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A New Sales Office for GSK

Global healthcare company GSK has opened a new sales office 
in Bentonville, AR. Designed by architecture firm FCA, the facility 
accommodates various modes of working. The state-of-the-art 
workplace also allows experts to analyze and compare data inputs 
in real-time, to glean valuable insights for major retail clients. 

FULL STORY ON PAGE 3…

LightArt Introduces Tuck and Cylinder

LightArt has introduced two new cylindrical pendants, Tuck and 
Cylinder. Known for custom, large-scale pieces, the company has 
noted increased demand for smaller pendants that can be used in 
hospitality and corporate environments. LightArt has made these 
sought-after fixtures easier to specify than ever before, with curated 
size, shape, and color options.

FULL STORY ON PAGE 9…

Data-Informed Design for the User Experience at Work

Sandi Rudy and Jennifer Moore of Cushing Terrell explain that with 
employee well-being at the forefront, smart building technology has 
increased in prevalence and sophistication. They note that with the 
right tools, metrics, and processes,  architects can develop better 
user-centered solutions — and design offices that workers want to 
be in. 

FULL STORY ON PAGE 14…

CITED:
“THE BEST ARGUMENT 
AGAINST DEMOCRACY  
IS A FIVE-MINUTE  
CONVERSATION WITH 
THE AVERAGE VOTER.”  
—WINSTON CHURCHILL
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Global healthcare company GSK has opened a new sales 
office in Bentonville, AR. Designed by architecture firm 
FCA, the 10,560-square-foot facility accommodates various 
modes of working, while strengthening both staff and client 
relationships. 

The Consumer Innovation Science Center, also known as 
the Shopper Science Lab, is a key element, because the 
company develops and markets some of the most sought-
after brands and products in the world. The GSK salesforce 
required a central area where they could involve clientele 
and provide consumer insight assessments — vital informa-
tion for major retailers. “The space is a game-changer for 
collaboration. We have already launched several strategic 
projects with Walmart, which is resulting in an elevation of 
our partnership,” said Kevin Macero, vice president of sales, 
GSK, Walmart team lead.

The lab makes up about 30% of the total interior, and 
Campbell noted that GSK has the unprecedented ability to 
capture the voice of the consumer in real-time. “The center has 
changed their relationship with Walmart,” said John Campbell, 
president of FCA. “The space was completed last July, and all 
of the technological enhancements were in place by October. 
The Walmart team has already visited six times since then.”

The largest individual space in the center is the “Spark” 
ideation room, which incorporates a 7-by-15 foot interactive 
touchscreen. Digital consumer product displays are proto-
typed and tested in this multipurpose room. “In the past, 
when a company wanted to test something or envision their 
product displays, they had to create cardboard mockups. 
Here, it is all done digitally. A client can play a bit and rear-
range the items on the shelves and see how they will look 
when they are actually in the store,” Campbell noted.

A New Sales Office for GSK
by Anna Zappia

The entry of the new GSK sales office. Photography by Jared Mark Fincher



04.04.22 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 4 OF 30

a&d

Adjacent to the ideation room, the E-
commerce and Digital Innovation Room 
has multiple screens for improved 
visibility and teamwork. In this room, 
experts analyze and compare data in-
puts to better understand consumer be-
havior, while creating digital strategies 
to meet changing needs and habits. 

Casual furniture and smaller meet-
ing spaces with interactive technology 
allow employees to work on solution 
development in a comfortable environ-
ment. For Campbell, this particular 
room is an indication of what’s to 
come. “It’s a much more egalitar-
ian approach to a conference room. 
There’s more informal seating and 
people are facing the screens, instead 
of looking across the table at col-
leagues. I think this is what the new 
conference rooms will look like.”

Digital consumer product displays are prototyped and tested in the “Spark” ideation room.

The E-commerce and Digital Innovation Room allows experts to analyze and compare data inputs in real-time.
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There was an emphasis on acoustic 
performance in the innovation room, 
specifying sound-absorbing products 
like carpeting and wall panels, which 
Campbell explained, is a great con-
cern in the post-pandemic workplace 
now that Zoom meetings and hybrid 
schedules are the norm rather than 
the exception. “We wanted to ensure 
that somebody working remotely has 
just as good acoustic quality as some-
one physically in the room. That’s a 
big area, as designers, we are going to 
have to address. Off-site workers and 
those in the office need to have similar  
sound experiences, even though they 
are in different locations,” Campbell 
added.

Staff can grab a snack from a pantry in the town center.

Employees and clients gather and celebrate in the town center.

Ergonomic desks and chairs are used in the office.
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A town center facilitates connec-

tions, which are especially important 
in a sales-centric workplace. Campbell 
said the center can be utilized for 
formal conferences or casual, one-on-
one time with a co-worker, and that it 
is a hub that captures the energy of 
the collective. “All types of activities 
take place there, but the staff has re-
ally been using it for product launches 
and celebrations, so it has evolved into 
more than a typical meeting area.”

The state-of-the-art workplace 
boosts staff productivity, and reflects 
GSK’s commitment to employee well-
ness. The office includes numerous 
accessible areas for team members 
to step away and recharge during the 

day. FCA also incorporated abundant 
access to natural light throughout the 
space, and implemented ergonomic 
product solutions to support employee 
comfort.

“We provided desks for 80% of the 
people assigned to the space, and 
ergonomics are a huge part of what 
GSK is about. When you embrace the 
concept of smart work like this com-
pany has, and the majority of seats are 
unassigned, there has to be that flex-
ibility. Employees don’t want to make 
minimal adjustments to their desk or 
chair,” Campbell explained.

Blue and yellow hues abound, rather 
than GSK’s brand orange. Campbell 
noted that the palette is a nod to GSK’s 

alliance with Walmart, and adds a 
vibrancy that’s too often missing from 
the corporate sector. “In a number of 
places we used an oak wood, which 
the brights and the neutrals play off 
of nicely. It’s probably contrary to the 
aesthetic right now, but it has a little 
bit of an organic feel that ties it all 
together.”

For Campbell, design and technol-
ogy are effectively combined in a 
modern office, where staff can not 
only generate new leads, but also 
solidify existing relationships. “This is 
a place where GSK can engage with 
their clients, and more importantly, it 
is a space that customers and workers 
want to return to. That’s everything.” 

Pops of yellow and blue enliven the office, a nod to GSK’s client, Walmart.
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www.ERGinternational.com/brentwood.php

https://erginternational.com/brentwood.php
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Ariel Steel Barstool  |  mario ferrarini
Ginkgo Wire Table  |  jehs+laub

https://www.davisfurniture.com/product_detail/davis/cat/barstools_stools/name/Ariel%20Steel
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LightArt has introduced two new cylindrical pendants, Tuck 
and Cylinder. Known for custom, large-scale pieces, the 
company has noted increased demand for smaller pen-
dants that can be used in hospitality and corporate environ-
ments. LightArt has made these sought-after fixtures easier 
to specify than ever before, with curated size, shape, and 
color options.

Custom lighting by LightArt has long been popular with 
designers and architects looking to add a dramatic touch 
to an interior. Yet, now there’s a renewed interest in more 
compact lighting to decorate a range of interiors. “We’ve 
seen a shift in the last couple of years, and our clients have  
asked for smaller pieces to appeal to the hospitality, or even 
the residential market, and I think that will continue. Tuck 
and Cylinder are ideal in breakout spaces, nooks, or above 
a bar,” said Gelane Pearson, marketing manager at LightArt.

Many of LightArt’s products are sculptural, placed in 
expansive rooms to create memorable art installation-style 
looks. Pearson noted that even with smaller options like 
Tuck and Cylinder, customers can still make a big impact. 
“I think designers love the possibility of creating something 
bigger, bolder, and that is certainly easy to do with many of 
our products. Tuck and Cylinder are surprisingly versatile, 
and they just work in so many spaces. So they can still get 
the large-scale feel that they want for a project by grouping 
these standard fixtures together.”

The duo can be utilized to line hallways for subtle wayfind-
ing, or clustered to visually anchor a space. They also fill a 
gap in the market for design-forward, decorative pendants. 
Colorized with 3form’s translucent Varia resin material, the 
pendants can match aesthetics or branding in commercial 
environments without the expense of complete customization.

LightArt Introduces Tuck and Cylinder
by Anna Zappia

Tuck, one of two new cylindrical pendants from LightArt. Photos courtesy of LightArt
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Pearson explained that LightArt’s clientele is exploring 

innovative ways to implement hues, and they are no longer 
viewed as simple accents but as an integral part of the 
design, especially when paired with luminaires. They can 
choose from LightArt’s signature neutrals or have a fixture 
matched to a favorite Pantone color. “Sometimes, speci-
fiers don’t realize how much color they can bring in with 
the lights that they select. They think of a light as a comple-
mentary piece that blends into the ceiling. They’ll often use 
bright accents on the floor with a throw rug, for example, 
and keep the other elements more neutral.”

Now, as designers strive to enliven their post-pandemic 
projects, they are looking above for inspiration. “With 

Tuck and Cylinder, designers can really switch it up by 
moving these brighter, more colorful products overhead. 
It’s fun to see them use lighting with color and texture,” 
Pearson added.

Products that are easy to clean are still important in 
high-traffic areas, as concerns about the pandemic linger. 
Lighting can be difficult to maintain if it is suspended from a 
great height, but Pearson noted that both pendants elimi-
nate that hassle. “Lighting can be tricky to clean, because 
it is often so high up. It is crucial to remove dust or debris 
in healthcare and restaurant settings. You can use a bleach 
solution on Tuck or Cylinder, and it won’t affect the shade.”

Tuck
Named after LightArt’s hallmark design style, Tuck’s rigid 

resin material is scored and folded into seams along the 
cylinder’s vertical axis and held in place. This creates two 
halves that appear as one consistent cylinder with barely 
visible lines. “Little tucks mimic fabric and create this won-
derful texture. This was our solution for those that wanted 
one simple pendant, ready to go,” Pearson noted.

Formerly offered as a custom pendant, Cylinder is now a standard fixture. Tuck’s three colorways can appear moody or bright, depending on the 
light output, location, or time of day.

Tuck’s rigid resin material is scored and folded into seams, echoing the 
look of fabric.
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Tuck is available in one style, with an outer Varia shell and 

a frosted inner layer. Equipped with LightArt’s performance 
lighting core, it provides full illumination. Three colorways, 
Natural, Cinder, and Gesso, are suitable in a range of com-
mercial interiors. These tones can appear moody or bright, 
depending on the chosen light output, location, or time of 
day. Designed for efficiency, Tuck is available in one size, 
with a 6.5-inch diameter by 12-inch height.

Cylinder
Formerly offered as a custom pendant, Cylinder is now a 

standard fixture with added performance features, including 
dimming and Power over Ethernet (PoE) compatibility. 

The pendant comes in two styles: Style A features an 
outer Varia shell flushed with an inner frosted cylinder 
that illuminates the outer shell. Style B includes the same 
outer shell, but its inner shade extends one inch past the 
outer shade, creating a more ambient lighting effect. “For 
Cylinder, we designed a more detailed inner and outer 
shade, with metal caps that connect them. The illumination 
transforms in different ways, depending on the shades that 
are chosen,” said Pearson.

Cylinder is available in three length options, and five 
stock color options. LightArt also offers custom outer shade 
options from 3form’s material family, allowing specifiers to 
choose from hundreds of translucent colors and patterned 
Varia inserts. Softer Varia colorways emit even ambient light, 
while darker tints highlight the light source for a vintage, 
incandescent glow. 

Metal caps connect Cylinder’s inner and outer shade.

Cylinder is available in two styles and three length options.
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Hobsen™

“Mid-century with Danish influence, the Hobsen  
lounge and ottoman showcase the elegance of  
solid wood craftsmanship and joinery, celebrating  
the natural characteristics and beauty of wood.”

DON WOODS, DESIGNER OF HOBSEN

nationalofficefurniture.comShown with: Lochlyn™ Storage & Tellaro™ Lounge

https://nationalofficefurniture.com/home
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Building owners and clients are now more inclined to use smart building features, which help bring transparency to performance and wellness metrics. 
Photo by Marco Zecchin

After months (or is it years now?) of 
working from home, we’ve had plenty 
of time to customize the home office 
just-so, making micro-adjustments to 
suit our moods and comfort, optimize 
for online meetings, and account for 
both expected and unexpected disrup-
tions. Now with pandemic decreasing 
in severity, and the possibility that 
we may be expected to be physically 
present in the workplace or at least 
consider it as an option, returning to a 
shared, somewhat distant workplace 
may bring with it a mixed bag of feel-
ings, notably, a lack of control over the 
physical environment. 

Data-Informed Design for the User Experience at Work
by Sandi Rudy, RID, LEED ID+C, and Jennifer Moore, NCIDQ

Jennifer Moore, an interior designer at  
Cushing Terrell.
Photo courtesy of Cushing Terrell

Sandi Rudi, associate and regional interior 
design lead at Cushing Terrell’s Austin office. 
Photo courtesy of Cushing Terrell
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For some, returning to the office is 

a relief. No more package deliveries, 
dogs barking in the background of 
your meeting, family members ducking 
through the back of your video chat. 
For others, it means sacrificing the abil-
ity to throw open a window for fresh air, 
have an exercise break, or easily create 
a quiet space for focus time. But it 
doesn’t have to be a full tradeoff. There 
are means and methods for making col-
laborative workplaces savvy and smart.

How do the elements of your home of-
fice impact your creativity and productivi-
ty? What about your mood? Your physical 
health? How do these things help you live 
out/reinforce your role and your com-
pany’s mission, vision, and values?

There are aspects of working some-
where other than your home, which 
have surfaced over the last couple of 
years, that indicate this might be more 
beneficial than one might suspect. A 
commute, for instance, can provide 
proven psychological benefits — the 
opportunity to mentally and physically 
switch between the “home” you and 
“work” you. Additionally, “Zoom fa-
tigue” is real. Breaks from screen time 
while collaborating with colleagues in 
the physical workspace can be incred-
ibly productive. The social interactions 
afforded by an office setting create op-
portunities to learn from those around 
you, spontaneously brainstorm, and 
reinforce a shared mission or purpose.

But just how do we measure 
the degree to which these positive 
outcomes are being realized in a 
given office environment? And how 
do we leverage this data into human-
centered design decisions? These, 
of course, are the questions we ask 
ourselves as designers. What are the 
key metrics needed to continually 
improve upon the workplace experi-
ence? How do we not only design 
spaces that respond to the learnings 
already available, but also spaces 
that allow for continued evolution, 
adaptation, and information capture? 
With the right tools, metrics, and 
processes, we can develop better, 
user-centered design solutions. 

The social interactions afforded by an office setting create opportunities to learn, spontaneously brainstorm, and reinforce a shared mission or purpose.
Photo by Chase Daniel

https://www.theatlantic.com/magazine/archive/2021/07/admit-it-you-miss-your-commute/619007/
https://www.sciencealert.com/we-may-have-found-one-of-the-main-reasons-for-zoom-fatigue-and-it-s-affecting-women-more
https://www.sciencealert.com/we-may-have-found-one-of-the-main-reasons-for-zoom-fatigue-and-it-s-affecting-women-more
https://hbr.org/2021/07/why-you-may-actually-want-to-go-back-to-the-office
https://hbr.org/2021/07/why-you-may-actually-want-to-go-back-to-the-office
https://hbr.org/2021/07/why-you-may-actually-want-to-go-back-to-the-office
https://hbr.org/2021/07/why-you-may-actually-want-to-go-back-to-the-office
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Making the Workplace Smart
With employee well-being top of 

mind, smart building technology has 
increased in prevalence and sophis-
tication in recent years. Prior to the 
pandemic, designing for smart build-
ing technology was largely preparatory 
and consisted of providing the infra-
structure that would enable various 
technologies down the road. Through-
out the pandemic and currently, 
building owners and clients have been 
more inclined to utilize smart building 
features, making immediate use of 
the preparatory infrastructure, or fully 
integrating the technology with new 
construction or renovations. 

These technologies, which often 
include a digital interface to relay criti-
cal metrics like indoor air quality, not 
only help convey a sense of safety, but 
also aid in sharing about a building’s 
positive environmental impact with 
real-time analyses. 

Other smart building features might 
include responsive roller shades as 
part of an overall daylight harvesting 
system, automatic water faucets and 
toilets, and touchless doors, all incor-

porated into a master control system 
that can report real-time results for 
building management. 

With the increased focus on safety 
and well-being, smart building systems 
have a multi-fold benefit of letting own-
ers and occupants know exactly what 
measures are in place and how they 
are impacting the environment, as well 
as giving building management teams 
specific data related to the resources 
they utilize. Users have more visibility 
into health and safety metrics and are 
therefore able to return to the office 
feeling more informed about and in 
control of their surroundings 

Creating In-Office Ecotones with Vibe 
Mapping

Ecotone is the scientific term for the 
transitional area between two differ-
ent biological communities. These 
areas are often rich, diverse zones. 
As a design community, we can learn 
from this biodiversity to shape the 
environments where we live and where 
we work. With a continually shift-
ing workforce dynamic, plus a pan-
demic changing how we think about 

shared workspaces, it’s a critical time 
to consider what makes workplace 
environments effective, appealing, and 
accommodating for all types of knowl-
edge workers.

With ecological design thinking 
applied to circulation, we can lever-
age community zones where activi-
ties blend. This blending of functions 
and spaces is unique to collaborative 
environments, i.e., shared workspaces. 
By intentionally leveraging these 
ecotones, it’s possible to create buffers 
to achieve quiet spaces for focus time 
while also making chance interactions 
possible at key moments. 

To be successful, we must first 
identify the needs of an ecotone to ap-
propriately design for it, thus ensuring 
activation of in-between zones, where 
the desired, diverse activities overlap. 
One of the tools we use to identify 
those needs is called vibe mapping, 
which leverages data to identify these 
in-between zones. A vibe map is a kind 
of heat map that documents activity 
within a space. When worked into the 
design process, a vibe map can inform 
where intentional transitions can be 

A vibe map is a kind of heat map that documents activity within a space. It can be used to identify and activate in-between spaces in the workplace. 
Graphic courtesy of Cushing Terrell
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utilized to positively impact workers’ 
perceptions and mentalities, and other 
ways to maintain happy, healthy, pro-
ductive teams.

Designing for the User Experience
Once equipped with data pro-

vided by post-occupancy research 
(a detailed look at how a facility is 
meeting the original design objectives 
and operational requirements), smart 
building technologies, vibe maps, 
and other tools, it’s worth making the 
distinction between data-informed and 
data-driven design. 

Data-driven design is reactive, 
responding to metrics captured over 
a period of time and analyzed for key 
insights. Data-informed design, on 
the other hand, is research based. 
It centers on first-hand observation 
and even considers elements that are 
immeasurable, such as a company’s 
core mission or their goals for culture. 

Identifying the client’s core mission 
and vision orients our data-informed 
decisions to ensure our solutions are 
optimal and align with goals related to 
core values and culture. 

Data-informed design leverages 
the application of Human- Centered 
Design (Design Thinking) methodolo-
gies to provide a framework and rigor 
for the process in sum. Taking this 
approach ensures the data gathered is 
paired with first-hand observation and 
an acute focus on solving for the spe-
cific needs of the teams and individu-
als who will use a particular space. 

By executing a design process that 
includes data and metrics, in unison 
with design judgements based on 
observed outcomes, we can develop 
better, smarter, more human-centered 
workplace design solutions. 

Sandi Rudy is an associate at Cush-
ing Terrell and the regional interior 
design lead in the firm’s Austin office. 

She has worked with some of the 
world’s largest companies including 
Google, Facebook, Dell, and Apple, 
supporting their future-looking work-
place designs for the past 16 years. 
Her passion for the human impact 
of the designed environment has 
influenced her thoughtful, sustainably 
minded approach to interior design, 
and shaped interactions with owners 
and occupants. 

Jennifer Moore is an interior design-
er at Cushing Terrell. Her passion and 
focus lie in studying human-centered 
design as it pertains to the needs of 
unique clients and projects. Energized 
by curating fulfilled user experiences, 
Jenn has been instrumental in foster-
ing relationships with global corpora-
tions, helping to re-center their spaces 
and standards to promote health 
and well-being. She is dedicated to 
research-based design to ensure each 
client’s mission and vision are realized. 

Intentionally leveraging ecotones makes it possible to create buffers to achieve quiet spaces for focus time, while also making chance interactions pos-
sible at key moments.  Photo by Marco Zecchin
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RESEARCH-DESIGN CONNECTION
Recycling, Implications
by Sally Augustin, Ph.D.

Recycling stations are designed into 
many spaces, both public and private.  
Van Doorn and Kurz have identified 
interesting repercussions of recycling; 
designers who are aware of their 
findings may devise ways to counter 
the effects noted.  Van Doorn and 
Kurz found that “when presented with 
[recycling] options people may come 
to psychologically frame their waste 
creation as a contribution to the collec-
tive good that makes them feel good 
about themselves. . . . making people 
aware of initiatives designed to limit 

the environmental damage of their 
consumption can go beyond hamper-
ing attempts to reduce waste . . . or 
increasing the quantity of recyclable 
products consumed. . . . communicat-
ing such initiatives can actually cause 
people to be more likely to unneces-
sarily discard products, or to choose a 
single use product over a re-useable 
one. . . . respondents are well aware 
that acting in a less-wasteful way is the 
more responsible thing to do, but that 
these perceptions become (errone-
ously) disrupted when the recycling 
option offered is advertised as leading 
to the creation of societally beneficial 
new products.” 

 Jenny van Doorn and Kim Kurz.  
2021.  “The Warm Glow of Recycling 
Can Make Us More Wasteful.”  Journal 
of Environmental Psychology, vol. 
77, 101672, https://doi.org/10.1016/j.
jenvp.2021.101672

 Sally Augustin, PhD, is the editor of 
Research Design Connections (www.
researchdesignconnections.com).  
Research Design Connections reports 
on research conducted by social and 

physical scientists that designers can 
apply in practice.  Insights derived 
from recent studies are integrated with 
classic, still relevant findings in con-
cise, powerful articles.Topics covered 
range from the cognitive, emotional, 
and physiological implications of sen-
sory and other physical experiences to 
the alignment of culture, personality, 
and design, among others. Informa-
tion, in everyday language, is shared 
in a monthly subscription newsletter, 
an archive of thousands of published 
articles, and a free daily blog. Readers 
learn about the latest research findings 
immediately, before they’re available 
elsewhere. Sally, who is a Fellow of the 
American Psychological Association, 
is also the author of Place Advantage:  
Applied Psychology for Interior Archi-
tecture (Wiley, 2009) and, with Cindy 
Coleman, The Designer’s Guide to 
Doing Research:  Applying Knowledge 
to Inform Design (Wiley, 2012).  She 
is a principal at Design With Science 
(www.designwithscience.com) and can 
be reached at sallyaugustin@design-
withscience.com.   

SUDOKU
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PRODUCT INTROS
>9to5 Seating expanded its 
popular and award-winning 
Jax Collection with more 
wood leg options in high 
and mid-back models. The 
new base options come on 
the heels of the success-
ful release of the Jax wood 
rocker base. The Jax Collec-
tion is a standout thanks to 
its contemporary lines and 
design. The new wood bases 
complement the look with 
rich, solid high-quality wood 
and maple or walnut finishes. 
“In our ongoing conversa-
tions with interior designers, 
we’ve gotten nothing but rave 
reviews for our Jax rocker,” 
said Dara Mir, President and 
CEO of 9to5 Seating. “We’re 
excited to meet that demand 
by offering a wood base on 
high and mid-back options.” 
Read More

>BASF and Steelcase col-
laborated on Steelcase’s new 
Flex Perch Stool, which has 
sustainability and circularity 
at the forefront of its design. 
This is the first furniture 
product for Steelcase that 
uses plastics derived from 
a chemical or advanced 
recycling process. Chemi-
cal or advanced recycling 
is a process that converts 
pre- or post-consumer waste 
streams, previously destined 
for landfill or incineration, into 
new, high value materials that 
are put back into the value 
chain. The Flex Perch Stool 
is made with BASF’s Ultra-
mid® B3EG6 Ccycled™, an 
injection moldable polyam-
ide (nylon) 6 that utilizes a 
material from a waste stream 
generated during electronics 
production and is a one-
for-one replacement for the 
100% fossil derived plastics. 

“Steelcase Flex Perch Stool 
is an innovation in sustain-
ability and in seating. It offers 
workers a quick place to sit, 
perching them forward to stay 
engaged and saves space by 
nesting compactly in a row,” 
said Mark Spoelhof, Princi-
pal Designer, Steelcase. “At 
100% recyclable, our collabo-
ration with BASF contributes 
to the Steelcase mission to 
create products that are good 
for people and the environ-
ment.” Read More

>Designtex launched two 
new tactile upholstery 
fabrics – Picnic and Hillside 
– both designed for indoor or 
outdoor applications.  

Both feature enhanced 
lightfastness and durability for 
high traffic settings. 
Picnic, a hardworking hound-
stooth, is a corded, durable 
upholstery fabric, available in 
five beautiful colorways that 
can stand on their own or be 
part of a larger color story. 
Hillside shows off the dimen-
sional potential of matelassé, 
a French weaving technique, 
leaving behind a delightful, 
puffed pattern. This uphol-
stery features a geometric 
quilt like texture and is avail-
able in an array of 20 “uplift-
ing” colorways. Read More

BASF’s Ultramid B3EG6 Ccycled material featured in the new Steelcase Flex Perch Stool

9to5 Seating: Jax Collection expands wood base options

Designtex: Picnic

Designtex: Hillside
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https://officeinsight.com/officenewswire/a-new-tactile-twosome-from-designtex/


04.04.22 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 20 OF 30

officenewswire

>ECA by Dekko launched 
Electrolite™ – a portable 
power outlet for the contract 
furniture industry said to be 
first-of-its-kind because it 
combines configurable power 
with 360-degree intentional 
design. “Users and speci-
fiers can configure nearly 
every aspect of Electrolite to 
fit their specific needs. No 
matter what angle you view 
the product from, its consis-
tent form can be felt,” Dekko 
General Manager Rick Fox 
said. “People today expect 
the ability to change up 
their workspaces. We saw a 
distinct need to create a con-
figurable power solution for 
dynamic environments, and 
the result is Electrolite.” 
Specifiers can choose one, 
two, three, four or five 
tamper-resistant receptacles 
as well as a reversible USB-A 
charging port and a 60-
watt USB-C Power Delivery 
charging port. The reversible 
charging ports enable a user 
to connect a Type-A cable 
without worrying about the 
plug or cable’s orientation. 

In addition to more than 17 
possible configurations, Elec-
trolite™ allows users to rotate 
the outlets within the product 
as well as the strain relief of 
the cord exiting the back of 
the product (either straight 
or a 90-degree rotation). The 
90-degree rotation option is 
ideal for use on a work sur-
face placed against a panel or 
wall, while the straight angle 
works best for work surfaces 

integrating the freestanding 
and undermount models. 
Rotating outlets provide users 
the ability to accommodate 
any style of chargers and 
plugs, including Apple bricks. 
Electrolite™ offers a modern 
color palette that specifiers 
can chose from including 
black, white, bronze, latte, 
and carbon. Custom colors 
are also available. Read More

>Flos officially launched 
Jasper Morrison’s latest 
design: Oplight. What they’re 
calling a ‘future-proof’ wall 
lamp, Oplight doesn’t use 
any glues and was conceived 
specifically with sustainability 
and longevity in mind and 
to be thoroughly recyclable 
at its end-of-life. Its subtle 
silhouette embodies Morri-
son’s ‘super normal’ philoso-
phy. It looks like a musical 
note on a pentagram, or, as 
the designer describes it, 
‘the most obvious, definitive 
shape a wall light could be.’ 
The light source is a board of 
LEDs which are covered with 

a clear but ridged panel that 
deflects the light out at an 
angle away from the wall. This 
panel snaps on and off the 
body to allow for replacing the 
LED board, which is highly 
efficient and built specifically 
to be swapped out if needed. 
“The quality of the light is also 
very important,” said Mr. Mor-
rison. “Fortunately, uplighting 
is one the best applications 
for the type of light LEDs pro-
vide. I like the idea that you 
could use the smaller Oplight 
in an old country cottage and 
the larger one in a high-
ceilinged apartment or house 
as well as in the corridor of an 
office. I think it will contribute 
well to the atmosphere of a 
wide range of spaces and 
situations. Hopefully it will 
prove to be Super Normal in 
the sense that it makes good 
atmosphere without being 
obtrusive or even noticeable.” 
Read More

>Keilhauer and Momentum 
Group partnered again to 
launch a new textile card. 
The Sustainable Performance 
card is a three-panel card 
combining four innovative tex-
tile categories. While previous 
Keilhauer-Momentum textile 
cards have focused more on 
the commercial corporate 
markets, all fabrics included 
in this latest collaboration pro-
vide sustainable, cleanable 
and high-performing solutions 
relevant for all spaces, from 
workplace and healthcare 
to education and hospital-
ity. It offers a selection of 12 
industry-leading patterns in 
four high-performing fabrics: 
Clean Vinyl, Silica, EPU and 
Crypton® Green. This card 

ECA by Dekko: Electrolite™

Flos: Oplight with designer Jasper Morrison – Photo credit Antonia Adomako
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is a blend of woven and 
coated fabrics, available in a 
color palette of calming blues, 
greys, and blacks. 
In addition to launching the 
new card, Keilhauer also 
joined Momentum’s 5 Clicks 
program – a tool that links 
Momentum’s pre-approval 
and grade-in information to 
real-time inventory data in 
just five quick steps. It allows 
Keilhauer customers to cir-
cumvent the time-consuming 
process of verifying grade-in 
and pre-approval through 
multiple channels, and 
safeguards against specifying 
a product that is not in stock. 
Read More

NOTEWORTHY
>Allseating unveiled a 
new logo to commemorate 
its 40th anniversary. The 
company, which was founded 
in 1982 by Gary Neil, also 

launched a new task chair 
called Eighty-Two as part of 
its anniversary celebration. As 
envisioned by Gary Neil, the 
new chair returns to Allseat-
ing’s roots of stylish, intuitive, 
and affordable design. The 
new logo, designed in part-
nership with the company’s 
marketing agency, Matter 
Studios, is inspired by the first 
Allseating logo from 1982. It 
features the original signa-
ture “A”, with its integrated 
seated person, from which 
the graphics of a ”4” and 
“0” appear, representing the 
celebration of 40 years. Read 
More

>Architectural Record is-
sued its call for entries to 
its 2022 Record Interiors 
competition. All architects 
registered in the U.S. or 
abroad, as well as interior 
designers working in col-
laboration with architects, are 
welcome to submit interiors-
only projects—residential, 

commercial, and public—that 
have been completed in the 
last year. Special consider-
ation will be paid to works 
that incorporate innovations 
in design, program, building 
technology, sustainability, 
and/or materials. Winning 
projects will be selected by an 
editorial jury and published in 
the September 2022 issue of 
Architectural Record. Read 
More

>ASID’s 2022 Trends Report 
reveals significant industry 
developments and implica-
tions, economic indicators, 
and shifts affecting design 
consumers and profes-
sionals. Part one of a new 

three-part Outlook Report 
(previously known as the 
Outlook and State of Interior 
Design Report), Trends will be 
followed later this spring by 
parts two and three, Eco-
nomic Outlook and State of 
Interior Design, respectively. 
The report finds that health 
and wellness continue to 
dominate both residential and 
commercial design due to the 
lasting effects of the pan-
demic. Sustainability has also 
shifted from a nice-to-have 
to a must-have for designers 
and consumers alike. A few 
notable findings include: 
-More than 50% of con-
sumers say they’re willing 

Keilhauer: Momentum Group textiles

Architectural Record: 2022 Record Interiors
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to change their purchasing 
behavior to reduce negative 
environmental impact, with 
44% saying they are willing 
to drastically change their 
lifestyles to live in a more 
sustainable way’ 
-The number of multigenera-
tional households has grown 
rapidly (271% between 2011-
2021), requiring a new set of 
design strategies. 
-Wellness real estate is 
outpacing other types of 
construction. 
-While single family properties 
are getting bigger, multifamily 
properties are getting smaller. 
-Residential wellness is a top 
priority for homeowners, with 
a focus on indoor air quality, 
mental wellness enhance-
ments, home office ergonom-
ics, and fitness. 
-Workplace wellness is a 
must for employees and 
businesses, which need to 
rethink their office design to 
provide environments that 
are meticulously clean and 
safe, but also less stressful,l 
to lure employees back to the 
workplace.  
The Trends Report details 
industry insights impact-
ing all sectors of design, 
including the post-pandemic 
evolution of office, hospitality, 
healthcare, and senior living 
design, as well as business 
trends for firms, including the 
difficulties of finding qualified 
candidates. It is now available 
to download, free for ASID 
members and $99.95 for 
non-members. Read More

>DIFFA BY DESIGN, held 
Mar. 24-26 at Center 415 
in NYC, was a “massive 
success,” raising more than 
half a million dollars. The 
biggest fundraiser of the year 
for DIFFA, the three-day event 

attracted over 2,500 attend-
ees and raised over $540,000 
to help those across the 
country struggling with HIV/
AIDS, homelessness, food 
scarcity, and mental health 
issues. The star-studded 

Gala on Thursday night was 
co-hosted by architect David 
Rockwell and Interior Design 
Editor-in-Chief Cindy Allen, 
featuring special guest Tony 
Award®-winning actor Jane 
Krakowski, and performances 

DIFFA BY DESIGN Installations (clockwise from top left): Gensler + Knoll + EvensonBest; HOK + Shaw Contract; 
WB Wood + TPG Architecture + Eventscape + Haworth; LAB @ Rockwell Group; HDR, Inc. with Giles Miller Stu-
dio; Carl Hansen & Søn with design by Rockwell Group – Installation photography by Alan Barry
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by acclaimed Broadway 
star and Co-founder of Tony 
Award®-Winning Broadway 
Advocacy Coalition Amber 
Iman and cast members from 
Broadway hit Company. Other 
standout moments included 
a DIFFA NIGHTS dance party 
on Friday, a design-industry 
insider auction with great 
finds, a couture-filled pop-up 
shop in partnership with 
Repurpose and curated by 
Robert Verdi, riveting panels 
and activations including 
weaving with renowned 
artist Suzanne Tick, and of 
course, 21 stunning vignettes 
designed by leading creatives 
from Rockwell Group, Carl 
Hansen & Søn, Gensler, and 
Steelcase, to name just a few. 
Read More

>Henricksen acquired 
COFCO, which has of-
ficially changed its name 
to COFCO, A Henricksen 
Company. With 75 years of 
experience providing contract 
furniture, refurbishing, and 
logistics expertise to pres-
tigious clients in numerous 
industries throughout the 
mid-Atlantic and northeastern 
regions, COFCO was founded 
in Philadelphia and recently 
expanded to Washington, 
DC. It has a long and storied 
history of providing custom-
ers with exceptional service 
and outcomes, especially in 
the corporate, public sector, 
and healthcare spaces. Joan 

Waters, who joined COFCO 
almost 35 years ago, will 
remain at the company as 
General Manager. 
Earlier this year, Henricksen 
acquired Tennessee-based 
furniture dealer Synergy 
Business Environments 
(now Synergy, A Henricksen 
Company). By combining the 
three companies, Henricksen 
has assembled a team of 
industry experts with a broad 
scope of capabilities. “As 
the industry adapts to the 
unprecedented challenges 
over the past few years, meld-
ing our expertise with COFCO 
and Synergy will raise the 
bar for providing long-term 
and meaningful relationships 
for clients and influencers,” 
said Russell Frees, president 
and CEO of Henricksen. “By 
joining forces, our partners 
will immediately benefit from 
the combined company’s 
160-year experience, particu-
larly through our increased 
presence around the nation.” 
Read More

>Keilhauer’s Epix chair was 
recognized by the Red Dot 
Awards in the 2022 Product 
Design category. The Epix 
chair is one of the standout 
pieces from the sustainable 
Epix collection, launched in 
April 2021 and designed for 
Keilhauer by Swedish design 
studio Form Us With Love. It is 
constructed solely from pure 
materials, ensuring 100% 

recyclability. The Epix chair 
model submitted to Red Dot 
features a pure aluminum 
frame that provides structure 
and strength to a seat shell 
made entirely from PET felt. 
Its arms and base are also 
constructed from pure alumi-
num, creating a beautiful, fluid 
shape that is also functional. 
As one of the winners of this 
highly competitive program, 
the chair will be displayed in 
the “Design on Stage” exhibi-
tion at the Red Dot Design 
Museum in Essen, Germany 
from June 20 until May 2023. 
This marks the second year in 
a row that a Keilhauer product 
will be on display at the Red 
Dot Design Museum – Swurve, 
the company’s first carbon 
neutral office chair, was a 
Product Design winner in 
2021. Read More

>SANDOW Design Group 
launched a new website and 
mobile/OTT applications 
for DesignTV by SANDOW. 
Introduced two years ago, 
DesignTV provides daily 

programming designed to en-
gage the A+D community and 
the design-obsessed. Content 
verticals include: 
-Design leader conversa-
tions – the platform hosts the 
industry’s greatest trendset-
ters and manufacturers in 
larger-than-life programming 
specials and events. 
-Product discovery – hun-
dreds of new products 
are revealed annually on 
DesignTV, including coverage 
of NeoCon, KBIS, and other 
major trade shows. 
-Tours of amazing spaces – 
viewers go on-location to see 
and experience the world’s 
most striking residences, of-
fices, and more. 
Brands can engage with 
DesignTV through custom 
and syndicated content – 
including in collaboration 
with The Studio by SANDOW, 
SANDOW Design Group’s 
experienced video production 
studio – in addition to interac-
tive advertisements, enabling 
viewers to take action at the 
point of discovery. Read More

Keilhauer’s 100% recyclable Epix Chair

https://officeinsight.com/officenewswire/diffa-by-design-raises-over-half-a-million-dollars/
https://officeinsight.com/officenewswire/furniture-dealer-henricksen-announces-acquisition-of-cofco/
https://officeinsight.com/officenewswire/keilhauers-100-recyclable-epix-chair-wins-red-dot-award/
https://officeinsight.com/officenewswire/designtv-by-sandow-launches-apps-on-mobile-ott-with-on-demand-library-of-500-programs/


04.04.22 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 24 OF 30

officenewswire

>SONNEMAN—A Way of 
Light announced the grand 
opening of its new ware-
house in Orange County, 
NY. The 76,700sf distribu-
tion center, located at 103 
Tower Drive in Middletown, 
is conveniently placed near 
SONNEMAN’s New York 
Design Center showroom 
and global headquarters in 
Larchmont, NY. Technological 
advancements at the facility 
include a downlight assem-
bly line, a videography and 
photography studio, state-of-
the-art racking and distribu-
tion machinery with increased 
effectiveness for oversized 
products, and an Integrating 
Sphere used for photometric 
testing. In addition to these 
features, the warehouse 
includes built-out offices, 
training and demonstration 
spaces, and an engineer-
ing testing center. The new 
distribution center opens in 
tandem with the launch of 
five new collections — Sys-
tema Staccato, Luna, Constel-
lation Centaurus, Constella-
tion Galaxy Matrix, and Arctic 
Rings — and three collection 
extensions: Ilios, Offset, and 
Pi. Read More

>The Wege Prize High 
School | Collaborative 
Studio, to be held July 25 
through Aug. 5, is now open 
for student applications. 
Now in its second year, this 
workshop for students in 
grades 11-12 was created 
by Kendall College of Art and 
Design’s Wege Center for 
Sustainable Design to inspire 
and honor rising high school 
juniors and seniors with the 
stipend and a chance to col-
laboratively design circular so-
lutions that address “wicked 
problems” found in West 
Michigan. An academically 
talented cohort of 15 students 
from West Michigan schools 
will work together to first iden-
tify systemic issues that affect 
the region’s community and 
environment — and then de-
vise their own actionable and 
feasible solutions, whether a 

new service, business model, 
or project. There’s no cost to 
participate — and each stu-
dent receives a $500 stipend 
and daily free lunch. Through 
this program, students build 
life-lasting skills of community 
networking, team building, 
and personal development, 
and they also come away 
with portfolio-quality design 
work products, a certificate 
of completion, and letter of 
recommendations that can be 
used for college, internship, 
and job applications. “We 
have designed our program 
to be a significant, trans-
disciplinary experience that 
teaches high school students 
about the importance today’s 
increasingly influential ideas 
in regenerative and restor-
ative solutions,” said Gayle 
DeBruyn, a KCAD professor 
of Collaborative Design who 
also leads Wege Prize. “It also 
opens their eyes to a range of 
future academic and profes-
sional opportunities, from 
higher education to career 
choices.” 
Interested students can be 
nominated by an educator or 
apply on their own. The ap-
plication deadline is Jun. 27. 
Read More

ENVIRONMENT
>Camira Yarns Ltd has be-
come the majority sharehold-
er in pioneering UK textile 
recycling company iinouiio 
to develop innovative new 
textile products based on 
textile circularity.  Estab-
lished in 2019 by Dr. John 
Parkinson, “iinouiio” is an 
acronym for “It is never over 
until it is over.” The company 
has secured major investment 
funding to install state-of-the-
art wool textile reprocessing 
machinery, the first of its kind 
in the UK for more than 20 
years. Dr. Parkinson retains 
part ownership and will head 
up the new venture, build-
ing on a long-standing family 
history of textile recycling, 
working alongside his father 
over 40 years ago.  The 
iinouiio principle of textile 
repurposing will be adopted 
by Camira Yarns at their 
Birkby, Huddersfield, facility 
which specializes in woolen 
spun yarns for commercial 
fabrics, providing a dedicated 
ground floor location for the 
new processing machinery 
together with a self- contained 
showroom to promote the 
capability. Capital expen-
diture funding, amounting 
to £165,000, has been 
awarded by UK registered 
environmental charity WRAP 
(Waste & Resources Action 
Programme) which works 
on wide-ranging projects to 
achieve a circular economy 
and divert waste away from 
landfill. This will provide new 
machinery to set up a new 
textile reprocessing line which 
will convert high value raw 
materials – from textile manu-

SONNEMAN–A Way of Light.New 76,700sf Distribution Center in Orange 
County, NY

Wege Prize High School Collaborative Studio Student Workshop 2021
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facturing waste and pre-loved 
wool and cashmere products 
– back into fiber which can 
then be re-spun into new yarn 
to make new fabric. The ma-
chinery is due to be installed 
in April and will be used to 
produce iinouiio-branded 
products, provide take-back 
schemes for manufacturers 
and retailers, and open new 
recycled product opportuni-
ties for Camira. Read More

>Chemetal expanded its 
solar footprint at its offices 
and manufacturing head-
quarters in Easthampton, 
MA. The company added 420 
panels, equaling 178 KW, 
to its existing rooftop solar 
array of 560 panels installed 
in 2017. The new installa-
tion was completed in early 
fall 2021 and went live later 
in the fall once all connec-
tions with the local utility were 
completed and approved. 
The company is now using all 
the newer rooftop area of its 
72,000sf facility for solar, an 
array that provides more than 
50% of the facility’s annual 
electricity use. As they did 
previously, Chemetal once 

again partnered with Solect 
Energy of Hopkinton, MA for 
installation. The 50-year-old 
family-owned business has a 
strong commitment to green 
practices. Many of its metal 
products are made entirely of 
aluminum, the most recycled 
material on the planet. Some 
of its aluminum finishes 
contain up to 85% recycled 
content, offering builders and 
architects LEED credits. Addi-
tionally, Chemetal designs are 
part of the mindful MATERI-
ALS library, a clearing house 
for material manufacturers to 
share product transparency 
information in an organized 
format. Read More

EVENTS
>Business of Home pub-
lished The Designer’s Guide 
to High Point Market, which 
is now underway in High 
Point, NC through Wednes-
day, Apr. 6. The guide, which 
includes schedules, maps, 
product previews, and other 
features, may be accessed 
free online, and hard copies 
are also available at the Mar-
ket. Read More

>New York Eleven Plus 
(NY11+) partnered with 
the Midtown Port Authority 
Bus Terminal of NY/NJ in a 
special exhibition of work by 
interior design students now 
on view through May 31. 
Representative institutions 

include FIT SUNY; New York 
School of Interior Design; New 
York Institute of Technology; 
Pratt University; Russell Sage 
College; School of Visual Arts; 
and Villa Maria College. The 
purpose of the exhibit is to ed-
ucate the public on the ben-
efits and potential of studying 
and practicing interior design, 
with this year’s theme being 
“Diversity/Equity/Inclusion – A 
Seat at the Table.” 
The official ribbon-cutting cer-
emony takes place this Thurs-
day, Apr. 7, 3:00-4:00pm at 
the Port Authority Midtown 
Bus Terminal’s South Tower 
Gallery Space, with an open-
ing reception and special pro-
graming 4:00-6:00pm at the 
Terminal Heartland Brewery, 
South Tower. A panel discus-
sion will include principals 
and partners from architec-
tural design studios including 
TPG Architecture, FX Fowle 
Collaborative Architects and 
Ware Malcomb. The event 
will also pay tribute to NY11+ 
Founder and President Ruth 
Lynford, who died on Dec. 3, 
2021, at age 97. Read More

Camira.Dr. John Parkinson, founder of iinouiio, holding old wool and cash-
mere clothing with Anthony Croall, Commercial Director at Camira, holding 
recycled wool fibre made from used garments.

Chemetal expands solar at headquarters facility in Easthampton, MA

NY11+ 2022 Student Exhibition is 
now on view at the Port Authority 
Midtown Bus Terminal. Events this 
Thursday include tribute to NY11+ 
Founder Ruth Lynford

https://officeinsight.com/officenewswire/camira-group-takes-majority-stake-in-ground-breaking-textile-recycling-business/
https://officeinsight.com/officenewswire/metal-designs-sunny-side-up-at-chemetal/
https://officeinsight.com/officenewswire/business-of-home-the-designers-guide-to-high-point-market-is-here/
https://officeinsight.com/officenewswire/ny11-exhibition-the-creative-world-of-interior-design-with-prestigious-new-york-interior-design-colleges-at-the-port-authority-midtown-bus-terminal/
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4.1.22 12.31.21 10.1.21 7.2.21 4.1.21 12.31.20 %frYrHi
%fr50-
DayMA

MillerKnoll 34.4 38.9 39.6 46.9 41.8 33.8 -32.9% -6.3%

HNI 37.0 42.1 38.0 42.8 39.6 34.5 -21.1% -7.2%

Inscape 0.8 1.0 1.0 1.0 0.8 1.0 -35.4% -9.6%

Interface 13.9 16.0 15.6 15.5 12.7 10.5 -23.2% 3.0%

Kimball 8.5 10.2 0.9 13.1 14.0 12.0 -42.5% -7.4%

Knoll - - - 25.9 16.6 14.7 - -

Leggett 35.5 41.2 45.5 51.4 46.5 44.3 -39.9% -5.1%

Mohawk 124.2 182.2 179.2 195.1 198.3 141.0 -46.4% -13.1%

Steelcase 11.8 11.7 12.8 14.7 14.5 13.6 -25.7% -2.2%

Virco 2.9 3.0 3.5 3.7 3.1 2.5 -29.7% -2.4%

SUM 269.1 346.2 336.1 410.1 387.8 307.7

DJIndust 34,818 36,338 34,326 34,786 33,153 30,606 -5.8% 1.4%

Industry Stock Prices

BUSINESS AFFAIRS
>MillerKnoll, Inc. on Mar. 29 released its FY22 third-quarter 
results (dollars in millions except EPS):

3 Mos. Ended 2.26.22 2.27.21 %Ch.
Net Sales $1,029.5 $590.5 74.3%
Gross Mar. $336.8 $230.9 45.9%
Gross Mar.% 32.7% 39.1% 1.8%
Oper. Exp. $310.3 $175.8 76.5%
Oper. Earn. $26.5 $55.1 -51.9%
Net Earnings $12.6 $41.5 -69.6%
EPS (dil.) $0.16 $0.70 -77.1%
Adj. EPS $0.28 $0.65 -56.9%
Orders $1,095.9 $566.1 93.6%
Backlog $1,020.6 $379.0 169.3%

9 Mos. Ended 2.26.22 2.27.21 %Ch.
Net Sales $2,845.5 $1,843.6 54.3%
Gross Mar. $964.9 $725.2 33.1%
Gross Mar.% 33.9% 39.3% 1.3%
Oper. Exp. $987.4 $503.7 96.0%
Oper. Earn. -$22.5 $221.5 -
Net Earnings -$52.3 $165.7 -
EPS (dil.) -$0.72 $2.80 -
Adj. EPS $1.28 $2.78 -54.0%
Orders $3,170.2 $1,751.9 81.0%

Highlights:

-Strong demand drove quarterly orders of $1.1 billion; an 
increase of 93.6% over the prior year, up 31.5% organically

-Sales and order growth across all segments was driven by 
leveraging a global infrastructure and collective of brands

-Integration of the Knoll acquisition, which closed July 19, 
2021, continues to progress as planned; MillerKnoll remains 
confident in its ability to deliver $120 million of run rate cost 
synergies within three years of closing 

This earnings release was in the form of a quarterly letter jointly 
signed by MillerKnoll President and CEO Andi Owen and CFO 
Jeff Stutz. (See full text on officenewswire here)

Results by Operating Segment (dollars in millions):

3 Mos. Ended 2.26.22 2.27.21
Americas Contract 
Net Sales $365.1 $290.7
Oper. Earn. $2.7 $14.6
Adj.Op.Earn. $1.2 $14.8
International Contract
Net Sales $123.4 $98.0
Oper. Earn. $12.5 $11.0
Adj.Op.Earn. $12.9 $11.1
Global Retail
Net Sales $212.8 $201.8
Oper. Earn. $24.0 $39.9
Adj.Op.Earn. $24.0 $39.9
Knoll
Net Sales $336.9 -
Oper. Earn. $1.5 -
Adj.Op.Earn. $12.1 -

https://officeinsight.com/officenewswire/millerknoll-inc-reports-third-quarter-fiscal-2022-results/
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9 Mos. Ended 2.26.22 2.27.21
Americas Contract 
Net Sales $1,052.0 $1,008.0
Oper. Earn. $18.5 $111.6
Adj.Op.Earn. $21.4 $114.5
International Contract
Net Sales $347.4 $293.5
Oper. Earn. $40.8 $40.1
Adj.Op.Earn. $41.9 $39.8
Global Retail
Net Sales $635.4 $542.1
Oper. Earn. $74.2 $100.7
Adj.Op.Earn. $74.7 $100.8
Knoll
Net Sales $829.5 -
Oper. Earn. -$72.8 -
Adj.Op.Earn. $42.9 -

(The Americas Contract segment includes the operations asso-
ciated with the design, manufacture, and sale of furniture prod-
ucts for work-related settings, including office, education, and 
healthcare environments, throughout the U.S., Canada, and 
Latin America. Americas Contract also includes the operations 
associated with the design, manufacture, and sale of high-craft 
furniture products and textiles including Geiger wood prod-
ucts, Maharam textiles, naughtone, and Nemschoff products. 
The International Contract segment includes the operations 
associated with the design, manufacture, and sale of furniture 
products, primarily for work-related settings, in EMEA and Asia-
Pacific. The Global Retail segment includes global operations 
associated with the sale of modern design furnishings and 
accessories to third party retail distributors, as well as direct-
to-consumer sales through e-commerce and Design Within 

Reach, HAY, and Herman Miller retail stores and studios. The 
Knoll segment includes the global operations associated with 
the design, manufacture, and sale of furniture products within 
the Knoll constellation of brands.)

Outlook

MillerKnoll expects sales in the fourth quarter of fiscal year 
2022 to range between $1,075 million and $1,115 million. 
The mid-point of this range implies a revenue increase of 76% 
compared to the same quarter last fiscal year on a reported 
basis and 23% on an organic basis, excluding the impact of 
the Knoll acquisition, dealer divestiture, and foreign currency 
translation. Earnings per share are anticipated to be between 
$0.46 and $0.52 for the quarter.

The shareholder letter from Ms. Owen and Mr. Stutz concludes: 
“Amid a backdrop of macro-economic pressures, MillerKnoll 
continued to fuel growth and create value for our stakehold-
ers in the third quarter while also maintaining our focus on 
integrating the Herman Miller and Knoll organizations. We are 
nearing one of the most significant milestones in the integration 
process, the launch of MillerKnoll to the North America Con-
tract market. We have been very intentional in building a strong 
foundation and we are excited to unleash the full potential of 
MillerKnoll in the months ahead. Thank you for continuing on 
the journey with us.”

MillerKnoll’s complete 3Q22 earnings release, including all 
tables, and the replay of its Mar. 29 Q&A conference call may 
be accessed in the Investors section of the company’s website: 
www.millerknoll.com/investor-relations

http://www.millerknoll.com/investor-relations
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JOB SITE
To place ads or 
to get a price quote  
contact Bob Beck 
bob@officeinsight.com
T 972 293 9186

Find all our ads all the 
time at www.officeinsight.
com/careers.

We are hiring!

 > Project Managers
 > Administrators
 > Designers
 > Talented Individuals

Apply at resumes@
benharoffice.com

Why should you choose 
Benhar?

 > Longest standing Herman 
Miller dealer in NYC area.

 > Our staff has a mixture 
of Herman Miller, Knoll, 
Steelcase and design 
experience.

 > Certified Dealer status 
which means that we 
consistently meet and 
exceed Herman Miller’s 
high standards of 
performance. Benhar is 
a high performing dealer 
that is recognized locally & 
nationwide.

 > Our employee retention 
rate is exceptional. We have 
been voted Crain’s Top 
Places To Work for 3 of the 
last 5 years.

 > Our corporate structure has 
middle management, which 
provides additional support 
from individuals who have 
performed in those roles 
previously.

 > Our training program 
ensures that new hires 
learn the necessary steps 
in our operations to be 
successful in their role.

 > Strong leadership led the 
company through major 
market crisis events which 
allowed for 90% of the staff 
to be retained.

 > The company mission and 
values are respected and 
adhered to by all, which 
leads to forward thinking, 
a collaborative culture and 
continuous improvement.

 > Family atmosphere for a 
friendly work environment, 
but also recognizes the 
importance of work life 
balance & incorporates fun 
activities within the team & 
with our families.

 > Benefits package and 
perks such as a hybrid 
work schedule, floating 
holidays, annual reviews 
and employee recognition 
throughout the year.

Project Managers, Administrators, Designers - New York City, NY

http://www.officeinsight.com/careers
http://www.officeinsight.com/careers
http://www.officesite.com/classifieds/
mailto:resumes%40benharoffice.com?subject=
mailto:resumes%40benharoffice.com?subject=
https://www.benharoffice.com/
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JOB SITE
To place ads or 
to get a price quote  
contact Bob Beck 
bob@officeinsight.com
T 972 293 9186

Find all our ads all the 
time at www.officeinsight.
com/careers.

Arc-Com is a leading 
manufacturer and supplier 
of design-driven, high-perfor-
mance textiles and wallcov-
erings for the commercial 
market. Our Headquarters 
facility is located in Rockland 
County, NY, which is about 15 
miles north of Manhattan and 
in a wooded, safe, rural area.  
We are committed to creating 
performance products that 
are innovative and beautiful, 
which we manufacture in fa-
cilities all over the world. Our 
legacy has been built over 50 
years, which we will continue 
to build for decades to come.

We are succession planning 
for the expected retirement 
of our VP of Production, who 
oversees controlled inventory 
production and distribution, 
as well as the management of 
our Customer Service Team.  
We are looking for an Inven-
tory Control Specialist (ICS) to 
oversee the ordering, storing, 
receiving and distribution pro-
cesses of our organization’s 
products, which are ware-
housed in multiple locations. 
We sell over ~5,000 SKUs 
and are constantly adding 
new product to our running 
line.

The ICS’ main responsibilities 
include:

 > Control the levels of 
inventory on each of our 
products to ensure ad-
equate supply, without risk 
of excess or obsolescence. 
Requires communication 
with mill sources all over 
the world.

 > Work with logistics and 
expeditors to ensure timely 
access to transportation 
for inbound inventory as 
well as accounting for all 
inbound costs.

 > Work with finishers and 
other entities on special ap-
plication to our products.

 > Work with other senior 
management members 
to ensure price lists are 
current and reflect current 
costs.

 > Consistent exposure and 
coordination with our na-
tional sales force to ensure 
product delivery meets 
client expectations.

 > Address, assess and re-
solve any product perfor-
mance and quality issues.

Arc-Com is implementing 
new ERP software to simplify 
monitoring our inventory, 
among other reasons.  The 
ICS will be part of the imple-
mentation team and will have 
input into the reports and 
tools needed to facilitate job 
responsibilities.

Required skills include:

 > A strong communicator 
who will work with mill 
sources and transportation 
providers all over the world.

 > Team player and strong 
manager who can work 
seamlessly with our cus-
tomer service and other 
company personnel.

 > Reliable professional with 
excellent attention to detail 
and a business mindset.

 > Able to maintain and moni-
tor ways to optimize inven-
tory control procedures.

 > Strong skill in negotiation 
and management of inven-
tory costs and deliveries.

Required Experience:

 > Minimum of 10 years of 
inventory management 
experience.

 > Textile industry preferred, 
but at a minimum, must 
have experience with 
managing a large number 
of medium value items 
(SKUs).

We offer a competitive salary 
and a comprehensive benefits 
package.

Please email resume  
with requirements to  
rmoriarty@arc-com.com

The COVID-19 vaccination is 
required.  The Company will 
consider accommodations 
for disability- and religious- 
based reasons.

Website: www.arc-com.com

Inventory Control Specialist - Orangeburg, NY

http://www.officeinsight.com/careers
http://www.officeinsight.com/careers
http://www.officesite.com/classifieds/
mailto:rmoriarty%40arc-com.com?subject=
http://www.arc-com.com
https://arc-com.com/
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BIFMA is the leading non-profit 
furniture trade association in 
North America with members 
from around the world.  
Founded from the call to define 
uniform product standards for 
the industry, BIFMA has served 
as the voice of the commercial 
furniture industry since 1973 
and is now the recognized 
source for refining, managing, 
and developing furniture 
standards that embody 
safety, ergonomics, health, 
sustainability, and performance 
that support buyer and 
specifier communities in 
making informed furniture 
selection decisions.

BIFMA further supports the 
industry providing market 
data, thought leadership, and 
industry outreach celebrating 
design and innovation in 
recognition of the significance 
furnishings play in the 
places we learn, work, heal 
and live through product 
registries, sustainability 
certification, statistics 
reporting, government 
relations, industry promotion, 
education, networking, and 
trade development programs.

We are seeking a Technical 
Director responsible for 
developing strategy and 
managing all activities 
related to BIFMA’s safety and 
engineering performance 
standards.   Reporting to 
the President and CEO, 
the Technical Director 
also interfaces with the 
Board of Directors Health, 
Sustainability, Safety, and 
Performance Advisory 
Council established to provide 

strategic oversight and 
guidance.   This position is in 
SW Michigan reporting into 
the Grand Rapids BIFMA HQ.

BIFMA offers competitive 
benefits and is an equal 
opportunity employer. 
Salary Commensurate with 
experience.

Responsibilities

Technical Services

 > Manage, guide, and 
document standards 
development, revisions, or 
reaffirmations following the 
ANSI process working with 
established committees. 
Primarily in the areas of 
engineering and electrical 
codes.

 > Convene and facilitate 
volunteer committee 
meetings for standards and 
advocacy efforts: agendas, 
facilitation, record minutes.

 > Serve as program manager 
for the BIFMA Compliant 
program and registry. 
Facilitate periodic audit 
of the registry. Manages 
relationships with testing 
agencies and participants.

 > Monitor and recommend 
appropriate action 
regarding code compliance, 
standards interpretations, 
or related issues to industry 
benefit.

 > Represent BIFMA with the 
International Standards 
Organization (ISO) and 
the American National 
Standards Institute (ANSI)

 > Research, develop and 
implement strategic 
plans designed to further 

BIFMA’s leadership position 
in safety and performance 
initiatives and standards.

Advocacy

 > Serve as industry advocate 
and subject matter expert 
with respect to areas of 
legislation and regulations 
impacting the safety and 
performance standards for 
the industry.

 > Research, develop and 
implement strategic plans 
to proactively address and 
negate the need for (imposed 
or optional) regulation by 
external entities.

 > Actively participate in 
associated industry 
organizations to stay 
current on issues impacting 
area of responsibility.

 > Serve as a point of 
contact and proactively 
manage relationships with 
related organizations and 
government agencies.

Outreach

 > Promote and increase 
program participation 
and membership. 
Work proactively with 
other BIFMA staff and 
committees to effectively 
communicate the value of 
these initiatives.

 > Support industry awareness 
through speaking 
engagements delivering 
presentations and 
Continuing Education Units 
(CEU’s)

 > Work with BIFMA 
committees to develop 
position papers to reflect 
consensus view.

Leadership

 > Develop annual goals, 
objectives and provide 
input into annual budget.

 > Contribute to the total 
effectiveness of the 
association, communicating 
openly, addressing issues 
proactively, offering 
creative ideas and working 
as a positive, engaged team 
member.

 > Perform requested work as 
required.

General Qualifications

 > BS in Product Engineering 
or related field.

 > 15 yrs experience in 
product engineering and/
or testing

 > 10 yrs experience in the 
furniture industry

 > 5 yrs experience in codes 
/ standards (ANSI/ISO/
ASTM)

 > 5 yrs experience in 
legislative and regulatory 
advocacy a plus

 > Excellent verbal 
communication skills

 > Presentation and Public 
Speaking

 > Technical Writing
 > Ability to work with a wide 
variety of individuals and 
disciplines.

 > Consensus building and 
large group facilitation

 > Proficient in MS office, 
word, excel, power point

 > Travel required, 
occasionally international

Please send resumes to:  
email@BIFMA.org

Technical Director - Grand Rapids, MI
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