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CITED:
“NOTHING FOOLS YOU  
BETTER THAN THE LIE  
YOU TELL YOURSELF.”  
—RAYMOND TELLER OF 
PENN & TELLER

Tarkett: Making Moves

Within the short span of three weeks global flooring company, 
Tarkett has announced a major acquisition, the launch of what 
it sees a major advance in the durability of its LVT products, and 
four new product lines that incorporate that advance. Tarkett’s 
growth strategy has been based on a healthy combination of 
organic growth and acquiring brands that fill gaps in its product 
offering. officeinsight Publisher Bob Beck visited the company’s 
North American headquarters in Solon, Ohio, to catch up with 
the brand. It’s a company on the move, and one that’s moving in 
the right direction.

FULL STORY ON PAGE 3…

ILFI Living Product Expo 

If the 4th Living Product Expo, hosted by the International 
Living Future Institute (ILFI) in Pittsburgh last week, had one 
message, it’s that the Living Product Challenge is finally gaining 
traction and entering the common nomenclature of architecture, 
design and manufacturing folks. This year at the Living Product 
Expo, attendees were greeted with intriguing keynotes and 
panels, a perfectly sized trade show floor, fun parties and 
seminars that open the door for frank discussion and practical, 
real-life use in the field. Here, our review of the Expod and the 
latest action at ILFI.

FULL STORY ON PAGE 10…

Concurrents – Environmental Psychology:  
Refuges at Work

Retreating briefly from the world around us is vital for our mental 
and physical health. People need to have access to a retreat at 
the office, a place where they can be out of contact with others – 
during times by themselves, people do the work that’s essential 
for their mental and physical wellbeing. But this article is not an 
argument for including nap pods everywhere. It’s an argument 
for including spaces that are large enough for one or two people 
to sit in briefly, out of view of others and in acoustic isolation, in 
offices.

FULL STORY ON PAGE 21…
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Normally it’s a pretty routine deal when one arrives at a 
company headquarters – signing in at the reception desk, 
chatting with the receptionist while awaiting one’s host. But 
my recent arrival at the Tarkett North America HQ in Solon, 
OH, was anything but routine.

As I walked through the entrance doors, what appeared 
to be a path of flowers led up to a giant 10-foot high screen 
with “Welcome Robert Beck” on it, and I was greeted by 
what must have been every person in the building, cheering 
and clapping. It was fantastic, discombobulating, embar-
rassing yet extraordinarily fun. In a few seconds it was over 
and the crowd was gone – back to work, but I was left there 
feeling most welcome and musing on how the tradition of 
such a welcome could have arisen in a busy company head-
quarters, wondering if it made the employees who greeted 
me as happy as it seemed to; as happy as it made me.

Tarkett: Making Moves
by Bob Beck

A digitally printed custom floor tile design creates a flower-strewn path 
leading to the giant greeting screen.

Tarkett’s Chief Creative Officer Chris Stulpin presenting a CEU lecture to members of the Cleveland design community
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There’s a lot going on at Tarkett these 

days, and the pace of my visit was 
perfectly in sync with a company on the 
move. In just 26 hours from the time 
my host, Steve Vosburgh, VP, Commer-
cial Resilient Sales, picked me up at 
the Cleveland airport until he dropped 
me off on my way home, I toured the 
North American headquarters, met Jeff 
Fenwick, President & COO of the Resil-
ient group, reviewed new products and 
spent time in the design studio with 
Janette Murray, Senior Design Manag-
er, attended a Tarkett sponsored design 
event in Downtown Cleveland featuring 
a CEU accredited presentation by Chris 
Stulpin, Tarkett’s Chief Creative Officer, 
enjoyed in-depth tours of three factories 
and even found time for a most excel-
lent lunch at an Amish restaurant.

Tarkett is a 130 year old global 
flooring company headquartered in 
Paris, France. With 2017 net sales of 
about $3.3 Bn (€ 2.8 Bn), it is clearly 
one of the largest flooring companies 
in the world. Last year about 27% of 
its volume came from North America. 
Perhaps a better way of describing the 
scope of the company is that it ships 
approximately 14 million square feet of 
flooring every day.

Tarkett’s growth strategy has been 
based on a healthy combination of 
organic growth and acquiring brands 
that fill gaps in its product offering. As 
a result we know Tarkett in the North 
American workplace market as John-
sonite for a whole range of “resilient” 
and “flooring accessory” products and 
Tandus Centiva for “soft surface” and 
LVT products. Manufacturing of the 
resilient products is centered in the 
longtime Ohio home of Johnsonite – 
the plants I toured; while soft surface 
manufacturing is based in Dalton, GA. 

Three weeks ago the company an-
nounced it had acquired Lexmark, an 
approximately $100 million high qual-
ity carpet manufacturer well known in 
the hospitality market. “The acquisi-
tion of Lexmark will position Tarkett 

Outliners designed by Jane Hallinan. Photos courtesy of Tarkett
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as one of the leaders in the hospitality 
segment for carpets in North America. 
We will be able to further strengthen 
Lexmark’s offering in this segment 
as they will have access to Tarkett’s 
broader product portfolio”, explains 
Glen Morrison, CEO of Tarkett. “We 
will also leverage Tarkett’s global pres-
ence to enhance Lexmark’s positioning 
with key accounts worldwide.” 

In the meantime, the team charged 
with the organic growth part of the 
equation wasn’t resting on its laurels. 
My hosts at Johnsonite were very ex-
cited about the launch of TechtonicTM, 
a new proprietary “wear layer” of 
advanced polyurethane for LVT. They 
say it’s a big advance in protection 
against scratches, scuffs, stains and 
abrasion that will give them a durabil-
ity advantage and thus, over time, a 
selling advantage. Manufactured in 
North America, TechtonicTM debuts on 
the Contour and Venue collections of 
luxury vinyl tiles and planks from Tan-
dus Centiva, and on the ID Freedom 
line from Johnsonite. 

The launch of Techtonic was en-
hanced by the simultaneous introduc-
tion of four new LVT products devel-
oped as part of the Contour Collection 
and featuring Techtonic as added 
protection.

Outliners, designed for Tandus Cen-
tiva by Jane Hallinan takes inspira-
tion from flowing water. Hallinan says, 
“There is uncharted territory around 
water. It’s both a source of life and a 
powerful force. Where other materials 
can be stopped, water finds a way. 
Biophilia is in everything from fabric 
to flooring. It’s usually translated as 
leaves, trees, flowers or weathered 
stone. There is uncharted territory 
around water and how you take a 
liquid and turn it into a solid, without 
creating an uneasy feeling of not hav-
ing firm ground beneath your feet.” 

While Jane Hallinan is a relative 
newcomer to big time product de-
sign, Jhane Barnes is definitely not. 

Illusion designed by Jhane Barnes
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Concomitant with the launch of Outlin-
ers, Tandus Centiva announced the 
launch of Illusion, a new LVT product 
designed by Ms. Barnes. Using what 
is usually animation software, she 
chooses patterns from still images or 
key frames that are created by math-
ematical functions. In the launch re-

lease Barnes is quoted as saying, “The 
transition from one pattern to another 
can often be more exciting than the 
original static images. It’s another great 
example of just letting the creative 
process lead you.” Leveraging tech-
nology as a tool of invention, Barnes 
develops designs that mesh old and 

new in ways that are recognizable as 
signature Jhane Barnes patterns.

Broadcloth is a new LVT product 
designed by Suzanne Tick. Inspired by 
industrial textile manufacturing, Broad-
cloth imitates the way materials are cut 
to size and combined. Each of three 
new colors features a different depth 

Broadcloth designed by Suzanne Tick Color Play based on color research by the Tarkett design studio
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of neutral ground with non-directional, 
multi-colored accents that highlight 
the mechanical marks of the perceived 
texture. “The beauty of Broadcloth 
is the non-directional natural texture 
imparted by the textile manufactur-
ing process. The human element and 
textile remnants that are embedded 
in this design are transformational. It 
feels new and old at the same time. 
Years of use as a cutting board, the 
artwork was comprised of digital 
photography and layering of pattern. 
A beautiful background coordinate,” 
explains Ms. Tick. 

Color Play is based on Tarkett’s 
latest design research in education 
and healthcare spaces. The palette 
includes 24 hues in each of three 
pattern options, for a total of 72 

product solutions that support the 
specific needs of every age group and 
space. “As the LVT category matures, 
customers expect beauty, value and 
high performance,” said Jon Gittrich, 
vice president of product manage-
ment for Tarkett North America. “Color 
Play + Techtonic is our promise to our 
customer that we won’t compromise 
on anything that brings value to the 
customer.”

So within the short span of three 
weeks Tarkett has announced a major 
acquisition, the launch of what it sees 
a major advance in the durability of its 
LVT products and 4 new product lines 
that incorporate that advance. That’s 
all pretty amazing. But on my tour I 
found a manufacturing system that 
is pretty amazing too. I was told that 

starting in 2009 the company began 
a major initiative it calls “World Class 
Manufacturing” (WCM). Benefits of 
WCM contribute both directly and indi-
rectly to the bottom line by improving 
efficiency and reducing waste. I was 
struck by the joint impacts WCM has 
on both cost reduction and sustainabil-
ity in the plants I toured. 

Company literature states that, “Tar-
kett is committed to the transition from 
a linear to a circular economy model, 
which consists of recycling resources 
in a loop from the design and produc-
tion phases to later use and recovery 
stages.” Everything I saw on my visit to 
the Ohio manufacturing facilities sup-
ports that statement. Tarkett seems to 
me to be “on the move” and decidedly 
moving in the right direction. n

One of many capital-intensive extruding machines in the Johnsonite factory. Note the spotless conditions typical of those plants.  
Photo courtesy of Tarkett.
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Ecoustic™ Torque. Acoustic tiles designed for walls and ceiling.

Hear Yourself Think®

unikavaev.com

https://unikavaev.com/products/ecoustic-torque/
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By now, you’ve likely at least heard of the Living Building 
Challenge, Living Product Challenge, Declare transparency 
labels, and/or other rigorous certification standards created and 
governed by the International Living Future Institute (ILFI). 

Progress in achieving ILFI’s standards has been slow and 
steady for good reason – achieving something this difficult 
and fantastic requires an unwavering, persistent dedication, 
relentless relationship-building, and time. Finally, the build-
ings, products, communities and other pieces of our lives 
are beginning to see and feel the benefits of achieving the 
ILFI standards.

At officeinsight, we’ve used our platform to urge readers 
to take interest in ILFI and its standards – check out our 
previously published articles on ILFI, appended to the end 
of this feature. 

If the 4th Living Product Expo, hosted by ILFI in Pitts-
burgh last week, had one message, it’s that the Living 
Product Challenge is finally gaining traction and entering 
the common nomenclature of architecture, design and 
manufacturing folks. This year at the Living Product Expo, 
attendees were greeted with intriguing keynotes and panels, 
a perfectly sized trade show floor, fun parties and seminars 
that open the door for frank discussion and practical, real-
life use in the field. 

Sustainability-minded people from product manufacturing 
and design companies of all kinds met to learn about and 
discuss topics within five learning tracks: Biomimicry + Bio-
philic Design; Creating Healthy Buildings; Green Chemistry 
+ Health; Net Positive Products + Enterprise; and Social 
Equity + Supply Chain.

ILFI Living Product Expo
by Mallory Jindra

At the 4th annual Living Product Expo, hosted by ILFI last week in Pittsburgh, leading minds in design and manufacturing industries gathered to 
define how we can move forward in creating truly healthy products and places to live, work and play. Photography: Samone Riddle
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So what’s the latest at ILFI? Below 

are some key takeaways from this 
year’s conference.

>Declare, ILFI’s nutrition/ingredients 
label for products, is now attached to 

807 products. There’s still a lot to do, 
but the pool of products and choices 
designers and architects have to work 
with inside IFLI parameters has grown 
quickly and will continue to do so.

>The newest version of the Living 
Product Challenge (2.0), was released 
on ILFI’s website Monday 9/10 on the 
eve of the conference, and can be 
downloaded here.

Ryan Smith, President and Creative Director of LightArt George Bandy, Jr., Executive Vice President of Sustainability +  
Commercial Marketing of Mohawk Group

The Wednesday evening keynote panel featured the unique perspec-
tives of leaders from three companies that have started down or com-
pleted the path toward creating a certified Living Product. L-R, panel 
moderator Avinash Rajagopal, editor-in-chief of Metropolis, LightArt’s 
Ryan Smith, Humanscale’s Jane Abernathy, and Mohawk Group’s 
George Bandy, Jr.

Opening keynote Jessica Green, CEO & Cofounder of Phylagen, spoke 
to attendees about how the microbial blueprint of our bodies, homes, 
cities and forests, impacts our world and our future. 

https://living-future.org/declare/
https://living-future.org/product/living-product-challenge-2-0-standard/
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>When they speak to their higher-

ups and clients, proponents of the 
ILFI’s Challenges – the people actually 
going through the process and trying 
to justify the cause – are zeroing in 
on the idea that socially and envi-
ronmentally sustainable processes 
in businesses have a direct link to 
higher profits. As more companies and 
projects cycle through the program, 
evidence is stacking up in the form of 
hard numbers.

In speaking to Expo attendees on 
the first night, James Connelly, VP of 
Products + Strategic Growth at ILFI, 
quoted American economist Milton 
Friedman: “’There is one and only one 
social responsibility of business…to 
increase its profits.’ But that thinking is 
pitted against socially and environmen-
tally positive processes in business.” 
And experiential-based consumerism 
is poking holes in Friendman’s limiting 
views.

“The idea of ‘commerce for connec-
tion’ is growing,” said Jane Hallinan, 
a speaker at the Expo and interior 
designer at Perkins Eastman. “Now, 
it’s not ‘build me a space.’ It’s, ‘Create 
an experience for me, something with 
empathy and accessability.’ People 
are looking for places that reflect their 
values and that feel like they’ve been 
created just for them.” 

In contrast to Friedman’s views, Pe-
ter Drucker, a leader in management 
philosophy and effectiveness (and the 
man who first coined the term “knowl-
edge worker in 1959), countered with 
something better: “The purpose of 
business is to create and keep a cus-
tomer.” Customers are becoming more 
vocal and specific about their wants 
and needs when purchasing products.

>Collaborative efforts around the 
Living Building Challenge and Living 
Product Challenge are launching the 
movement to a new level. The mes-

sage at this year’s conference was 
clear: the way to go about achieving 
Living Products is through cross-indus-
try partnerships (in both the most obvi-
ous and the most surprising places), 
so think outside the box when figuring 
out how to get though the challenge’s 
seven Petals and don’t let your brain 
short-circuit its own creativity and. 

“You cannot make this kind of massive 
change without creating a peer-to-peer 
network that tips an idea into scale,” said 
Amanda Sturgeon, CEO of ILFI.

“The flow of transparency and the 
dialogue up to this point has been 
one-sided,” said Alexandra Muller, 
Manager of the Living Product Chal-
lenge. “Manufacturers have been try-
ing to lead the charge and create these 
products, but they weren’t receiving 
any feedback. They’re finally reaching 
out to designers and architects and 
asking them formally, ‘Are these prod-
ucts making their way into buildings?’ 

Jane Abernathy, Chief Sustainability Officer of  
Humanscale

“Closing the Transparency Loop”, an interactive installation designed by Jane Hallinan, 
interior designer at Perkins Eastman and LEED Green Associate.
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Clipse shines on with an appealing off ering of lounge, love seat and sofa options that 
surpass expectations. Subtle details, including a tapered back, gently sloping arms and 
carefully positioned tailoring, weave their way throughout the collection, providing 
visual intrigue and incomparable comfort when waiting, collaborating or simply relaxing.

Clipse      Designed by David Ritch and Mark Saff ell of 5d Studio

• An Arcadia Company •

800 985 8090     www.encoreseating.com                                   

http://www.encoreseating.com/products/details.php?cat=1&id=6270W
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Expo attendees enjoyed a Tuesday evening afterparty at Phipps Conservatory and Botanical Garden, one of the greenest buildings in the world and 
a certified Living Building.
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Afterparty at Phipps Conservatory and Botanical Garden
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‘Do you care about these products?’ 
‘Do you like them?’ ‘If you do, then you 
need to show us by specifying them.’”

>For companies that have achieved 
the exhaustive Living Product Chal-
lenge, many of the processes the com-
pany had to put in place to achieve the 
Challenge in one product, now remain 
in place for how they create their prod-
ucts moving forward. 

“The certification for the Challenge 
is really just the beginning,” said Jane 
Abernathy, Chief Sustainability Officer 
of Humanscale, in a keynote panel dis-
cussion offering unique perspectives of 
companies working toward the Living 
Product Challenge. “It requires you to 
begin thinking about the longevity of 
the certification. It’s not just a one-off; 
this is now how we’re doing things. In 
going through the certification process, 
we put certain things into place that 
will remain. As an example, we had 
to make sure we trained every single 
engineer to be proficient in Red List 
knowledge, and that’s now a standard.

>The Expo’s Wednesday evening 
keynote panel included leaders from 
three companies who have achieved or 
are working toward the Living Product 
Challenge, discussing difficult issues 

they had to work through, benefits 
of going through the Challenge, and 
practical wisdom on how to get started. 
Featuring: Jane Abernathy, Chief Sus-
tainability Officer (CSO) at Humanscale; 
George Bandy, Jr., VP of Sustainability 
+ Commercial Marketing at Mohawk 
Group; and Ryan Smith, President and 
Creative Director of LightArt, the panel 
offered advice for small businesses 
(that might not own their own plants 
and whose bosses might not know 
they’re going to do a Living Product 
yet!) on how to get started.

“First think about all of the easy 
steps – the things you might already be 
doing that are sustainability minded,” 
said Mr. Bandy. “Start to look into 
those things. Be strategic. Make a list 
of things you can do while flying under 
the radar, without attracting the atten-
tion of your higher-ups before it’s the 
right time. And when you do first speak 
to leadership, find ways to speak to the 
CEO about cost-lowering initiatives – 
sustainable goals you can propose that 
will also achieve more sales.”

“Grab the low-hanging fruit first, and 
then you can chew off bigger pieces as 
you,” said Ms. Abernathy. “Start with 
doing a Declare product, and pick an 

easier product to achieve the Declare 
label for. Then move up from there.”

LightArt is just starting down the 
path toward creating Living Products, 
and Mr. Smith gave examples of 
some of the struggles they’re working 
through:

“We had to find a PVC-free power 
cord, but they’re very hard to find. 
There are only two manufacturers in 
the U.S. who make one. After finding 
them, we started buying that power 
cord for use in all of our products. We 
also had an ingredient in our powder-
coating that we couldn’t use because 
it’s on the Red List. We had to find 
another material to work with, and we 
brought it to our powder-coater, they’re 
now using that one instead of the old 
one with the Red Listed material. It’s 
just about making the decisions to 
implement these changes across your 
whole business. We’re reaching out to 
one of the biggest chemical companies 
in the world to ask about some of their 
sheets of recycled content, and now 
they’re getting interested in the Living 
Product Challenge and following up 
with us to learn more about it. We’re 
looping them in and furthering the 
conversation.”

Amanda Sturgeon, CEO of ILFI
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THE NEWEST CERTIFIED 
LIVING PRODUCT? 
ARMSTRONG CEILINGS’ 
TECTUM WALL & CEILING 
PANELS
“TECTUM is made of fibers from one 
of the most sustainably harvested 
trees of its kind, Aspen. The natural 
lifecycle of the Aspen tree quickly 
reproduces itself from its root sys-
tem and is ideal for building product 
production.  The part of the Aspen that 
grows above ground can live between 
40 – 150 years. The root system of the 
Aspen can survive thousands of years. 
Aspen regenerates from its root system 
after the trunk has been harvested.

This is why TECTUM is a Living 
Product.  It truly starts from living 
trees.  Through Forest Stewardship 
Certification and our work in conserva-
tion areas, we continue to seek ways 
to be good stewards of these resourc-
es and the habitat that lives within.

The TECTUM product is made of 
the natural fiber and binder that is 
turned into a unique textured panel 
used in ceilings and wall products.  
Not only does it bring nature inside, it 
provides sound absorption making it 
an ideal solution for spaces where du-
rability and noise control are needed.”
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>ILFI’s Zero Carbon Certification 

has registered 2,787,066 square feet 
of project space in its program. In ad-
dition to operational carbon, they will 
start to incorporate embodied carbon 
into the certification. 

“Operational carbon refers to 
carbon dioxide emitted during the 
life of a building, from the ‘regulated’ 
and ‘unregulated’ loads associated 
with the use of a building,” clarified 
an FAQ resource on the subject by 
Faithful+Gould. “This includes the 
emissions from, say, the heating, cool-
ing, lighting and ICT. Embodied carbon 
refers to carbon dioxide emitted during 
the manufacture, transport and con-
struction of building materials, together 
with end of life emissions.”

“We have to figure out how to 
sequester carbon, use regenerative 
materials, pull carbon out of the sky 
and find a place for it, not just reduce 
it,” said Mr. Connelly.

ILFI’s conferences and other events 
sprinkled through the calendar are 
great opportunities get to know the 
programs, but also to meet and interact 
with the people who create them. These 
leaders in our industry are actively 
engaged in panels, seminar sessions 
and social events, keeping all ears 
open for how people are engaging with 
the standards and how they can make 
adjustments to help make the process 
easier. As anyone who’s working with 
ILFI to achieve the Challenges will at-
test, the practical support they offer to 
companies and firms working on Living 
Building Challenge and Living Product 
Challenge projects is invaluable.

“The regions and industries that 
previously hadn’t yet experienced 
the negative effects of our industrial 
production system are experiencing it 
now,” said Mr. Connelly. “People are 
starting to pay attention. Don’t think 
about products as just nouns. Think 

about their possibilities, the things 
those products have accomplished 
and will accomplish in the future.”

Ruth Ann Norton, the conference’s 
final keynote and President and CEO 
of Green & Healthy Homes Initiative, 
said, “Green is not [the same thing as] 
healthy. That’s what makes what ILFI 
and all of you are doing so important; 
you’ve answered the call to address the 
health along with the green side.” n

https://officeinsight.com/sustainabil-
ity/humanscale-and-the-living-product-
challenge/

https://officeinsight.com/culture/
ilfi-widens-circle-to-pilot-a-living-food-
challenge/

https://officeinsight.com/events/
living-product-expo-pittsburgh/ 

https://officeinsight.com/architecure-
and-design/living-building-frick-envi-
ronmental-center/ 

https://officeinsight.com/sustainabil-
ity/ilfi-nbi-make-play-lead-zero-energy-
movement/

Randy Fiser, CEO of the American Society of Interior  
Designers (ASID)

A view of the Pittsburgh skyline from atop Mount Washington.

https://officeinsight.com/sustainability/humanscale-and-the-living-product-challenge/
https://officeinsight.com/sustainability/humanscale-and-the-living-product-challenge/
https://officeinsight.com/sustainability/humanscale-and-the-living-product-challenge/
https://officeinsight.com/culture/ilfi-widens-circle-to-pilot-a-living-food-challenge/
https://officeinsight.com/culture/ilfi-widens-circle-to-pilot-a-living-food-challenge/
https://officeinsight.com/culture/ilfi-widens-circle-to-pilot-a-living-food-challenge/
https://officeinsight.com/events/living-product-expo-pittsburgh/
https://officeinsight.com/events/living-product-expo-pittsburgh/
https://officeinsight.com/architecure-and-design/living-building-frick-environmental-center/
https://officeinsight.com/architecure-and-design/living-building-frick-environmental-center/
https://officeinsight.com/architecure-and-design/living-building-frick-environmental-center/
https://officeinsight.com/sustainability/ilfi-nbi-make-play-lead-zero-energy-movement/
https://officeinsight.com/sustainability/ilfi-nbi-make-play-lead-zero-energy-movement/
https://officeinsight.com/sustainability/ilfi-nbi-make-play-lead-zero-energy-movement/


09.17.18 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 19 OF 34

AD
VE

RT
IS

EM
EN

T

SOSSEGOCONTRACT.COM    800.242.6903

CORDA LAMP
BY GUILHERME WENTZ

Available now in white  
or black matte finish

Fixture dims: 21.7"H x 7.9"W with 8.7" Ø globe 

UL Listed and Title 24 Compliant

GUILHERME WENTZ
Emerging young designer Guilherme Wentz has quickly 
accumulated awards, including iF Design, Museu da Casa 
Brasileira, and Idea Brasil .  He was named Rising Talent 
at MAISON&OBJET Americas and the first Casa Vogue 
Design Awards. The fluid, organic aesthetic of his Corda 
Lamp is at the heart of modern Brazil ian design.

http://www.sossegocontract.com
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NeoCon 2018 / studiotk.com

Designed by Christophe Pillet,  
Borough’s modular lounge collection  
introduces a casual sophistication  
to any social setting.

hospitable by nature, 
modular by design.

/

https://www.studiotk.com/
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concurrents
ENVIRONMENTAL PSYCHOLOGY
Refuges at Work
by Sally Augustin, Ph.D.

The evidence is in the academic/peer-
reviewed press and the popular press 
and in our own life experiences: people 
need to have access to a retreat at the 
office, a place where they can be out of 
contact with others – during times by 
themselves, people do the work that’s 
essential for their mental and physical 
wellbeing. It’s a place where they make 
sense of recent events in their lives and 
prepare to move forward.

Retreating briefly from the world 
around us is vital for our mental and 
physical health. We all need a place to 
get away from the crush of our daily life 
occasionally, to be somewhere we can’t 
really see or hear other people. If we 
can pick out what others are up to, we 
can’t focus on what’s going on in our 
own minds; the fact that our brains de-
veloped to support what in our pre-his-
tory was life-sustaining attention to what 
others were doing sees to that. When 
we don’t have even brief periods of 
time away from others, we become very 
stressed and our brains start to work 
ineffectively. Retreating is not the same 
as finding a place to work without being 
distracted or refreshing cognitively after 
concentrating for longish periods of 
time. It is an even more fundamental 
brain operation than distraction-free 
working and cognitive restoration.

This article is not an argument 
for including nap pods everywhere, 
although cognitive performance and 
wellbeing are better after a refresh-
ing snooze – and a nap pod can be 
a visual and acoustic retreat. It’s an 
argument for including spaces that are 
large enough for one or two people to 
sit in briefly, out of view of others and 
in acoustic isolation, in offices.

Designing retreat spaces into offices 
is practical. People will retreat, whether 
you design in spaces for it or not. If 
retreat spaces are incorporated into an 
environment consciously, users can 
retreat and return to whatever they’re 
getting paid to do more efficiently.

A retreat space does not have to be 
fancy, but it does need to separate us 
visually and acoustically from the office 
hubbub. A space just barely larger than 
a chair with a true door with heavily 
frosted glass is a fine retreat, for ex-
ample. It’s actually stressful for people 
to be in a space that’s completely quiet, 
so the acoustic shielding in a retreat 
needs to prevent people on one side of 
the walls from deciphering the words 
being said on the other side of that wall 
but should never create that “I must be 
the last person on the planet” effect.

One of the at-work retreat spaces that 
has gotten a lot of attention in the last 
five years or so, in the academic and 
popular press, is the office bathroom. 
People are ducking into stalls to retreat.

A tangential matter: Bathroom stalls 
are moving beyond simply places of re-
treat. They are becoming places where 
people travel to work uninterrupted 
– even on laptops. This situation leads 
to the inevitable question: Should 
workplaces generally be designed so 
that people do not feel a need to work 
in the bathrooms, or should bathrooms 
be designed so that they are more ef-

ficient places to work, for example, via 
laptop work surfaces?

Another tangent: People “read” 
bathroom environments to get an idea 
about management’s true opinions 
about and respect for those they man-
age. With a lot of extra in-bathroom 
time, people have more time to decide 
if their employer is actually concerned 
about them and their wellbeing – an 
important argument for thoughtful, 
human-centered restroom design.

For our mental and physical wellbe-
ing, all humans need to retreat from 
time-to-time. The people who use 
the spaces you develop and manage 
regularly try to find a haven at work, or 
they leave work to retreat (for example, 
to their cars in parking lots). Built-in 
at-work retreats mean employees can 
cognitively order their worlds, return 
expeditiously to work, and perform to 
their full potential. n

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-
nections.com), a monthly subscription 
newsletter and free daily blog, where 
recent and classic research in the 
social, design, and physical sciences 
that can inform designers’ work are 
presented in straightforward language. 
Readers learn about the latest re-
search findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psychologi-
cal Association, is also the author of 
Place Advantage: Applied Psychology 
for Interior Architecture (Wiley, 2009) 
and, with Cindy Coleman, The Design-
er’s Guide to Doing Research: Applying 
Knowledge to Inform Design (Wiley, 
2012). She is a principal at Design 
With Science (www.designwithscience.
com) and can be reached at sallyau-
gustin@designwithscience.com.

http://www.researchdesignconnections.com
http://www.researchdesignconnections.com
http://www.designwithscience.com
http://www.designwithscience.com
mailto:sallyaugustin%40designwithscience.com?subject=
mailto:sallyaugustin%40designwithscience.com?subject=


09.17.18 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 22 OF 34

r-d connection
RESEARCH-DESIGN CONNECTION
Change is Good!
by Sally Augustin, Ph.D.

Research conducted by Smith and 
O’Brien and published in the Personal-
ity and Social Psychology Bulletin indi-
cates that we get a psychological boost 
from breaking our established patterns 
of behavior – which has implications 
for building flexible use into design, for 
example. A recent press release from 
Ohio State reports that, “If you are not 

enjoying your favorite things as much 
as you used to, new research suggests 
a way to break through the boredom: 
Try the same old things in new ways. 
Researchers found that people found 
new enjoyment in popcorn, videos – 
even water – when they consumed 
them in unconventional ways…This 
phenomenon may explain such things 
as the popularity of ‘pitch black’ res-
taurants that serve diners in the dark.” 
A press release issued by Ohio State 
and discussing these research findings 
concludes with the recommendation 
that “if you’re sick of your sofa, try 
putting it in another room rather than 
getting rid of it.” n

Jeff Grabmeier. 2018. “Why Popcorn 
Tastes Better When You Eat It With 
Chopsticks.” Press release, The Ohio 
State University, https://news.osu.edu/
news/2018/06/26/popcorn-chopsticks/ 

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-
nections.com), a monthly subscription 
newsletter and free daily blog, where re-
cent and classic research in the social, 
design, and physical sciences that can 
inform designers’ work are presented 
in straightforward language. Readers 
learn about the latest research findings 
immediately, before they’re available 
elsewhere. Sally, who is a Fellow of the 
American Psychological Association, 
is also the author of Place Advantage: 
Applied Psychology for Interior Architec-
ture (Wiley, 2009) and, with Cindy Cole-
man, The Designer’s Guide to Doing Re-
search: Applying Knowledge to Inform 
Design (Wiley, 2012). She is a principal 
at Design With Science (www.design-
withscience.com) and can be reached at 
sallyaugustin@designwithscience.com.
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officenewswireFor complete releases,  
visit www.officeinsight.com/officenewswire.

PRODUCT INTROS
>Steelcase expanded its 
relationship with the Danish 
design company Bolia, now 
making the Bolia collection 
available in the Americas 
and Asia Pacific. Building on 
their successful collaboration 
in Europe, Middle East, and 
Africa, Steelcase will offer an 
exclusive curated collection of 
Bolia designs, including so-
fas, armchairs, and tables, to 
customers in North America 
beginning this fall and in Asia 
Pacific in early 2019. This Bo-
lia collection complements an 
extensive, growing Steelcase 
portfolio that gives customers 
easy access to more choices 
with delivery by the largest 
and most reliable dealer net-
work in the industry. Inspired 
by its Nordic heritage, Bolia 
creates atmospheres built on 
warmth and bold, luxurious 
materials. The Bolia design 
team presents its collection in 
its design stores in Denmark, 
France, Germany, Norway, 
Sweden, Holland, Belgium, 
Austria and Switzerland with 
online sales to all EU coun-
tries. Read More

NOTEWORTHY
>Designer Nicola Balderi 
passed away unexpectedly 
Sep. 6 at the age of 67 in 
Lakewood, NY. Mr. Balderi 
began his career working 
as an architect for Rosetti 
Associates, the Smith Group 
and as a partner at HOK.  He 
started his own design busi-
ness, NB Associates, in 1983. 
He was an award winning 
product designer and archi-
tect including creating the 
design of the Plexus Land-
scape Forms product that is 
still in widespread production 
today. Among other positions, 
he served as VP of Research 
& Development for KI & Jami 
Inc., VP & General Manager 
for Grahl USA, CEO/President 
of BackSaver Corp. and VP & 
General Manager for Inscape 
Walls. Most recently, he 
worked offering design con-
sultation services for various 
companies at StudioBalderi. 
Read More

>Jane Abernethy was pro-
moted to Chief Sustainability 
Officer at Humanscale. The 
creation of this C-suite posi-
tion at Humanscale reflects 
the company’s commit-
ment to sustainability and 
strengthens its position as 
the sustainability leader in 
the office furnishings industry 
and beyond. Ms. Abernethy 
joined Humanscale in 2007 
as a Product Designer, where 
she developed a passion for 
sustainability. In early 2012, 
she was asked to lead the 
company’s BIFMA® level cer-
tification process and realized 
the need to go “beyond sus-
tainability” and the minimum 
of what was being asked from 
the industry. This insight in-
spired a net positive approach 
to sustainability across the 
entire organization, with a fo-
cus on material transparency, 
responsible manufacturing, 
and handprinting — the act 
of making positive impacts 
on the environment. Bringing 
elevated, strategic think-
ing along with exceptional 
execution, Ms. Abernethy has 
fully immersed herself into 
Humanscale’s supply chain to 
ensure its products are good 
for human health and the 
environment. Read More

>Don Gilpin, who has served 
as IFMA’s interim Chief 
Operating Officer since Feb. 
5, is now the association s 
official COO. “While this is 
welcome news, it isn’t a big 
surprise for anyone here at 
IFMA,” said IFMA board chair 
Graham Tier. “For the better 
part of this year, Don has led 
IFMA’s operations through 
some big changes, while 
contributing to an operational 
culture that promotes value 
for our members, partners 
and collaborators. In doing 
so, he has earned the trust 
and respect of staff and the 
global board. I’m confident 
that IFMA’s operations are in 
good hands.” Mr. Gilpin is an 
accomplished executive with 
strong experience in interna-
tional association manage-
ment, trade show production, 
education/certification pro-
grams, legislative advocacy 
and workforce development. 
Prior to joining IFMA, he 
served as the Executive Direc-
tor and COO at the Custom 
Electronic Design and Instal-
lation Association located in 
Indianapolis. Before that, he  
served as Executive Director 
– Interior Design Educators 
Council for Raybourn Group 
International; Director of 
Trade Shows, Marketing and 
Magazine Publishing for the 
National Precast Concrete 
Association; and in marketing 
roles for both Deluxe Corpo-
ration and Dayton Hudson 
Corporation. Read More

>Amy Jarvis was promoted 
to Associate at Spacesmith. 
Since joining the firm in 2014 
as an architect and project 
manager, she has helped 

Steelcase: Bolia collection

Jane Abernethy
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lead various retail, restaurant, 
residential, institutional, and 
workplace building projects. 
Currently, she is on the team 
designing new a workspace 
for the American Museum of 
Natural History in Manhattan. 
Prior to joining Spacesmith, 
she collaborated with many 
artists on installations for 
institutions including The 
Guggenheim.  A registered 
disaster-relief building evalu-
ator, Jarvis also brings to her 
work extensive knowledge of 
resiliency and related con-
struction techniques, and she 
is pursuing LEED certification. 
Read More

>NYC-based Anderson 
Architects joined California-
based MBH Architects. The 
decision to unite under the 
MBH Architects umbrella to 
create a unified bi-coastal 
force specializing in retail, 
hospitality, commercial, 
and mixed-use markets was 
born out of a longstanding 
friendship between MBH 
principal John McNulty and 
Ross Anderson of Anderson 
Architects. With clients that 
include global brands like 
Tiffany & Co., Tesla, and West 
Elm, MBH has decades of 
experience in the retail sector, 
working on flagship locations 

and large brand rollouts. Now 
with a presence in New York 
City, MBH will be able to 
expand farther into the luxury 
and European markets with 
a foothold on the East Coast. 
Anderson Architects, formed 
in 1996, is highly acclaimed 
for its customized and effec-
tive approach to hands-on, 
award-winning designs; 
bringing to the table experi-
ence with clients such as Levi 
Strauss & Co, Cole Haan, 
Bumble + bumble, Paul 
Smith Ltd, Fossil, Princeton 
University, and Abercrombie 
& Fitch.  Read More

>DIRTT Environmental 
Solutions Ltd. announced 
on Sep. 10 that founder 
and executive chair Mogens 
Smed has left the company, 
effective immediately.  In 
January 2018, Mr. Smed 
agreed to cease acting as 
CEO and to undertake a new 
role as executive chair as part 
of the company’s decision 
to implement a transition 
plan for senior management. 
In that role, his responsi-
bilities narrowed to focus 
on increased DIRTT partner 
support, sales, and business 
development, and to support 
the management transition 

plan. As part of the transition, 
previously acting lead direc-
tor of the board Steve Parry 
was appointed as chair of 
the board. Of the decision to 
part ways with Mr. Smed, Mr. 
Parry stated, “We acknowl-
edge the enormous contribu-
tion Mogens has made since 
founding DIRTT, and this was 
a very difficult and carefully 
considered decision by the 
board. However, Mogens has 
not adequately performed 
the agreed assigned duties, 
requiring the board to align 
management resources to be-
gin building a more collabora-
tive, adaptable and respon-
sive team that creates the 
ability to successfully scale 
the business.” Read More

>In a separate press release 
issued Sep. 10, DIRTT 
named Kevin O’Meara as 
CEO and director of the 
board. Mr. O’Meara, 53, 
has had a highly success-
ful 30-year business career, 
including the last 20 years in 
construction-related indus-
tries. Most recently he worked 
as an advisor to several 
blue-chip private equity firms. 
Prior to this, he was the 
President and CEO of Atrium 
Corporation, North America’s 
largest vinyl and aluminum 
window manufacturer. He 
was also a co-founder of 
Builders FirstSource, serving 
as Chief Financial Officer 
as well as President and 
Chief Operating Officer, 
instrumental in growing the 
company from inception to 
$2.4 billion in revenue from 
a combination of integrating 
23 acquired companies as 
well as organic growth. He 

was also intimately involved 
in the company’s initial public 
offering. Prior to Builders 
FirstSource, Mr. O’Meara 
worked as a strategy consul-
tant at Bain & Company, and 
a private equity investor at 
Hicks, Muse, Tate & Furst, 
and The Sterling Group. 
“Kevin is an accomplished 
operating executive with 
extremely relevant industry 
experience and knowledge,” 
stated DIRTT board chair 
Steve Parry. “Kevin’s appoint-
ment was the clear choice of 
everyone who participated in 
the extensive search process, 
including DIRTT’s board and 
senior management. In ad-
dition to his entrepreneurial 
spirit, Kevin’s experience 
building customer-focused 
organizations and success 
gaining market share align 
closely with DIRTT’s culture 
and philosophy.” Mr. O’Meara 
succeeds Michael Goldstein, 
who joined DIRTT as interim 
CEO in January 2018.  “With 
the successful completion of 
his mandate, Michael’s role 
with DIRTT has concluded,” 
Mr. Parry added. “We thank 
him for his contribution and 
wish him well in his future 
endeavours.” Read More

Amy Jarvis

Anderson Architects’ Ross Ander-
son, now part of MBH

DIRTT’s new CEO Kevin O’Meara
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>AIS recently reopened its 
newly renovated Washing-
ton, DC showroom, located 
at 1400 I Street NW, Suite 
750. Designed in partnership 
with Boston-based A&D firm 
NELSON, the 4,044sf space 
honors the iconic neoclassical 
architecture and the patriotic 
color palette of Washington. 
It features the newest AIS 
products in a variety of 
private-, semi-private-, and 
open-office vignettes show-
casing solutions ranging from 
quiet spaces for focused work 
to group settings created 
for maximum collaboration. 
Throughout the showroom, 
visitors experience a sophis-
ticated interpretation of the 
patriotic color palette: The 
classic colors of red, white 
and blue are richer, deeper 
and, in some ways, more sub-
lime versions of themselves – 
appearing on select furnish-
ings, fabrics, wall hangings, 
art and flooring. Color accents 
in the red family trend toward 
cherry-red, a nod to the city’s 
many cherry blossom trees. 
Accents in the blue family are 
of an indigo hue, a reflec-
tion of the brilliant sky that 
arches over Washington as 

day becomes dusk and the 
moon rises over the Potomac. 
Additional surfaces, finishes 
and flooring – in gradations 
of white and gray – subtly 
mimic the look of granite and 
marble to reflect the city’s 
architectural styles and build-
ing materials. The showroom 
experience begins in an 
open, light-filled reception 
area, which is adorned with a 
custom-made metal structure 
that stretches from the ceiling 
to the floor. This geometric, 
multi-layered, laser-printed 
work of art was inspired by 
the urban plan created for the 
city by the famed French-
American engineer Pierre 
L’Enfant more than 200 years 
ago. Read More

>DIFFA: Design Industries 
Foundation Fighting AIDS 
hosted its largest and most 
successful Picnic By Design 
to-date, raising $57,000 to 
grant to HIV/AIDS organiza-
tions across the country. 
Nearly 300 people filled the 
Viacom Terrace and Lounge, 
overlooking Times Square, to 
view and bid on more than 20 
Broadway-themed picnic bas-
kets from celebrated talents 

within the New York metro de-
sign community. Participating 
designers including Patrick 
J. Hamilton, Vanessa Deleon, 
Tyler Wisler and Mikel Welch 
created vibrant baskets con-
taining exclusive Broadway 
experiences that were auc-
tioned to raise money to sup-
port DIFFA’s work in the fight 
against HIV/AIDS. In addition 
to an extravagant showcase of 
picnic experiences featuring 
interpretations of classic and 
Tony-award winning shows 
such as Wicked, The Lion 
King, Kinky Boots, Chicago, 
Breakfast at Tiffany’s and 
more—attendees were able to 

view an exhibition of images 
of the Imperial Theatre from 
the Shubert Archives as well 
as Rockwell Group’s model of 
the set design for “Dirty Rot-
ten Scoundrels.” Auction win-
ners took home reimagined 
concepts of a picnic basket, 
which included backstage 
passes to shows, exclusive 
Broadway gift cards and din-
ing experiences at top NYC 
restaurants. Read More

>Formica Corporation’s 
2019 FORM Student 
Competition is now open for 
entries through Dec. 10. As 
part of the company’s effort to 
support and inspire future de-
signers, students will have the 
chance to win cash prizes, 
national recognition and have 
their work showcased in a 
public exhibition. New this 
year, students are challenged 
to create a resimercial furni-
ture design using Formica® 
Brand products that embody 
this growing design trend, 
blurring the line between 
residential and commercial 
spaces. The grand prize 
winner will receive a $1,500 
cash award, and their design 
will be created and displayed 
at an unveiling event at the 

AIS: Washington, DC showroom

DIFFA Picnic By Design On 
Broadway: Chicago themed bas-
ket by NPZ Style + Decor

DIFFA Picnic By Design On Broadway: David Rockwell, Dawn Roberson 
and Tom Viola
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Cincinnati Contemporary Arts 
Center on Mar. 22, 2019. 
The second-place winner will 
be awarded $1,000, and the 
third-place winner will receive 
$500. Read More

>Landscape Forms last 
month hosted a roundtable 
event in Indianapolis on 
urban vitality. Held at the 
Cummins, Inc. global distri-
bution headquarters, it was 
moderated by David Rubin, 
founding principal of Land 
Collective, a Philadelphia-
based landscape architecture 
and urban design studio. It 
brought together landscape 
architects, architects, plan-
ners, and municipal and 
corporate leaders, including 
Mary Titsworth Chandler, CEO 
of The Cummins Foundation 
and Vice President of Corpo-
rate Responsibility and Com-
munity Relations for Cum-
mins Inc., and Emily Mack, 
Deputy Mayor of Economic 
Development for the City of 
Indianapolis. Guests shared 
insights and experience on 
how cities can strategically 
and equitably create attractive 
and interesting places to live, 
work and play for the growing 
number of people migrating 
to downtowns – and for cur-
rent residents and business 
owners with an interest in 

protecting the existing vitality 
and culture of their neighbor-
hoods. Indianapolis provided 
an ideal site for the event. 
This mid-size midwest city in 
the nascent stage of reverse 
migration can boast enlight-
ened public and private 
leadership working together 
to create models for success-
ful urban placemaking. Read 
More

>The National Association 
of the Remodeling Indus-
try shared a list of help-
ful ways to avoid being 
scammed by unscrupulous 
contractors in the wake of 
natural disasters. Targeted 
toward homeowners but also 
potentially useful for com-
mercial projects, it provides 
tips on how to find a qualified, 
professional remodeler or 
contractor. Read More

>Sherwin-Williams named 
Cavern Clay SW 7701 as its 
2019 Color of the Year. A 
warm terracotta color with an-
cient, elemental roots, Cavern 
Clay is a nod to midcentury 
modern style, but with the 
soul of the American South-
west, which together create 
the desert modern aesthetic. 
It is a part of the Wanderer 
color journal that was an-
nounced earlier this year 

in Sherwin-Williams 2019 
Colormix Color Forecast. “We 
believe 2019 will be a renais-
sance of the 1970s—with a 
twist,” said Sherwin-Williams 
Director of Color Marketing 
Sue Wadden. “In the coming 
year, we will embrace our 
pioneering spirits and artisan 
ingenuity. Our 2019 Color of 
the Year, Cavern Clay, embod-
ies renewal, simplicity and 
free-spirited, bohemian flair.” 
Read More

RE-SITED
>Kristen Harrison joined 
SmithGroup’s Dallas office. 
In her new role specializing 
in business development, 
she will support the office’s 
workplace studio connect-
ing clients needing business 
design strategy and solutions 
with SmithGroup’s workplace 
and mixed-use experts. She 
previously worked in the 
Dallas office of HOK, where 
she was an associate and 
director of business develop-

ment for various markets 
including transportation, 
aviation, corporate, commer-
cial, healthcare, and science 
and technology. “Kristen 
is well-known in the Dallas 
community and is passionate 
about connecting clients with 
workplace solutions that meet 
their needs,” said Jay Rambo, 
director of SmithGroup’s 
Dallas office. “She is an ideal 
advocate for Dallas-area busi-
nesses seeking integrated 
and strategic design to propel 
them ahead in their market-
place.” Read More

Sherwin-Williams: 2019 Color of the Year - Cavern Clay

Kristen Harrison
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>Kate Kerpchar joined BFI 
as President and CEO. She 
succeeds Daniel F. Morley, 
who joined BFI in 1984; 
becoming President in 1997 
and CEO in 2016. Under his 
leadership the firm achieved 
significant growth and now 
employs over 75 people in 
three offices as one of the 
largest office furniture plan-
ning dealerships in the NY/
NJ metropolitan area. It is 
celebrating its 70th anniver-
sary this year. Mr. Morley will 
transition into a consulting 
role to ensure a successful 
change of control. Ms. Kerp-
char has more than 17 years 
of business management ex-
perience, most recently as the 
owner and founder of Lotus 
Rose Industries LLC, a certi-
fied women-owned project 
management and consulting 
firm that specializes in tenant 
representation for corporate 
office relocations and renova-
tions. She was also employed 
by CRESA NY as a SVP of 
Project Management, which 
followed a 13-year tenure as 
Director, Head of Facilities 
and Administration for the As-
set Management business at 
Deutsche Bank. Read More

>Stephen Mills joined Kim-
ball’s New York Sales team 
as Market Sales Manager. 
Mr. Mills has more than 20 
years of progressively respon-
sible business experience fo-
cusing on corporate sales. He 
is an accomplished profes-
sional with experience in all 
facets of sales in the business 
to business marketplace. 
Most recently he was VP of 
Sales with Pringle Ward and 
Associates, a Tri-State Manu-
facturers Rep Group. Prior to 
this he held roles with Paoli 
as a Market Manager, with KII 
as Sales Specialist and also 
with Humanscale as a Senior 
Account Development Repre-
sentative. Read More

>Leif Norland joined 
Landscape Forms as Vice 
President of its Studio 431 
custom division. He suc-
ceeds Robb Smalldon, who 
is stepping out of leadership 
of Studio 431 and into a 
new role as Executive Vice 
President of Development 
for Landscape Forms. Mr. 
Norland was previously with 
Whirlpool Corp., where he 
was the global design direc-
tor for the cooking category. 
Under his design leadership 
of Whirlpool’s KitchenAid 

brand, he helped lead it to a 
global presence and brand. 
He was an industrial de-
signer at Prince Corporation/
Johnson Controls and Crown 
Equipment Corporation prior 
to joining Whirlpool. He is the 
recipient of numerous design 
awards, among them: RED 
DOT Best of the Best awards 
in 2018 and 2016, IF Award 
in 2016, and several GOOD 
DESIGN awards. His develop-
ment process was selected 
as a case study in Jonathan 
Cagan and Johnathan Vogel’s 
book, Creating Breakthrough 
Products. Read More

>Christopher Philips joined 
Ligne Roset as the new 
Director of Sales, Retail 
for Roset USA Corp. In 
this role, he will lead and 
grow the retail network and 
residential designer business 
for the brand in North and 
South America. Mr. Philips 
comes, most recently, from 
Natuzzi Italia, with previous 
leadership roles at Missoni-
Home Americas and Kartell. 
Selected by Simone Vinger-
hoets-Ziesmann, Managing 
Director, Roset USA Corp. 
for this pivotal role, he has a 
strong background in strategi-
cally managing high-profile 

retail partners, with proven 
results increasing business 
as well as partner satisfac-
tion. His additional experi-
ence implementing creative 
and effective merchandising 
lineups, retail layouts and 
product line developments 
will also help propel the brand 
forward. While Philips will be 
in charge of all retail stores 
and the interior design trade 
program, Ms. Vingerhoets-
Ziesmann is still the contract 
sales contact for the Americas 
market. Read More

>Catherine Quintero joined 
Ware Malcomb as Direc-
tor of Interior Architecture 
and Design in the Denver 
office. In this position, she 
will be responsible for the 
leadership and growth of 
the interior design practice, 
including managing and 
developing client relationships 
and overseeing all interior 
design projects. Ms. Quintero 
has more than 25 years of 
interior design experience 
within the Denver market. Her 
expertise includes workplace 
design for both large and 
small corporate clients. Her 
project experience includes 
all aspects of design and 

Kate Kerpchar

Stephen Mills

Leif Norland

Christopher Philips - Photo credit 
Federica Carlet
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management including pro-
gramming, space planning, 
contract documents, code 
review, and contract admin-
istration. “Catherine brings 
a wealth of interior design, 
business development, and 
senior management skills to 
her new role as the leader of 
our interiors team,” said Matt 
Chaiken, Principal of Ware 
Malcomb’s Denver office. 
“Her local knowledge and 
depth of experience will help 
expand Ware Malcomb’s inte-
rior design presence across a 
diverse range of project types 
in this dynamic market.” 
Read More

>Wendy Wisbrun joined 
the Spacesmith team as an 
Associate in its growing Hud-
son, NY office. A LEED-ac-
credited, registered architect, 
Ms. Wisbrun has experience 
designing a wide range of 
institutional, commercial, and 
residential projects in cities 
such as Austin, Toronto, and 
New York. Over the course of 
her career, she has cultivated 
a deep knowledge base of 
building science and sustain-
able, rational construction 
techniques As an architect, 
she brings her understand-
ing of advanced building 
technologies and ultra-low 

energy construction principals 
to all her projects. Prior to 
joining Spacesmith, she was 
the Residential Studio Lead 
and an Associate at superkül 
architecture based out of To-
ronto where her primary focus 
was creating resilient, modern 
houses. Read More

ENVIRONMENT
>Herman Miller signed a 
four-year electricity supply 
agreement with Constellation 
to power its Spring Lake, MI 
manufacturing locations with 
100% renewable energy. 
The agreement leverages the 
Constellation Offsite Renew-
ables (CORe) retail offer-
ing — designed to increase 
access to renewable energy 
for commercial and industrial 
customers. Constellation, an 
Exelon company and leading 
retail energy supplier, will 
provide the power from the 
Harvest II wind project in 
Elkton, MI, which is managed 
by Exelon Generation. It is 
expected to supply Herman 
Miller with roughly 25,000 
megawatt hours of wind ener-
gy annually, which is enough 
to power more than 2,700 
homes for one year, according 
to U.S. EPA estimates. That’s 

about double the homes in 
the village of Spring Lake. 
The Spring Lake campus 
is responsible for about a 
quarter of Herman Miller’s 
global energy consumption – 
and is the biggest consumer 
of electricity in Spring Lake. 
It is made up of two vertically 
integrated steel manufactur-
ing facilities that fabricate, 
powder coat, and assemble 
numerous products, including 
height adjustable tables, filing 
and storage systems, and 
desking. 
This investment in renewable 
energy is one component of 
Herman Miller’s Earthright 
Strategy – a commitment to 
creating a Better World by 
2023. In 2016, Herman Miller 
began a partnership with 
Foresight, an energy manage-
ment firm headquartered in 
Zeeland, Mich., to evaluate 
and implement procurement 
strategies across all facilities 
and business units aimed at 
reducing costs and increas-
ing its renewable energy 
consumption. The renew-
able wind energy contract at 
Herman Miller’s Spring Lake 
facilities is one solution that 
came from this partnership. 
Read More

>Shaw Contract joined 
the World Green Building 
Council’s Net Zero Carbon 
Buildings Commitment as 
part of the Global Climate 
Action Summit last week in 
San Francisco. This new ini-

tiative aims to drive the scale 
and pace of action necessary 
to reduce carbon emissions 
and requires a transformation 
in the way we design, build 
and operate buildings. The 
goal is to inspire industry and 
governments to develop ag-
gressive strategies to start the 
actions necessary for change, 
and to fulfil their obligations 
within the Commitment. 
Signatories are required to 
evaluate their current energy 
use and associated emissions 
across their portfolios; iden-
tify opportunities to reduce 
energy wastage and improve 
energy efficiency; power their 
buildings from renewable 
energy sources; and report on 
progress against decarbonisa-
tion targets. All signatories 
will be expected to meet high 
verification standards, in the 
lead up to and in the year of 
achievement of net zero car-
bon emission buildings, and 
report annually on progress. 
The 37 founding signatories, 
made up of 11 businesses, 
22 cities, and four states and 
regions, gathered at a dedi-
cated session to signal the 
start of a leadership move-
ment towards a decarbonised 
built environment. Combined, 
these organizations are com-
mitted to eliminating 244 
million metric tons of carbon 
emissions equivalent from 
their buildings. That is the 
equivalent of 52 million cars 
off the road for one year. 
Read More

Catherine Quintero

Wendy Wisbrun
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EVENTS
>IIDA NY on Sep. 20, 
6:00-9:00 p.m. will host a 
Hospitality Forum: “Retail-
ity – the Fluid Nature of De-
sign.” An evolving discussion 
regarding the limitless nature 
of design, it will highlight the 
confluence of hospitality and 
retail design. Moderated by 
Hospitality Design Magazine 
Editor in Chief Stacy Shoe-
maker Rauen, the panel 
will include Susan Nugraha, 
Director of Design, TAO; Dani-
elle Epstein, Design Director, 
Home Studios; David Ashen, 
Founder, DASH Design; and 
Barry Richards, Principal 
and Studio Leader, Rockwell 
Group. This CEU event will be 
held at the James New York – 
NOMAD and is sponsored by 
Alias, Architectural Systems, 
Buzzispace, Design Within 
Reach Contract, Knoll, Lutron, 
and Sunbrella. Read More

>IIDA NY Buffalo City Center 
on Tuesday, Oct. 30 will 
present LinkedIn for Inte-
rior Designers. As LinkedIn 

worked directly with Steelcase 
to help its employees build 
their network, Steelcase Sales 
Enablement Consultant Joan 
Mahon will share the best 
LinkedIn tips with the Buffalo 
design industry. The event. 
4:00-7:00 p.m. at Prentice 
Office Environments in Buf-
falo, will feature two ses-
sions: Session 1 for Students 
and Beginner Job Seekers 
4:00-5:00 p.m.; and Session 
2 for Industry Professionals, 

6:00-7:00 p.m., with net-
working and refreshments in 
between. Laptops and tablets 
are encouraged. Headshots 
are available with advanced 
registration. Read More

>IIDA NY Rochester City 
Center on Wednesday, Sep. 
26 will host “Designing 
Bathrooms and Beyond” – an 
evening of CEUs, cocktails 
and cuisine at Restaurant 
Good Luck, 5:30-3:30 p.m. 
Bob Perry, Commercial Sales 

Manager with Delta Faucet 
Company, will present ADA-
Compliant Plumbing Products 
for Accessible Kitchens and 
Baths. Danielle Schiavitti, 
Architectural Sales Represen-
tative with The Belknap White 
Group/Tiles International 
Division, will present Ceramic 
Tile: What It Is and What You 
Can Do With It. Each presen-
tation will provide 0.1 IDCEC 
CEU credit and 1.0 AIA LU. 
Read More

IIDA NY Hospitality Forum: Retail-ity – the Fluid Nature of Design
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BUSINESS AFFAIRS
>Herman Miller Inc. plans to host its first-quarter FY19 
earnings call this Thursday, Sep. 20, 9:30 a.m. Eastern Time. 
http://investors.hermanmiller.com

>HNI Corp. posted its third-quarter 2018 investor presenta-
tion. http://investors.hnicorp.com

>Inscape Corp. on Sep. 12 released its first-quarter financial 
results for FY19 (Canadian dollars in thousands except EPS):

3 Mos. Ended 7.31.18 7.31.17 %Ch.
Sales $21,226 $23,307 -8.9%
Gross Profit $5,492 $7,193 -23.6%
SG&A $8,019 $7,804 2.8%
Net Inc./Loss -$3,205 $3,058 -
EPS (Basic) -$0.22 $0.21 -

As previously reported, Inscape was working towards exiting a 
partnership with a leading retailer. The transition was complet-
ed on Jun. 30, and the company has refocused its resources 
to its core business. Excluding the impact of the non-profitable 
business unit, sales in the current quarter would have been 6% 
lower than the prior year.

“Our financial performance reflects incremental investments 
and cost saving initiatives consistent with our strategic plan to 
deliver profitable long term growth,” said Inscape CEO Brian 
Mirsky. “Current quarter sales were impacted by the exit of a 
non-profitable business unit and timing of shipments. Gross 

profit in the current quarter was impacted by incremental costs 
of $0.6 million for new product development and supply chain 
efficiency initiatives. The efficiency improvements are expected 
to generate in excess of $1.5 million in annual cost savings. The 
company has identified and is evaluating additional cost saving 
opportunities to be implemented in fiscal 2019. We strongly be-
lieve that these investments are critical to accelerating profitable 
growth. Early indications are that these initiatives are working as 
our sales orders for our core business and orders for our new 
benching system called RockIt are trending upwards.”

Net income/loss in both 1Q19 and 1Q18 included certain unre-
alized, non-cash expenses and one-time items that have signifi-
cant impact on the net income per GAAP. With the exclusion of 
these items, the first quarter of fiscal 2019 had an adjusted net 
loss of $2.5 million, compared with adjusted net loss of $0.4 
million in the same quarter of last year.

Gross profit as a percentage of sales for the first quarter of 
fiscal year 2019 at 25.9% was 5 percentage points lower than 
last year’s 30.9%. This decrease was attributed to the unfavor-
able impact of lower volume, sales mix, and costs incurred to 
improve manufacturing efficiencies.

Selling, general and administrative expenses in the first quarter 
of fiscal year 2019 were 37.8% of sales, compared to 33.5% in 
the same quarter of last year. The increase includes invest-
ments in marketing and sales coverage initiatives.

At the end of the quarter, the company was debt-free and had 

9.14.18 6.29.18 3.29.18 12.29.17 9.29.17 6.30.17 %frYrHi
%fr50-
DayMA

HMiller 37.4 33.9 32.0 40.1 35.9 30.4 -10.8% -1.2%

HNI 43.1 37.2 36.1 38.6 41.5 39.9 -5.2% -0.2%

Inscape 1.7 1.8 2.2 3.1 3.6 3.7 -52.9% -3.9%

Interface 23.5 23.0 25.2 25.2 21.9 19.7 -10.7% 1.7%

Kimball 17.8 16.2 17.0 18.7 19.8 16.7 -15.0% 3.2%

Knoll 23.0 20.8 20.2 23.0 20.0 20.1 -4.2% 0.4%

Leggett 46.4 44.6 44.4 47.7 47.7 52.5 -10.8% 3.5%

Mohawk 187.1 214.3 232.2 275.9 247.5 241.7 -34.8% -0.7%

Steelcase 15.4 13.5 13.6 15.2 15.4 14.0 -3.1% 7.7%

USG 43.2 43.1 40.4 38.6 32.7 29.0 -0.6% 0.1%

Virco 4.0 4.4 4.1 5.1 5.5 5.4 -33.9% -17.9%

SUM 442.5 452.8 467.3 531.0 491.4 472.9

DJIndust 26,155 24,271 24,103 24,719 22,405 21,350 -1.7% 1.8%

Industry Stock Prices

http://investors.hermanmiller.com
http://investors.hnicorp.com
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cash, cash equivalents and short-term investments totaling 
$6.0 million and an unused credit facility.

A telephone replay of the company’s Sep. 13 conference call 
will be available until 11:59 p.m. Eastern Time on Sep. 20 at 
1-800-558-5253 (Reservation Number 21894371). The full text 
of Inscape’s 1Q19 earnings release, including all tables, may be 
accessed at http://inscapesolutions.com/company/investors/.

>Kimball International, Inc. scheduled its Annual Meeting of 
Shareowners for Tuesday, Oct. 30. It will be held at 9:30 a.m. 
Eastern Time at the headquarters of the company’s National 
Office Furniture brand, located on the Kimball International 
campus at 1610 Royal Street in Jasper, IN. The following mat-
ters will be addressed: To elect three directors to the Board of 
Directors to serve until 2021; to approve, by an advisory vote, 
the compensation paid to the company’s named executive of-
ficers; and to ratify the appointment of the company’s indepen-
dent registered public accounting firm, Deloitte & Touche LLP, 
for fiscal year 2019. All shareowners of record at the close of 
business on Aug. 27 are entitled to vote at the meeting. 

Proxy materials filed with the SEC on Sep. 10 and available on 
the company’s website include a letter to shareowners from 
Chairman and CEO Bob Schneider, who previously announced 
plans to retire effective Oct. 31. Mr. Schneider summarized 
the progress made since Nov. 3, 2014 – the first trading day 
after the spin-off of the company’s Electronics Manufacturing 
Services division. “The spin-off reduced company sales by 
over one-half and drove significant changes in the business of 
Kimball International, Inc.,” he noted. “Our return since the 
spin-off of 74.6% significantly outpaced our public company 
peer group and other indices.”

“Our fiscal year 2018 was challenging. We experienced a 
pause in the industry mid-year due to uncertainty with tax re-
form and trade discussions. Along with many other companies, 
we were also challenged by a significant increase in freight 
costs due to scarcity of transportation resources and, for the 
first time in several years, increasing general inflation impact-
ing pricing of many commodities. We have a strong lean/con-
tinuous improvement culture and have formed several teams 
focused on initiatives that we anticipate will remove approxi-
mately $7 million of costs in fiscal year 2019, which, along with 
recently implemented price increases, will help to offset these 
additional costs. I believe these efforts will position us very well 
for fiscal year 2019.

“Despite the cost pressures, we did not ease up on our invest-
ment in new and innovative products that resonate with the 
design community and our customers. Sales growth from new 
products has been one of the keys to our success the last few 
years and we are not letting up, as these continue to be very 
important to our future growth. A number of these new prod-

ucts have been recognized with various awards in the office, 
healthcare and education vertical markets. In the past year 
alone, we have introduced over 20 new products in these mar-
kets. We have also added new products, a new manufacturing 
capability and expanded our reach in the hospitality market 
with the acquisition of D’style, which included its Allen Copley 
Designs brand and a metal manufacturing facility located in 
Tijuana, Mexico. Importantly, in the hospitality industry, every 
custom project requires new product development, a capability 
at which we excel in this industry.

“Some investors have been requesting that public companies 
disclose more regarding their efforts with respect to Environ-
mental, Social and Governance (ESG) matters. At Kimball 
International, we have embraced the importance of ESG, and 
our responsibilities to the environment, our investors and our 
communities for decades. Since 1950, we have proudly taken 
actions to protect the safety and well-being of our employees, 
to improve the quality of life in our operating communities and 
to promote responsible use and preservation of our natural re-
sources. This is a direct result of the forethought of our founder, 
Mr. Arnold F. Habig, and lives on today in our Guiding Principles 
and our day-to-day activities. Protection of our employees’ health 
and safety, smart use of resources, compliance with safety and 
environmental laws, and doing the right things to protect the 
interests of our Shareowners continue to be important to us, and 
are key to building success for all of our constituents to this day. 
Please refer to our Kimball International, Kimball, National 
and Kimball Hospitality websites for Sustainability Reports and 
other information related to ESG matters.

“I’ve noted to you in past letters how we have improved our 
governance in conjunction with and following the spin-off of our 
Electronics Manufacturing Services division. The following is a 
summary of some of the changes from the last 4 years:

-eliminated the dual-rights share structure;

-added a Lead Independent Director to the Board;

-engaged actively in refreshing our Board membership;

-added a policy in our Corporate Governance Principles requir-
ing a director to submit his or her resignation if they do not 
receive a majority of votes cast in an uncontested election;

-formalized our related person transaction policy;

-adjusted our Stock Ownership Guidelines to be more aligned 
with industry practice;

-added a no hedging/pledging policy for officers and directors 
holding Company stock;

-shifted the frequency of the advisory vote on Say on Pay to 
every year from every three years; and

-added a Chief Ethics and Compliance Officer role.

http://inscapesolutions.com/company/investors/
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“We will continue to build upon our good-governance practices 
with my previously announced retirement as CEO and Chair-
man of the Board, which is planned to be effective on Oct. 31, 
2018. I believe it is good governance for a CEO who is also 
the Chairman of the Board to step down as Chairman upon 
retirement, and I intend to do so in October. At that time, the 
Board will select a new independent chairperson. I believe it is 
also good governance to step down from the Board of Direc-
tors after a short transition period, which I also intend to do. As 
our next chairperson will be a non-executive, the role of Lead 
Independent Director is expected to be discontinued until a 
future need arises. I am very proud of the governance actions 
we have taken and are about to take in connection with my 
retirement. We have an experienced and engaged Board of 
Directors, and I am confident they will select an excellent CEO 
who will continue to drive increased Shareowner value.” https://
www.kimballinternational.com/public-filings

>Steelcase Inc. plans to webcast a discussion of its second 
quarter fiscal year 2019 financial results this Friday, Sep. 
21, at 8:30 a.m. ET. The news release detailing the financial 
results will be issued the previous day, Sep. 20, after the mar-
ket closes. http://ir.steelcase.com

TECHNOLOGY
>Designtex’s Casper™ Cloaking Technology was honored 
as a finalist in the Workplace category in Fast Company’s 
2018 Innovation By Design Awards, which celebrates in-
novative design in business. This year, the contest received 
more than 2,800 submissions across 16 categories. Designtex 
was honored amongst many other big names such as Google, 
Nike, and Stanford University. (The winner in the Workplace 
category was the Amazon Spheres project in Seattle by NBBJ.) 
Casper is an architectural film for glass walls that obscures digi-
tal screens to outside views. Acting as a smart shield to ensure 
data privacy, while providing the peace of mind to collaborate 

freely, it provides two simultaneous viewing states – transpar-
ency and opacity. It enables participants in a room to see out 
and passersby to see in, while still protecting the information 
that is being shown on a screen. Read More

>Spec Simple launched a redesigned Virtual Library plat-
form.  It marries the power of Spec Simple’s information tools 
with sophisticated design that makes finding product and 
project information simple and elegant. “Designers who seek 
great design and powerful simplicity in their information tools, 
will thrive using Spec Simple’s re-designed Virtual Library,” 
says Suzanne Swift, Spec Simple’s president.

In addition to a new intelligent design, Virtual Library launches 
several ground breaking features designed to help specifiers 
get work done quickly:

-Virtual Library’s new “Ask my Reps” allows specifiers to pose 
product questions to multiple vendors at once, soliciting quick 
answers to urgent product queries.  Need to match a stone 
from a quarry in Pakistan?  “Ask my Reps” queries a designer’s 
preferred vendor grouping.  Answers stream in immediately.

-For designers better at recognizing their representatives’ faces 
than remembering their names, Virtual Library’s new “Rep Fac-
es” allows designers to quickly find familiar contacts visually.

-To help designers who often spend too much valuable time 
assembling product specification pages on unwieldy programs, 
Virtual Library now generates customized reporting with just a 
click. It streamlines the reporting process by allowing specifiers 
to drop in only the information they need, then generate essen-
tial reports (i.e. Spec Pages, Budget Sheets, Project Listings, 
and Product Comparisons). Designers can personalize their 
reports by selecting a favorite font or layout, uploading a client 
logo and more.

-And finally, Spec Simple re-launched its free site, SpecSim-
ple.com, giving industry professionals access to powerful 
time saving features previously available only to Virtual Library 
subscribers. Read More

Designtex.Casper™ Cloaking Technology
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business
>WeWork, global provider of coworking spaces and a wide 
range of other office services, has acquired Teem, a leading 
workplace software and analytics provider. Founded in 2012 
by Shaun Ritchie, Zach Holmquist and Dan Caffee, the Salt 
Lake City-based Teem serves customers ranging from small 
businesses to large corporations like AirBnB, Dropbox, and 
GE. Its platform has been integrated into many of today’s larg-
est office products, including Office 365, Google, and Slack. 
It specializes in advanced meeting tools (including conference 
room scheduling and desk reservations), detailed workplace 
analytics (such as tools to pinpoint underutilized space), and 
ways to welcome and manage visitors. Teem will continue to 
operate as an independent business line, serving its current 
customers, while now also providing its services as part of a 
broader package of WeWork offerings to enterprises and Pow-
ered by We clients. Read More

WeWork

https://officeinsight.com/officenewswire/wework-acquires-workplace-software-and-analytics-leader-teem/
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Sales Representative - Southern Florida

Sales Representative - Indiana

Great opportunity to join 
Innovative textile and 
wallcovering market leader

Carnegie, is an 
entrepreneurial designer 
and manufacturer of 
Textiles, Drapery, Wall 
Covering and Acoustical 
Solutions to the contract 
market.  Our collaborative 
approach connects our 
sales and design teams with 
important A&D firms and end 
user clients for the office, 
hospitality, education and 
healthcare markets.

Textiles, Drapery, Wall 
Covering

Interested candidates should 
have a minimum of 5 years 
experience selling textiles, 
wall covering or similar 
interior products to the 
Southern Florida market.  
Excellent account list with 
important firms is a great fit 
for a self-motivated, hard-
working and detailed oriented 
candidate who loves servicing 
clients and representing a top 
creative company.

Send Resume to: clatham@
carnegiefabrics.com

Sales Opportunity 

Join Ken Altiero & Associates 
as an independent rep in 
Indiana!

Ken Altiero & Associates is 
seeking a highly motivated 
individual to represent ESI 
exclusively in the state of 
Indiana. Industry sales 
experience and/or design 
background is preferred, but 
not required. Full Benefits 
and Expenses. Salary 
Negotiable. Travel Required.

For consideration, please 
contact Ken Altiero at 
(330) 261-2409 or ken@
kenaltieroassociates.com
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