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CITED:
“EAT A LIVE FROG FIRST 
THING IN THE MORNING, 
AND NOTHING WORSE 
WILL HAPPEN TO YOU 
THE REST OF THE DAY.”  
—MARK TWAIN

Introducing the New Cabot Wrenn

At NeoCon 2016 Cabot Wrenn unveiled the first views of 
its new look with a completely redesigned showroom and a 
whole raft of new products designed to be more competitive. 
The products combine the vaunted upholstering talent of the 
craftsmen at Hancock & Moore with more modern construction 
and the manufacturing know-how of its new parent, Century 
Furniture. The result was a fresh new look for a highly respected 
commercial brand. The back story is here.

FULL STORY ON PAGE 3…

Expanding the Talent Pipeline Through High School Men-
toring: ACE Mentor Program & STEM Premier Collaborate

There’s a big talent pipeline shortage in the design, architecture 
and construction industries, and if we don’t resolve the talent 
issue, we should be prepared to feel a negative impact in 
everything from client and employee satisfaction down to general 
public views of our industries. But, there are things we can do to 
reverse the talent shortage trend. One big solution is mentoring. 
The ACE Mentor Program is a design and construction industry-
sponsored mentorship program for students at the high school 
level. ACE’s new collaboration with STEM Premier, an online 
STEM (Science, Technology, Engineering and Math) skills 
platform, is an ingenious intersection between parties that share 
a mutual goal of increasing STEM talent.

FULL STORY ON PAGE 10…

Concurrents – Environmental Psychology:  
Designing for What Happens

We’ve all been to lots of meetings. Most of us way, way too 
many. And More often than not, the ones that have gone best 
are the sessions when the spaces we’re in make whatever we’re 
up to easier to accomplish. But why do we have meetings at all? 
officeinsight contributor Sally Augustin discusses research that 
answers this question and identifies the five reasons behind why 
people meet. We gather to share information among ourselves, 
make decisions, generate ideas, resolve problems (particularly 
personnel related ones), and to socialize.

FULL STORY ON PAGE 17…
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In this particular season with all the political talk about 
keeping manufacturing jobs in America or bringing jobs 
back to America, it’s nice to be able to recognize some 
companies that never left America in the first place. 

The Hickory, Highpoint, Winston-Salem triangle of North 
Carolina has long been the hardwood heartland of Ameri-
ca‘s residential furniture industry. Many of the companies 
founded and headquartered there were also among the ear-
liest American companies to discover cheap labor in China 
– first the Republic of China (Taiwan) – and then when 
Deng Xiao Peng began the “liberalization” of the mainland 
economy, they were pioneers in the move to even cheaper 
labor on the mainland.

At NeoCon I was struck by the entirely new look of Cabot 
Wrenn. In discussing my observation with its president 
Ryan Stites he explained that Cabot Wrenn and its parent, 
Hancock & Moore had been acquired by Century Furni-
ture and they were embarking on a top to bottom refresh of 
the brand. To check it out for myself I recently traveled to 
Hickory, NC to visit both Century and Cabot Wrenn.

Century Furniture is a large privately owned high-end 
residential furniture manufacturer with deep roots in Hickory, 
NC. Founded in 1947, Century was initially a selling agent but 
quickly moved into design and manufacturing of its own prod-
ucts – casegoods first and not long after, upholstery. Century’s 
history is one of solid growth, often through acquisition and 
always with its hometown philosophy at the forefront. 

Eventually the acquisition oriented company organized 
CV Industries to act as the parent of its many divisions. As 
stated on its website, “In June of 2000, the Board appoint-
ed Alex Shuford, II, a son of the founder, to the position 
of president and CEO of parent company CV Industries. 
Also at that time, Robert J. Maricich was named president 
and CEO of Century Furniture. For the next seven years, 
Maricich and the CV Industries Board steered the company 
through a downturn when much manufacturing moved 
overseas and many U.S. factories closed their doors. Mean-
while, Century capitalized on its strengths and expanded its 
efforts in the professional design market while increasing 
their customers’ options for customizing the product.”

In 1981, not far from Century Furniture’s headquarters in 
Hickory, a master craftsman named Jimmy Moore, who had 
grown up turning wood into beautiful heirloom furniture, found-
ed Hancock & Moore along with co-founder Jack Glasheen.

Hancock & Moore is known in the residential industry 
for spending hours hand carving, sanding, sewing and 
upholstering exclusive pieces using the same time-honored 
artisanal approach learned by Mr. Moore. To this day, Han-
cock & Moore may spend up to 80 hours handcrafting a 
piece of furniture. Every sofa, game chair and bench bares 
the signature of the artisan who created it, reflecting the 
hard day’s work that went into its construction. To Hancock 
& Moore, custom-made furniture is the purest form of self-
expression. 

Introducing the New Cabot Wrenn
by Bob Beck

A Screen Capture from the “Our Story” section of Century Furniture’s website dem-
onstrates its hometown philosophy

Solid wood frames at Hancock & Moore. Photography courtesy of 
Cabot Wrenn



08.15.16 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 4 OF 32

companies

Cabot Wrenn was organized by 
Hancock & Moore very early on to take 
its handcrafted approach to the contract 
market. As such, Cabot Wrenn has used 
Hancock & Moore manufacturing and 
built a strong reputation and stable posi-
tion as a high-end provider of traditional 
to transitional upholstered products and 
solid wood tables. Essentially, the slogan 
at Cabot Wrenn has been something 
like, “If you want furniture that will last 
more than a lifetime, with frames of 
solid wood and impeccable upholstery 
craftsmanship, look no further.” 

From a strictly commercial point of 
view that approach is definitely limit-
ing, especially with the price pressure 
in the market today.

Meanwhile, in 2013, the afore-
mentioned Alex Shuford II and his 
family bought out all other investors 

in Century Furniture, and named the 
third generation, Alex Shuford III its 
president. And to make a long story 
short, in 2015 Mr. Shuford led Century 
in the acquisition of Hancock & Moore. 

At the time, in an interview with 
Furniture Today magazine, Mr. Shuford 
said, “Hancock & Moore is the finest 
leather upholstery manufacturer in the 
country, and I’ve spent my career ap-
preciating the quality and integrity they 
build into their products.” 

He also saw the Cabot Wrenn division 
as an entrée into the contract market, 
and accordingly he has empowered 
Cabot Wrenn president Ryan Stites to 
build the team that can capitalize on 
the combined strengths and heritage of 
Century and Hancock & Moore to grow 
Cabot Wrenn’s market share in the 
commercial furniture realm.

Mr. Stites recently told me, “As the 
acquisition was going on, Alex and I 
had numerous discussions on how we 
could grow the company. I told him in 
order to grow substantially we needed 
someone to guide our product design 
and development – a professional with 
experience to look at everything from 
product design to marketing.

“He added, “As luck would have it, 
Mathew Agostinelli, who was lead-
ing product development at TK Studio 
(Teknion Studio at the time), was facing 
a sort of personal crisis of commuter 
burn-out. He’s a family man and his 
family is in Hickory, but getting to the 
TK Studio job was a commute of more 
than three hours each way, so he 
found himself spending weekdays in an 
apartment away from his family. Now 
his commute is about 10 minutes.”

Molded plywood shells  provide internal structure for the newly designed Ala Wing Chair
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Mr. Agostinelli came to Cabot Wrenn 

with a diamond pedigree starting with 
a degree from SCAD and continu-
ing with successful stints in product 
development at Bernhardt Design and 
Teknion Studio. He immediately got 
busy surveying the product line and 
getting to know the manufacturing 
capabilities of Century and Hancock 
& Moore to inform the design of the 
products that would be required.

So at NeoCon 2016 the company 
unveiled the first views of its new look 
with a completely redesigned show-
room and a whole raft of new products 
designed to be more competitive, by 
combining more modern internal con-
struction techniques with the vaunted 
upholstering talent of the craftsmen at 
both Hancock & Moore and Century, 
depending on which plant’s capabili-
ties fit the product requirements.

Of course, a growth strategy requires 
that the manufacturing and product 
initiatives are matched with an equal 
sales and marketing drive. Once again 
the hometown, Hickory angle came 
into play. Nicole Bailey, VP of sales 

at Cabot Wrenn, is a talented sales 
and marketing professional living in 
Nashville, TN, and wanted to come 
back home to Hickory where she grew 
up. Her energy and pleasant personal-
ity seem a perfect fit for the team Mr. 
Stites is building.

We wish the new team well, from Mr. 
Shuford to Mr. Stites to Mr. Agostinelli, 
Ms. Bailey and the hundreds of sup-
port staff and manufacturing work-
ers involved in keeping the tradition 
of building things alive and well in 
Hickory, NC. n

The LIv Lounge Chair combines Cabot Wrenn attention to detail with up to 
date construction and upholstery methods
 

The Reach work support table demonstrates Cabot Wrenn’s new attitude

Solid wood accents on the newly designed Sidekick Group act as a reminder of Cabot Wrenn’s 
legacy
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Newly updated Cabot Wrenn Chicago showroom

Cabot Wrenn’s new look at NeoCon 2016
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New NeoCon products, Liv Lounge, Reach work support table support, Resolve ottoman and Frameworks solid wood table

The new Carrera swivel chair capitalizes on both the woodworking and upholstery skills of Cabot Wrenn
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New Logo and typeface designs along with new products at Metrocon

NeoCon demonstration of Cabot Wrenn’s “Third Space” expertise
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ACE Mentor Program students during a design charrette at the 2016 ACE summer camp. 
Photography: courtesy of the ACE Mentor Program & STEM Premier

The U.S. is suffering a big shortage 
of new talent in STEM careers. And 
running parallel to this shortage is a 
talent pipeline shortage in the design, 
architecture and construction indus-
tries. Research study after research 
study report companies struggling to 
find recent graduates with the appro-
priate skills for their open positions. 

Officeinsight has chronicled the 
talent issue in its pages by reporting 
on research from furniture manufac-
turers, interiors firms, and organiza-
tions such as the National Council 
of Architectural Registration Board 
(NCARB). And in the construction 
and general contracting field, related 

professions will see a shortage of 
800,000 workers in the coming 
years, according to the Bureau of 
Labor Statistics. 

If we don’t resolve the talent issue, 
we should be prepared to feel a neg-
ative impact in everything from client 
and employee satisfaction down to 
general public views of our indus-
tries. But, there are things we can do 
to reverse the talent shortage trend. 
These creative solutions often require 
work on top of the work professionals 
in the industry are already doing, but 
isn’t it worth it? 

Mentor programs are excellent 
avenues through which professionals 

can encourage college students and 
young graduates to continue down a 
certain career path. But mentorship, 
and the valuable discussions that 
happen between mentor and men-
tee, can and should start earlier.

The ACE Mentor Program is a 
design and construction industry-
sponsored mentorship program for 
students at the high school level. 
Its mission is to “engage, excite 
and enlighten high school students 
to pursue careers in architecture, 
engineering, and construction 
through mentoring and to support 
their continued advancement in the 
industry.” 

Expanding the Talent Pipeline Through High School Mentoring:  
ACE Mentor Program & STEM Premier Collaborate
by Mallory Jindra
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ACE has been around since 1994, 

and it has developed an impressive 
network of 62 partner affiliates in 32 
states, the District of Columbia and 
Puerto Rico. It’s a private sector solu-
tion that serves around 8,000 students 
with about 2,500 mentors each year 
through a 15-session, 40-hour after-
school program.

“Our end game is to seek out high 
school students who have a desire to 
learn more about architecture, design 
and construction management,” 
says Jack Tipton, director of regional 
programs (southeast) at the ACE Men-
tor Program. “We want to help them 
make that big decision about post-
secondary education.”

ACE partners with high schools that 
want to participate with the program.  
Teams of four to five mentors meet at 
schools and other locations such as at 

the offices of professionals and meet  
for about two hours every other week 
for 15-18 weeks in an after school en-
vironment. The organization pays spe-

Jack Tipton, director of regional programs 
(southeast) at the ACE Mentor Program.

ACE students in Maryland

A summer design build project in Chicago

ACE students in New York
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cial attention to underserved students 
and minorities in order to help foster a 
deeper diversity within the industry.

“When students start ACE, they 
typically don’t know how long it takes 
to become a licensed architect, what it 
takes to become a licensed engineer, 
and what types of professional careers 
are available in construction,” noted 
Mr. Tipton.

After giving students, typically a 
group of 15-20, a day-in-the-life view 
of the key positions in most design, 
architecture and construction proj-
ects – construction project manager, 

Renderings of a bridge project by students in NE Florida
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architect, engineer, craftsman, etc. 
– the mentors help their groups of 
students select a project to complete 
from design to engineering, often times 
building a model, estimating, schedul-
ing and walking thru the actual build-
ing of the project. 

Depending on the students’ initial 
ability level and resources, the project 
can be anything from designing a bird-
house for a specific bird species to de-
veloping an entire city. ACE projects are 

diverse – a school in downtown Miami; 
a bridge in Jacksonville, FL; infrastruc-
ture plans for a world’s fair – you name 
it. Some ACE affiliate locations choose 
a theme for the year. For instance, the 
Nashville, TN, affiliate has declared 
“gathering” and “water” as past themes 
for their projects.

 “We’ll gauge the ability of the kids 
and help them find a project that fits 
those abilities,” said Mr. Tipton. “We 
want them to be challenged, but not 

overwhelmed. And we definitely don’t 
want them to be bored. Sometimes we 
have to remind mentors that it’s not 
a competition. It’s about helping kids 
grow their interest and learn through 
the project.”  

Through these after-school sessions, 
mentors guide their students through 
completion of their chosen project. 
At the end of the ACE year, an an-
nual banquet allows student teams to 
present their projects to the larger ACE 
community as well as parents, educa-
tors and any interested outside parties 
that may be potential sponsors and 
participants in the program.

Nothing sells the program like seeing 
these young people display the knowl-
edge they have gained thru the program. 

ACE is 100% volunteer led, incurs no 
cost to schools, and maintains a student-
mentor ratio of approximately 3:1.

“We never have a shortage of stu-
dents. The number of students that we 
can serve is directly proportional to the 
number of professional volunteer men-
tors that we can recruit. ”

Aside from helping students “learn 
and grow,” the ACE Mentor Program 
has a more acute impact on a hot but-
ton issue students are facing: the cost 
of higher education and student debt. 
When an 18-year-old decides to pursue End of year banquet

Student project displayed at ACE’s end of year banquet A northeast Florida national student presents his team’s “Unity Bridge” 
design
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Students at the end of year ACE banquet

ACE student design charrettes in Kansas City
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an architecture degree, and then finds 
they weren’t prepared for the realities 
of the work or the long path to licen-
sure, they’re already at a disadvantage.

“Across, there’s approximately a 35% 
dropout rate,” said Mr. Tipton. “But 
that’s OK as we e save kids and their 
parents a lot of time and dollars by intro-
ducing them to these careers at an ear-
lier age and having them decide whether 
or not if this industry is for them.”

ACE recently announced its new 
collaboration with STEM Premier, “an 
online platform solution that helps 
students design a career pathway, 
educators recruit top talent to their 

schools, and employers develop a 
stable, continuous talent pipeline.”

STEM Premier focuses its platform 
on increasing student pursuit of STEM-
related careers – those related to 
Science, Technology, Engineering and 
Math. Its new partnership with ACE will 
let ACE students and alumni showcase 
themselves and be seen by colleges 
and companies looking for new talent.

From high school through college, 
ACE students will be able to use an 
exclusive ACE portal to “build their 
own virtual portfolios displaying their 
academic and technical STEM skills, 
match up with scholarship opportuni-

ties, receive guidance and connect 
directly with colleges, companies and 
organizations.”

“We’re most excited about giving 
young people a reason to stay in touch 
with us after their participation in 
ACE program ends,” said Mr. Tipton. 
“This is going to increase our ability 
to help young people. STEM Premier 
is like LinkedIn on steroids for young 
people who want to continue to pursue 
careers in our industry.”

The STEM Premier collaboration 
also supplies an added benefit for 
companies and other organizations 
that provide mentors.

“Before now, there’s been no con-
crete return on investment for our sup-
porting companies,” said Mr. Tipton. 
“Now, our supporting companies that 
donate their time, effort and dollars 
will have access to ACE talent. This 
collaboration will also help us attract 
new companies that can provide new 
additional mentors thus allowing us to 
serve more students. And universities 
and companies can now sign up for a 
STEM Premier account and find young 
people for open positions at their orga-
nizations very quickly.”

The ACE Mentor Program-STEM 
Premier collaboration is an ingenious 
intersection between parties that share 
a mutual goal of increasing STEM tal-
ent. These types of mutually beneficial 
solutions will continue to resolve the 
talent pipeline challenge.

“We’re a unique program,” said Mr. 
Tipton. “We provide a service with no 
motive except to move young people 
into careers they will love and that 
they will be successful in. No other 
organization focuses on the entire AEC 
community together like we do.”  n
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We’ve all been to lots of meetings. 
Most of us way, way too many. And 
we’d all agree, I think, that the ones 
that have gone best are the sessions 
when the spaces we’re in make what-
ever we’re up to easier to accomplish. 
But why do we have meetings at all?

In 2011, Oseland, Marmot, Swaffer 
and Ceneda set out to answer just that 
question. They found that there are 
five reasons why we meet. We gather 
to share information among ourselves, 
make decisions, generate ideas, re-
solve problems (particularly personnel 
related ones), and to socialize. 

The places where we work must 
help us with each of these five activi-
ties, in comparable conditions, with 
the exceptions noted below. “Compa-
rable conditions” means that the areas 
where people will share and decide 
and generate and resolve and socialize 
are all equally pleasant places to be. 

No relegating socializing to the 
basement, or only supporting it in the 
penthouse. A space dedicated to shar-

ing information can’t be windowless 
while the spaces for the other activi-
ties have impressive views of forest 
glens or city skylines. If one function 
is slighted desirability-wise, activi-
ties will take place in areas that don’t 
help achieve desired objectives. If the 
penthouse space is the best place to 
be, however “best” is defined, all ses-
sions will take place there, whether the 
heavy conference tables impede party 
goers at Frank’s retirement cocktail 
party, or not. 

Defining “best” is obviously key 
here, and requires lots of conversa-
tions with space users. Nonverbal 
messages matter more than the of-
ficially stated ones, and the tools for 
deciphering them are locked into the 
brains of space users. But, you can 
access those meanings with effort, as 
I’ve discussed in previous articles and 
will review in future ones, as well.

A single zone can support all the 
different reasons that we meet, if it’s 
thoughtfully designed. For example, 

classroom style seating is an efficient 
and effective furniture formation when 
information is being shared. Everyone 
has a clear view of the screen onto 
which the inevitable PowerPoint slides 
are projected when people sit in rows 
and eye contact is minimized between 
meeting goers – that makes off topic 
chatting more challenging. 

Generally, the same furnishings 
used to set up pseudo-classrooms can 
be rearranged into a table island that’s 
five or six feet across for decision-mak-
ing sessions. A single table equipped 
to seat 10 people or so can’t float in 
the middle of an oversized space, or 
discussion will be distorted, so move-
able walls are in order. They need to 
be tucked away for big information 
sharing meetings and socializing and 
in use otherwise, with spaces for as 
few as four people created when prob-
lems are being resolved.

Rectangular tables result in a meet-
ing leader, which may or may not be 
desirable – that depends on company 

Designing for What Happens
by Sally Augustin, Ph.D.
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culture. If there is a shorter table end, 
someone will sit there, and they’ll di-
rect the session; science regularly con-
firms this. A round table eliminates the 
leader, so it can be a good choice if it’s 
six feet in diameter or so and shared 
by no more than six to eight people. A 
roundish donut made up of tables ar-
ranged in a ring ends up creating dys-
functional distances between people 
sitting across the “void” from each 
other; meeting outcomes are better 
with a rectangular table arrangement 
than if that great middle emptiness is 
created as furniture is arranged.

Designing to encourage creative 
thinking means developing spaces 
where people are likely to think more 
broadly. These are, speaking generally, 
places where they’re in a better mood. 
Since researchers have found people 
not only excel at creative thinking 
when they think broadly but also get 
along better with others in the same 
situations, there are natural synergies 
between places for creative thinking 
and socializing. Views of nature, real or 
via realistic art, are great for these ar-
eas, as are natural materials, particu-
larly wood, and not very saturated but 
relatively light colors, such as certain 
sage greens. Specific sorts of seating, 
architectural details, and other sensory 
experiences have been linked to more 
creative thinking and better socializing, 
and I’ll cover them in a future article.

In situations where there are pro-
cedures that must be followed – for 
example, while some personnel issues 
are being resolved, a narrower sort of 
thinking may be best – that way all 
established processes are followed. So 
those smaller spaces for four person 
meetings can, on occasion, serve their 
owners well by not supporting better 
moods and broader thinking. That 
doesn’t mean they should be hell-ish, 
but if some places need to be without 

nature views or daylight, these are the 
best candidates. More on this, also, in 
an upcoming article. 

Organizational and national culture 
determines whether decision-making 
outside the highest executive ranks is 
a more or less collaborative process, 
and that has implications for the 
design of meeting spaces. In many 
organizations, any sessions held 
outside the C-suite’s private confer-
ence rooms are just sharing informa-
tion about decisions that have been 
made, however they’re described to 
attendees. In these cases, it’s bet-
ter to develop a gathering space that 
supports the activities that will actually 
happen there, by focusing attention on 
the person who will enlighten the oth-
ers, than to create a place that infers 
attendee participation. Discontinuities 
between management practices and 
the activities actually supported by the 
spaces management provides under-
mine leader credibility. Most people 
who stay at an organization over time 
accept and value its culture, however 
alien that culture and its practices may 
be to outsiders.

Creating places where people will 
share information, make decisions, 
generate ideas, resolve problems and 
socialize is not easy; these areas are 
often asked to do a number of things 
well. These spaces succeed when up-
front research identifies how things are 
really done at an organization – and 
the insights derived from that research 
are reflected in design decisions 
made. Cultures change slowly and not 
via design-directed decree. Because 
real estate is expensive, it’s best if in 
meeting areas mere mortals, without 
superhuman strength or special tools, 
can transform a space streamlined for 
one activity into one that aligns with 
another. Wheels remain one of human 
kinds greatest inventions! n

Nigel Oseland, Alexi Marmot, Felicity 
Swaffer, and Sophia Ceneda. 2011. 
“Environments for Successful Interac-
tion.” Facilities, vol. 29, no.1/2, pp. 
50-62.

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-
nections.com), a monthly subscription 
newsletter and free daily blog, where 
recent and classic research in the 
social, design, and physical sciences 
that can inform designers’ work are 
presented in straightforward language. 
Readers learn about the latest re-
search findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psycho-
logical Association, is also the author 
of Place Advantage: Applied Psychol-
ogy for Interior Architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s Guide to Doing Research: 
Applying Knowledge to Inform Design 
(Wiley, 2012). She is a principal at 
Design With Science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.

http://www.researchdesignconnections.com
http://www.researchdesignconnections.com
http://www.designwithscience.com
http://www.designwithscience.com
mailto:sallyaugustin@designwithscience.com
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Developed by Vitra in Switzerland, Design: Jasper Morrison

One chair family, endless uses - now available at a more competitive price.
Starting at $365 list. Ships within 2 weeks on Quick-Ship. 
Contact us for more information and request a chair sample:
sales.us@vitra.com or +1 212.463.5700
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RESEARCH-DESIGN CONNECTION
Workplace Distractions
by Sally Augustin, Ph.D.

Oxford Economics surveyed more 
than 1,200 workers from around the 
world. They found that, “The ability 
to focus without interruptions is a top 
priority for employees when it comes to 
office design; access to amenities like 
free food is far less important…Nearly 
two-thirds of executives say employees 

are equipped with the tools they need 
to deal with distractions at work; less 
than half of employees agree.” 

The researchers found that, “Millen-
nials are more likely to say noise dis-
tracts them from work, and in general 
are more annoyed by ambient noise in 
the office. In fact, they are more likely 
to take steps – like listening to music 
or leaving their desks – to drown out 
noise and to say blocking out distrac-
tions increases their productivity and 
improves their mood.” n

Oxford Economics. 2016. “When 
the Walls Come Down.” https://www.
oxfordeconomics.com/my-oxford/proj-
ects/336497.

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-

nections.com), a monthly subscription 
newsletter and free daily blog, where 
recent and classic research in the 
social, design, and physical sciences 
that can inform designers’ work are 
presented in straightforward language. 
Readers learn about the latest re-
search findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psycho-
logical Association, is also the author 
of Place Advantage: Applied Psychol-
ogy for Interior Architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s Guide to Doing Research: 
Applying Knowledge to Inform Design 
(Wiley, 2012). She is a principal at 
Design With Science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.
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PRODUCT INTROS
>Gerflor USA’s latest luxury 
vinyl tile collection, Creation 
Living, combines residential 
and commercial features. 
Available in both plank and 
tile options, it is designed to 
offer resiliency for low-traffic 
commercial applications or 
multi-living spaces such as 
apartment complexes, town-
houses, senior living facilities, 
and college dorms. Tiles are 
2mm thick with microbeveled 
edges and are available in 
seven different embossings, 
giving the floor a more realis-
tic, natural and textured ap-
pearance. These include tex-
tured, natural wood and stone 
looks, a hybrid textile look 
with the pashmina design and 
a classic marble looking LVT. 
With Creation Living, Gerflor 
USA also introduced a new 
color tone variation legend – 
light, medium and high varia-
tion – to guide designers and 
their clients in selecting the 
right product for their space. 
Designs are printed in high 

definition on tear-resistant 
film and protected by a 12mil 
transparent wearlayer. The 
flooring is finished with PUR+ 
surface treatment, which 
allows for easy maintenance 
with no need for wax and is 
100% waterproof. It is also 
naturally antibacterial and 
99% effective against the 
spread of infection by ISO 
22196 standards, and envi-
ronment-friendly with 100% 
recycled compact backing. It 
is low VOC, 100% allergen-
free and REACH compliant. 
Read More

>Humanscale expanded the 
options of its celebrated 
Horizon table light with the 
Horizon Colors Collection. 
Originally offered in Arctic 
White, Silver and Jet Black, 
Horizon is now available to 
order in Twilight Blue, Dusk 
Pink, Morning Pink, Sunrise 
Orange, and Bronze Gold. 
The sleek, ergonomic, and 
easily adjustable LED light 
– created by Peter Stathis, 
Michael McCoy, and the Hu-

manscale design studio – has 
won 24 design awards. It has 
been featured in the perma-
nent collections of the Mu-
seum of Modern Art and the 
Smithsonian Cooper Hewitt 
National Design Museum. 
With an ultra-thin profile, it 
uses thin-film LED technology 
to produce a wide footprint of 
warm-white, glare-free, high-
quality light ideal for both 
pixels and paper. The entire 
head is made of die cast 
aluminum, serving as a heat 
sink to maximize LED longev-

ity and ensure a 50,000 hour 
lifespan. Spherical joints allow 
for effortless adjustability 
and easily accommodate the 
user’s preferences. Adaptable 
features such as dimmable 
brightness are automati-
cally saved after just one use. 
Read More

>JESCO Lighting Group 
introduced INFINA™ 
Outdoor Hardwired, a new 
line-voltage, high- lumen, 
low-profile flexible LED linear 
system. It is electrician wired 

For complete releases,  
visit www.officeinsight.com/officenewswire.

Gerflor USA Creation Living   Carrare Tile

Humanscale Horizon

JESCO Infina Outdoor Hardwired with conduit connection
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and controlled by a remote 
switch for myriad outdoor ap-
plications. Operating directly 
from ordinary 120 line voltage, 
it requires no LED drivers or 
additional power source. It 
is compact, lightweight, and 
infinitely curvable, readily 
concealing in and along doors 
and windows; natural or man-
made outdoor coves, eaves, 
decks, gazeebos, building 
staircases, aisles, ramps, 
along railings and columns; or 
other perimeters and archi-
tectural elements. A single 
electric line powers a continu-
ous run of up to 150 feet, with 
a precise custom-cut length 
in four-inch increments. 
Professional lighting specifiers 
and their clients are assured 
a long operating lifetime and 
low maintenance costs – plus 
much lower upfront and 
installation costs with the 

elimination of the additional 
outlet boxes and power sup-
plies required every 20-30 
feet in a typical LED strip run. 
LEDs are embedded within 
a patent-pending flexible, 
optically clear thermoplastic 
jacket and provide 50,000 
hours or more of operation. 
Available in 2700K, 3000K 
and 4000K color temperature 
choices, the entire run is fac-
tory prepared to the desired 
specifications and shipped to 
the jobsite for quick and easy 
installation. Read More

>MDC launched the Jamie 
Beckwith Collection®, a 
new wood veneer wallcover-
ing created in partnership 
with eco-chic innovator and 
interior designer Jamie Beck-
with. Part of MDC’s luxurious 
Unique Effects Collection, the 
new series features sustain-

ably sourced wood in various 
patterns to be rolled out over 
the next several months. 
First in the series is Sex-
tant – a Moorish arabesque 
shape with rich history. Ms. 
Beckwith, known for taking 
classic, historical designs and 
reinterpreting them for more 
modern applications, first saw 
the shape in a 17th century 
French church and used it 
as her muse; today, it’s one 
of her most popular designs. 
The wood used for Sextant is 
sourced from a fast-growing 
Japanese tree with a spe-
cial meaning. In Japanese 
culture, it is a time-honored 
tradition for families to plant 
this tree on the day a daugh-
ter is born. It is then cut down 
and milled into a chest given 
to her on her wedding day. 
With Sextant, each individual 
veneer is turned at various 

degrees to create movement 
in the grain. The product ex-
udes an artisan look and feel 
with striking attention to de-
tail. Manufactured specifically 
for commercial walls, ceilings 
and even curved surfaces 
such as rounded walls and 
columns, the natural and 
inviting large-scale geometric 
style is offered in seven color-
ways – from traditional wood 
tones to more modern grays 
and white wash hues, along 
with unexpected yet exciting 
shades of silvery blue and 
seafoam. Forthcoming pat-
terns will include Lotus and 
Kaleidoscope. Read More

>Nora Lighting introduced a 
new series of aluminum tape 
light channels for interior 
residential and commercial 
applications. The slim line 
channels can be recessed 

MDC Jamie Beckwith Sextant Nora LED Downlights Channel Lights
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within wallboard for a striking 
contemporary appearance 
while providing usable light. 
They can also be surface 
mounted and installed under 
cabinets, or within ceilings 
and railings for special light-
ing effects. The series offers 
six models in various channel 
depths, including a corner 
version. They are available 
in four-foot lengths (field 
cut-able) and segments can 
be joined for longer runs. 
Channels include end caps 
and a white diffused lens to 
soften the LED lighting effect. 
Depending on the model, 
Nora Tape Lights offer 70 
to 350 lumens per foot with 
color temperatures at 2700K, 
3000K and 4200K. Read 
More

>Versa’s Chesapeake wall-
covering draws inspiration 
from the rippling waters of 
the Chesapeake Bay. The pro-
prietary embossing responds 
to designers’ requests for 
distinctive horizontal textures, 
particularly for use in high-
traffic corridors in applications 
such as corporate, hospital-
ity, retail, and senior living. 
Depending on color selection, 
the flowing striations take on 
the look of fields, canyons and 
beaches in earth-inspired col-
orations; burled wood in grainy 
chocolates, tans and greys; 
and weathered metals in golds, 
silvers and coppers. With intri-
cate all-over detail and texture, 
Chesapeake is well suited for 
covering walls with imper-
fections. Made of low-VOC, 
20-ounce vinyl on Osnaburg 
backing, the Type II wallcover-
ing is certified to the NSF 342 
Sustainability Standard for 
Wallcovering. Read More

NOTEWORTHY
>IIDA New York Chapter pro-
vided an expanded report on 
its recent event, ICONNECT: 
The Generation Gap. Held at 
the Steelcase WorkLife Center 
at Columbus Circle, the well-
attended forum featured a 
panel representing three of 
the most talked about genera-
tions: Millennials, Gen Xers 
and Baby Boomers. Discuss-
ing everything from social 
media to work expectations, 
the panelists explored the 
different styles and attitudes 
of each of the generations. 
Some key points of conversa-
tion:

-Differing Work Styles Be-
tween Millennials and Baby 
Boomers: “I see a tension 
sometimes between the baby 
boomers and millennials,” 
said Gen Xer Addy Madorsky 
of Switzer Group, “I’ve had 
principals come in and com-
ment that people on my team 
are arriving at 9:15 AM, but 
to me that matters less than 
dedication to the work.”

-How Technology Has 
Changed Client Expecta-
tions: As software improves, 

the demand intensity and 
desired turnaround speed 
has increased – an expecta-
tion that weighs heavily on all 
designers, despite age. “It’s 
more important to get the 
story right, but you have to be 
ready to present anytime, all 
the time,” stated Barry Rich-
ards, a baby boomer from the 
Rockwell Group. “Sometimes 
you need to go ‘the sketch 
is what it’s going to be,’ and 
I need to tell the story right 
based on that.”

-The Role of Pinterest and 
Social Media Platforms: Opin-
ions varied across generations 
from its use as a communi-
cation tool to a reservoir for 
creativity. “It’s like fine dining. 
You’re creating a meal, and 
sometimes we fall into the 
Pinterest pool and it’s just 
fast food design,” remarked 
millennial designer Dehne 
Sibbernsen of HOK.

Millennials were represented 
by Dehne Sibbernsen of HOK 
and Christina Skowronski of 
Gensler; Gen Xers were rep-
resented by Addy Madorsky 
of Switzer Group and Suraj 
Bhatia of HLW; and Baby 
Boomers were represented 

Versa Wallcovering Chesapeake IIDA NY ICONNECT Panelists L R   Dehne Sibbernsen, Addy Ma-
dorsky, Randy Fahey, Christina Skowronski, Suraj Bhatia, and Barry 
Richards 
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by Barry Richards of Rock-
well Group and former IIDA 
NY Chapter President Randy 
Fahey of Gensler. Moderated 
by Laura Huggins, Contract 
Specialist at Shaw Contract 
Group, and Tayler Jones, a 
millennial designer at Gensler, 
the discussion centered on 
the different strengths and 
weaknesses of each genera-
tion within the design field, as 
well as how the industry has 
evolved over time.

Technology’s impact was a 
hot topic of the night, with 
banter rife as each of the 
generations joked about their 
respective usage and knowl-
edge. Read More

>WallGoldfinger, in its Au-
gust newsletter, presented its 
contenders for a hypothetical 
“Furniture Olympics,” just 
for fun. The company also 
shared news of several new 
custom projects, including a 
new video conference table 
designed by Studios Archi-
tecture that features power 
drawers, microphones and 
metal inlay; and it featured an 
interview with Purchaser Tim 
Swartz about the fast-growing 
trend toward the use of metal 
in furniture. It also reported 
on the successful First LOOK 
event in its NYC showroom, 
where the new Summit tilt-top 
table stole the show. Read 
More

RE-SITED
>Mike Bowers joined J+J 
Flooring Group as regional 
vice president, southeast 
region. In this role, he will 
provide leadership for sales 

teams throughout Alabama, 
Florida and Georgia and 
implement strategies to 
drive revenue growth for the 
Invision and Kinetex product 
brands. He reports to Bill 
Blackstock, vice president, 

sales. A 20-year industry 
veteran, Mr. Bowers brings a 
wide range of sales, strategy 
and management experi-
ence to the position. He has 
led global strategic business 
development across a variety 

of end-use segments and 
has held various sales and 
commercial sales training po-
sitions. He began his career 
as a manager for a leading 
furniture retailer in metro 
Atlanta. Read More

>H. Michael Smith, AIA, 
LEED AP, joined HDR as a 
director for the firm’s Educa-
tion | Science | Tech (EST) 
program in the South region. 
An architect with more than 
three decades of experience, 
Mr. Smith has devoted his 
entire career to designing 
facilities that advance some of 
society’s most ambitious and 
important research goals in 
the academic, science, and 
technology sectors. Holding 
senior leadership positions at 
some of the nation’s largest 
architectural firms, he has led 
and managed many notable 
projects, including academic 

Wall Goldfinger Furniture Olympics

Mike Bowers

H  Michael Smith
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and biomedical teaching and 
research laboratories, bio-
technology and pharmaceuti-
cal research and production 
facilities, cleanrooms for the 
manufacture of microelec-
tronics and medical devices, 
and animal research facilities. 
In his new role, he will lead 
the EST program in Charlotte, 
Atlanta, Tampa, Dallas and 
Houston. Read More

>Philip Toussaint, AIA, 
joined HDR’s Lawrencev-
ille office as a healthcare 
principal and senior project 
manager. A healthcare archi-
tect with 30 years of experi-
ence in all phases of project 
delivery, multiple building 
types and client relationships, 
Mr. Toussaint has worked 
on several award-winning 
projects including children’s 
hospitals, cancer centers, 
ambulatory care centers, and 
replacement hospitals. One of 
his biggest and most recent 
accomplishments was his 
significant work in a project 
management role on the 
University Medical Center of 
Princeton, a major replace-
ment hospital in New Jersey. 
He is passionate about how 
he can impact the delivery 
of healthcare services within 
the ever-changing healthcare 

environment through his work 
as an architect. “The increas-
ing complexity and chang-
ing landscape of healthcare 
providers and their unique 
strategic needs intrigues and 
inspires me,” he said. Read 
More

ENVIRONMENT
>AP+I Design retrofitted a 
30-year-old building into a 
Net Zero Energy building 
for its new headquarters in 
Mountain View, CA, which 
features Coltlite Natural Ven-
tilators from BILCO. Natural 
ventilation utilizes operable 
windows and/or skylights to 
create airflow throughout a 
building, passively cooling 
and refreshing the inte-
rior spaces. Normally, these 
louvered window ventilators 
are installed in the façade of 
a structure to control outside 
airflow to the building interior. 
But AP+I took a different 
approach and integrated 
the Coltlite louvers into their 
interior design, using them 
as stylish walls for the smaller 
offices and conference rooms 
around the perimeter of the 
14,300sf building. The open 
office layout has seven large 
fans that network into an 
advanced building manage-
ment system that controls 
them and operable perimeter 
windows. These large fans 
move air around the office, 
and the smaller rooms can 
open their Coltlite ventilators 
to circulate the air into the 
adjacent spaces. As a design 
element, the Coltlite louvers 
take advantage of the copious 
amounts of daylight flooding 

the space, while also allowing 
for privacy in the offices and 
conference rooms. With a 
simple hand crank, employ-
ees can open the louvers and 
allow air and ambient work 
noises into their office, or 
close them for a practically 
soundproof calm. 

Because the firm has signifi-
cantly reduced the need for 
mechanical forced air HVAC 
system, AP+I has eliminated 
its energy bill and now uses 
its own facility to demonstrate 
sustainable building design 
principles to potential clients. 
“We chose the Coltlites as a 
design element forming the 

bottom of our ‘lanterns,’” said 
Carol Sandman, Founder and 
Principal. “They are one of 
the first things that are shown 
on our tour of the office. 
The unique use of what is 
normally an exterior element 
draws a lot of questions, but it 
was the right element to help 
achieve our Net Zero Energy 
goals.” Read More

>Morbern’s 20,000sf expan-
sion at its Cornwall, ON vinyl 
upholstery plant is focused 
on environmental responsi-
bility. The $9 million project, 
scheduled for completion by 
January 2017, adds manu-
facturing space and introduc-

Philip Toussaint BILCO Coltlite louvered ventilators in AP+I Offices
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es new technology that allows 
the company to improve ef-
ficiencies and reduce waste. 
Key initiatives include:

-Water conservation: Installing 
close loop cooling circuits will 
reduce water consumption by 
75% to 80%, taking their wa-
ter usage from 335,000 cubic 
meters per year to below 
88,000 cubic meters.

-Emissions reduction: A new 
coater in the ink room will 
reduce fume emissions by 
50%.

-Waste reduction: The ink 
room’s new coater operates 
more efficiently than previous 
equipment, reducing waste 
disposal by 20%. Read More

PROJECTS
>Chemetal’s ALU laminate is 
a key design element in the 
new global headquarters of 
sneaker and athletic clothing 
manufacturer New Balance. 
Designed by Elkus Manfredi 
Architects, the highly visible 
building is the first in Boston 

Landing, a new mixed use 
space that its developers 
hail as “a new gateway to 
Boston.” For New Balance, 
Elkus Manfredi was asked to 
envision the “workplace of 
the future.” The goal was to 
bring employees out of their 
previous location’s private 
offices and into a 250,000sf, 
five-story open office envi-
ronment with walking tracks 
on each floor surrounding a 
central core of conference 
rooms with the latest technol-
ogy. “Dedicated workspace 
is designed for every depart-
ment and features sit-to-stand 
workstations for all, plus a 
variety of different collabora-
tion space to fill different 
needs,” explained Elizabeth 
Lowrey, principal and director 
of interior architecture.

The idea was to create the 
aura of an “old mill” with new 
materials, and this is where 
Chemetal joined the project. 
“We were looking to capture 
the feeling of an old mill 
building by using the bare 
metal. The shape, height and 
many materials of the new 

New Balance headquarters 
drew their design inspiration 
from the old New Balance 
mill building in Lawrence,” 
stated Ms. Lowrey.

Chemetal’s aluminum materi-
als provided the solution for 
the interior workstations. 
Nancy Corbin, a specifica-
tion rep from Richelieu, one 
of Chemetal’s distributors in 
Boston, worked with Paul 
Pickunka, VP of sales at 
Chemetal, and presented 
large samples of Chemetal’s 
ALU designs. According to 
Geoff Schaefer, president and 
creative director of Chemetal. 
“The look is essentially aged 
metal like you’d see in an 
old factory – darker, slightly 
patinaed and gray. The ALU 
designs are a mood – the ma-
terial is dipped in a darkening 
oxide and then hand brushed 
to create variations that are 
subtle and linear.” 

Elkus Manfredi specified a 
custom ALU design based on 
ALU Medium. These custom 
Chemetal pieces, cut-to-size, 
were to be used as panels in 
Allsteel workstations. Chemet-
al worked out the details with 
Union Office, a Boston-based 
dealer for Allsteel, and with 
their fabricator, Pat Andre of 
Coastal Woodworking in Pea-
body, MA, who took hundreds 
of sheets of Chemetal custom 
ALU and laminated them onto 
a thin backer to fit as worksta-
tion panels.

“We used the ALU product 
along the major circulation 
paths on the Allsteel worksta-
tion panels in lieu of panel 
fabric,” said Ms. Lowrey. “We 
were very happy with the ma-

terial and results.” Read More

>Kimmerle Newman Archi-
tects completed a significant 
renovation to the atrium 
lobby at 100 Campus Drive 
in Florham Park, NJ. The 
400,000 sq.ft. office build-
ing is part of Park Avenue at 
Morris County, a six-building, 
1.12-million-sf Class A 
office campus encompass-
ing more than 136 acres. 
Built in 1989, 100 Campus 
Drive is one of northern New 
Jersey’s preeminent office 
buildings. However, the time 
had come to modernize and 
re-imagine the atrium lobby. 
The building’s ownership, 
KBS, commissioned KNA to 
redesign the four-story atrium 
lobby into a modern, dynamic 
social environment that will 
maintain the asset’s competi-
tive edge in the marketplace 
for years to come. The year-
long renovation incorporates 
new amenities and increased 
functionality, and makes a 
dramatic first impression for 
tenants and visitors. 

The project represents the 
latest in a series of up-
grades that KBS assigned 
to KNA at Park Avenue at 
Morris County. KNA previ-
ously completed a confer-
ence center, fitness center, 
and cafeteria refurbishments 
at this preeminent office 
complex, according to Paul 
Newman, AIA, CID, KNA’s 
vice-president and partner. 
“100 Campus Drive has 
always been a well-occupied 
and very successful office 
building, but as with many 
properties built in the 1980s, 
its appearance became 
dated. The building’s atrium Chemetal ALU custom New Balance HQ workstations
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lobby was beautiful and high 
quality but with features such 
as pink granite, large plant-
ings and a recessed fountain, 
it had slowly but surely timed 
itself out,” he said.

“Our goal with this lobby 
renovation was to create a 
grand space that will become 
the hub of social interaction 
at the Park,” said Shannon 
Hill, senior vice-president/
director of acquisitions at 
KBS. “Previously, the lobby 
was disjointed and located 
on multi-levels. We have 
removed the clutter and put 
everything on one level. Ad-
ditionally, the white noise of 
the water feature has been 
replaced with a fully integrat-
ed sound system that plays 
background music similar to 
what one might find at a mod-
ern hotel. We want tenants 
to use the space during the 
work day and after hours.”

The newly renovated space 
is modern, inviting and 
light-filled, and designed for 
increased social interaction. 
Features include a newly 

opened “Campus Café and 
Bar” that serves boutique 
coffees, snacks and juice 
mixes during the day and 
in the evening, provides bar 
service for after-hours events. 
Other lobby features include 
upgraded lighting, the addi-
tion of multiple seating areas 
and meeting spaces, comfort-
able furniture groupings, and 
a new café seating area. In 
conjunction with these reno-
vations, concierge service was 
added to the campus’ array of 
on-site amenities.

Renovations were com-
pleted in phases with minimal 
disruption to tenants and 
guests. “The team main-
tained a clean work site and 
performed the improvements 
in stages to keep the building 
fully operational at all times,” 
said Mr. Newman. “It was 
very important that people not 
feel as if they were walking 
through a construction site. 
There was a very clear plan 
for how this would be accom-
plished, using giant rendering 
walls and plenty of visuals so 
people could see what the fin-

ished product would look like. 
Because this is a four-story 
atrium, tenants were able to 
overlook the lobby and watch 
work progress. They felt as if 
they were part of the process 
and frequently commented on 
how exciting it was to watch 
the progress. It’s very unusual 
to have tenants engaged at 
that level.” Read More

>Wight & Company’s latest 
project, the Will County 
Justice Center in Joliet, is 
scheduled to break ground 
in the spring of 2018. This 
new center will replace the 
aging adjacent structure 
with a modern justice facility 
featuring the latest advance-
ments in security screening, 
courtroom technologies, 
energy management, and 
sustainable design strategies 
which are characteristic of 
Wight & Company’s Design & 
DeliverySM platform.

Kevin Havens, executive vice 
president and director of de-
sign at Wight, worked closely 
with the project team on de-
veloping the design solution, 
with early guidance from re-
nowned architect Dirk Lohan, 
who recently combined forces 
with Wight & Company as 

principal. “Dirk encouraged 
us to emphasize simplicity 
in expression and clarity of 
building components,” said 
Mr. Havens. “This project 
is about transparency and 
access to justice invoked by 
a contemporary and archi-
tecturally captivating building 
that will become a catalyst for 
Joliet’s downtown develop-
ment, as well as a symbol of 
civic pride.”

The new structure will replace 
an adjacent facility originally 
built in the 1960s. In contrast 
to the former building’s 
oppressive and opaque 
expression, the new Justice 
Center aims to transform 
public perception of justice as 
open and inviting, transpar-
ent and accessible to all. The 
space will include 28 modern 
courtrooms upon open-
ing, and will accommodate 
38 courtrooms long term. 
Courtrooms will be utilized for 
criminal, civil and family law 
cases. Court agency offices 
for the circuit court clerk and 
satellite offices for probation, 
states attorney and the public 
defender will also be incorpo-
rated. The proposed design 
will demonstrate principles of 

Kimmerle Newman Architects Readesigned atrium lobby at 100 Cam-
pus Drive in Florham Park, NJ

Wight & Company Rendering of Will County Justice Center

http://www.officenewswire.com/
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environmental stewardship 
through effective daylight 
harvesting, high performance 
glazing, energy efficient sys-
tems, vegetated roofs and a 
landscaped public plaza.

Security, always a critical con-
sideration in a justice facility, 
will be reflected in the design 
of separate public, private, 
and prisoner internal circula-
tion routes, modern screening 
technologies at the point of 
entry and exterior physical 
barriers protecting the civic 
plaza from unauthorized ve-
hicle access. Additional court 
system support functions such 
as jury assembly, a law library 
and self-help legal center, 
alternative dispute resolution, 
grand jury and court adminis-
tration will be accommodated 
in the new building.

“The courthouse of the last 
century was a cornerstone 
of the community, a source 
of civic pride and the nexus 
of social life and ceremony,” 
noted Mr. Havens. “Today, 
justice centers and the public 
spaces that surround them 
are typically disconnected 
from public life, often intimi-
dating and unwelcoming to all 
except the legal community. 
One the primary objectives 
of this new Justice Center is 
to restore the original place 
of the courthouse in modern 
society, focusing on creating 
a positive connection between 
citizens and the principle of 
open access to justice. We 
envision this new Will County 
Justice Center will communi-
cate innovation, dignity and 
the notion of effective service 
to the entire community.” 
Read More

EVENTS
>Applied Brilliance 2017 
will take place Apr. 4-7 in 
Tulum, Mexico. Its theme, 
Ingenuity + Imagination, will 
explore the frisson of high 
tech and high touch from 
an outside-in perspective. 
Housed nearby the cliffside 
walled city of Tulum in the 
Yucatán, one of the most 
celebrated ancient Mayan 
ports and spiritual centers, 
Applied Brilliance looks to 
the intuitive genius of the 
resource-constrained high-
tech brilliance of the Maya to 
reframe ingenuity and imagi-
nation for today. A meeting of 
the minds of some of today’s 
most imaginative and intel-
ligent thought leaders from 
all disciplines and experts on 
Mayan culture, engineering, 
astronomy, art, myths and 
legends will take place in an 
open palapa meeting space 
framed by the backdrop of 
the dazzling palette of the 
Caribbean Sea. Read More

>ASID – Illinois Chapter’s 
13th annual Celebration of 
Design will be held on Fri-
day, Sep. 16 at Chez Chica-
go, 7:00-11:00 p.m. A blank 
canvas comprised of brilliant 
white brick walls, 17-ft. ceil-
ings and a dramatic custom 
glass staircase, Chez Chicago 
presents a perfect backdrop 

for designers to visualize the 
future of design and celebrate 
the many ways in which 
design transforms lives. The 
evening will also honor the 
chapter’s 40th anniversary 
and recognize the top leaders 
who have paved the way in 
the local design industry. 
The soiree will begin on the 
mezzanine level with cocktails 
and networking followed by a 
casual, theatre-style awards 
presentation, during which 
ASID-IL members, IIDA-IL 
members, and registered in-

terior designers in the state of 
Illinois who have excelled in 
their fields will be recognized 
in the Contract, Residential, 
Historic Restoration and 
Product Design categories. 
Hors d’oeuvres, cocktails and 
dancing will follow the awards 
presentation. Read More

>Helsinki Design Week has 
published its 2016 program, 
featuring more than 250 
events from Sep. 1-11 under 
the theme Paremmin/Better. 
These include New Market, 
the playful embassy event 

Helsinki Design Week

http://www.officenewswire.com/
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Design Diplomacy, and the 
series of discussions Sauna 
Talks, which throws some 
steam at five socially intrigu-
ing topics. In addition, the Al-
var Aalto design seminar Aug. 
27-28 addresses minimalism 
and maximalism in the future 
of design, looking at ecology, 
local craft, and the challenges 
set by global manufacture. 
Read More

>IIDA and the IIDA Foun-
dation, at the 2nd annual 
IIDA Advocacy Symposium 
scheduled for Sep. 23-25 
in Denver, will release a new 
study measuring the direct, 
indirect, and induced ef-
fects of the Interior Design 
industry on state econo-
mies. Chmura Economics & 
Analytics, a firm specializing 
in economic consulting, 
economic development, work-
force development, economic 
impact studies, publications, 
and software development, is 
conducting the study, which 
will tell a compelling story 
about the economic and fiscal 
impact of interior design at 
both the state and national 
level. Kyle West, an applied 
economics and technology 
advisor at Chmura Econom-
ics & Analytics, will present 
the results at the Advocacy 
Symposium on Sunday, Sep. 
25. “This study will provide 
interior designers another 
important tool that they need 
to effectively advocate and 
educate legislators and the 
general public about the Inte-
rior Design profession,” said 
Emily Kluczynski, director of 
advocacy, public policy, and 

legislative affairs at IIDA. 

The IIDA Advocacy Sympo-
sium offers attendees three 
days of content focused on 
the advocacy topics that 
matter most to commercial 
interior designers. This year’s 
event will feature an open-
ing reception at Coors Field; 
keynote speaker Mason Tvert, 
communications director for 
the Marijuana Policy Project; 
and a range of educational 
sessions, including Defin-
ing Success in Advocacy, 
How to Engage Students and 
Universities, Working in the 
Code-impacted Environment, 
and Life After Registration. 
Read More

>Registration is now open 
for NeoCon East, Nov. 9-10 
at the Pennsylvania Conven-
tion Center in Philadelphia. 
Now in its 14th year, NeoCon 
East features more than 
200 innovative companies 
and 25 + accredited CEUs 
across a spectrum of vertical 
markets including Workplace, 
Healthcare, Education, Public 
Space, Hospitality, Retail and 
Government. The show’s fall 
timing is ideal for post-Neo-
Con product availability and, 
for government procurement 
as it coincides with the federal 
budget cycle. Supported by 
the U.S. General Services Ad-
ministration, it has the largest 
concentration of products and 
services under GSA’s Multiple 
Awards Schedule. 

NeoCon Vice President of 
Sales, Julie Kohl, stated, 
“NeoCon East was met with 
rave reviews last year in its 

inaugural edition in Philadel-
phia. With a successful year 
in a vibrant new city under 
our belt, plus momentum 
from a banner NeoCon in Chi-
cago this June, we are in full 
swing planning for November. 
From our keynote headliners 
who are industry vanguards, 
to our timely educational of-
fering, networking opportuni-
ties, as well as thousands of 
innovative, ready-to-specify 
products, we look forward 
to another solid edition of 
NeoCon East.”

Keynotes include Marc 
Kushner, co-founder/CEO of 
Architizer and partner of New 
York architecture firm HWKN 
(Hollwich Kushner), on 
Wednesday, Nov., 9 at 11am, 
and Ayse Birsel, co-founder of 
New York design studio, Bir-
sel + Seck, who will present, 
“Design the Life You Love,” 
Thursday, Nov. 10 at 11am. 
NeoCon East attendees can 
also select from the show’s 
curated program of more than 
25 CEU accredited seminars 
offered from top experts in 
the industry.

The show will once again run 
concurrently at the PCC with 

AIA Philadelphia’s Design on 
the Delaware Conference. The 
14th Annual Design on the 
Delaware Conference focuses 
on issues and opportunities 
of the built environment with 
general sessions, seminars, 
and tours. NeoCon East at-
tendees can take advantage 
of reciprocal registration 
and sign up for conference 
programs a la carte. 

Day one will wrap up with 
an Opening Night Party co-
hosted with IIDA PA/NJ/DE on 
Wednesday, Nov. 9, 4-6pm.

New this year, NeoCon East is 
partnering with the Interna-
tional WELL Building Institute 
to present the WELL Work-
shop, is a two-hour workshop 
designed to introduce the 
intent, key elements, and 
requirements of the WELL 
Building Standard, the 
world’s first building stan-
dard focused exclusively on 
the health and wellness of 
the people in the buildings. 
Attendees will learn how to 
harness the built environment 
as a vehicle to support hu-
man health, well-being, and 
comfort. Read More

http://www.officenewswire.com/
https://officeinsight.com/officenewswire/helsinki-design-week-full-program-now/
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RAYMOND JAMES BRIEF 8.9.16
BIFMA: June North America Orders +5%; North America 
Sales +4%

Analysts: Budd Bugatch, Bobby Griffin, David Vargas

>On August 3, The Business and Institutional Furniture 
Manufacturers Association (BIFMA) released its market sta-
tistics for June 2016. This month’s order and sales statistics 
were derived from a sample of 41 companies.

>Beginning with the April 2016 report, BIFMA broadened 
the scope of the survey to include North America companies 
versus the previous regimen of U.S. only products. The new 
reporting format also broadened the categories covered in the 
survey to include institutional furniture in verticals such as 
healthcare and education.

>The data given in this report are percentage changes only; 
under the old reporting prescription, BIFMA attempted to 
dollar-size orders and shipments. BIFMA is not yet able to 
provide a total market dollar estimate.

>According to BIFMA, June Net North America orders 
booked increased 5% year-over-year, down from the +7% 
year-over-year in May. Orders for companies with over $150 
million in annual sales also increased 5% year-over-year in 
June, no change from the +5% reported in May. On a sequen-
tial basis, net North America orders booked increased 10%. 

The year-to-date annual change in orders was +3% in June, up 
from +2% in May.

>June net North America sales increased 4% year-over-year, 
up from the +3% reported in May. Net North America sales 
for companies with over $150 million in annual sales increased 
3%, up from the +2% reported in June. On a sequential basis 
net North America sales increased 16%. The year-to-date an-
nual change in North America sales is +3%, no change from 
May.

>Discussion of the June Report: The new data, while targeted 
to be more inclusive and representative of the office and insti-
tutional furniture industry, makes direct comparisons to prior 
data impossible now. Comparisons for domestic office furniture 
orders (legacy BIFMA data) started to ease in May, declining 
from high single-digit growth through April to low single-digit 
growth. The legacy office furniture order growth increased 3% 
in June, up from +1% in May. Growth in shipments of domes-
tic office furniture (legacy data) was +7% in June 2015, up 
from +4% in May 2015. While we cannot quantify the differ-
ence between the old and new data, comments from the big 
four office furniture manufacturers indicates that healthcare 
and ancillary product categories (now included in the data) 
are performing well, likely being a positive contributor to the 
new BIFMA data. Looking at the legacy data, year-over-year 
comparisons for order growth for just domestic office furniture 
will remain fairly easy in the back half of the year.

8.12.16 7.1.16 4.1.16 12.31.15 10.2.15 6.26.15 %frYrHi
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HMiller 33.4 30.0 30.4 28.7 29.2 30.5 -2.1% 5.2%

HNI 52.7 46.7 39.6 36.1 43.7 53.2 -2.7% 5.7%

Inscape 3.0 3.1 3.0 3.0 3.0 3.3 -8.3% -0.3%

Interface 16.7 15.4 18.2 19.1 22.5 25.2 -36.7% 3.1%

Kimball 11.8 11.4 11.4 9.8 9.9 11.9 -8.9% 2.1%

Knoll 25.4 24.2 21.9 18.8 21.9 25.9 -2.7% 2.0%

Leggett 52.9 50.8 48.5 42.0 42.1 49.7 -3.2% 1.5%

Mohawk 212.0 189.4 192.4 189.4 189.0 193.2 -1.4% 6.0%

Steelcase 14.2 13.6 14.9 14.9 18.6 19.7 -30.4% -0.1%

USG 27.8 27.2 25.1 24.3 27.4 28.5 -15.6% -1.5%

Virco 4.4 4.4 3.1 3.3 3.1 2.9 -10.3% -1.4%

SUM 454.1 416.4 408.6 389.4 410.3 443.8

DJIndust 18,576 17,949 17,793 17,425 16,472 17,947 -0.3%

Industry Stock Prices
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>Despite moderating and being extremely lumpy as of late, 
the pace of job growth remains relatively strong by historic 
standards. We think ongoing improvements in employment 
in 2016 should continue to benefit industry demand. Ex-
cluding the energy sector, corporations are still experiencing 
strong levels of profitability (based on the Bureau of Economic 
Analysis data), which should also benefit the industry, as long 
as the macro and geopolitical environments do not drastically 
deteriorate.

>CEO Confidence, according to Chief Executive Magazine, 
was down sequentially and y/y in July (the most recent month 
available); however, the Business Roundtable CEO Economic 
Outlook Index remains in expansion territory (above 50) and 
increased sequentially in 2Q16. The data sources remain at 
odds with each other; but commentary from leadership of the 
large office furniture companies suggest CEO confidence is 
improving.

>In addition, projected office completions growth in 2016 – 
2017 suggests a long-term positive for office furniture orders 
and shipments. While the absolute level of office construction 
spending remains below the 2008 peak, trends continue to 
improve nicely (based on the Census Bureau data). June 2016 
(the most recent month available) office construction spend-
ing (not seasonally adjusted) improved 16.1% year-over-year 
and the trailing 12-month office construction spending trend 
improved 20.1% year-over-year in June. Trailing 12-month 
y/y growth in office construction spending has been positive 
since December 2013. The Architects’ Billing Index, which we 
believe leads non-residential construction by 8-13 months, was 
52.6 in June (most recent month available), above 50.0 – the 
line of demarcation between expansion and contraction. The 
rolling 12-month average was 51.7 in June.

>According to REIS, net office space absorption was posi-
tive by ~46 million in 2015 and is forecast to continue to 
slowly improve going forward (Reis is currently forecasting ~55 
million square feet of net office space absorption in 2016, fol-
lowed by ~66 million in 2017). Vacancy rates peaked in 1Q11 
and have begun to tick lower, but they remain elevated when 
viewed historically. This should support continued office churn 
as corporations move and/or consolidate space, taking advan-
tage of favorable lease rates and motivated landlords.

BUSINESS AFFAIRS
>HNI Corp.’s Board of Directors declared a quarterly dividend 
of 27.5 cents per share on its common stock. The dividend 
will be payable on Sep. 1 to shareholders of record at the close 
of business on Aug. 19. http://investors.hnicorp.com

>HNI Corp. also announced the election of John R. Hartnett 
to its Board of Directors. Mr. Hartnett is an executive vice 
president at Illinois Tool Works Inc., a Fortune 200 global multi-
industrial manufacturing leader with seven industry-leading 
business segments. Mr. Hartnett has been with ITW for 36 
years and currently heads its Welding segment. He has exten-
sive engineering, marketing, manufacturing and management 
experience from his numerous business roles at ITW including 
his most recent role as head of ITW’s Construction Products 
segment.

The HNI Board of Directors consists of 10 directors – nine 
independent outside directors and the chairman, president and 
CEO of the corporation. http://investors.hnicorp.com

http://investors.hnicorp.com
http://investors.hnicorp.com
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Textile Designer - Orangeburg, NY

Arc-Com is a premier 
supplier of contract textiles 
and wallcovering.

The Arc-Com Design 
Team creates and 
introduces innovative and 
high performance textile 
products for the corporate, 
hospitality, healthcare and 
institutional markets.  We 
are looking for a creative 
Designer to work on product 
development. We are 
located in Orangeburg, N.Y. 
(15 minutes North of the 
GW Bridge).

Position Requirements:

 > Foundation knowledge of 
the contract industry

 > Ability to create and 
modify artwork digitally is 
essential

 > CAD experience, spe-
cifically Photoshop & 
Illustrator.

 > Excellent Pattern and 
Development skills.

 > Strong color sense.
 > Experience in woven tex-
tiles and fabric construc-
tions.

 > Knowledgeable with test 
requirements. Flammabil-
ity, Crocking, Colorfast-
ness, and Abrasion.

 > Experience working with 
contract textile mills.

 > Excellent follow-up and 
communication skills.

 > Strong organizational and 
analytical abilities.

 > Must have own transpor-
tation.

Please email resume to 
Niacovone@arc-com.com. 
Visit us at www.Arc-Com.
com.

EOE M/F/D/V

Marketing Professional/Experienced - Orangeburg, NY

Arc-Com is a premier supplier 
of contract textiles and 
wallcovering. We are located in 
Orangeburg, N.Y. (15 minutes 
North of the GW Bridge).

The Arc-Com design team 
creates and introduces 
innovative and high 
performance textile and 
wallcovering products for 
the corporate, hospitality, 
healthcare and institutional 
markets. We are looking for a 
marketing professional who 
has knowledge of the contract 
design business—a creative 
person who has a common 
sense of how to “go to 
market” with new product.

Position Requirements:

 > Experience in market re-
search with new product in 
each stage of development

 > Provide support to the 
design team in the devel-
opment of all textile and 
wallcovering products

 > Knowledge and experience 
in presenting a pristine 
image of a company’s 
vision – from packaging to 
presentation

 > Good color and design 
sense is essential

 > Working with professionals 

to create a qualifying CEU 
for our Design clients in the 
A&D Community

 > Provide strategic direction 
for promotional materials 
and advertising

 > Strong interpersonal and 
verbal/written communica-
tions skills as well as the 
ability to present detailed 
plans and presentations in 
team meetings

 > Knowledge of Photoshop, 
Illustrator, and Social Media 
platforms

 > Responsible for oversight 
and strategic input into the 
media planning

 > Oversee and provide direc-
tion to market and competi-
tor analysis

 > Travel with sales staff to 
market new product to the 
A&D community

 > Design background and 
experience in the com-
mercial furnishings industry 
preferred

 > Participate fully in profes-
sional societies and activi-
ties related to the commer-
cial textile and wallcovering 
industry

Please email resume to 
Niacovone@arc-com.com. 
Visit us at www.Arc-Com.com.

Inside Sales - Chicago

No Travel Required

Do you hate smile and dial 
environments where you’re 
just another warm body, 
churning through a long list of 
random numbers? Then read 
more about this perfect Sales 
role and see if you are a fit!

Agati, a nationally recognized 
institutional furniture designer 

is looking for a rock star to 
join our Chicago team. Our 
streamlined sales process 
and dedicated marketing 
team provide a steady stream 
of targeted prospects.

We need a sales person who 
is great on the phone and 
can handle the sales process 
from introduction through 

close. Sales range from 
small transactions to large/
complicated projects. Again, 
this is not a telemarketing 
position. If you love to sell, 
but hate to travel, this could 
be the opportunity for you.

Please email resumes to 
tmacal@agati.com

http://www.officeinsight.com/careers
http://www.officeinsight.com/careers
http://www.officesite.com/classifieds/
mailto:bob@officeinsight.com
mailto:mallory@officeinsight.com
mailto:tmacal%40agati.com?subject=

