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CITED:
“EVERYBODY WANTS TO BE 
RELEVANT. WE WANT TO BE 
RELEVANT PERSONALLY. WE 
WANT TO BE RELEVANT IN 
OUR BUSINESSES.”  
— RICK WARREN

Revelation at MoMA: Toward a Concrete Utopia:  
Architecture in Yugoslavia, 1948-1980

A new exhibition at the Museum of Modern Art (MoMA) in New 
York City uncovers the previously uncharted architecture of 
Yugoslavia. During the years 1948 to 1980, the now splintered 
nation of Yugoslavia was producing impressive design at 
all scales, of which many of us were unaware. While the 
Modern movement of those Cold War years was celebrating 
achievements in the “free world,” we detected virtually nothing 
of distinction occurring in the Communist countries. John Morris 
Dixon highlights the delightful, unexpected moments of MoMA’s 
show, on exhibit through January 13, 2019.

FULL STORY ON PAGE 3…

Coalesse & Sagegreenlife Carve an Easy Path to Living 
Walls at Work

Leading up to its 2018 NeoCon show, Coalesse announced its 
new partnership with Sagegreenlife, a leader in the design and 
manufacture of interior and exterior living green walls. Coalesse 
now carries Sagegreenlife’s Verdanta collection, a line of self-
contained, free-standing living walls and moveable partitions 
designed in collaboration with Gensler’s product design team. The 
new alliance signals Coalesse’s intent to dig deeper into biophilic 
design and offer its customers a direct link to living wall options.

FULL STORY ON PAGE 15…

Real Estate Company Forest City Embraces the Third 
Place in Cleveland

In a new headquarters at Key Tower in downtown Cleveland, real 
estate company Forest City wanted to increase collaboration and 
promote social interaction among associates and executives, 
while still providing secure, privacy-centered moments when 
quiet is needed. A&D firm Vocon crafted an open office 
workplace strategy with distinct neighborhoods connected by 
both “pocket parks” and neighborhood centers. Spread across 
two stories, the new headquarters reduces Forest City’s footprint 
by 40%. Under a luminous ceiling, a double-height reception, 
bar and conference center connects to an upper level via an 
airy, open central stair.

FULL STORY ON PAGE 24…
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Who knew?!! During the years 1948 to 1980, the now splin-
tered nation of Yugoslavia was producing impressive design 
at all scales, of which many of us were unaware. While the 
Modern movement of those Cold War years was celebrat-
ing achievements in the “free world,” we detected virtually 
nothing of distinction occurring in the Communist countries. 
As an architectural journalist active during most of the exhi-
bition’s years, I was completely surprised by the extent and 
quality of the work in this MoMA exhibition uncovering the 
architecture of Yugoslavia.

A bit of geopolitical background may help explain how 
these design achievements came about. The nation of Yugo-
slavia, pieced together after World War I from fragments of 

Revelation at MoMA: Toward a Concrete Utopia: Architecture in Yugoslavia, 
1948-1980
by John Morris Dixon

Miodrag Živković. Monument to the Battle of the Sutjeska. 1965–71, Tjentište, Bosnia and Herzegovina. Photo: Valentin Jeck, commissioned by 
The Museum of Modern Art, 2016

Urban Planning Institute of Belgrade. Belgrade Master Plan. 1949–50. 
Belgrade, Serbia. Plan 1:10000. 1951. Ink and tempera on diazotype, 
64 9/16 x 9 3/4″ (164 x 233 cm). Urban Planning Institute of Belgrade
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the defeated Austro-Hungarian Empire, 
came under Communist rule at the end 
of World War II. But in 1948 Marshall 
Tito, its undisputed leader until his 
death in 1980, declared the nation’s 
independence from the Soviet bloc that 
dominated Eastern Europe for the next 
several decades.

While architecture and design in 
most of the Communist world were 
stifled by party-ruled government 
design offices, Yugoslavia’s “market 
socialist” regime encouraged innova-
tive and inspiring design – at all levels 
from furnishings to urban plans. Its 
designers were open to the lessons 
of the Modern Movement beyond the 
country’s borders, including examples 
in neighboring Italy and Greece. They 
were conscious, as well, of pioneering 
Modernist efforts in the former Empire 
that had encompassed Yugoslavia, Dinko Kovačić and Mihajlo Zorić. Braće Borozan building block in Split 3. 1970–79. Split, Croatia. 

Exterior view. Photo: Valentin Jeck, commissioned by The Museum of Modern Art, 2016

Vjenceslav Richter. Yugoslav Pavilion at Expo 58. 1958. Brussels, Belgium. Archive of Yugoslavia
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including the work of their own Jože 
Plečnik, an early Modernist architect 
now recognized worldwide, who prac-
ticed and taught in Ljubljana well into 
the 1950s.

MoMA’s show is remarkably compre-
hensive, with more than 400 drawings, 
photographs, models and films. Much 
of the work shown deals with the com-
ponents of modernization worldwide: 
urban planning, housing, educational 
and cultural facilities, etc. There are 
also necessary urban rebuilding 
projects involving areas devastated in 
World War II and by earthquake de-
struction. Monuments commemorating 
key historical events are prominent 
among the landmarks displayed.

Urban Upgrades
Housing and urban development 

accomplishments were essential in 
improving the living standards in a 
country that had been subjugated to 
two different empires and devastated 
in two world wars. With these efforts 
came advances in construction tech-
nology, especially refinement in the 

use of concrete. The 1957 Belgrade 
fairgrounds featured the world’s largest 
concrete dome, its span to be ex-
ceeded in 1965 with the construction 
of Houston’s Astrodome. During the 

extensive construction of the 1960s, 
concrete was the material – as in 
much of the world – for housing, of-
fice buildings, cultural facilities, even 
churches and mosques.

Zoran Bojović for Energoprojekt. International Trade Fair. 1973–77, Lagos, Nigeria. Plan of exter-
nal traffic connections and internal circulation, 1973. Felt tip pen on tracing paper mounted on 
cardboard, 27 9/16 x 39 3/8″ (70 x 100 cm). Personal archive of Zoran Bojović

Zlatko Ugljen. Šerefudin White Mosque. 1969–79. Visoko, 
Bosnia and Herzegovina. Interior view. Photo: Valentin 
Jeck, commissioned by The Museum of Modern Art, 2016

Edvard Ravnikar. Revolution Square (today Republic Square). 1960–74. Ljubljana, Slovenia. 
Photo: Valentin Jeck, commissioned by The Museum of Modern Art, 2016
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Installation view of Toward a Concrete Utopia: Architecture in Yugoslavia, 1948–1980, The Museum of Modern Art, New York, July 15, 2018–
January 13, 2019. © 2018 The Museum of Modern Art. Photography: Martin Seck
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Installation view of Toward a Concrete Utopia: Architecture in Yugoslavia, 1948–1980, The Museum of Modern Art, New York, July 15, 2018–
January 13, 2019. © 2018 The Museum of Modern Art. Photography: Martin Seck
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Of equal importance for the welfare 
of the growing population was the 
design of innovative, affordable appli-
ances and furniture. Among a variety 
of furnishings included here, the 1956 
Rex folding chair by Niko Kralj was to 
become ubiquitous in Yugoslavia and 
elsewhere in Europe. The sleek prefab 
K-67 kiosk, designed by Saša Mächtig, 
is adaptable for a variety of uses in pub-
lic spaces – and appears at this show in 
an actual full-scaled example.

Cities Reborn
Building and rebuilding of urban 

areas included reconstructing the 
coastal city of Zadar, virtually obliter-
ated by World War II bombing. The 
competition-winning 1953 plan was 
organized along tradition-recalling 
stone-paved streets and plazas lined 
with technologically modern buildings 
that incorporated regional details such 

as tile roofs and wood shutters.
The reconstruction of the city of 

Skopje, following a catastrophic 1963 
earthquake, was planned jointly by 
the Yugoslav government and the 
United Nations. Doxiadis Associates 
of Greece collaborated on the master 
plan, and prominent building were de-
signed by the eminent Kenzo Tange of 
Japan along with local architects. The 
effective use of rough concrete here 
encouraged the adoption of Brutalist 
design throughout the country.

A third notable urban development 
was the major expansion of the Adri-
atic port of Split. Reflecting the influ-
ence of Postmodern design theory, a 
point was made of mixing a variety of 
public activities among the housing 
structures, maximizing sea views for 
dwelling units, and relating the street 
grid to adjoining development that 
dated back to Roman times.

Andrija Mutnjaković. National and University Library of Kosovo. 1971–82. Prishtina, Kosovo. 
Exterior view. Photo: Valentin Jeck, commissioned by The Museum of Modern Art, 2016

Uglješa Bogunović, Slobodan Janjić, and Milan Krstić. 
Avala TV Tower. 1960–65 (destroyed in 1999 and rebuilt in 
2010). Mount Avala, near Belgrade, Serbia. Exterior view. 
Photo: Valentin Jeck, commissioned by The Museum of 
Modern Art, 2016
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Tourism and Foreign Engagement

Yugoslavia’s economic objectives 
included development of thoroughly 
modern hotels along the Adriatic 
Coast of Croatia, often very sensitively 
notched into the coastal terrain, with 
appealing terraces and pool decks. 
Color photos in the exhibition show 
tourists fashionably clad in bathing 
attire and evening apparel.

As the nation maintained a neutral 
position regarding the world’s Cold 
War confrontations, its architects took 
part in an outreach to other nations. 
The architect Vjenseslav Richter 
designed an elegantly Modern, point-
edly transparent, pavilion for the 1958 
Expo in Brussels and handsome 

Exhibition poster for the retrospective of architect Janko Konstantinov, 1984. Collage diazotype 
and tracing paper. Personal archive of Jovan Ivanovski

Janko Konstantinov. Telecommunications Center. 1968–81. Skopje, Macedonia. View of the Southwestern Block façade. Photo: Valentin Jeck, commissioned by 
The Museum of Modern Art, 2016
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display facilities for international fairs in 
Paris and Turin. In Africa, contracts for 
construction of roads, dams and other 
infrastructure were complimented by 
design work, including architect Zoran 
Bojović’s proposals for housing devel-
opment in Nigeria and his design of the 
Lagos international trade fair there.

Regional Identities
Efforts to establish strong design 

identity for the entire the nation 
were counterbalanced by develop-
ment of regional and even personal 
approaches. In the area of Bosnia 
and Herzegovina, the architect Juraj 
Neidhardt, who had worked in Le 
Corbusier’s Paris studio, looked to 
vernacular architecture of the Otto-
man Empire’s rule there as inspiration 
for a specifically Bosnian Modernism. 
His younger compatriot Zlatko Ugljen 
also produced Modern interpreta-
tions of Ottoman traditions, notably in 
the handsomely sculptural Šerefudin 
White Mosque in Visoko. Edvard 
Ravikar, another Corbu protégé, was 
influential in Slovenia, where he built 
on the traditions of early Central Euro-
pean Modernism, teaching in Ljubljana 
and designing the Revolution Square 
there, as well as the Kampor Cemetery 
on the island of Rab.

Dušan Grabrijan and Juraj Neidhardt. Cover of Architecture of Bosnia and the Way to Modernity. 
1957. Collage, 14 x 14 9/16″ (36 x 37 cm). Private archive of Juraj Neidhardt

Jordan and Iskra Grabul. Monument to the Ilinden Uprising. 1970–73. Kruševo, Macedonia. Photo: Valentin 
Jeck, commissioned by The Museum of Modern Art, 2016

Živa Baraga and Janez Lenassi. Monument to 
the Fighters Fallen in the People’s Libera-
tion Struggle. 1965. Ilirska Bistrica, Slovenia. 
Photo: Valentin Jeck, commissioned by The 
Museum of Modern Art, 2016
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Memorial Symbolism

The ideological significance of various 
wars, with huge death tolls, largely ac-
counts for the prominence of memorials 
in that country. But it is their powerful 
sculptural and spatial design that makes 
them so memorable. Some the most vi-
sually compelling monuments are cred-
ited to sculptors. The boldest of these 
may be the Monument to the Battle of 
Sutjeska in Bosnia-Herzegovina, com-
pleted 1971 by the sculptor Miodrag 
Živković. It has become to some extent 

the symbol of the entire exhibition. A 
number of other very powerful memorial 
structures from other parts of Yugoslavia 
are credited variously to sculptors and 
architects. Among of the show’s contri-
butions is introducing us to these works 
that span the divide between design 
and pure art. n

Besides a variety of historical draw-
ings, photo, and models, the show in-
cludes some fine newly commissioned 
photography and videos of key works. 
And it is documented in a 228-page, 
generously illustrated catalogue. The 
exhibition is scheduled to remain on 
view through January 13.

Milan Mihelič. S2 Office Tower. 1972–78. Ljubljana, Slovenia. 
Photo: Valentin Jeck, commissioned by The Museum of 
Modern Art, 2016

Ivan Vitić. Apartment Building on Laginjina Street. 1957–62. Zagreb, Croatia. Perspective draw-
ing, 1960. Tempera, pencil, and ink on paper, 27 15/16 × 39 3/8″ (71 × 100 cm). Ivan Vitić 
Archive, Croatian Academy of Sciences and Arts

Berislav Šerbetić and Vojin Bakić. Monument to the Uprising of the People of Kordun and 
Banija. 1979–81. Petrova Gora, Croatia. Exterior view. Photo: Valentin Jeck, commissioned by 
The Museum of Modern Art, 2016
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Clipse shines on with an appealing off ering of lounge, love seat and sofa options that 
surpass expectations. Subtle details, including a tapered back, gently sloping arms and 
carefully positioned tailoring, weave their way throughout the collection, providing 
visual intrigue and incomparable comfort when waiting, collaborating or simply relaxing.

Clipse      Designed by David Ritch and Mark Saff ell of 5d Studio

• An Arcadia Company •

800 985 8090     www.encoreseating.com                                   

http://www.encoreseating.com/products/details.php?cat=1&id=6270W
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The Verdanta Collection of living walls by Coalesse and Sagegreenlife. Photos: courtesy of Coalesse and Sagegreenlife

A couple years ago, Coalesse create a huge moss wall in their 
NeoCon showroom, then located on the 10th floor. People 
were drawn to the wall’s intense, textural, monochromatic 
feel. Coalesse designers created the wall themselves, stuffing 
moss into chicken wire, and as many NeoCon-ers can imag-
ine, showroom visitors didn’t hesitate to reach out and touch 
the moss, even grabbing some off the wall and keeping it as a 
show memento of sorts. 

This past June at NeoCon 2018, many showrooms featured 
more explicit applications of biophilic design, with no shortage 
of real plant life shown in the workplace setting. Moss made 
a big appearance – and in many forms, with varying textures, 
colors and maintenance levels. 

Fully formed living walls are now entering the contract mar-
ketplace – not simply as part of the showroom experience, but 
as a product offering customers can buy directly from furniture 
manufacturers.

Leading up to its 2018 NeoCon show, Coalesse announced its 
new partnership with Sagegreenlife, a leader in the design and 
manufacture of interior and exterior living green walls. With this 
announcement, Coalesse is signaling its intent to dig deep into 
biophilic design, offering its customers more extensive options.

Moss and more comprehensive living wall offerings are two 
are distinctly different product categories. Moss is low-cost, 
low-maintenance, and can be treated with eye-catching color 
options; visually and texturally, it offers many design varieties/
opportunities. The more moss is preserved and treated, the 
less beneficial its biophilic abilities are; for example, moss does 
not purify the air the way a living wall does. 

“With a living wall, you’re saying, ‘I’m getting involved in a 
living design – something that can change and evolve and that 
requires care,” said Lew Epstein, Coalesse general manager, 
in an officeinsight interview. “There’s a lot of variety and many 
more sustainable qualities in a living wall.”

Coalesse & Sagegreenlife Carve an Easy Path to Living Walls at Work
by Mallory Jindra
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Sagegreenlife living walls in the Steelcase showroom at the Merchandise Mart in Chicago

Verdanta Collection, by Sagegreenlife for Coalesse
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Coalesse now carries Sagegreenlife’s 

Verdanta collection, a line of self-
contained, free-standing living walls 
and moveable partitions. Designed in 
collaboration with Gensler’s product 
design team, Verdanta includes three 
solutions: Flourish is a living wall at-
tached directly to the wall by a simple 
hanger, from two feet wide to 20 feet 
or more, and can include up to 150-
200 plants in one partition. Duet is a 

standalone living wall with plant life on 
both sides, that can easily be moved 
around. Productivity is a standalone 
living wall in a similar form to Duet, but 
with plant life on one side and chalk-
board on the other.

All of the pieces in the Verdanta 
Collection are all-inclusive, so that 
when you specify them, everything you 
need is designed into each standalone 
piece. Each piece includes a built-

in water tank that sustains the living 
wall for two full weeks – the standard 
amount of time Sagegreenlife living 
walls spend in-between service visits.

When we select a partner, we don’t 
ask, ‘Who has the goods I’m looking 
for?’ but, ‘Who has the goods I’m look-
ing for and is like-minded.’ That’s the 
starting point. Sagegreenlife is really 
well-aligned with how we at Coalesse 
think about created and developing 
spaces.”

Sagegreenlife’s patented Biotile 
is the company’s form of growing 
medium that holds plants within a 
living wall. While other companies use 
solutions like trellises, trays or wool/felt 
pockets, the Biotile is a nearly soil-less 
system, making it super water-efficient 
– a sturdy sponge that brings water 
beyond the surface into the irrigation 
system.

“Rockwool has been used horizon-
tally in horticulture for years, and it 
requires very little water,” said Harry 
Eschel, VP of Products at Sagegreen-
life, in an officeinsight interview. “We 
found a way to turn it on its side and 
create a vertical panel that evenly 
distributes the water and nourishment. 
That even distribution translates to 
longer plant life.”

Sagegreenlife points to a number of 
competitive advantages to its system, 
compared to other living walls that use 
felt, tray/soil, or trellis-based systems. 
It reports having a 10X more water-ef-
ficient irrigation system, and it requires 
fewer maintenance visits. The Biotile 
is a non-deteriorating growth medium 
that contains a 100% recyclable 
Rockwool base and does not decay. 
The system has a more efficient nutri-
ent delivery system, and Sagegreenlife 
living walls also report a 95% plant 
survivability rate.

“Sagegreenlife self-irrigation technol-
ogy distributes the perfect amount 
of water to circulate evenly through-
out a custom green wall,” reads the 
Sagegreenlife website.

Verdanta Collection-- Productivity

Verdanta Collection - Duet and Productivity
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In addition to the well-documented 
psychological benefits of biophilic liv-
ing walls in the workplace, Sagegreen-
life highlights its living walls’ ability to 
mitigation urban heat islands, offer air 
purification, sound reduction, thermal 
insulation and pest reduction qualities.

Sagegreenlife also guarantees 

versatility in climate zones, increased 
exterior winter survivability, proven 
interior longevity, and more flexibility 
to customers through the modularity of 
its solutions.

“Sagegreenlife’s Verdanta collection, 
as opposed to a trellis-based system, is 
really well-positioned for our market,” 

Mr. Epstein noted. “The nutrient de-
livery and irrigation systems ensure a 
high level of water efficiency and other 
sustainable qualities, which are really 
important to our customer. And the bo-
tanical side of the solution – the selec-
tion of the plants and the horticulture 
expertise – is very well-thought-out.”

A white paper by Sagegreenlife highlights research into the benefits of plant life in the workplace

Sagegreenlife’s patented Biotile is the company’s form of growing medium that holds plants within a living wall.
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A Sagegreenlife Living Wall, Oakland A’s 
Stadium, Oakland, California

A Sagegreenlife Living Wall, Regal House, London, UK

A Sagegreenlife Living Wall, Apple Store, San Francisco, California
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A Sagegreenlife Living Wall, Apple Store, San Francisco, California.A Sagegreenlife Living Wall, Saje Wellness, Topanga, California

A Sagegreenlife Living Wall, penthouse in Miami, Florida
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Every two weeks, a service provider 

will come in to care for the living wall – 
refilling the water reservoir, check out 
the health and wellbeing of the plants, 
and rehab and replace any areas that 
need attention. In its home market of 
Chicago, Sagegreenlife acts as the pri-
mary service provider for all of its living 
walls. Outside of the Chicagoland area, 
Sagegreenlife works with subcontrac-
tors to offer contract of care services to 
its customers.

“The service component, and how 
easy it is to be able to coordinate it for 
our customers was really important to 
us,” said Mr. Epstein.

Coalesse rolled out a pilot program 
to test the market and figure out what 
the normal buying cycle for the living 
wall industry looked like, setting a goal 
to develop the option with six dealers 
within the first six months. Around the 
time of NeoCon, the pilot program had 
just past the six-month mark and had 
surpassed its goal. Now, ten months 
into the program, Coalesse is opening 
it up to more and more dealers.

“After NeoCon, the pull from dealers 
was tremendous,” said Mr. Epstein. 
“Dealers were coming to us with cli-
ents ready to do business. They simply 
didn’t have the resource in place to get 
to living walls before, so there was a 
big opportunity there for us.” 

At Sagegreenlife, the future is bright.
“We’re still a young company, and 

the partnership with Coalesse opens 
up a tremendous distribution channel 
for us,” said Mr. Eschel. “Being associ-
ated with the Coalesse and Steelcase 
brands brings validation to what we’re 
doing. We’re excited to have the oppor-
tunity and to be involved.” n

FAQs from Sagegreenlife

Q: Does Sagegreenlife offer a plant 
care program?

A: “We offer complete plant care 
programs for all Sagegreenlife living 
green walls that we have installed, 
which means you don’t have to do 
a thing except enjoy your wall. All 
plant care programs provide twice-
monthly visits to check the plants 
and the irrigation system. For interior 
walls, all maintenance plans also in-
clude a plant replacement guarantee 
should something out of the ordinary 
happen. For more details about the 
specifics of this program, please 
reach out to Sagegreenlife team 
member.”

Q: How long does the Sagegreenlife 
system last?

A: “We guarantee our walls for 
three years given that you’ve pur-
chased a plant three years; however, 
studies on our Rockwool technol-
ogy have shown that it lasts for over 
20 years our Biotile structure was 
designed to last even longer.”

Q: How long do plants live in the 
Sagegreenlife system?

A: “With proper care, the plants 
live their natural lifespan. We rec-
ommend purchasing a plant care 
program contract with Sagegreen-
life or a certified affiliate to assure 
longevity. With a contract through 
Sagegreenlife, we also provide plant 
replacement if needed.”

Q: What kind of species of plants 
live in the system?

A: “We select from a variety of 
tropical foliage and ferns because 
of their combination of beauty and 
heartiness. Selection of plant spe-
cies will vary depending on beauty 
on where the wall is being installed 
(interior vs exterior) For exterior 
projects, some plant species can 
will differ by location (i.e. Chicago 
vs. San Diego vs. Phoenix). We have 
expert horticulturists on staff that 
designs each living wall with these 
variables in mind to ensure the 
plants selected are appropriate for 
the job and are able to fully mature.”

Q: Are insects a concern?
A: “One of the key advantages 

of our living wall system is that the 
growing medium that holds our 
plants (the Biotile) is made of layers 
of inert basalt rock fiber, which are 
not habitable for insects. With a 
plant care program walls also receive 
monthly pesticide treatments.”
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In a new headquarters at Key Tower in downtown Cleveland, 
NYSE-listed real estate company Forest City found an op-
portunity to show off the design elements central to the real 
estate it acquires, owns and manages in the commercial 
and residential markets.

Forest City wanted to increase collaboration and promote 
social interaction among associates and executives, while 
still providing secure, privacy-centered moments when quiet 
is needed. To accomplish this, architecture and design firm 
Vocon crafted a workplace strategy establishing an open of-
fice with distinct neighborhoods, connected by both “pocket 
parks” and neighborhood centers.

At 110,000 square feet, the new headquarters is spread 
across two stories and reduces Forest City’s footprint by 
40% compared to its previous office.

On the lower level, a double-height reception, bar and 
conference center feels airy and luminous under a thought-
fully-designed lighted ceiling. Lower and upper levels con-
nect via an open, central stair.

Real Estate Company Forest City Embraces the Third Place in Cleveland
by Mallory Jindra

A central stair at the new headquarters of real estate company Forest City, at Key 
Tower in downtown Cleveland. Photos: courtesy of Vocon

Reception
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“We wanted that central space to 
be a place where the entire firm could 
gather for announcements or celebra-
tions,” said Bob Porter, studio director 
at Vocon, in an officeinsight interview. 
“We designed the stairway with that in 
mind – to be open so that you could 
see past and through it to the bar.”

Vocon introduced an activity-based 
planning model that reflects the same 
“work/live/play” balance Forest City aims 
to develop in its real estate projects. 

In a strong departure from its previ-
ous office, Forest City wanted to make 
better use of its space, and so Vocon 
brought in more third places that also 
act as social hubs for people to work 
and interact in. Each floor features 
1800 – 2000 square foot of common 
space areas for both planned and 
impromptu collaboration.Double height lobby and central stair
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Forest City staff can top into a variety 

of experiences into throughout the 
workday, with designated locations 
to host certain task types. A simpli-
fied navigation between departments 
allows for easier travel to and from 
spaces within each neighborhood.

The new offices are composed 
entirely of assigned open workstations, 
including for all executives – a signifi-
cant change from Forest City’s previ-
ous offices featuring 90% enclosed 
private offices. Associate workstations 
have a 6x8 foot U-shape design, while 
executives enjoy an extended, but still 
open workstation. 

“They wanted to bring executives 
into the mix in the open plan, but they 
have a little more space and more 
visual privacy,” said Lindsay Kovach, 
project designer at Vocon.

Retreat rooms

Lounge
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Forest City also embraced a dis-
tributed leadership model, versus 
a consolidated leadership model, 
so that the executives were spread 
throughout the six floors, rather than 
consolidated into one area. In this 
approach, executives need to travel 
to meet and talk to one another, and 

they have more interaction with their 
surrounding associates.

Workstations were reduced in size 
and created within a larger change 
management effort, with much back-
and-forth between designers and 
client and the creation of a mock-up 
of four different workstation designs.

Lounge and kitchen

High-top workspace Double-height first level bar
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“The main challenge was to foster 

collaboration and move into a big open 
plan,” said Mr. Porter. “Then, the next 
set of issues arises when the client 
says they’re okay with open plan, but 
don’t necessarily want to be thrown 
into a sea of open workstations. So 
how do we begin to create spaces that 
drop into the floorplate that give people 
opportunities to move away from their 
workstations?” 

The offices include one meeting, 
huddle or privacy room for every 8-10 
employees. Secluded areas all have 
glass fronts, but are tucked away, 
around corners for added privacy.

“And where you do you put these 
rooms?” Mr. Porter continued. “Our 
studies show that if you’re more 
than 35-40 feet away from a privacy 
space, you don’t use it. We have to 

Open office

Open breakout space
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figure out how to put these spaces in 
the right spots.”

If a meeting requires space for any-
thing bigger than 12 people, staff need 
to go to the reception floor, which has 
larger conference rooms.

“And finally, we needed to design the 
space to promote cheerful interaction.”

In addition to including more casual 
third places than Forest City’s previous 
offices had, the real estate company 
also decided to include a full bar in 
the office. Embracing those types of 
spaces were part of a larger cultural 
shift happening within Forest City, cen-
tered around “placing responsibility 
for the design of the offices with future 
leaders of the company to integrate 
new and traditional approaches to 
work space.”

“For a big corporation like that to 
take on amenity spaces like a bar, it’s 
a big adjustment,” said Mr. Porter.

Forest City welcomed a newer 
aesthetic with bright, open, modern 
spaces.

“We came up with a score of mod-
ern, clean spaces, but then worked 
to temper that down a bit to meet 
something warmer and more casual,” 
said Ms. Kovach. “That blending of the 

two – strong, modern architecture and 
a casual, youthful vibe – became the 
offices’ main design language.”

While extensive change manage-
ment plans were in place once its new 
headquarters were complete, Forest 
City leadership noted that the new 
workspace was naturally working for 
their staff. After working in the new 

space for six months, Forest City staff 
reported that giving up private offices 
was made back tenfold in its new 
activity-based workspaces.

AIA Ohio recently announced the 
winners of its 2018 AIA Ohio Awards, 
and Vocon earned an award for its 
workplace strategy and interior design 
work at Forest City – a job well done! n

Expanded executive workspace

Creative seating built into open office benching Workstations
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Double height view from above

Elevator entry Booth seating
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Ecoustic   Sculpt. Acoustic Ceiling Tile Collection.

Hear Yourself Think®

unikavaev.com

®

https://unikavaev.com/products/ecoustic-sculpt-ceiling-tile-diamond/
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RESEARCH-DESIGN CONNECTION
Trust and Settings
by Sally Augustin, Ph.D.

How does its setting influence trust 
in an organization? Baer and col-
leagues set out to answer that ques-
tion.  They “conducted two studies 
examining how the ‘look and feel’ of an 
organization shapes newcomers’ trust 
in that organization…we examined 
the effects of situational normality – 
the degree to which the work setting 
appears customary, with everything 

in proper order. We then introduced 
the construct of situational aesthetics 
– the degree to which the work setting 
has a pleasing and attractive appear-
ance. A field study of new accountants 
revealed that situational normality 
and situational aesthetics had indirect 
effects on trust through perceived 
trustworthiness…We then replicated 
those trustworthiness findings in a 
laboratory setting…our results suggest 
that newcomer trust formation may be 
shaped by aspects of the work setting 
that have been heretofore ignored by 
trust scholars.” n

Michael Baer, Lisa van der Werff, 
Jason Colquitt, Jessica Rodell, Kate 
Zipay, and Finian Buckley.  “Trust-
ing the “Look and Feel’:  Situational 
Normality, Situational Aesthetics, 
and the Perceived Trustworthiness of 
Organizations.”  Academy of Manage-
ment Journal, in press, https://doi.
org/10.5465/amj.2016.0248 

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-
nections.com), a monthly subscription 
newsletter and free daily blog, where 
recent and classic research in the 
social, design, and physical sciences 
that can inform designers’ work are 
presented in straightforward language. 
Readers learn about the latest re-
search findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psycho-
logical Association, is also the author 
of Place Advantage: Applied Psychol-
ogy for Interior Architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s Guide to Doing Research: 
Applying Knowledge to Inform Design 
(Wiley, 2012). She is a principal at 
Design With Science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.

SUDOKU

Fill in the empty cells so that every row, column and cube  
contains a digit from 1-9, without duplication. (Level: Medium)
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9 7 5
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Regarding the officeinsight feature “Celliant - Genuine In-
novation Found” in the September 24, 2018 issue, Designtex 
would like to clarify the following about its Celliant products:

>Designtex showed two full award-winning upholstery  
collections that included Celliant – The Celliant Collection  
by Designtex, for corporate environments, and Surroundings, 
for healthcare environments. which both include a multitude 
of styles.

>The Designtex Celliant upholstery collections contain a 
Celliant nonwoven backing – in which the Celliant minerals 
are locked into the fiber and then used to make a nonwo-
ven – that comes standard on the upholstery collections, is 
permanently adhered, and lasts the life of the product.

“Designtex’s Celliant is a nonwoven permanent backing 
that is a part of the product offering and carries the same 
FDA claims and the same effectiveness as the yarn-based 
products.” n

Celliant & Designtex – A Clarification Note to Readers

Celliant Collection by Designtex
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officenewswireFor complete releases,  
visit www.officeinsight.com/officenewswire.

PRODUCT INTROS
>3form launched ILTUO and 
HooDoo to address issues 
of privacy and distraction in 
open office plans and other 
public spaces. Both of these 
new space dividing systems 
feature translucent walls to 
maximize light. 

ILTUO offers customizable 
layout ranging from straight 
partitions to fully enclosed 
spaces with doors. It is avail-
able in 3form’s extensive 
material palette, including the 
full line of Varia Ecoresin and 
250 color system, as well as 
Varia’s Writeable finish option. 
Sound dampening, tackable 
Hush Bars made from Sola 
Felt provide acoustic function-
ality, and accessories include 
magnetic marker boards, 
shelving, and panel lighting. 

HooDoo provides fun, casual 
spaces for small meetings or 
individual work. Lightweight, 
pre-formed panels, cus-
tom hardware, and nested 
packaging make installation 
simple and affordable. 3form 
acoustic engineers designed 
HooDoo’s angles to deflect 
sound downward where the 
Sola Felt Hush Base catches 
and dampens sound. Read 
More

>FLOS announced the U.S. 
launch of Wirering, the com-
pany’s first collaboration with 
Italian artist duo Andrea Tri-
marchi and Simone Farresin 
of Formafantasma. The pure, 
elemental lighting sculpture 
is midway between a wall and 
a floor lamp. It is a simple, 
minimal light, stripped back 
to its most essential elements: 
a custom-made, belt-like 
electric cable made of colored 
rubber and a ring of LEDs. 
Highlighting the parts often 
hidden by lighting design-
ers, this wall-mounted light 
embraces the transmission of 
energy via its cable structure 
to the ring of LEDs at its core. 
Color options include white, 
grey and light pink for the 
cable, paired with white, grey, 
pink, polished black nickel 
and polished gold for the 

aluminum ring. The cable is 
fixed to the wall through ABS 
joints in the same finish as 
the ring. Read More

>KnollTextiles Creative 
Director Dorothy Cosonas 
was inspired by a trip to 
Northern Italy when creating 
the Renaissance Collection. 
Exploring the region, she 
was intrigued by the irregular 
patterns and textures that had 
developed on the centuries-
old buildings of Milan and 
surroundings of Lake Como. 
The new collection includes 
three upholstery fabrics, two 
specialty woven wallcover-
ings, and an innovative new 
drapery. 

The three upholstery fabrics 
in Renaissance were all milled 
in Italy. Chiseled (pictured) 
is luxurious screen-printed 

pattern with a deconstructed 
appearance. Rebel is a highly 
textural multi-color uphol-
stery. And Instinct, soft and 
cozy yet high performance, 
offers fifteen well-considered 
color options.

The new wallcoverings 
are Tandem, a large-scale 
dynamic design that is both 
organic and structured; and 
Quarry, which is highly tactile 
with the appearance of a 
modern dressy grass cloth.

The drapery, Network (pic-
tured), is as equally suitable 
as a space divider as it is a 
solution for the curtain wall. 
The creation of Network 
involves a complex multi-step 
process. Three yarn colors 
per colorway are embroidered 
with state-of-the-art equip-
ment onto a water-soluble 

3form: HooDoo

3form: ILTUO

FLOS: Wirering

KnollTextiles: Renaissance Collection - Chiseled (L) and Network (R)

http://www.officenewswire.com/
http://www.officenewswire.com/index/rss
http://www.officeinsight.com/officenewswire
https://officeinsight.com/officenewswire/3forms-iltuo-and-hoodoo-solve-open-office-privacy-and-distraction-issues/
https://officeinsight.com/officenewswire/3forms-iltuo-and-hoodoo-solve-open-office-privacy-and-distraction-issues/
https://officeinsight.com/officenewswire/introducing-wirering-from-flos/
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backing. A proprietary finish 
dissolves the backing, leav-
ing a beautifully structured 
yet organic drapery with the 
appearance of architectural 
lace. Read More

>LightArt expanded its 
Acoustic Collection with 
three new shapes that are 
scalable to a size unseen 
in acoustic lighting to date. 
The new shapes include a 
wide-shade ring, a box, and 
a drum – each available in a 
variety of size options ranging 
from 22” in diameter and 
12” high to an expansive 16’ 
diameter and 48” high. Using 
some of the highest efficiency 
LED modules on the market, 
the new designs offer two-
directional lighting and have 
1% dimming capabilities. 
All fixtures are made of 40% 
recycled PET Sola felt, are 
available in 15 color options, 
and come with an adjustable 
24” to 96” suspension system 
with custom lengths avail-
able. Merging acoustics with 
lighting allows ceiling and 
wall surfaces to remain visible 
and free of clunky traditional 
acoustic treatment, and the 
introduction of large-scale 
acoustic fixtures offers a 
solution to problematic public 
spaces. Read More

>Luum Textiles’ new Phe-
nomenology Collection by 
Suzanne Tick interacts dy-
namically with light through 
exploration of color, materi-
ality and pattern designed to 
illusory effect:

-Ephemera features a highly 
durable epingle pile that 
reveals or obscures the subtle 
underlying ikat-inspired jac-
quard depending on the 
angle at which it is seen. In 
addition to its optical effect, 
this upholstery fabric was 
designed for bleach cleanabil-
ity and washability.

-Meta Texture is a printed 
polyurethane featuring a 
pattern that appears deeply 
textural, creating the illusion 
of dimension and shadow 
across surfaces. Inspired by 
classic tweeds, each layer of 

the print interacts to cre-
ate the feeling of interwoven 
threads. It is bleach-cleanable 
and well-suited for healthcare 
applications.

-Backdrop is an inher-
ently fire-retardant polyester 
cross-dye drapery with a dry 
hand and refined heathered 
texture. Its opaque, wool-like 
quality can obscure or direct 
light as well as reflect the 
subtly mixed hues inherent to 
the polyester yarn composi-
tion.

-Fleck Forge, with a dry hand 
and matte finish, offers a new 
solution for wallcovering and 
wrapped wall applications. 
Designed to convey a crisp 
and natural feeling, its finely 

woven structural pattern high-
lights yarn-dyed warp and 
weft interaction in a palette of 
crisp neutrals, while also cre-
ating seamless coverage and 
concealing any imperfections 
of underlying surfaces.

Coinciding with the launch 
of this new collection, Luum 
also updated the palette of 
Velvet Underground. Inspired 
by nostalgia for luxe interiors, 
this high-performance classic 
polyester velvet upholstery 
absorbs and reflects light 
within its tight, low pile. Read 
More

>Maharam textiles by Paul 
Smith are featured in an 
exclusive new assortment of 
iconic pieces from the Her-
man Miller Collection. The 
five pieces debuted last week 
at Herman Miller’s Tokyo 
flagship store, where they 
will be on view until Oct. 21. 
They include three instantly 
recognizable styles by Charles 
and Ray Eames, including 
the Eames Sofa Compact 
(pictured), which originated in 
the 1940s as a built-in design 
for the Eames’ own Pacific 
Palisades home. The current 
freestanding version has 

LightArt: Acoustic Collection expanded

Luum Textiles: Phenomenology Collection

Maharam: Blended Stripe by Paul Smith on Eames Sofa Compact,  
Herman Miller Collection

http://www.officenewswire.com/
https://officeinsight.com/officenewswire/knolltextiles-launches-the-renaissance-collection/
https://officeinsight.com/officenewswire/new-acoustic-lighting-solution-reaches-scale-unseen-in-industry/
https://officeinsight.com/officenewswire/luum-textiles-introduces-phenomenology-collection/
https://officeinsight.com/officenewswire/luum-textiles-introduces-phenomenology-collection/
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been in continuous produc-
tion since 1954. Its sleek, 
rectilinear frame now provides 
an ideal canvas for Smith’s 
latest textile, Blended Stripe, 
an uninterrupted ombre that 
pairs light neutrals with cool 
shades of turquoise, cobalt 
and navy blue. It is woven 
in a dense cotton epinglé 
construction that’s notable for 
its fine loops, low pile, matte 
finish, and cool hand. 

Paul Smith’s Mingled Plaid 
is featured on the Eames 
Molded Plywood Chair; and 
Dots was chosen for the 
Eames Molded Plastic Chair. 
The Envelope Chair, designed 
by Ward Bennett in 1966 and 
now manufactured by Geiger, 
features Bespoke Stripe; and 
George Nelson’s whimsical 
1956 Marshmallow Sofa (pic-
tured) features Herringbone 
Stripe. Sir Paul Smith, one of 
Britain’s foremost designers 
most famous for fashion de-
sign, has been collaborating 
with Maharam since 2002. 
Read More

>Tarkett launched Organics, 
a new sustainable rub-
ber flooring solution from 
Johnsonite. With subtle color 
variations and more random 
patterning, this large-scale, 
free-flowing aesthetic lends 
an open, organic feel and 
updated appearance to any 
space with all the strength 
and comfort of traditional rub-
ber flooring. While rubber is 
often reserved as a safe and 
comfortable solution for edu-
cation and healthcare spaces, 
this stylish design targets all 

commercial applications from 
lobbies to conference rooms. 
Its composition of natural ma-
terial is virtually maintenance-
free, with no wax needed for 
the life of the floor. Non-
PVC rubber is naturally slip 
resistant, absorbs shock and 
sound, and is manufactured 
in a facility that operates on 
97% recycled water and 
100% renewable electricity. 
Organics  is FloorScore™ cer-
tified and meets CA 01350; 
Cradle to Cradle Bronze 

certified v3.1;  and ILFI Living 
Product Challenge Impera-
tive Certified with Water Petal 
Certification. Read More

>VARIDESK® expanded its 
growing suite of office fur-
niture to include QuickFlex 
Walls™. These modular pan-
els create defined spaces, pri-
vate offices, freestanding par-
titions, focused work areas, 
or flexible conference rooms 
within an existing space, and 
they can be assembled or 
disassembled in minutes. Us-

Maharam.Herringbone Stripe by Paul Smith on Nelson Marshmallow 
Sofa, Herman Miller Collection

Tarkett: Organics rubber flooring by Johnsonite

VARIDESK®.QuickFlex Walls™

http://www.officenewswire.com/
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ers can quickly set up, break 
down, and reassemble areas 
dozens – or even hundreds 
– of times with no additional 
costs, construction crews, or 
long waiting times. The mov-
able walls debuted last week 
at IFMA World Workplace® 
2018. They complement 
VARIDESK’s full line of active 
workspace solutions which 
includes electric sit-stand 
desks, storage solutions, light-
ing, and conference tables. 
Read More

NOTEWORTHY
>Beverly Willis was named 
recipient of an Engineering 
News-Record Legacy Award. 
The Legacy Award, given an-
nually for the ENR New York 
region, is presented to an 
individual “with a solid legacy 
of lifetime services to the 
AEC industry and their col-
leagues.” Since beginning her 
career more than 60 years 
ago, Ms. Willis has served not 
only as a mentor and advo-
cate for women architects and 
engineers, but also helped 
shaped the profession. She 
founded her own architecture 
practice, which she ran for 
over 55 years and established 
a design portfolio of more 
than 800 projects. She is also 
the first woman to appear 
on the cover of Engineering 
News-Record magazine. After 
retiring from her architectural 
practice in 2002 at age of 
75, she devoted $1 million 
to establish the Beverly Willis 
Architectural Foundation with 
the mission of advancing the 
knowledge and recognition 
of women’s contributions to 

architecture and correcting 
the profession’s longstanding 
failure to recognize women’s 
designs and contributions in 
the history books. In recent 
years, BWAF has created 
website archives of women 
architects including the 
Webby Award-nominated 
website, “Pioneering Women 
of American Architecture.” 
Also, in 2014, BWAF created 
an initiative called “Built By 
Women,” an exhibition reveal-
ing the extraordinary talents 
of many women architects, 
landscape architects, and 
engineers. Ms. Willis has also 
written and directed several 
films, including the new short 
documentary, “Unknown New 
York: The City That Women 
Built,” which premiered in 
April of this year. Read More

>Aimee Schefano, inte-
rior designer at SMMA, was 
named the 2018 IIDA Advo-
cate of the Year. This annual 
Award recognizes an IIDA 
Member whose dedication 
and commitment to interior 
design advocacy has made 
a significant impact on their 
design community. Ms. Sche-
fano serves as vice president 
of advocacy for the IIDA New 
England Chapter. She has 

worked tirelessly over the past 
three years to restructure and 
recommit the Chapter’s advo-
cacy and legislative efforts in 
Massachusetts. Armed with a 
new committee and lobbyist 
support, Schefano has sought 
to advance the perception 
of interior design by engag-
ing and educating numerous 
state legislators along with the 
governor. “Aimee embodies 
everything we could ask for 
in an advocacy volunteer-
leader,” said IIDA Advocacy 
and Legislative Affairs Direc-
tor Emily Kluczynski. “She 
navigates the legislative and 
grassroots process seam-
lessly, and truly elevates 
the profession through her 
relationship building with poli-
cymakers in Massachusetts.” 
Read More

>ASID NY Metro’s 2018/2019 
Chapter Board was sworn in 
during its Annual Meeting 
Oct. 2. President-Elect Kim 
Radovich assumed the chap-
ter’s top leadership position, 
taking the reins from President 
Bjorn Bjornsson. Newly sworn-
in members include President 
Elect Alyssa Grella, Finance 
Director Jennifer Minsky and 
Membership Director Claire 
Druga. New Professional 

Development Director Brian 
Gallop assumed his role over 
the summer. Keith Jones, 
Emerging Professional Chair 
and Diana Mosher, Communi-
cations Director, are returning 
to fulfill their second year of 
service. Benjamin Huntington 
also continues as At-Large 
Director and Lucy Wang as 
Student Representative to the 
Board.

New President Kim Radovich 
has a mission — restoring 
integrity to design — and as 
principal of Kim Radovich 
Interiors and Kim E. Courtney 
Home she accomplishes this 
with every project. Whether 
it’s lovingly preserving an 
historic estate or infusing 
new construction with classic 
detail, she is committed to de-
livering the utmost in quality 
and design for both residen-
tial and commercial clients. 
Her firm offers a multitude 
of services including space 
planning, consulting, custom 
furniture design, architec-
tural detailing, feng shui and 
sustainable design.

New President-Elect Alyssa 
Grella of Studio Grella in Glen 
Cove, NY heads a successful 
firm that’s passionate about 
the design process. Her goal 
is to intrigue and inspire her 
clients with solutions that 
embrace refined, bespoke 
design. She believes that 
design is a collaborative pro-
cess between project teams, 
clients, vendors and trades. 
The result is custom spaces 
tailored to make her client’s 
vision a reality. Studio Grella 
specializes in interior design 
for residential and hospitality 
clients. Read More

Beverly Willis Aimee Schefano
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>ASID partnered with Her-
man Miller and NeoCon 
to launch the Outcome of 
Design Awards. Designed to 
celebrate the power of design, 
these awards will recognize 
projects that successfully 
illustrate that “Design Impacts 
Lives” through data-driven 
results. “The Outcome of De-
sign Awards seeks to connect 
design excellence with design 
thinking, filling a void that ex-
ists not just in interior design 
but the entire built environ-
ment,” said ASID CEO Randy 
Fiser. “This program will pro-
vide measurable evidence of 

the positive impact of design 
on humans within a space. 
Whether it be physical or 

mental wellbeing, productiv-
ity, or one of many other fac-
tors, this award will recognize 
the designer/client relation-
ship and how it can produce 
desired outcomes metrics as 
a criterion for winning.” Three 
primary criteria will determine 
the finalists and winning 
projects: design solutions and 
details, occupant experience, 
and research-based results. 
In addition to diving into the 
details of each project, the 
program also engages the 
client, looking beyond the 
sole perspective of the design 
team. Clients will have the 
opportunity to share valu-
able insight on project goals, 

successes, and occupancy 
experiences. Finalists will be 
invited to share their projects 
at the first-ever ASID Out-
come of Design Conference in 
Chicago, March 21-22, 2019. 
Submissions are now open 
through Dec. 5. Read More

>CIFF Shanghai 2018, held 
last month, hosted 146,419 
professionals from more than 
200 countries and regions 
– 37% more than the 2017 
edition. More than 1,300 
companies exhibited at the 
fair, spread out over a surface 
area of 400,000 square 
meters. Highlights included 
East Design Show, Design 
Dream Show, China Design 
Forum, the Pinnacle Awards 
Asia Pacific, China Interiors 
& Decoration Conference, Of-
fice Life Theme Pavilion, and 
Milan Shanghai Creative Twin 
City. The second edition of 
the Pinnacle Awards Asia-Pa-
cific – promoted by CIFF, the 
American Society of Furniture 
Designers, and High Point 
Market – recognized products 
targeted for international 
markets, particularly the U.S. 
market. Read More

ASID NY Metro 2018/2019 Chapter Board
Top (L-R): Kim Radovich (President), Alyssa Grella (President-Elect), 
Jennifer Minksy (Financial Director)
Middle (L-R): Claire Druga (Membership Director), Brian Gallop (Profes-
sional Development Director), Diana Mosher (Communications Director)
Bottom (L-R): Benjamin Huntington (Director at Large), Keith Jones 
(Emerging Professionals Chair), Lucy Wang (Student Representative to 
the Board)

CIFF Shanghai

http://www.officenewswire.com/
https://officeinsight.com/officenewswire/asid-announces-outcome-of-design-awards-program-in-partnership-with-herman-miller-and-neocon/
https://officeinsight.com/officenewswire/ciff-shanghai-2018-hits-an-all-time-high-37-attendees-and-an-amazing-range-of-furnishing-solutions/


10.08.18 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 39 OF 44

officenewswire

>Knoll, Inc. celebrated the 
opening of the Knoll Japan 
Tokyo showroom. Knoll Japan 
is a joint venture between two 
of Japan’s leading furniture 
industry companies – Itoki 
Corp., among the largest 
manufacturers and distributors 
serving businesses through-
out Japan, and inter.office, a 
prominent, high-design furni-
ture distributor in the market. 
Knoll Japan brings the Knoll 
constellation of brands, includ-
ing classic and new designs, 
to a global and local audience 
of architects and designers, 
in addition to commercial and 
residential clients. The new 
showroom, designed by Naoki 
Terada, is to be a resource 
for workplace and residential 
architects and designers as 
well as individuals purchasing 
furniture and textiles for their 
homes. Read More

>Scandinavian Spaces, 
winner of the 2018 Best 
Small Showroom Award at 
NeoCon50, reported growing 
success in establishing the 
brand across North America. 
Following its showroom debut 
at the Merchandise Mart, 
the company continued to 
expand its salesforce during 
the summer season with new 
representation in Northern 
California, Southern Califor-
nia, Chicago, Minneapolis, 
Kansas City, Denver, New 
England, The Carolinas, and 
Atlanta. Read More

PROJECTS
> Bendheim reported that 
its Lamberts® mouth-blown 
glass is finding a growing 
number of new architectural 
applications by innovative 
designers. Blending history 

and modernity, it has become 
an increasingly popular 
choice to bring color and light 
to a wide range of buildings: 
new transit hubs, courthous-
es, hospitals, theaters, hotels, 
and restaurants. Recent 
projects have included:

-The Children’s Hospital of 
Alabama in Birmingham, AL, 
features mouth-blown Lam-
berts® glass in art panels by 
Guy Kemper, reaching 19 feet 
high by 5 feet wide.

-Indianapolis Airport in 
Indianapolis, IN has a brightly 
colored art glass installation 
by Martin Donlin, spanning 
5,000 sf.

-Ellsworth Kelly’s “Austin” at 
University of Texas Blanton 
Museum of Art in Austin, TX, 
features unadorned sheets of 
the Lamberts® glass to bring 
playful colored light into the 
space.

As the exclusive supplier of 
mouth-blown Lamberts® 
glass in North America, 
Bendheim stocks more than 
500 colors, patterns, and 
textures in sheet sizes of ap-
proximately 24 by 36 inches. 
It is produced in Germany 
by skilled artisans having 
learned and honed their craft 
through the generations. Each 

sheet begins as a gather of 
molten glass at the end of a 
blowpipe. The master glass 
blower continuously works 
the molten glass to create an 
elongated bubble. Other team 
members join in to remove 
the ends of the bubble, trim, 
and form it. The resulting 
glass cylinder is then cut 
lengthwise, reheated, opened, 
and flattened into a sheet. 
The process is detailed in a 
fascinating five-minute “How 
It’s Made” video. Read More

EVENTS
>The Architecture & Design 
Film Festival returns to 
Cinépolis Chelsea this fall 
for its tenth edition with a 
robust program of interactive 
experiences, pop up instal-
lations, panel discussions 
and more. An additional day 
was added to the festival this 
year, resulting in extended 
events and screenings hap-
pening over the course of 
six days (October 16-21). A 
total of over 30 feature-length 
and short films including two 
world premieres, two U.S. 
premieres and three New 
York premieres that tell the 
stories of notable industry 
figures such as Leslie E Rob-
ertson, Dieter Rams, 2018 

Knoll Japan opens Tokyo showroom

Scandinavian Spaces

Bendheim’s Lamberts® mouth-blown art glass in production (L) and 
installed at Indianapolis Airport (R)

http://www.officenewswire.com/
https://officeinsight.com/officenewswire/knoll-japan-debuts-tokyo-showroom/
https://officeinsight.com/officenewswire/scandinavian-spaces-neocon-debut-continues-to-captivate-designers/
https://officeinsight.com/officenewswire/new-architectural-application-for-bendheims-handmade-art-glass/
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Pritzker Prize winning archi-
tect Balkrishna Doshi, Frank 
Gehry, and Renzo Piano and 
address timely topics such 
as the future of prison design 
and gaming technology being 
used to improve cities. In ad-
dition to the curated selection 
of films, ADFF will present a 
series of intimate discussions 
with prominent architects, 
designers, industry leaders 
and filmmakers as well as 
entertainment across various 
floors of the Cinépolis Chelsea 
theater. Read More

>Be Original Americas will 
host panel discussions 
on the topic of tariffs and 
their impact on the design 
industry in Mexico City 
(Friday, Oct. 12) and San 
Francisco (Thursday, Oct. 
16). In March, the Trump 
administration announced 
proposed tariffs on steel and 
aluminum causing material 
prices to rise and supply to 
shrink. The United States is 
the world’s largest importer of 
steel with top sources being 
Canada, Brazil, and Mexico. 
According to a report by the 
United States Department of 
Commerce, in year-to-date 
2018 (through June), the 
U.S. imported 16.2 million 
metric tons of steel. Steel and 
aluminum are used in the 
construction of a number of 

building components, furni-
ture, and products. The tariffs 
have generated an increase 
in production overhead by 
increasing the costs of materi-
als needed for production 
and creating a shortage of 
said materials thus affecting 
architects, designers, and 
manufacturers across the 
design industry. AIA released 
a statement regarding the 
negative impacts: “The Ad-
ministration’s announcement 
of new tariffs on steel and alu-
minum imports threatens to 
drastically increase the prices 
of many building materials 
specified by architects. These 
metal products are some of 
the largest material inputs in 
the construction of buildings. 
Any move that increases 
building costs will jeopardize 
domestic design*.”

The Mexico City event this 
Friday, “Design in the Time 
of Tariffs,” will take place at 
Museo Nacional de Antrop-
ología, 1:15-2:00 p.m., during 
Design Week Mexico. Speak-
ers include Diana Budds, Se-
nior Story Producer, Curbed; 
Antonio Caliz, Principal, 
Gensler; and John Christakos, 
Founder and CEO, Blu Dot.

The San Francisco event next 
week, “Design’s Future in the 
Era of Trump,” will take place 
at fuseproject, 6:00-8:00 p.m. 
Speakers include Suzanne 
LeBarre, Design Editor, Fast 
Company; Yves Béhar, CEO 
& Founder, fuseproject; Collin 

Burry, Design Director & Prin-
cipal, Gensler; Primo Orpilla, 
Principal, Studio O+A; Laura 
Guido-Clark, Creative Direc-
tor & Founder, LGC Design; 
Ted Boerner, Founder, Ted 
Boerner Furniture Design; 
and Derek Chen, Founder, 
Council Design. Read More

>Humanscale’s Freedom 
Chair is the star of PLAY, a 
new exhibit currently open 
at the Gagosian through 
this Saturday, Oct. 13 in 
Chelsea, NYC. Renowned 
Swiss contemporary artist 
Urs Fischer collaborated with 
New York-based choreogra-
pher Madeline Hollander for 
the imaginative installation 
that features nine Freedom 
chars as they playfully dance 
throughout the space in 
synchronized yet surprising 
movements. “At the intersec-
tion of sculpture, behavior, 
and choreography, PLAY is 
an arena of chance encoun-
ters where visitors are invited 
to interact with nine office 
chairs that seem to have lives 
of their own,” according to 
the Gagosian. The chairs are 
specifically programmed in 
the exhibit to move automati-
cally in response to viewers. 
They interact with the audi-
ence as they advance towards 
and depart from passersby. 
As viewers engage, it soon 

becomes clear that the chairs 
are not puppets but rather 
agents in this game. The 
Freedom chair was designed 
in 1999 by the late Niels 
Diffrient. Freedom of move-
ment, a concept intrinsic to 
the chair’s engineering, takes 
on new meaning in PLAY and 
the exhibit’s debut arrives on 
the cusp of Freedom’s 20th 
anniversary to be celebrated 
in 2019. Read More

>IIDA NY on Oct. 18 will 
present iconnect: Designer 
Rerouted - an event for 
designers with seven or 
fewer years of professional 
experience. Taking place on 
Thursday, Oct 18 at the HBF 
showroom, 6:00-9:00 p.m., it 
will feature roundtable discus-
sions with leaders in the in-
dustry who will sit down with 
young professionals to map 
out how they got where they 
did and answer questions 
about career paths. Speak-
ers include Lauren Popish, 
Product Manager at CBRE; 
Kate Velasquez, Director of 
Design Strategy at Empire 
Office; Sofia Juperius, As-
sociate Designer at Gensler; 
Michele Bisaccia, Owner of 
Michele Bisaccia Health Care 
Interiors; and Erika Boston, 
Design Manager at WeWork. 
Read More

Humanscale: Freedom Chair in PLAY

http://www.officenewswire.com/
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https://officeinsight.com/officenewswire/humanscales-freedom-chair-comes-to-life-in-new-gagosian-exhibit/
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RAYMOND JAMES BRIEF 10.2.18
BIFMA Office Furniture: August 2018 Net North American 
Orders +6.8%; Net North America Sales +6.6%

Analysts: Budd Bugatch, Bobby Griffin 

>This month’s orders and sales statistics were derived from 
54 companies, similar to July’s report. 

>As a reminder, beginning with its April 2016 report, BIFMA 
broadened the scope of the survey to include North America 
(the U.S., Canada, and Mexico) companies versus the previous 
practice of U.S.-only products. The new reporting format also 
broadened the categories covered in the survey to include insti-
tutional furniture in verticals such as healthcare and education. 

>According to the BIFMA report, August net North America 
orders booked increased 6.8% y/y, down from the 8.7% in-
crease in July. The two-year stack order growth rate increased 
to 9.8%, up from 8.7% in July. August was the fifth consecu-
tive month of year-over-year order growth, with each month’s 
rate above 5%. 

>North America orders for companies with more than $150 
in annual sales (the larger companies) increased 6% y/y in 
August, down from 9% in July. Orders for companies with 
$25 million to $50 million in sales (the smaller companies) 
increased 12% y/y, slightly below the 13% y/y growth in July. 
North America orders for companies with $50 million to $150 
million in annual sales increased 6% y/y, up from 3% in July. 

>August net North America sales (formerly called shipments) 
were +6.6% y/y, down from 10.3% y/y reported in July. The 
two-year stack growth rate for net sales increased 8.6% y/y in 
August, down from 10.3% y/y in July. Net North America sales 
for companies over $150 million in annual sales (the larger 
companies) increased 6% y/y, down from 11% y/y in July. Net 
sales for companies with $25 million to $50 million in sales in-
creased 12% y/y, up from 7% y/y in July. North America sales 
with $50 million to $150 million in annual sales increased 8% 
y/y, up from 3% y/y in July.  

RAYMOND JAMES BRIEF 10.5.18
Positive Outlook From Steelcase Investor Day; Increased 
FY20 Estimates 

Analysts: Budd Bugatch, Bobby Griffin

>Recommendation: In the wake of Steelcase’s first inves-
tor day in several years, we are reaffirming our Outperform 
rating on SCS and our $20 12-month target price. Also, after 
considering management’s disclosure of its mid-term financial 
targets and its road map for fiscal 2020, we are modestly rais-
ing our fiscal 2020 earnings estimates. 

Underpinning our investment thesis is the best industry climate 
for office furniture that we have seen in several years. BIFMA 
monthly incoming order rates have increased y/y for six con-

10.5.18 9.28.18 6.29.18 3.29.18 12.29.17 9.29.17 %frYrHi
%fr50-
DayMA

HMiller 37.0 38.4 33.9 32.0 40.1 35.9 -11.6% -2.5%

HNI 41.5 44.2 37.2 36.1 38.6 41.5 -8.5% -3.8%

Inscape 1.7 1.6 1.8 2.2 3.1 3.6 -52.5% -2.4%

Interface 22.2 23.4 23.0 25.2 25.2 21.9 -15.6% -4.8%

Kimball 16.5 16.8 16.2 17.0 18.7 19.8 -21.2% -4.8%

Knoll 22.7 23.5 20.8 20.2 23.0 20.0 -6.7% -2.2%

Leggett 41.9 43.8 44.6 44.4 47.7 47.7 -19.4% -7.2%

Mohawk 168.1 175.4 214.3 232.2 275.9 247.5 -41.4% -9.4%

Steelcase 17.7 18.5 13.5 13.6 15.2 15.4 -8.5% 10.9%

USG 43.0 43.3 43.1 40.4 38.6 32.7 -1.0% -0.4%

Virco 4.5 4.9 4.4 4.1 5.1 5.5 -25.7% -4.7%

SUM 416.9 433.6 452.8 467.3 531.0 491.4

DJIndust 26,447 26,458 24,271 24,103 24,719 22,405 -1.9% 1.0%

Industry Stock Prices
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secutive months following a period of choppiness. In addition, 
the strong employment picture and tight job market provides 
a “sellers” market for potential employees. This encourages 
business leaders to critically examine and evaluate their office 
spaces, thereby looking for solutions that will help recruit and 
retain talent. To us, this suggests that the positive climate for 
office furniture producers seems likely to persist for the fore-
seeable future. 

At its investor day, hosted at its Columbus Circle NYC show-
room, Steelcase leadership – Jim Keane, President and CEO; 
Allan Smith, VP of Global Marketing; Eddy Schmitt, Senior 
Vice President of Americas; and Dave Sylvester, SVP and CFO 
– each made presentations.

>Being financial types, we and our clients are most inter-
ested in the outlook for revenues and earnings over the 
near-term and intermediate-term. As we reviewed in our most 
recent earnings comment and earnings brief, Steelcase en-
joyed a strong F2Q19. Yet, management tempered its forward 
guidance by providing full year EPS guidance of $1.10- 1.15 
in an effort to keep analysts and investors from getting a bit too 
far over its skis. In addition, at its investor day, the company 
established both mid-term financial targets and provided an 
early road map for how investors can model F2020 revenues 
and earnings. 

>Mid-Term Targets: Management established mid-term finan-
cial targets, where the midterm equates to its ~ 3-year planning 
horizon. These are: (a) 5-7% annual organic revenue growth 
(thereby growing top line by 2% faster than its hypothesized 
industry growth of 3-5% {2-3% market volume and 1-2% an-
nual pricing}), (b) EPS growth at two times the rate of organic 
revenue growth (or ~10-14%), (c) growing return on invested 
capital (TFQ ROIC now 11.9% by management’s calculation), 
and (d) maintaining a strong balance sheet and stable dividend 
rate (recall that ~26% Class B shares still reside in the hands 
of insiders and founding family members).

>Estimates: We have adjusted estimates to reflect manage-
ment’s positive revenue outlook for F2020. Our F2020 EPS 
estimate increased to $1.32 from $1.25. 

Non-GAAP EPS 2018A: Q1 $0.15; Q2 $0.31; Q3 $0.22; Q4 
$0.19 
GAAP EPS 2018A: $0.86; Revenues (mil.) $3,055  

Non-GAAP EPS 2019E: Q1 $0.14A: Q2 $0.41A; Q3 $0.30; Q4 
$0.24 
GAAP EPS 2019E: $1.10; Revenues (mil.) $3,388  

Non-GAAP EPS 2020E: Q1 $0.21: Q2 $0.49; Q3 $0.34; Q4 
$0.28 
GAAP EPS 2020E: $1.32; Revenues (mil.) $3,679

>Valuation: Our risk/reward favors reward over risk with a 
$26.90 upside (+51%) scenario and $16 downside (-10%).

>Presentation Synopses: 

Jim Keane began the day’s presentation by opining that after a 
few years of choppiness the industry is now growing “because 
of forces that are affecting our customers all around the world, 
forces that are increasing their demand for office furniture and 
a new look at their office.” Looking at the market overall, Keane 
connected the concepts of growth and innovation (seeking 
internal growth); talent (the constrained labor market); digital 
transformation (changing the way everyone does business); 
and space and culture (an important method to change culture 
is by using space strategically). He noted a strong belief that 
Steelcase is in a very good position with its operational restruc-
turing behind it; its rationalized operational footprint; and its 
investment in new products, partnerships and acquisitions. 
Keane expressed high confidence in Steelcase’s future. In a 
departure, management laid out midterm financial targets. 

Allan Smith next reviewed the change that has occurred in 
today’s office layouts, underscoring more collaboration while 
maintaining an ability for privacy and individual work. He noted 
that Steelcase spent $44 million on R&D last year and now 
has more than 350 product lines, as well as acquisitions and 
strategic partnerships. Allan Smith stated that management’s 
portfolio focuses on providing innovative simplified workstation 
offerings with broader price points, that have hospitality and 
residential design influences and can service its long-standing 
clientele as well as adjacent vertical markets, such as health 
and education. He highlighted that acquisitions, such as AMQ 
(~$37 million TTM) with a five day open plan in-stock model, 
Orangebox (~$90 million TTM) with a broad range of away 
from the desk options, and Smith Systems (~$82 million TTM) 
with an education portfolio in K-12, have assisted management 
in broadening product offerings and price points. Acquisitions 
will further drive growth for Steelcase longer-term as he stated 
that each of the aforementioned acquisitions is targeted to 
double business within 5 years. Allan Smith further stated that 
partnerships with companies, such as West Elm and Bolia.
com, assist management’s portfolio goals and have performed 
well over this fiscal year with ~50% of Steelcase’s top 50 cus-
tomers having purchased partner products from Steelcase. 

Eddy Schmitt continued the presentation by focusing on Steel-
case’s ability to challenge clients to reinvent their workspace. 
He emphasized the story of the 15 year long relationship with 
Domino’s Pizza. Domino’s had a very traditional workspace 
that Steelcase invited Domino’s to challenge and Steelcase 
ultimately did a pilot space for their IT department. In the 2 
years following the pilot space, the entire office implemented 
smaller open workstations with a variety of shared spaces. 
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Steelcase is further transforming Domino’s by creating a desti-
nation work café from the previously rarely used lobby space. 
Eddy Schmitt stated that the capability to challenge clients and 
reinvent spaces goes well beyond leading organizations, with 
the dealership network having the same capabilities with mid-
market clients. He highlighted that clients in this industry are 
“really choking on the operational complexity” of working with a 
multitude of manufacturers and suppliers to satisfy their needs; 
thereby, Steelcase’s initiatives to broaden their product and 
price point offerings has led to management’s highest seen win 
rates and strong dealership loyalty. 

Dave Sylvester concluded the presentation by focusing on the 
FY19 outlook as well as mid-term financial targets (detailed 
above). He stated the mid-term financial targets for operating 
margin are mid-single digit for EMEA and Other categories and 
double-digit for Americas. As well as growing return on invested 
capital, a strong balance sheet, a stable dividend rate, organic 
revenue growth of 5- 7%, and EPS growth at 2x the rate of 
organic growth (~10-14%). 

Tracking from FY 19 to FY20: On its last call, management 
provided FY2019 annual EPS guidance of $1.10-1.15 in ad-
dition to its F3Q19 guidance because it did not want investors 
to get too far over their skis for the full year estimate due to the 
strong F2Q19 results and, thereby, set itself up for disappoint-
ment later in the year. At Wednesday’s analyst day, it provided 
a further roadmap from F2019 to F2020 that we used to adjust 
FY 2020 estimates higher. Incorporating our estimates for the 
residual revenue and earnings growth of already announced 
acquisitions (Smith System and Orangebox) and the projected 
impact from F2020’s 53rd week (occurs about every 6 years 
due to timing of the end of the fiscal year), it expects F2020 to 
grow by 8%-10% above F2019. Our estimate pegs the growth 
~8.6%. 

BUSINESS AFFAIRS
>HNI Corp. plans to release its third-quarter fiscal 2018 
results on Monday, Oct. 22, after market close, and host its 
quarterly conference call for investors on Tuesday, Oct. 23, 
11:00 a.m. Eastern Time (10:00 a.m. Central). To participate in 
the call, please dial 1-877-512-9166; Conference ID: 7386549. 
A live webcast of the call will be available on HNI’s website 
(under Investors – News Releases and Events). A replay will 
be made available at the website, and a telephone replay of 
the call will be available through Tuesday, Oct. 30, 10:59 p.m. 
Central Time at 1-855-859-2056 or 1-404-537-3406; Confer-
ence ID 7386549. http://investors.hnicorp.com

>Mohawk Industries, Inc. will issue its third-quarter 2018 
earnings release on Thursday, Oct. 25, with a conference 
call webcast scheduled for Friday, Oct. 26, 11:00 am Eastern 
Time. To listen or participate by phone, please dial 1-800-603-
9255 (U.S./Canada), 1-706-634-2294 (Int’l.), or 1-253-237-
1879 (Int’l.); Conference ID 4365317. For those unable to 
listen at the designated time, the call will remain available for 
replay over the Mohawk Industries investor relations website 
through Nov. 26 or by dialing 1-855-859-2056 (U.S./Canada) 
or 1-404-537-3406 (Int’l./Local); Conference ID 4365317. 
http://ir.mohawkind.com

>A replay of the Steelcase Oct. 3 Investor Day webcast is 
available on the Investor Relations page of the company’s 
website. It includes presentation slides. www.steelcase.com/
investor-relations

>Tarkett completed the acquisition of Lexmark Carpet Mills. 
Lexmark produces high-quality carpet, primarily for the North 
American hospitality market, and is well-recognized among 
leading hospitality chains for its state-of-the-art products and 
services. The company achieved approximately $120m of sales 
in 2017, employs 460 people and operates one plant in the 
U.S. Paul Cleary, CEO of Lexmark, will join Tarkett as President 
of the Hospitality business for North America. The addition 
of Lexmark to the North America division enables Tarkett to 
establish a robust hospitality business that leverages both 
companies’ broad product portfolios, strategically positioning 
the company to better serve the complete needs of its hospi-
tality customers. Tarkett has also identified sales and supply 
chain synergies, which will enable optimized performance and 
contribute to a seamless integration. Read More

http://investors.hnicorp.com
http://ir.mohawkind.com
http://www.steelcase.com/investor-relations
http://www.steelcase.com/investor-relations
https://officeinsight.com/officenewswire/tarkett-completes-the-acquisition-of-lexmark-reinforcing-its-presence-in-the-north-america-hospitality-segment/
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