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CITED:
“MOST THINK THE ‘PAST 
EQUALS THE FUTURE.’ 
DECISION IS THE ULTIMATE 
POWER.”  
— TONY ROBBINS

Basic Forms – Timeless Design: New Acoustic Options by 
Unika Vaev and Icelandic Artist Bryndis Bolladottir

Icelandic artist Bryndis Bolladottir and her award-winning 
sculptures in textiles – Icelandic wool in particular – have now 
made their entrance into the contract acoustics market. Her 
new designs for Unika Vaev meet specific criteria: “simple 
and impressive at the same time, have novel and even playful 
functionality, feel natural to the senses and pleasing to the 
eye.” Based on the role of diffusers and absorbers in sound 
management, Ms. Bolladottir has developed simple guidelines 
that allow for significant creativity in the placement of the 
products in a space.

FULL STORY ON PAGE 3…

The Scandinavian Storm Strikes Contract Interiors

If you were walking the halls of the Merchandise Mart during 
NeoCon this year and wondered why everything felt neutral, 
natural and inspired by a heavy Nordic influence, you’re not 
alone. The trend was a notable overarching design principle 
present in brands like Source International, Herman Miller, 
naughtone, and the more obvious Scandinavian Spaces, but 
more subtle underlying influences were present through colors, 
materials and furnishings throughout all the show floors. New 
officeinsight contributor Allison Roon, of Contract Consulting 
Group, takes us on a tour of the Scandinavian design trend.

FULL STORY ON PAGE 12…

Game of Cubes for Hungry Man Productions

Hungry Man Productions is one of the world’s foremost 
producers and marketers of commercials. For its Los Angeles 
headquarters, Freelandbuck Architects devised a concept of 
private cubes dispersed among shared open spaces set in an 
existing industrial structure. The feigned randomness of the 
cubes’ placement is actually carefully calibrated to support 
important relationships between key individuals while subtly 
shaping breakout areas to support teamwork.

FULL STORY ON PAGE 18…
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Extreme Performance and Superior Sustainability

memosamples .com

E N D U R A N C E  E P U™

https://www.memosamples.com/endurance_epu_pr.shtml
https://www.memosamples.com/
https://www.memosamples.com/momentum_textiles.shtml
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The Icelandic sheep has long been recognized as a crucial element in the struggle for survival in the harsh climate of Iceland.  
Photos courtesy of Bryndis Bolladottir.

Our industry is not short of interesting people, nor of talent-
ed people, but it’s always a treat to meet a new one – both 
talented and with an interesting and unusual background. 
So when I met Bryndis Bolladottir at the Unika Vaev show-
room this past NeoCon, I knew I’d be writing this column; I 
just wasn’t sure when.

There are many interesting facts about Ms. Bolladottir. 
As I guessed when I met her and as many of you will have 
guessed by her last name, she is from Iceland. There are 
fewer than 500,000 people living in Iceland, so it’s quite 
rare to meet somebody from there when in Chicago. She 
reports a life-long fascination with textiles and wool from 
Icelandic sheep in particular, but more on that later.

She is an artist by training, background and inclination, 
having graduated in 1999 from the Iceland Academy of the 
Arts with a B.A. in textiles. So perhaps it’s not surprising 
that her award-winning sculptures have been in textiles and 
Icelandic wool in particular.

In a telephone interview this week, she said, “I got ac-
quainted with wool as a material for making art pieces in the 
art school. But it was after my graduation from art school 
when I moved to Stockholm for about two years when I 

Basic Forms – Timeless Design: New Acoustic Options
by Bob Beck

Artist and textile designer Bryndis Bolladottir with acoustic product Kula.
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started to seriously work with Icelandic 
wool. I’d had a fascination with this 
material since I was a young girl, but 
I had to find a way to work with it – a 
way to make it mine; to add my touch 
to it.  So I’ve been working with the 
material, studying it and testing it in 
many ways for about 20 years now.”

Her early work was strictly artistic 
– sculptural, inspired by the natural 
forms she saw all around her. She was 
nominated to participate in shows, 
both in Iceland and abroad and sold 
pieces through galleries. Her career as 
an artist was very much on track.

Her beautiful and functional artwork 
speaks to the modern homeowner who 
lives in a home where open spaces, 
high ceilings and large windows merge 
with hardwood or tiled floors. While 
certainly appealing, such interiors often 
bring with them acoustical problems 
that need to be addressed and solved.

In 2006 a woman who wanted to 
commission some work approached 
her. Ms. Bolladottir recalled, “She 
knew my pieces and she said, ‘I think 
your pieces will fit my house, because 
I have a very nice minimalism house, 
but I need something acoustic. I don’t 
like textiles, but I like your pieces.’ 
I was just making sculptures, and I 
hadn’t thought about their acoustic 
properties, but she saw that in them 
where I hadn’t.”

“Encouraged by this casual and 
inspiring encounter, I started trans-
forming my sculptures into functional 
artwork aimed at improving the acous-
tics and ambience of interior spaces 
but keeping the work’s visual appeal.”

“in 2007 through my work on acous-
tics, I started a partnership with a 
small start-up company located in East 
Iceland, where felting techniques for 
Icelandic wool were being developed. 
We started off on a shared trial and 
error process where both the positive 
and negative qualities of Icelandic 
wool were addressed. And through this 
process we came up with a large felt-

Sustainable Icelandic sheep wool shown with the felt used in the acoustic products.

Lina Cyliners and Kula spheres alongside inspiration from natural forms found in Iceland.
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ing machine capable of producing the 
felted material I was looking for.”

“In 2006-2007 when you tried to 
approach sound engineering or people 
with acoustic knowledge, they were 
on such a fast track that they did not 
speak to anyone but people they were 
already working with. They couldn’t be 
bothered with people like me, artists 
with ideas.

“But then in 2008 the global down-
turn hit Iceland exceptionally hard and 
everything froze. (Ed.Note: Purportedly 
meaning from a business standpoint, 
but given that she was talking about 
Iceland…who knows!). Projects just 
vanished. Up to that point the aver-
age person in Iceland didn’t think too 
highly of Icelandic wool, but suddenly 
it was a time to try new ideas, and 
working with our own natural resources 
and realizing the real value of turning 
them into quality products became the 
latest trend.”

So with her ongoing fascination with 
the material, the machinery to produce 
the felt, and her artistic heritage all in 

place, Ms. Bolladottir turned her atten-
tion to creating products that could be 
manufactured in repetitive quantities at 
a consistent quality to be sold broadly.

She wanted her creative work to 
meet specific criteria: it had to be 
simple and impressive at the same 
time, have novel and even playful 
functionality, feel natural to the senses 
and pleasing to the eye. 

“Between 2009 and 2012, I devel-
oped many things that had been in 
my studio for some time. I worked with 
sound engineers, architects, design-
ers and people with the appropriate 
acoustical knowledge and training. In 
2012 one of my designs got the high-
est international rating for acoustics 
(ISO11654 Class A Sound Absorption), 
and finally I had a product!”

Kula

Fabrication of Kula is a handcraft process.
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“Working with sound engineers and 
those with knowledge of acoustics, 
I learned a lot. They taught me how 
sound works, but I see images in my 
head. I see sound in 3D. I see how 
sound travels in a space. Now I under-
stand how it travels in different rooms. 
To kill the sound, I wanted to work with 
basic forms that people could under-
stand, so I decided on a circle and a 
line. [Unika Vaev’s] Kula is a sphere 
and Lina Cylinder is a line.”

While the shapes are basic and 
familiar, they are nonetheless effective 
when deployed with careful consider-
ation of the physical laws that govern 
how sound travels. 

“My idea was to make something 
for creative architects and designers 
to use the products in projects in ways 
that pleased them, but I knew I had to 
give them a tool to help them under-
stand how to use it,” Ms. Bolladottir 
said. “I’m not just giving them some-
thing square to cover the whole wall 
or ceiling. I’m giving them a different 

Example of the rules governing installation for maximum effectiveness.

The absorptive texture of Kula.
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approach they can use creatively. But, 
there are rules that have to be followed 
to realize the sound absorbance.” 

The rules are based on the role 
of diffusers and absorbers in sound 
management, and Ms. Bolladottir has 
developed simple guidelines that allow 
for significant creativity in the place-
ment of the products in a space.

The Kula and Lina Cylinder prod-
uct lines have gained interest and 
recognition internationally due to their 
functionality and style. At the Stock-
holm Furniture Fair, Kula was selected 
as one of the five most interesting 
functional products exhibited. As a 
result of the recognition at Stockholm, 
the products were invited to the Lon-
don Excel design week exhibition. But 
it was at the Stockholm show that Ms. 
Bolladottir and her products came to 
the attention of the ICF Group. Soon 
thereafter, Wick Wolfe, Vice Presi-
dent of the ICF Group and General 
Manager of Unika Vaev, collaborated 
with her to introduce these impor-
tant acoustical products to the North 
American market, and voilà – there 
she was at NeoCon 2018 next to a 
wall of Kula spheres showing me how 

Technical considerations to guide installation.

Bryndis Bolladottir inspecting Icelandic wool.
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they should be placed to maximize 
their effectiveness.

Unika Vaev is the exclusive dis-
tributor of Ms. Bolladottir’s products in 
North America.

“North America is a huge opportu-
nity for my products, and Unika Vaev 
is the perfect partner,” Ms. Bolladottir 
said. “For me working alone, it would 
be impossible to think of training all the 

creative architects and designers how 
to use the Kulas and Lina Cylinders, 
but Unika Vaev is recognized as a com-
pany that values both the artistic and 
acoustic properties of the products and 

Installed projects.

Installed Kula at Upper secondary school Mosfellsbaer.
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has the infrastructure in place to help 
teach people how to use them.”

Ah, and now, as I promised ear-
lier, here’s more on Icelandic sheep. 
Iceland is located at the junction of the 
North Atlantic and Arctic Oceans just 
below the Arctic Circle. Its climate is 
“Sub Arctic,” because it is warmed by 
the warm North Atlantic currents. Oth-
erwise, I assume it would be as cold as 
its frozen nearest neighbor, Greenland, 
and other places of similar latitude.

As a breed, the Icelandic sheep 
is truly unique – its purity protected 
by centuries of isolation and a total 
absence of contact with other breeds 
of sheep, resulting in a wool that is 
unparalleled.

The first Viking settlers arrived in 
Iceland in the second half of the 9th 
century, bringing with them two breeds 
of domestic livestock that have since 
become world-renowned; the Icelandic 
horse and the Icelandic sheep. Both 
would come to have a huge impact 
on the history and daily life of Iceland. 
While the hardy Icelandic horse served 
as a mode of transport and was used 
in agriculture, the Icelandic sheep has 
been the undoubted key to the na-
tion’s survival.

From the first days of settlement, the 
Icelandic sheep has had to endure a 
relentless struggle against the harsh 
elements of the North Atlantic. Evolv-
ing over 1,100 years of exposure to 

the subarctic climate, Icelandic wool 
has a distinctive combination of inner 
and outer fibers. The outer fibers are 
long, glossy, tough and water-resistant, 
while the inner ones are fine, soft and 
insulating, providing an exceptionally 
high resistance to cold.

It is these special properties that Ms. 
Bolladottir has taken advantage of in 
developing her acoustic products. And 
it is to some extent these properties 
that make her products so effective. 
Colorful, playful, fun and effective; most 
definitely a great catch by Unika Vaev, 
and a great opportunity for those of you 
looking for something new to use where 
sound reduction is a priority. n

Lina Cylinder installations.
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x2 | dante bonuccelli

http://www.davisfurniture.com/product_detail/davis/name/X2
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“Scandinavian design aims to help people find balance and offers a breath of fresh air amidst a busy life. It’s more than just the design style that’s 
appealing; the style itself transcends into something more – a lifestyle that’s earnestly sought after.” Shown, Herman Miller at NeoCon 2018, Chicago. 
Photo: Herman Miller

If you were walking the halls of the Merchandise Mart 
during NeoCon this year and wondered why everything felt 
neutral, natural and inspired by a heavy Nordic influence, 
you’re not alone. In fact, several dealers and business 
leaders even approached us and said, “What is the craze 
around this Scandinavian design theme? I just HAVE to 
understand it!”

We’d be remiss to exclude this trend. Not only was it a 
notable overarching design principle present in brands like 
Source International, Herman Miller and its partner naugh-
tone, and the more obvious Scandinavian Spaces, but its 
subtle underlying influences were present through colors, ma-
terials and furnishings throughout the show floors, almost like 
a silent whispering trend – with a lion’s roar of an impression!

The Defining Principles of Scandinavian Design
When we think of Scandinavian design, the mind often 

wanders to simple, clean designs, white walls, natural 
woods, premium materials and modernist design elements 
– these are the most commonly considered design princi-
ples, according to the Swedish Chamber of Commerce blog.

Yet, Scandinavian design does include subtle pops 
of color, usually seen in the warm and natural palettes, 
though nothing too bright and overpowering. Textiles favor 
natural materials such as wool, cotton and leather; syn-
thetic fabrics are rarely used. Ever present is the placement 
of large windows that allow spaces to maximize natural light 
and create an airy environment that is tranquil and serene, 
to say the least.

The Scandinavian Storm Strikes Contract Interiors
by Allison Roon

https://www.scc.org.uk/focus/what-is-scandinavian-design/
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A Brief History Lesson

The principles of Scandinavian 
design stem from a climate that 
experiences roughly nine months of 
winter each year. Native resources 
inspire design choices that reflect the 
natural habitat, hence the importance 
placed on natural materials and the 
maximization of light. Not to mention, 
according to the U.S. News’ 2017 
Best Countries ranking, more than half 
of the energy in Sweden comes from 

renewable sources, so Scandinavian 
design naturally favors more environ-
mentally friendly choices. At a time 
when sustainable living has become 
the “trendy thing to do,” Scandinavian 
people show they have embraced its 
principles for generations. 

As detailed in YLighting’s blog on the 
topic, Scandinavian design emerged 
after WWII as a response to furniture 
and design in the Nordic countries that 
felt expensive and unapproachable. 

There was a social sense that beauti-
ful, modern, well-designed products 
should be available to everyone, not 
just the affluent. Also, during that 
time, affordable materials like plastic, 
pressed wood and enameled alumi-
num became easier to mass produce, 
hence making this vision for democra-
tized design a reality.

The term “Scandinavian Design” 
made its way to the U.S. in 1954 when 
an international furniture exhibition, 
“Design in Scandinavia” toured for 
three years through the U.S. and 
Canada. 

Some of the world’s most famous 
designers were born during this time. 
Kaare Klint, Finn Juhl, Arne Jacob-
sen, Verner Panton and Hans Wegner 
(arguably the most popular) are just 
a few. Yet as these then-emerging 
designers were making a name for 
themselves, an equally impressive 
influence was making its way into 
mainstream design.

The IKEA Influence
To the design novice, Scandinavian 

design is synonymous with IKEA, 
which, no doubt, has had a huge 
impact on the residential adoption of 
this trend around the globe. According 
to IKEA’s timeline, the store’s founder, 
Swede Igvar Kamprad, was born to be 
an entrepreneur. IKEA was founded 
in 1947, but Kamprad soon found his 
store boycotted by manufacturers that 
were negatively impacted by his low 
pricing model. Kamprad resorted to in-
house design and revolutionized what 
we know now as the “flat pack” model, 
which he sold in his own warehouse. 
Today, IKEA is a staple for sensible style 
at an affordable price. The pieces are 
known for their minimal packaging (and 
perhaps for their tedious do-it-yourself 
“installation”), yet few could argue that 
the brand, which has become a sort of 
figurehead for the principles of Scan-
dinavian design, has revolutionized the 
way we design on a budget.

Herman Miller’s Merchandise Mart showroom at NeoCon 2018, Chicago, showed strong Scandinavian design 
principles. Photo: Herman Miller

https://media.beam.usnews.com/6a/c8/bccd653643b983c3e1ff671dcf13/171110-best-countries-overall-rankings-2017.pdf
https://media.beam.usnews.com/6a/c8/bccd653643b983c3e1ff671dcf13/171110-best-countries-overall-rankings-2017.pdf
https://www.ylighting.com/blog/enduring-influence-scandinavian-design/
https://www.ylighting.com/blog/enduring-influence-scandinavian-design/
https://www.ikea.com/ms/en_SG/about_ikea/the_ikea_way/history/index.html
https://www.ikea.com/ms/en_SG/about_ikea/the_ikea_way/history/index.html
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The Impetus Behind the Influence
While it’s no surprise that U.S. 

interior design trends naturally follow 
what’s happening in Europe, there are 
distinct reasons for a heavy adoption of 
Nordic design here today.

According to the Nielsen Sustain-
ability Imperative, three out of four 
Millennials and Gen Z’ers are willing 
to pay more for sustainable products. 
And a survey conducted by Masdar on 
Gen Z’s views of global sustainability 
found that 59% of Gen Z wants to work 
or study in areas that are somehow 
related to sustainability. The environ-
ment matters to this generation.

Young people also feel overwhelmed 
by the clutter in their lives, and one big 
piece of this is social media. An article 

naughtone at NeoCon 2018, Chicago. “While it’s no surprise that U.S. interior design trends naturally follow what’s happening in Europe, there are 
distinct reasons for a heavy adoption of Nordic design here today – namely, increasing attention paid to sustainability, a collective urge to de-clutter, 
and the desire for a simpler life.” Photo: naughtone

The Source International showroom at NeoCon 2018, reflecting a younger generation’s desire for 
an office that models an authentic, sustainable attitude and a design style that reflects a more 
home or hospitality-like feel with some visual breathing room.  Photo: Source International

https://cleanchoiceenergy.com/news/millennials_gen_Z_sustainability/
https://cleanchoiceenergy.com/news/millennials_gen_Z_sustainability/
https://masdar.ae/en/media/detail/generation-z-wants-more-action-for-a-sustainable-future-reveals-global-rese
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by The Guardian found that 71% of 
the students polled take regular detox 
breaks from social media, and 63% 
said they wouldn’t care if it didn’t exist 
at all.

Pair these statistics with employers’ 
drive to increase employee attraction 
and retention efforts, and it’s clear that 
Scandinavian design naturally lends 
itself as a part of the solution. This 
younger generation wants an office that 
models an authentic, sustainable at-
titude and a design style that reflects a 
more home or hospitality-like feel with 
some visual breathing room. And by 
definition, Scandinavian design prin-
ciples of an open, airy, less-is-more ap-
proach logically insert themselves into 
this end goal. The style is so ubiquitous 
that Architectural Digest notes that it’s 
an easy one to blend with other pieces 
from different design eras.

Scandinavian design aims to help 
people find balance and offers a 
breath of fresh air amidst a busy 
life. It’s more than just the design 
style that’s appealing; the style itself 
transcends into something more – a 
lifestyle that’s earnestly sought after. 

Vogue magazine recently published 
an article talking about the cul-
tural importance of a Swedish phrase 
“lagom,” which refers to their “not 
too much, not too little” way of living 
and comes from the Swedish phrase 
“Lagom är bäst” (the right amount is 
best). They talk about it as an “ethos 
of moderation,” one which is undoubt-
edly infiltrating U.S. culture today as 
well. A contrast is stirring: simple vs. 
complex, small vs. big, less vs. more. 
And perhaps striking that magical bal-
ance of ‘Lagom är bäst’ is where the 
workspace of the future is headed. n

Allison Roon is an interior designer, 
marketing strategist, storyteller and 
Chief Creative Officer of Contract 
Consulting Group With deep roots in 
the contract furniture industry, Allison 
offers unique insight to what makes 
spaces and stories meaningful, and 
how they can be used to engage an 
audience and impact change. Al-
lison has a BA in Interior Design from 
Kendall College of Art and Design, and 

a Masters in Adult and Higher Educa-
tion from Grand Valley State Univer-
sity. With a background as Director of 
Design, Marketing & Project Manage-
ment, Allison has an incredible ability 
to create meaningful conversations 
around the future of work and work-
place, and draw out information and 
conclusions from client discussions 
that lead to high level product and 
market strategy decisions. 

Scandinavian Spaces debuted its new showroom on the 11th floor of Chicago’s Merchandise 
Mart at NeoCon 2018. Designed in collaboration with the Ghislaine Viñas Interior Design firm, 
the Scandinavian Spaces showroom will celebrate the nine progressive brands represented by 
Scandinavian Spaces, delivering Nordic design to the contract world in North America. Photo: 
Scandinavian Spaces

https://www.theguardian.com/media/2017/oct/05/growing-social-media-backlash-among-young-people-survey-shows
https://www.architecturaldigest.com/story/how-scandinavian-modern-design-took-the-world-by-storm
https://www.vogue.com/article/hygge-trend-lagom-2017
https://www.linkedin.com/in/allison-roon-312b05125/
http://contractconsultinggroup.com/2018/
http://contractconsultinggroup.com/2018/
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Reverb.
by

#WowThatsArcCom  •  arc-com.com/reverbSunbrella® is a registered trademark of 
Glen Raven, Inc.

https://arc-com.com/reverb
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http://www.livingproductexpo.org
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Hungry Man Productions is one of the world’s foremost pro-
ducers and marketers of commercials, those ads you may 
see on your TV and other screens. Perhaps you’ve enjoyed 
the off-beat wit of their current commercials for Geico (with 
the ever-sliding soccer hero or the expanding cowboy belt 
buckle).

The firm has offices in New York, London, Rio and Sao 
Paulo, but it was its Los Angeles headquarters that present-
ed a design challenge to FreelandBuck Architects of L.A. 
and N.Y.C. The production company was already occupying 
8,000 square feet in an industrial structure, but was not 
happy with its lack of privacy and the acoustics of its yawn-
ing metal-enclosed space. 

FreelandBuck came up with a concept of private cubes 
dispersed among shared open spaces. They then devel-
oped the design in a way that reflected the subtle humor for 
which Hungry Man’s output is known. The feigned random-
ness of the cubes’ placement is actually carefully calibrated 

Game of Cubes for Hungry Man Productions
by John Morris Dixon

The new Hungry Man Productions headquarters in L.A., designed by Freeland Buck. Photography: courtesy of FreelandBuck

“FreelandBuck came up with a concept of private cubes dispersed among shared 
open spaces. They then developed the design in a way that reflected the subtle 
humor for which Hungry Man’s output is known.”
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An angle-heavy upward view toward the ceiling.

A view from the interior of a cube with a cutout ceiling, 
peeking through to the skylights above.

Given the tall volume of the structure, the architects stacked some additional cubes on top of 
the floor-level ones to be used for display of objects or images.
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to support important relationships 
between key individuals while subtly 
shaping breakout areas to support 
teamwork. The irregular angular layout 
was also inspired in part by irregulari-
ties in the original volume, which had 
some variation in roof pitches and one 
corner lopped off to fit the available 
building area. 

Given the tall volume of the struc-
ture, the architects stacked some ad-
ditional cubes on top of the floor-level 
ones to be used for display of objects 
or images.

One overall design strategy was that 
nothing new be allowed to touch the 
original envelope, except for a few 
things necessarily mounted on walls or 
framing members.

Models for the new Hungry Man Productions headquarters in Los Angeles, showing a concept of private 
cubes stacked and dispersed among shared open spaces.
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Plans for the new Hungry Man Productions headquarters in Los Angeles.
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As for the design of the cubes them-

selves, their simple steel-stud frames 
are clad in medium-density fiberboard 
with a subtle variety of surface patterns 
produced by computer-controlled mill-
ing. These patterns pick up cues from 
the corrugated metal cladding of the en-
closing structure and comment as well 
on their own angular arrangement in 
the space. Each exposed side of a cube 
is an abstracted view of a few of them 
set at odd angles, rendered in grooved 
material oriented at different angles.

For lighting, the offices get ample Cal-
ifornia sunshine through skylights in the 
roof and in the tops of cubes – supple-
mented by task lighting. After dark the 
space as a whole is lighted unevenly but 
adequately by hanging fixtures. 

Detail shots of the cubes, with their simple steel-stud frames clad in medium-density fiberboard, accompanied by a subtle variety of surface patterns produced 
by computer-controlled milling. “These patterns pick up cues from the corrugated metal cladding of the enclosing structure and comment as well on their own 
angular arrangement in the space. Each exposed side of a cube is an abstracted view of a few of them set at odd angles, rendered in grooved material oriented 
at different angles.”

“One overall design strategy was that nothing new be allowed to touch the original envelope, 
except for a few things necessarily mounted on walls or framing members.”
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The chairs seen in the photos, 

inspired by those depicted in Roy 
Lichtenstein paintings, are simply 
stand-ins made of printed poster board 
and foamcore. They were placed in 
the breakout area and an upper cube 
before furniture and displays intended 
for those spaces were in place. The 
actual furniture throughout the office – 
most of it existing – was not chosen by 
the architects.

FreelandBuck, recently identified as 
one of Architect magazine’s “Young 
Progressives,” designs houses and 
other moderate-scaled buildings, 
commercial interiors and speculative 
installations, often featuring computer-
generated three-dimensional patterns 
and constructions. n

“The feigned randomness of the cubes’ placement is actually carefully calibrated to support impor-
tant relationships between key individuals while subtly shaping breakout areas to support teamwork.”

“The chairs seen in the photos, inspired by those depicted in Roy Lichtenstein paintings, are 
simply stand-ins made of printed poster board and foamcore. They were placed in the breakout 
area and an upper cube before furniture and displays intended for those spaces were in place.”

“For lighting, the offices get ample California sunshine through skylights in the roof and in the 
tops of cubes – supplemented by task lighting. After dark the space as a whole is lighted un-
evenly but adequately by hanging fixtures.”

“The irregular angular layout pf the cubes was inspired in 
part by irregularities in the original volume, which had some 
variation in roof pitches and one corner lopped off to fit the 
available building area.”
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r-d connection
RESEARCH-DESIGN CONNECTION
Coffee!
by Sally Augustin, Ph.D.

Unnava, Sing and Unnava evaluated 
how drinking coffee affects groups. 
Their findings support designing to 
encourage coffee consumption. The 
researchers found that “consuming a 
moderate amount of caffeinated coffee 

prior to indulging in a group activity 
enhances an individual’s task-relevant 
participation in the group activity. In 
addition, subjective evaluations of the 
participation of other group members 
and oneself are also positively influ-
enced.” So, consuming coffee en-
hanced actual on-task performance as 
well as impressions of the performance 
of all meeting attendees. n

Vasu Unnava, Amit Singh, and H. 
Unnava. “Coffee with Co-Workers: 
Role of Caffeine on Evaluations of 
the Self and Others in Group Set-
tings.” Journal of Psychophar-
macology, in press, https://doi.
org/10.1177/0269881118760665

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-

nections.com), a monthly subscription 
newsletter and free daily blog, where 
recent and classic research in the 
social, design, and physical sciences 
that can inform designers’ work are 
presented in straightforward language. 
Readers learn about the latest re-
search findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psycho-
logical Association, is also the author 
of Place Advantage: Applied Psychol-
ogy for Interior Architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s Guide to Doing Research: 
Applying Knowledge to Inform Design 
(Wiley, 2012). She is a principal at 
Design With Science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.

SUDOKU

Fill in the empty cells so that every row, column and 
cube contains a digit from 1-9, without duplication. 
(Level: Medium)

8 5 6 1
5 2 6 7

5 9
1

6 7 5
4 2 5 8
9 1 7 4
5 6 4 1

Grid n°1201 medium

We have all the free sudokus you need! 400 new sudokus every week.

Make your own free printable sudoku at   www.PrintMySudoku.com

https://doi.org/10.1177/0269881118760665
https://doi.org/10.1177/0269881118760665
http://www.researchdesignconnections.com
http://www.researchdesignconnections.com
http://www.designwithscience.com
http://www.designwithscience.com
mailto:sallyaugustin%40designwithscience.com?subject=
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officenewswireFor complete releases,  
visit www.officeinsight.com/officenewswire.

PRODUCT INTROS
>Arcadia’s new Delen 
meeting tables designed by 
Ramsey Madsen and Jim 
Contois capture the essence 
of the modest, yet iconic 
picnic table.  Inspired by the 
most conventional carpenter’s 
tool, the sawhorse, Delen 
features clean, angular lines 
and simple shapes, striking a 
balance between mixed ma-
terials and ideal proportions 
to promote comfort, creativ-
ity, and community. Its solid 
wood construction is offset 
by a metal accent detail in its 
base and legs—a signature 
design element that adds a 
touch of sophistication to its 
otherwise minimalist form. 
The collection includes wall-
mounted, sidebar, rectangle, 
and round tables, as well as 
benches, all of which are 
available in standard Ash and 
Walnut wood finishes. Offered 
with or without a planked-
style top, Delen comes in 
three heights (29”, 36”, and 
42”) and various lengths 
in solid wood, veneer, and 
laminate options. Wall-mount 
and sidebar tables come with 
or without a metal footrest, 
while benches feature a metal 
accent on the leg interior. 

Technology options are avail-
able on all table sizes, with 
vertical wire management 
located in a channel groove 
on leg interiors and concealed 
with an anodized aluminum 
cover. A small cutout in the 
metal accent allows for cord 
pass-through for a clean look 
as well as convenient access. 
Read More

>Flos Architectural made 
several updates to its Track-
ing Magnet EVO system. 
The system – which carries 
a 48-volt electrical core that 
runs up, around and across 
walls and ceilings – uses 
magnets as an attachment 
mechanism, in which each 
light strip or fixture can be 
easily re-positioned without 
tools. It now incorporates Flos 
Architectural’s new Smart 
Control capabilities, allowing 

for 0-10V dimming for all light 
strips and optional fixtures, 
such as Spot, Anthony Spot, 
or Wallee. The offer of light 
fixtures has also increased, 
with options for a Spot120 
and a Super HE Spot150 
that uses a high-efficiency 
borosilicate glass reflector. In 
addition, the suspended track 
option is now available in 
chrome, alongside the original 
black and white finishes. 
Read More

>Mohawk Group’s Living 
Product Challenge Petal-
certified Nutopia carpet 
plank system is now avail-
able to commercial flooring 
specifiers. Inspired by the 
idea of “urban fabric,” where 
humankind coexists with 
buildings, streets and other 
infrastructure, the collec-
tion’s designers looked at 
metaphors for how urban 
design can translate into pat-
terns of balance, acceptance 
and integration—where the 
dichotomy of metropolis is 
coalesced into a mélange of 
culture and connection. Nu-
topia’s four 12” x 36” plank 
styles were created to transi-
tion across the floor or create 
defined areas in the built 
environment. Layouts can be 
subtle, or vivid and dramatic, 
just like the dynamics of city 

Arcadia Contract: Delen Meeting Tables

Flos Architectural: Tracking Magnet EVO system

Mohawk Group: Nutopia

http://www.officenewswire.com/
http://www.officenewswire.com/index/rss
http://www.officeinsight.com/officenewswire
https://officeinsight.com/officenewswire/arcadia-introduces-delen-meeting-tables-designed-to-promote-creativity-in-everyday-spaces/
https://officeinsight.com/officenewswire/flos-architectural-introduces-tracking-magnet-evo/
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life. The collection features 
Mohawk Group’s new yarn 
system, Heathered Hues. This 
sustainable fiber’s natural 
texture and blending provides 
a variegated wool-like appear-
ance. The yarn is dematerial-
ized for a low environmental 
impact and no water is used 
in its production. As part of 
Nutopia’s Petal Certification 
and to leave a handprint rath-
er than a footprint, Mohawk 
Group engaged in a special 
conservation strategy to offset 
the water used in the carpet 
plank collection’s produc-
tion. The company partnered 
with Hampton University in 
Virginia to install 152 low-flow 
showerheads, resulting in an 
annual water savings of ap-
proximately 4 million gallons. 
Read More

NOTEWORTHY
>Architect Anik Pearson an-
nounced the latest round of 
fundraising for the new Sue 
Ferguson Gussow Scholar-
ship initiative developed in 
conjunction with her alma 
mater, The Cooper Union. To 
be awarded for the first time 
this coming academic year, 
the annual endowed scholar-

ship supports an incoming 
architecture student for their 
entire time at the school, in 
perpetuity. Named in honor 
of Professor emerita Sue Fer-
guson Gussow, The Cooper 
Union’s first tenured female 
faculty member, the scholar-
ship initiative was launched 
in late 2016 by Ms. Pearson 
and two of her architecture 
school classmates, Michael 
Samuelian and Elizabeth 
Graziolo. They raised over 
$100,000 from alumni within 
a year. The latest fundrais-
ing campaign seeks to bring 
the Sue Ferguson Gussow 
Scholarship fund to its target 
goal of $400,000, aided by a 
recent announcement from 
Cooper Union leadership that 
every donation in fiscal year 
2018 will be matched, up to 
$4 million. The institutional 
backing drastically increases 
the fund’s ability to support 
students who otherwise might 
not have access to a Cooper 
Union education. Read More

>Gary Unger, founder of CPG 
Architects, wrote the new 
tell-all book for architects, 
now available, titled “Your 
Architecture Career.” Focus-
ing on the business side of 
architecture with advice from 
an expert, it includes sec-

tions about clients, realtors, 
building owners, owners reps, 
contractors, engineers, and 
furniture dealers. Read More

>Davis Furniture’s Nora was 
selected as the 2018 Archi-
tizer A+Awards Jury Winner 
in the Commercial Furniture 
category. With entries from 
over 100 countries, the Archi-
tizer A+Awards is the largest 
awards program focused on 
promoting and celebrating the 
year’s best architecture and 
products. Nora was selected 

for recognition based on 
excellence in form, function, 
and innovation. With one-, 
two-, and three-seat lounge 
units and benches, plus 
tables offered in seven sizes, 
Nora can be used individu-
ally or combined to create a 
variety of communal lounge 
spaces. It is defined by its 
minimalistic appearance and 
finely tailored details. Read 
More

>Interface on Aug. 7 com-
pleted its previously an-
nounced acquisition of nora 
systems. Previously majority 
owned by investment firm 
Intermediate Capital Group, 
nora systems is a global 
leader in performance flooring 
and worldwide share leader in 
the rubber flooring category. 
Interface closed the deal via 
a stock purchase transaction 
valued at approximately $400 
million. This acquisition ex-
pands Interface’s fast-growing 
resilient flooring portfolio and 
advances its strategy to serve 

L-R: Anik Pearson, Sue Ferguson Gussow, Elizabeth Graziolo, Michael 
Samuelian

Davis Furniture: Nora

Interface acquires rubber flooring manufacturer nora systems

http://www.officenewswire.com/
https://officeinsight.com/officenewswire/mohawk-groups-petal-certified-nutopia-now-available-to-commercial-flooring-specifiers/
https://officeinsight.com/officenewswire/giving-back-architect-anik-pearson-helps-launch-cooper-union-scholarship/
https://officeinsight.com/officenewswire/gary-unger-tells-all-in-his-new-book/
https://officeinsight.com/officenewswire/davis-furnitures-nora-wins-architizer-aaward/
https://officeinsight.com/officenewswire/davis-furnitures-nora-wins-architizer-aaward/
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customers in high-growth 
segments such as healthcare, 
life sciences, education, and 
transportation. Rubber floor-
ing is ideal for applications 
that require hygienic, safe 
flooring with strong chemical 
resistance. Additionally, it is 
extremely durable compared 
to other flooring alterna-
tives. Nora is considered the 
leading premium brand in 
its category, and its rubber 
flooring products complement 
Interface’s existing portfolio of 
modular carpet tile and LVT 
products. Moving forward, 
Interface will offer rubber 
flooring under the nora® 
brand name. Read More

RE-SITED
>Jay Imperatori joined Wolf-
Gordon’s management team 
as Vice President of Sales. 
Mr. Imperatori has exten-
sive experience in leading 
sales organizations in the 
architecture and interior 
design industry, particularly 
in interior surfacing, having 
served four years as Senior 
Vice President of Sales at 
Panolam Surface Systems 
and sixteen years as a Sales 
Manager and Commercial 
Buildings Sales Representa-
tive with Mohawk Group. At 
Wolf-Gordon, he will oversee 
the company-wide sales 
organization, comprised of 
regional managers and sales 
representatives, and contrib-
ute to the company’s rapid 
growth in the market. Drawing 
on his extensive work in the 
industry, he will assist clients 
in creating beautifully de-
signed environments on time 

and to their specifications, 
while improving efficiency in 
the sales team’s interactions 
with the design community. 
“I am thrilled to be joining 
a company with such a rich 
history,” said Mr. Imperatori. 
“Wolf-Gordon has long been 
respected as a provider of top 
quality wallcoverings, but it 
has evolved into a compre-
hensive source for surfacing. 
I believe my expertise will be 
useful in the promotion of its 
many offerings to the design 
community.” Read More

PROJECTS
>KI recently took part in a 
library makeover for Howe 
Elementary School in Green 
Bay, WI, thanks to a grant 
from the Green Bay Packers. 
A ribbon cutting took place 
at the library on Tuesday, 
Aug. 7. Speakers included KI 
President & CEO Dick Resch, 
Green Bay Packers president 
Mark Murphy, and Green Bay 
superintendent Michelle Lan-
genfeld. The new spaces are 
designed to engage students, 
promote innovation and col-
laboration, and help prepare 
students for their post-sec-

ondary aspirations. “My entire 
life has been dedicated to 
supporting education – with 
projects just like this – to give 
students the means to learn 
and work in a space designed 
specifically for their learning 
needs,” said Mr. Resch. “It’s 
been a thrilling time to be in 
the education world as it’s 
changing by the second.” 
Read More

EVENTS
>The ASID New Jersey Chap-
ter will hold its 2018 Design 
Symposium & Industry Trade 
Show at Jersey City’s Liberty 
Science Center on Wednes-
day, Sep. 12. Themed 
“Design I T: Design, It’s in Our 
DNA,” the event promises to 
inform and inspire attendees 
and have them experience 

innovation first-hand. The 
Chapter invites all area trade, 
including interior design-
ers, architects, industrial 
designers and students, to 
participate in this stimulating 
day-long event. The morning 
begins with a choice of two 
out of four CEUs that are sure 
to make everyone informed: 
-Moen: The latest in shower 
design and technology (HSW 
credit & NKBA, AIA, GBCI-
approved) 
-Steelcase: Wellness and the 
Visual Environment (HSW 
credit) 
-Steelcase: Speech, Privacy 
and Sound Masking (HSW 
credit & AIA-approved) 
-Phyllis Harbinger: Getting 
Organized and Streamlining 
your Workflow 
Then, the Keynote Luncheon 
features award-winning 
interior designer Ghislaine 

Jay Imperatori

KI and Green Bay Packers: Ribbon-cutting for Howe Elementary School 
library makeover
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Viñas, who will speak about 
“Creating Happiness.” A firm 
believer in the “aesthetics of 
happiness,” she runs a thriv-
ing design firm in NYC with a 
strong belief in collaboration 
and experimentation.  
The Trade Show runs from 
1:00 to 5:00 p.m. and will 
continue to inform and inspire 
attendees with the latest 
products and 70-plus re-
sources. Following, attendees 
can experience ”Wonders of 
the Night Sky” in the newest 
and largest planetarium in 
our hemisphere.  Last but 
not least, attendees can end 
the day by celebrating with 
live music, a Steinway, and 
refreshments. Read More

>Biennale INTERIEUR 
2018, Oct. 18-22 in Kor-
trijk, Belgium, will expand 
beyond the exhibition halls 
again with the INTERIEUR 
2018 CITY FESTIVAL. Under 
the title TO OBJECT, the 
renewed Interieur Festival 
guarantees a surprising and 
creative city program cen-
tered around the premises of 
the now defunct Sint-Maarten 
hospital. The Interieur Festival 

also runs a little longer than 
the Biennale Interieur and 
is organized in collaboration 
with numerous cultural play-
ers from Kortrijk and beyond. 
Read More

>IIDA NY Rochester City 
Center on Thursday, Sep. 6 
will host an NCIDQ informa-
tion session, “The Path to 
Interior Design Certification.” 
To be held 5:30-7:30 p.m. 
at the RIT Interior Design 
Studio, the discussion will 
focus on the importance of 

becoming NCIDQ Certified, 
the routes to get there, study 
tips, Interior Design advocacy 
and more. Participants can 
put their NCIDQ skills to the 
test during a game show-style 
practice exam while compet-
ing for “an awesome prize.” 
Read More

Biennale INTERIEUR 2018 logo

http://www.officenewswire.com/
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RAYMOND JAMES BRIEF 8.6.18 
Knoll: Reaffirm Strong Buy and $28 Target Price; 2Q18 
Results Heartening 

Analysts: Budd Bugatch, Bobby Griffin  

>Recommendation: We are reaffirming our Strong Buy rating 
and $28 target price for KNL following Knoll’s 2Q18 earn-
ings results and management conference call. Our thesis, 
bolstered by Knoll’s 2Q18 results and recent BIFMA results, re-
mains unchanged. We believe that Knoll’s results will continue 
to benefit from its: (1) increased sales force; (2) new product 
offerings; (3) competitively priced introductions; and (4) the 
growth driven by the Muuto acquisition. That said, inflation is 
impacting Knoll though tempered by a second price increase, 
effective July. Benefiting from organic growth in its office and 
lifestyle segments (~12.5%), as well as the recent Muuto 
acquisition (~$21 million sales), 2Q18 total sales increased 
20.3% y/y to ~$323 million, nicely above our $304 million es-
timate and the $308 million consensus (three total estimates). 
Excluding acquisition, restructuring, and pension settlement 
related charges, adjusted EPS was $0.42, also nicely above our 
$0.36 estimate and the $0.38 consensus.  

>Event: Early last week, Knoll reported 2Q18 results. 
Management hosted its earnings conference call Tuesday 
morning. As noted, above, results beat estimates – ours and 
consensus. See our earlier issued note for expanded details of 
the quarter.  

>Analysis: On its call, management noted that growth in 
2Q18 was increasingly broad based and both segments – of-
fice and lifestyle – delivered strong organic growth. Overall, 
office segment revenues grew by 17.3%, with double digit 
growth in North America – nicely above industry reported 
growth rates. Office grew even more rapidly in Europe. North 
America is benefitting by increased investments in both new 
products and an expanded sales coverage. New platforms (e.g. 
height adjustable tables, K series seating and Rockwell Un-
scripted) now make up more than 50% of office sales. Lifestyle, 
bolstered by the Muuto acquisition, grew 25%, year-over-year 
and 5% organically, Management also remains enthusiastic 
about the formal introduction of Muuto to North America, 
which occurred in mid-June at the annual NeoCon trade show. 
Management noted that has initiated a new “optimization 
study” – above its lean enterprise and continuous improvement 
initiatives. It believes that this cost reduction initiative – being 
effected with the help of some outside resources (in a supply 
chain study) could deliver ~$20 million in fixed and variable 
cost savings by the end of 2020.  

>Estimates: Accelerating inflation remains a concern for all 
of the companies in the office furniture arena. For Knoll, steel 
and aluminum account for 4% to 5% of its consolidated sales. 
Management upped its view about inflation for all of 2018 to 
$11-$12 million from ~$10 million, which was its view at the 
end of 1Q18. It also instituted a second list 2018 price increase 
in July (~2%) following its ~3% increase in January. Our 
refreshed estimates, shown below, incorporate net inflation over 

8.10.18 6.29.18 3.29.18 12.29.17 9.29.17 6.30.17 %frYrHi
%fr50-
DayMA

HMiller 38.0 33.9 32.0 40.1 35.9 30.4 -9.3% 1.6%

HNI 43.3 37.2 36.1 38.6 41.5 39.9 -4.7% 7.0%

Inscape 1.8 1.8 2.2 3.1 3.6 3.7 -54.1% -6.0%

Interface 22.6 23.0 25.2 25.2 21.9 19.7 -14.1% -2.2%

Kimball 17.2 16.2 17.0 18.7 19.8 16.7 -18.2% 4.8%

Knoll 23.2 20.8 20.2 23.0 20.0 20.1 -3.3% 6.6%

Leggett 43.3 44.6 44.4 47.7 47.7 52.5 -16.7% -2.7%

Mohawk 182.3 214.3 232.2 275.9 247.5 241.7 -36.4% -11.9%

Steelcase 14.0 13.5 13.6 15.2 15.4 14.0 -12.0% 1.2%

USG 43.0 43.1 40.4 38.6 32.7 29.0 -1.0% -0.4%

Virco 4.9 4.4 4.1 5.1 5.5 5.4 -17.4% 5.0%

SUM 433.5 452.8 467.3 531.0 491.4 472.9

DJIndust 25,313 24,271 24,103 24,719 22,405 21,350 -4.9% 1.3%

Industry Stock Prices
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pricing of ~$3.4 million in 2018. Our out-year estimates do 
not yet incorporate any estimates from the optimization study. 
Valuation: Our $28 target remains bracketed by our calculation 
of intrinsic value. We also note that risk (~$18, -21%) versus 
reward (~$41, +86%) is very compelling.

Non-GAAP EPS 2017A: Q1 $0.31; Q2 $0.29; Q3 $0.39; Q4 
$0.36; Full Year $1.38 

GAAP EPS 2017A: $1.63; Revenues (mil.) $1,132  

Non-GAAP EPS 2018E: Q1 $0.35A: Q2 $0.42A; Q3 $0.49; Q4 
$0.54; Full Year $1.81

GAAP EPS 2018E: $1.71; Revenues (mil.) $1,306  

Non-GAAP EPS 2019E: Q1 $0.41: Q2 $0.43; Q3 $0.57; Q4 
$0.64; Full Year $2.06

GAAP EPS 2019E: $2.06; Revenues (mil.) $1,379

BUSINESS AFFAIRS
>DIRTT Environmental Solutions on Aug. 8 issued its 
second-quarter 2018 earnings release (Canadian dollars in 
thousands except per share amounts): 

3 Mos. Ended 6.30.18 6.30.17 %Ch.
Revenue $80,666 $70,006 15.2%
Gross profit $32,751 $29,868 9.7%
SG&A $30,952 $32,925 -6.0%
Net Inc./Loss $778 -$2,877 -
Net Inc./Loss $11.4 $7.0 62.6%
  per share $0.01 -$0.03 -

6 Mos. Ended 6.30.18 6.30.17 %Ch.
Revenue $161,415 $135,065 19.5%
Gross profit $68,167 $56,853 19.9%
SG&A $61,266 $60,908 0.6%
Net Inc./Loss $4,340 -$4,272 -
Net Inc./Loss $12.8 $6.9 85.5%
  per share $0.05 -$0.05 -

“We laid out a plan at the beginning of the year to focus on 
profitability, near term growth, and establishing a permanent 
leadership team,” said DIRTT interim CEO Michael Goldstein. 
“In the first half of 2018 we increased revenue growth by 
19.5%, increased market penetration in the healthcare market, 
increased Adjusted EBITDA by 240%, completed a strategic 
review, and hired our chief financial officer.”

“The fiscal discipline measures introduced in the first half of 
2018 are proving effective with a significant impact on profit-
ability,” said CFO Geoff Krause. “Combined with previous 
investments and based on our sales pipeline as we move into 
what is traditionally the busier half of the fiscal year, we’re on 

track to meet our targets of adjusted EBITDA margins between 
13% - 15%. DIRTT is well-positioned for profitable growth.”

The revenue increase in the quarter was attributed to a general 
increase in sales activity across a range of industry segments, 
partially offset by the weakening of the U.S. dollar compared 
to the same quarter in 2017. Included in these segments is 
healthcare, which increased from 18% of total revenue in Q2 
2017 to 20% in Q2 2018. Apart from acute healthcare solu-
tions, DIRTT Solutions are industry agnostic. In addition, the 
company recorded installations revenue in Q2 2018 of $2.1 
million (Q2 2017 - $2.0 million).

Gross profit percentage decreased to 40.6% from 42.7% in 
the same period. This decrease was attributed primarily to an 
increase in overall direct material costs of 0.5%, higher direct 
labor costs of 0.7%, higher depreciation and amortization 
expense relating to increased investment in manufacturing-
related assets of 1.2% partially offset by decreases in indirect 
costs of 0.4%. The increases in direct material and direct 
labor costs were due to changes in product/service revenue 
mix combined with greater volatility in the timing of monthly 
production volumes in Q2 2018.

Adjusted gross profit increased to $34.7 million in Q2 2018 
from $30.7 million in Q2 2017, an increase of 13.0%. Adjusted 
gross profit percentage decreased to 43.0% from 43.9% in the 
same respective period for the reasons discussed above, ex-
cluding the impact from increased depreciation and amortiza-
tion expense related to increased investment in manufacturing-
related assets.

SG&A percentage decreased from 47.0% in Q2 2017 to 38.4% 
in Q2 2018. SG&A in Q2 2018 reflects the new fiscal discipline 
implemented in the first half of 2018. The decrease in SG&A in 
Q2 2018 was attributed to the combined expense reduction in 
trade shows of $2.9 million, mostly relating to the restructuring 
of DIRTT Connext; travel, meals and entertainment and mar-
keting of $1.4 million; depreciation and amortization of non-
manufacturing-related assets of $0.6 million; and stock-based 
compensation expense of $0.7 million. These decreases were 
partially offset by increases in salaries, benefits and commis-
sions of $0.9 million; reorganization costs of $1.0 million due 
to recent management changes; professional service fees of 
$1.2 million related to proxy defense costs; and other operating 
expenses of $0.6 million.

Adjusted SG&A expenses decreased to $26.6 million in Q2 
2018 from $28.3 million in Q2 2017, a decrease of $1.7 
million, or 6.0%. Adjusted SG&A percentage decreased from 
40.4% to 33.0% in Q2 2018 compared with Q2 2017. The 
reason for the decrease is the same as discussed above with 
respect to SG&A, excluding the impact from decreased depre-
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ciation and amortization of non-manufacturing-related assets, 
decreased stock-based compensation expense incurred in the 
period and reorganization costs.

The impact of the weakening U.S. dollar to Canadian dol-
lar average exchange rates during the three and six months 
ended June 30, 2018 partially reduced the overall increase in 
SG&A and Adjusted SG&A expenses across the organization, 
as certain of these SG&A expenditures are denominated in US 
dollars.

At Jun. 30, 2018, the company had $59.9 million in cash and 
cash equivalents, compared to $79.6 million at Dec. 31, 2017; 
and it also had access to an undrawn US$18.0 million revolv-
ing credit facility.

Outlook

DIRTT noted that construction is a major global industry 
defined by building new structures, making additions and 
modifications to existing structures, as well as maintenance, 
repair and leasehold improvements on existing structures. The 
total U.S. construction market was US$1.2 trillion in 2017, 
of which US$710 billion was attributable to non-residential 
building and US$523 billion was attributable to residential 
building [Source: US Census Bureau]. This includes both new 
building and renovation projects. Total U.S. non-residential and 
residential construction spending is forecast to grow to US$820 
billion and US$614 billion, respectively, in 2021 [Source: FMI 
Overview 2018].

As explained in the company’s press release, “DIRTT is a 
building process powered by technology. It is a comprehensive 
interior construction solution that addresses the challenges 
frequently associated with conventional interior building meth-
ods: cost overruns, labor shortages, inconsistent quality and 
time delays. DIRTT’s construction method and solutions offer a 
superior alternative to conventional interior construction. There 
is an immediate addressable North American market for DIRTT 
Solutions, of at least $50 billion. We expect to continue to 
pursue opportunities in our primary focus areas of commercial 
(which includes corporate, education, government and target 
areas in residential) and healthcare.

“Our plan outlined at the beginning of the year focused on 
profitable growth, increasing market share, and establishing a 
permanent leadership team. We continue to make very good 
progress toward these objectives. We are pleased with our 
progress in the first half of 2018, growing revenue by 19.5% 
over the same period of 2017. Based upon our sales pipeline 
and as we move into what is traditionally the busier half of the 
fiscal year, our outlook for the balance of 2018 remains positive 
and in line with our previous expectations.  We are currently 
delivering on several large orders that, while not material on a 

stand-alone basis, collectively provide a solid base for the latter 
half of 2018.

“Our focus on fiscal discipline continues to show favorable 
results, with adjusted EBITDA increasing by 239.9% in the first 
half of the year over the same period of last year.  We remain 
on track to meet our target of adjusted EBITDA margins of 
between 13% - 15%.

“During the first half of 2018 we experienced an increase in 
the energy industry, where revenue increased as a percentage 
of total revenue from 6% in YTD 2017 to 9% in YTD 2018. The 
healthcare sector continues to show promise as one of our key 
market segments, growing in absolute terms and as a percent-
age of our total revenue. Healthcare orders represented 16% 
of revenue in the first half of 2018 versus 14% in the first half 
of 2017. We are encouraged by ongoing discussions around 
upcoming projects, adding to the thousands of completed 
and referenceable DIRTT healthcare projects that evidence 
the unique advantages this comprehensive solution offers the 
healthcare market before, during and after construction.”

Looking ahead, finalizing the permanent management team is 
a priority. “DIRTT’s search for a permanent CEO is expected to 
successfully conclude in the third quarter of this year,” said Mr. 
Goldstein, who will assist with the transition once the role has 
been filled. “Finding someone with the right mix of experience, 
track record and vision to lead this company is of paramount 
importance.”

The full text of DIRTT’s 2Q18 earnings release, including all 
tables, and a replay of the company’s Aug. 9 conference call, 
including slides, may be accessed at www.dirtt.net/company/
investors. A telephone replay of the call will also be available 
at +1 855.859.2056 (passcode 1389209) until 11:59 p.m. 
Eastern Time Thursday, Aug. 16. Additional information may be 
found in DIRTT’s condensed consolidated financial statements 
available at www.sedar.com and www.dirtt.net/company/inves-
tors.

>HNI Corp.’s Board of Directors declared a quarterly dividend 
of 29.5 cents per share on its common stock. The dividend 
will be payable on Sep. 4 to shareholders of record at the close 
of business on Aug. 17. http://investors.hnicorp.com

>Knoll, Inc.’s Board of Directors declared a quarterly cash 
dividend of $0.15 per share. It is payable Sep. 28 to share-
holders of record on Sep. 14. http://phx.corporate-ir.net/phoe-
nix.zhtml?c=66169&p=irol-irhome

>Michael A. Dunlap & Associates, LLC unveiled the results 
of its July 2018 Quarterly MADA / OFI Trends Survey. This 
survey, which began in the summer of 2004, measures the 
current business activity of the commercial (office, education, 

http://www.dirtt.net/company/investor
http://www.dirtt.net/company/investor
http://www.sedar.com
http://www.dirtt.net/company/investor
http://www.dirtt.net/company/investor
http://investors.hnicorp.com
http://phx.corporate-ir.net/phoenix.zhtml?c=66169&p=irol-irhome
http://phx.corporate-ir.net/phoenix.zhtml?c=66169&p=irol-irhome
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healthcare, and hospitality) furniture industry and its suppliers. 
It focuses on ten key business activities to establish an Industry 
Index Number to quantify where the industry is currently 
performing; an index of 50 means it is neutral; no change “up” 
or “down.” The current survey, completed during the month of 
July, marks the 54th Edition. The July 2018 highlights are:

Gross Shipments Index:

66.86 = July 2018 Index

58.09 = 54-survey average index

The July 2018 index of 66.86 is an all-time high and is signifi-
cantly above the 54-survey average. The previous all-time high 
and low were October 2014 (65.85) and July 2009 (41.40).

Order Backlog Index:

66.57 = July 2018 Index

57.57 = 54-survey average index

The July 2018 Order Backlog Index of 66.57 is also an all-time 
high and well above the 54-survey average and is remarkably 
very strong. “We still see this as a positive indicator for industry 
sales for the 3rd and 4th Quarters of 2018 and into the 1st 
Quarter of 2019,” said Mr. Dunlap.

Employment Index:

55.14 = July 2018 Index

52.53 = 54-survey average index

The Employment Index measures the degree of increase or de-
crease in employment levels. The July 2018 Index of 55.14 is 
well above the 54-survey average. In West Michigan and many 
other industry locations, labor shortages are driving up wages 
but increased hiring remains strong.

Hours Worked Index:

57.50 = July 2018 Index

55.81 = 54-survey average index

The Hours Worked Index is closely tied to the Employment 
Index. When the Hours Worked Index increases into the mid 
50’s (usually due to overtime), the following 1-2 quarters often 
see increases or decreases in the Employment Index. This is an 
anomaly that both are up significantly. The inability to fill both 
entry level and skilled positions are driving up hiring and hours 
worked. Overtime is now the norm, not the exception.

Capital Expenditures Index:

54.12 = July 2018 Index

55.93 = 54-survey average index

Historically, the Capital Expenditures Index has steadily been in 
the mid to upper 50’s. The July Index of 54.12 is within recent 
ranges, but slightly lower than average. The all-time high was 
64.74 in April 2017.

Tooling Expenditures Index:

61.76 = July 2018 Index

56.58 = 54-survey average index

The Tooling Expenditures Index tends to remain very steady 
from quarter to quarter and typically tracks along with Capital 
Expenditures, but the significant increase during the 2nd Quar-
ter and it is well above the 54-survey average. It is notable that 
the April 2017 Index of 66.65 was the previous all-time high.

New Product Development Index:

66.47= July 2018 Index

58.58 = 54-survey average index

The July 2018 Index of 66.47 is the highest we have experi-
enced since the April 2015 Index of 69.70. “This is very good 
news,” said Mr. Dunlap.

Raw Material Costs Index:

38.44 = July 2018 Index

44.94 = 54-survey average index

Many commodity prices in the 2nd Quarter of 2018 have 
increased significantly. Through 2015 and into 2016, the aver-
age was 50.95. The current index indicates that material costs 
are increasing and will likely dampen profitability unless selling 
price increases can offset these additional costs.

Employee Costs Index:

45.88 = July 2018 Index

46.59 = 54-survey average index

Much like its companion Raw Materials Index, the Employee 
Cost Index is rarely above 50.0. Healthcare costs are the most 
frequently identified issue that contributes to higher Employee 
Costs. The index also reflects the need to pay higher wages 
during near full employment.

The Personal Outlook Index:

64.32 = July 2018 Index

58.74 = 54-survey average index

The strong index is good news at it has remained over 61 for 
the past 18 Quarters. This is remarkable and most certainly 
gives a boost to the Overall Index.
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The Overall Index for the July 2018 Survey is 57.13, 
dampened by the Raw Materials Index. The 54-survey average 
overall index is 54.98. The highest recorded Index was 59.72 
in July 2005 and the lowest was 41.45 in April 2009 during the 
bottom of the recession.

Mr. Dunlap commented, “The industry continues to grow but 
at a nice, steady pace. The Overall Index is strong and remains 
well above the 54-survey average. We remain confident that 
2018 will exceed 2017.

“I feel good about where the industry is currently. 2018 will 
continue on the same path, but the current political uncertain-
ties, mid-term elections, tariff and trade questions, and the 
resulting economic climates make predictions into 2019 very 
difficult.

Mr. Dunlap further stated, “Although some think the slowdown 
with some of the large public companies indicates a general 
decline in the industry performance, at MADA, we disagree, 
We are surveying many more than five or six companies. The 
growth is coming from the smaller, under $50.0 Million sales 
and fewer than 250 employees. I am still pleased to see the 
strength of the Personal Outlook Index. It’s a purely emotional 
question but we put a lot of value on this content.”

The most frequently cited perceived threats to the industry’s 
success are tariffs, transportation and logistics costs, steel 
prices, and general material costs. Healthcare costs have been 
the most commonly cited concern from respondents since this 
survey process was started in August 2004.

Mr. Dunlap thanked the respondents with this comment. “Over 
58% of the responses come from “C” level executives who are 
the Chairman, CEO, COO, or President of their organizations. 
I am always extremely grateful for their participation and sup-
port. Their suggestions and recommendations continue to be 
helpful to the performance and content of this unique survey.”

The July 2018 MADA / OFI Trends survey was sent to more 
than 540 individuals involved with the commercial furniture 
industry’s manufacturing and suppliers from Africa, Asia, 
Australia, Europe, North and South America and from com-
panies ranging from more than $1 Billion in sales to less than 
$500,000 in sales. The survey repeats in October 2018. https://
officeinsight.com/officenewswire/mada-ofi-trends-survey-for-
july-2018/

>USG Corp. has scheduled a special meeting of stockholders 
for Sep. 26 at its corporate headquarters in Chicago, 9:00 
a.m. Central Time. At the meeting, stockholders will be asked 
to take action to, among other things, adopt the Agreement and 
Plan of Merger, dated as of Jun. 10, 2018 with Gebr. Knauf 
KG. Stockholders of record as of the close of business on Aug. 
21 will be entitled to vote at the special meeting and any ad-
journment thereof. Under the terms of the merger agreement, 
each share of common stock of USG, par value $0.10 per 
share issued and outstanding immediately prior to the effective 
time of the merger (other than shares of USG common stock 
owned by Knauf and its subsidiaries, USG or certain other ex-
cluded holders pursuant to the terms of the merger agreement) 
automatically will be converted into the right to receive the clos-
ing consideration of $43.50 in cash. In addition, as contemplat-
ed by the merger agreement, the USG board of directors has 
declared a conditional special cash dividend of $0.50 per share 
of USG common stock payable to holders of USG common 
stock as of Aug. 21 if the merger agreement is adopted by USG 
stockholders. The merger is subject to certain customary clos-
ing conditions, including adoption of the merger agreement by 
the affirmative vote of holders of at least 80% of the outstand-
ing shares of USG common stock and receipt of regulatory ap-
provals. USG expects the merger to close in early 2019. http://
phx.corporate-ir.net/phoenix.zhtml?c=115117&p=irol-IRHome

https://officeinsight.com/officenewswire/mada-ofi-trends-survey-for-july-2018/
https://officeinsight.com/officenewswire/mada-ofi-trends-survey-for-july-2018/
https://officeinsight.com/officenewswire/mada-ofi-trends-survey-for-july-2018/
http://phx.corporate-ir.net/phoenix.zhtml?c=115117&p=irol-IRHome
http://phx.corporate-ir.net/phoenix.zhtml?c=115117&p=irol-IRHome
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contact Bob Beck 
bob@officeinsight.com
T 972 293 9186

Find all our ads all the 
time at www.officeinsight.
com/careers.
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Cedar Hill, TX  75106
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Sales Representative - Southern Florida

Great opportunity to join 
Innovative textile and 
wallcovering market leader

Carnegie, is an 
entrepreneurial designer 
and manufacturer of 
Textiles, Drapery, Wall 
Covering and Acoustical 
Solutions to the contract 
market.  Our collaborative 
approach connects our 
sales and design teams with 
important A&D firms and end 
user clients for the office, 
hospitality, education and 
healthcare markets.

Textiles, Drapery, Wall 
Covering

Interested candidates should 
have a minimum of 5 years 
experience selling textiles, 
wall covering or similar 
interior products to the 
Southern Florida market.  
Excellent account list with 
important firms is a great fit 
for a self-motivated, hard-
working and detailed oriented 
candidate who loves servicing 
clients and representing a top 
creative company.

Send Resume to: clatham@
carnegiefabrics.com
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