Principal Designer, Rodrigo
Vargas Design Associates;
Nina Grondin, Partner and
Founder, Curioso; Aliya
Khan, Vice President of
Design, Lifestyle Brands,

Marriott International; Brad
Wilson, Partner and CEO,
Ace Hotel Group | Atelier
Ace. Read More
>BIFMA will present an
Accredited CEU – “Why
Standards Matter” – Sep.
22, Noon-1:00pm Eastern
Time. Part of the BIFMA
Monthly Learning Series;
there is no fee to attend.
This course is for A&D
professionals, LEED and
WELL Accredited Professionals, facility managers, corporate real estate
professionals, customers,
furniture dealers, and
anyone influencing furniture selection. Speaker
Stacey Pediny, Territory
Manager at Teknion and
BIFMA Faculty member,
will present an overview of

BIFMA’s mission and work,
including:
-The historical context
that drove the need for
industry-wide furniture
performance
-The impact of social,
economic, and technological trends that effect the
bottom line
-How test procedures are
designed to simulate safety
and durability in use
-How BIFMA supports the
work of design and other
professionals with their
LEVEL and BIFMA Compliant programs. Read More
>IA Interior Architects’
6th annual #EGDWeek,
rebranded as Experiential
Design Week, takes place
online Sep. 20-23. This
year, IA is exploring how
we can harness technology
to support what makes us
human: creativity, energy,
teamwork, and experiences. All programs begin
at Noon Eastern Time
(9:00am Pacific)
-CREATIVITY ACTIVATORS
– Sep. 20: How do experts
inside and outside of IA
get their creative spark,
and how does it manifest
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IA: Experiential Design Week

into great design? IA’s
Experiential Design team
will offer tips, and attendees will have access to the
Experiential Design team’s
Inspirations Playbook —
free to download.
-LIVE DESIGN CHALLENGE – Sep. 21: You
may be familiar with IA’s
completed project work,
but have you ever seen
IA’s designers in action
and in hyper-speed?! Get a
peek behind the curtain of
their design process from
brief to concept to pitch
presentation. Expect plenty
of tips, tricks, and laughs.
-DEMYSTIFYING AI – Sep.
23: More than just a buzzword, artificial intelligence
can be a powerful and
surprisingly user-friendly
conduit for creative expression. IA’s Experiential Design Director, Ali Ucer, will
demystify what tools are
out there with bite-sized
descriptions and practical
applications. Read More

>Maharam Digital Projects supported Barbara Kruger and Louise
Lawler’s special projects
for the 59th International
Venice Biennale. At the invitation of Cecilia Alemani,
the exhibition’s 2022
Artistic Director and Chief
Curator of New York’s High
Line, Maharam Digital
Projects worked with both
artists to map, design, and
produce their ambitious
site-specific wall installations. Located at the end
of the expansive Corderie
building within Venice’s
Arsenale, Kruger’s immersive installation, Untitled
(Beginning/Middle/End),
2022, was meticulously
configured and printed on
durable substrate by Maharam Digital Projects to
cover all visible surfaces—
floor, walls, and columns—
with disembodied blackand-white commands
that implore the viewer
to consider the fragility

of their own physicality.
Lawler’s special project
for the Biennale, No Exit,
2022, questions how art is
presented, encountered,
and consumed. Lawler
layers her photographs
of MoMA’s 2020 Donald
Judd retrospective—taken
after hours, in the dark-

ened galleries—over the
high resolution, full-color
printed wall installation
Hair (adjusted to fit),
2002/2003/2016/2022. In
this work, Lawler digitally
distorts the original image’s
aspect ratio to match the
dimensions of the space
whenever it is exhibited,
allowing the location to
directly inform the artwork.
Produced using Maharam
Digital Projects’ advanced
digital printing capabilities, the disorienting image
envelops all four walls of
the Central Pavilion’s old
gymnasium space as well
as a freestanding wall that
blocks the viewer’s sightline, drawing them further
into the installation. Read
More

Maharam Digital Projects: Barbara Kruger’s installation at the Venice
Biennale
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BUSINESS AFFAIRS
>Kimball International, Inc.’s Board of Directors declared a quarterly cash dividend of nine cents ($0.09)
per share for all outstanding shares of common stock.
It is payable Oct. 14 to shareholders of record on Sep.
23. https://www.kimballinternational.com/investor-information
>Steelcase Inc. will webcast a discussion of its second
quarter fiscal year 2023 financial results on Thursday,
Sep. 22, 8:30 a.m. ET. The news release detailing the
financial results will be issued the previous day, Sep. 21,
after the market closes. http://ir.steelcase.com

TECHNOLOGY
>Configura unveiled the latest additions to its CET ecosystem: Notify, Spec and Workspace. The rebranding
of ProjectMatrix products—part of the Configura family
through a recent acquisition—debuted at NeoCon 2022
and is now available for users to experience. Used across
the industry for two decades, ProjectMatrix’s legacy solutions offer additional platforms to Configura’s portfolio,
creating a seamless user experience.
-Notify by Configura offers downloadable content for
over 200 manufacturers, including catalogue codes, part
numbers, part descriptions, options, and list prices, as
well as symbols for space planning inside of CET, AutoCAD, and Workspace. It conducts automatic upgrades

in the background so as soon as manufacturers update
their price lists.
-Spec by Configura is a high-powered specification tool
that allows designers to import a SIF file directly from
CET, AutoCAD or create a new SIF file from scratch.
Using data from over 200 manufacturers, Spec also
supports fabric options, COM’s finishes, and discounts.
Users can update quickly to the latest price lists and create proposals with renderings from CET.
-Workspace by Configura, a powerful and cost-effective
AutoCAD space planning tool opens and saves native
.dwg files and functions exactly like AutoCAD. It is easy
to navigate, even for users without AutoCAD experience,
and includes the Commercial Interiors Library. Read
More
>Resource Furniture launched a new website and ecommerce store. Now, 35 of the best-selling wall beds
and transforming tables will be available for purchase
online with enhanced shopping features such as 360°
views and 4K quality zoom. With the 360° views, customers can now open and close wall beds and lift and
expand tables with just one click. Customers can also explore the different furniture positionings, configurations,
and fabric options as well as receive real-time pricing.
Visitors can also request custom quotes on the entire
Resource Furniture collection, with over 200 products to
explore. The new, design-forward website also makes it
convenient to access spec sheets, assembly instructions,
and in-depth product information. Read More

Industry Stock Prices
9.2.22

7.1.22

4.1.22

12.31.21

10.1.21

7.2.21

%frYrHi

%fr50DayMA

MillerKnoll

26.3

26.4

34.4

38.9

39.6

46.9

-38.8%

-10.4%

HNI

31.0

34.6

37.0

42.1

38.0

42.8

-30.3%

-10.9%

Inscape

0.5

0.8

0.8

1.0

1.0

1.0

-65.4%

-15.6%

Interface

10.8

12.7

13.9

16.0

15.6

15.5

-40.0%

-17.0%

Kimball

7.4

7.8

8.5

10.2

0.9

13.1

-39.6%

-8.1%

-

-

-

-

-

25.9

-

-

Leggett

37.7

35.2

35.5

41.2

45.5

51.4

-22.0%

-2.1%

Mohawk

108.9

129.0

124.2

182.2

179.2

195.1

-45.4%

-11.7%

Knoll

11.0

10.7

11.8

11.7

12.8

14.7

-21.3%

-2.4%

Virco

4.2

3.9

2.9

3.0

3.5

3.7

-15.4%

5.7%

SUM

237.8

260.9

269.1

346.2

336.1

410.1

31,318

31,097

34,818

36,338

34,326

34,786

-15.3%

-2.7%

Steelcase

DJIndust

GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS PAGE 24 OF 24

09.05.22

JOB SITE
To place ads or
to get a price quote
contact Bob Beck
bob@officeinsight.com
T 972 293 9186

Find all our ads all the
time at www.officeinsight.

com/careers.

www.officeinsight.com
© 2022 officeinsight,LLC

Territory Sales Manager - Florida
We’re an independent rep
group looking for a motivated
sales rep to represent a line
package of high quality,
design-driven architectural and
interior brands.

PO Box 967
Cedar Hill, TX 75106

Territories available to discuss
include Tampa, Orlando, and
North FL. Go to http://www.
curatedco.net/ to find out more
and email Julia@curatedco.net
to set up a call to discuss the
opportunity.
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