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The week after our recounting of Contract Magazine’s Best 
of NeoCon Awards, it’s one of our favorite traditions to pub-
lish the Delights of NeoCon issue. This is where our officein-
sight team really gets to dive into what we found fantastic at 
the show – the products, showrooms, parties, seminars and 
people that make each year stand out from the rest.

Whether you didn’t attend the show, or attended but 
didn’t make it to nearly as many showrooms as you had 
hoped to (we’re all raising our hands on this one), our 
Delights issue is a great way to catch up on the 2017’s 
highlights. And even if you did see a good bit during the 
show, reading through the Delights is a superb way to wrap 
up your own NeoCon experience.

A delight that comes to mind right away is the sunshine 
we enjoyed during the show, thank goodness! The past few 
NeoCons have not been Chicago’s best showing of June 
weather, so while we arrived at the show each morning in 
need of cooling off, we wouldn’t trade the sunshine and be-
ing able to enjoy the gleaming new Chicago River Walk for 
cooler temps. 

Once inside the Mart, or across the street at 325 North 
Wells, there was no shortage of delight in the showrooms, 
products and seminars we found.

We had heard that Mohawk Group had teamed up with 
Jason McLennan, of McLennan Design, to design a new 
modular carpet. He’s the founder of the Living Building 
Challenge and more recently, the Living Product Chal-
lenge. But what we found exciting was that the company 
claimed (and the Living Future Institute certified) that the 
resulting product, Lichen, is a net minus product; that is, 

it consumes fewer natural resources in its production than 
it “gives back.” So we descended on the Mohawk show-
room to learn how this could possibly be. What we found 
is that under the guidance of Mr. McLennan and with the 
know-how and contacts of George Bandy, Mohawk’s Vice 
President of Sustainability, the team carefully measured all 
inputs to be consumed, reducing and using recycled and 
renewed materials where possible. Then, using certifiable 
offsets they achieved consumption levels less than zero. For 
example, the company donated water saving fixtures to Mr. 
Bandy’s Alma Mater that will save more water per year than 
the production of the carpet will consume! We were De-
lighted! And apparently so were the Best Of NeoCon judges, 
as Lichen took home Gold.

Prospect is Herman Miller’s cool addition to the open 
plan landscape. It’s sort of an inverted tepee outfitted with 
cool tools for carrying on a meeting in the middle of an open 
plan floorplate. It provides whiteboards and tackable surfac-
es and enough visual and acoustic privacy to enable good 
focused teamwork. There are two sizes with the smaller 
one accommodating two to four people and the larger one 
handling up to six. It is supported by non-obtrusive feet and 
lightweight enough to be easily moved as conditions require. 

One might think the updating of Herman Miller’s iconic 
Aeron Chair is a ho-hum event. But no! Not only did they 
update it top to bottom, they also gave it a brain! (well, sort 
of) Aeron now takes advantage of a metal fabric strand that 
has always been a part of its “upholstery” to allow the chair 
to communicate via Bluetooth with the company’s Live OS 
system. This enables some very cool magic as your Aeron 

Delights of NeoCon 2017
by the officeinsight team, including contributors Peter Carey, Julia Peppard and Stephen Witte

Mohawk’s George Bandy with Jason McLennan, CEO + partner, McLennan Design, 
in front of a wall mounted display of Lichen. Photo: Jeff Beck

Richard Holbrook, designer of Herman Miller’s Prospect with officeinsight 
publisher, Bob Beck. Photo: Jeff Beck
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tells its companion height adjustable worksurface to rise to 
your predetermined height setting as soon as you stand up 
– and if you turn to the side to walk away – Aeron tells the 
desk “don’t bother.” Cool!

We noticed a mini trend at NeoCon this year as several 
companies presented new executive level “Ergonomic Desk/
Task” chairs. Geiger’s Taper Chair won the Best of NeoCon 
Gold in the category, and it won an officeinsight “Delightful” 
award (we don’t really have that award, but if we did it would 
have won). Understanding, as we do, that most users never 
adjust their chairs, we value simple, intuitive adjustments. 
Taper clearly checks that box. On top of that, the unique 
shape and positioning of the lower back cushion (lumbar 
support) exactly hits the spot. Plus it was gorgeous in the 
leather shown at the show…a truly aspirational product.

While we’re happy to see Carnegie’s Xorel Artform line 
continue to expand, introducing new 3D panels this year, 
the thing that really caught our attention was PRFM, a new 
collection of upholstery textiles inspired by the activewear 
fashion movement and created in collaboration with A&D 
firm Gensler.

Herman Miller’s updated Aeron now takes advantage of a metal fabric 
strand that has always been a part of its “upholstery” to allow the chair 
to communicate via Bluetooth with the company’s Live OS system. 
Photo: Jeff Beck

Geiger: Taper Chair. Photo: Jeff Beck

The Taper Chair with Mark Goetz, its designer. Photo: Jeff Beck

Carnegie Fabrics: PRFM. Photo: Jeff Beck
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The collection of eight fabrics is not on the market just 
yet, but the timing for an athleisure-based product is ripe; 
high-performance technology providing function, comfort 
and durability will do well. And PRFM’s exhibit-like section 
of the showroom was fun to walk through and experience 
how the collection was conceived.

On floor seven, we came across the Maars Living Walls 
showroom, which is a delight in itself. The showroom was set 
atop a raised platform and, you guessed it – enclosed with 
Maars Living Walls, which garnered their fair share of Best of 
NeoCon awards (more on this to come in officeinsight!).

We was one group of many who attended Monday’s key-
note speech by Arianna Huffington, founder of the Huffing-
ton Post and more recently, founder of Thrive Global. 

The keynote was sponsored by Humanscale, which we 
found to be a perfect fit for Ms. Huffington’s passion for hu-
man wellbeing and restoration; at its showroom, many of the 
Humanscale products on display speak to the same intent 
of helping humans thrive through wellbeing, self-care and 
surrounding yourself with intuitive, human-focused design.

Carnegie Fabrics: PRFM. Photo: Jeff Beck

Carnegie Fabrics: PRFM. Photo: Carnegie

The Maars Living Walls showroom. Photo: Molly Klimas

Arianna Huffington served as Monday’s keynote speaker, sponsored by 
Humanscale. Photo: Julia Peppard
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Ms. Huffington’s words spoke to our industry’s intense 

passion to make work something that is healthily engrained 
and supported in our lives. Her new company, Thrive 
Global, seeks to do something similar.

“There is a collective illusion that in order to succeed, you 
have to burn out. The body and the brain are not machines, 
and taking a break is a feature of those things, not a flaw.”

Gensler’s Sven Govaars and Dean Strombom presented 
their seventh NeoCon presentation, “Don’t Fence Me In,” 
and we were not disappointed! They chose to approach 
important, of-the-moment issues, including how to not only 
provide people with choice, but how designers must work to 
nudge people to make the right choice. We’ll be publishing 
an in-depth review of presentation in officeinsight soon, so 
we won’t spill everything here…stay tuned!

We also attended a seminar called “Empathy + Design: 
When Service Design Meets Interior Design.” Clients who 
say, “They get us” are expressing high praise; it means the 
design team took an empathetic approach to the project. 
Leading the seminar were two members of Gensler’s Dal-
las office: Christina Donaldson, RID, IIDA, LEED AP ID+C, 
design strategist, and Mike McKeown, strategy director. The 
pair engaged their audience in a well-reasoned framework for 
“service design.” “Walk in your user’s shoes. Look for what 
nobody else sees or understands about users, their work and 

their processes. That is the core of service design.”
NeoCon parties abound; some are great fun and some 

are just loud! But this year one party was delightfully un-
usual. Jeff Lorenger, the newly promoted president of Office 
Furniture at HNI, threw a farewell party for Kevin Stark, 
who had retired earlier this year (read more). In a gracious 
gesture many non-HNI friends of Mr. Stark were invited 
guests. Mr. Lorenger spoke glowingly of Mr. Stark’s contri-
butions to the company and the industry. Stan Askern add-
ed his thanks, and Mr. Stark’s family and industry friends 
all joined in celebrating one of the best in the industry. We 
wondered why more companies don’t bother to celebrate 
their outstanding contributors with a broader industry audi-
ence upon retirement. It was an amazingly class idea and 
everybody was impressed!

KnollTextiles was founded 70 years ago when Florence 
Knoll wasn’t happy with the options she had for upholstery 
fabrics. This year, in looking back over that 70 year run, 
Dorothy Cosonas, Creative Director at KnollTextiles, turned 
to the archive. What she found there, along with inspira-

 Photo: Gensler

Christina Donaldson, design strategist, Gensler. Photo: Stephen Witte

Mike McKeown, strategy director, Gensler. Photo: Stephen Witte

Brian Graham, Chris Plasman, Kevin Stark and Brian Kane at HNI’s 
celebration of Mr. Stark’s career. Photo: Jeff Beck

http://bit.ly/2kADdKa
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tion for several new fabric designs was on display down the 
large center aisle in the Knoll showroom. The new designs 
are wonderful echoes of the earlier work and the presenta-
tion of the archival material was truly delightful.

Nemschoff, under the Herman Miller umbrella, contin-
ues to impress as it steadily applies its extensive research 
and knowledge of the health care industry to its product 
development. This year we found one of those small gems 
that truly delight. Named Intent, this wall mounted care-
giver station and companion mobile table employ opposing 
bevels to nestle together perfectly when used together. And 
when used separately, the bevel, along with the smooth and 
super cleanable powdercoat finish, is a nice counterpoint 
to the normal flat edge. Casters and the triangular shape of 
the top allow the table to be repositioned as needed with a 
space saving fit when pushed into a corner.

Winning IIDA’s Best Showroom this year (for the first time 
ever), Steelcase seduced us with color, an airy aesthetic, 
and the best energy we experienced in any showroom this 
year. Viccarbe, the Spanish furniture line from Valencia, 
now licensed by Coalesse, was featured widely in the Steel-
case showroom in bright colors, punctuated by BLU DOT 
accessories. Note the beautiful upholstery detailing.Dorothy Cosonas on the far left explaining the KnollTextiles 70th  

anniversary archive display to NeoCon visitors. Photo: Jeff Beck

Nemschoff’s Intent Caregiver Station. Photo: Jeff Beck

Steelcase 2017 NeoCon Showroom. Photo: Jeff Beck

The Steelcase showroom sported Viccarbe furniture pieces and BLU 
DOT accessories. Photo: Julia Peppard
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Steelcase’s new Creative Spaces partnership with Mi-
crosoft provided a lot of that great palpable energy in the 
showroom; the spaces, Duo Studio and Ideation Hub in 
particular, are ones that invite people to take part in many 
forms of the creative process – brainstorming, small and 
large collaboration, and technology-enabled work are all 
accounted for.

“Your main competitor today looks different than your 
main competitor five years ago,” noted James Ludwig, VP of 
global design and product engineering, at Steelcase’s Sun-
day evening panel forum. “You don’t even know them yet 
– they might not even exist yet. So we want to create spaces 
that you can grow and evolve in to help you adapt for those 
changes when they do happen.”

Across the showroom, opposite from the Creative Spaces, 
were a series of glass-enclosed working and meeting spaces 
called Iris Pods. While these enclosed spaces are noth-
ing new, we found the “front porch” feature built into the 
exterior of the “pod” to be delightful for its ability to gather 
people together in a space that typically goes unused; it 
activates the area directly up against the glass into an ad-
ditional third space option.

Steelcase 2017 NeoCon Showroom. Photo: Jeff Beck

Steelcase: Creative Spaces. Photo: Jeff Beck

Steelcase: Iris Pod. Photo: Jeff Beck
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The Tintura Collection
(from top) Raya, Elevado, Linea

800-223-5466   •   arc-com.com/tintura

http://bit.ly/2qR27fS


06.26.17 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 10 OF 46

AD
VE

RT
IS

EM
EN

T

1.800.220.1900 USA   1.877.446.2251 CAN   GLOBALFURNITUREGROUP.COM

a quiet harbor
Take time out to collect your thoughts or catch up on the latest white paper. 

Personal Harbor is the newest addition to the River seating series, bringing 

people together where ideas, insight and inspiration can be shared.

workplace
education 
healthcare

http://bit.ly/1Uk3R84
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It was an unexpected delight to spot chief engineer, Kurt 

Heidmann in the Steelcase showroom. We think he is 
among the best product development engineers in the busi-
ness. In our industry, designers get all the public acclaim 
and thereby, credit. But those involved in product develop-
ment know that in many respects – and the development of 
a task chair is one of those respects – engineering is king. 
Mr. Heidmann gave us the “Proud Papa” tour of the new 
Series One task chair. It is a remarkable achievement that 
incorporates many of the innovative aspects of the über 
successful Think Chair, such as the weight-sensitive leaf 
spring mechanism and the transverse-wire back support 
that automatically fits to support the sitter’s body where the 
support is needed. These aspects, improved and carried 
over from the Think Chair, combined with extremely simple 
and intuitive adjustment controls, makes Series One a de-
light and a sure winner in the marketplace.

And we found a final smaller, but noteworthy delight in 
Steelcase’s investment in expanding the Brody WorkLounge 
options – now available in many new finishes and colors, 
and even a “deconstructed” version with metal. Brody con-
tinues to be a beautiful and newly creative way to provide 
an employee with quiet heads down comfort. 

At Coalesse, we met up with Director of Design John 
Hamilton. Alongside the new products, we got to play 
around with an ingenious design color tool that lets design-
ers change and visualize products in different color combi-
nations. Coalesse is making 12 of its most popular products 
available in any color you want – just provide them with a 
color, and they can apply it exactly.

Series One Task Chair by Steelcase. Photo: Jeff Beck

Steelcase: Brody Enhancements. Photo: Jeff Beck

Coalesse NeoCon 2017 Showroom. Photo: Coalesse

Coalesse Fire Pit. Photo: Julia Peppard
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Coalesse collaborated closely with Designtex to apply 

Designtex’s new Biophilia Collection to everything from 
digitally printed rugs and wall art to upholstery fabrics in 
its showroom. To create the Biophilia Collection, Coalesse 
and Designtex’s designers went out to capture biophilic life 
using cameras and then brought those images back into the 
design studio to translate them into indirect, softer biophilic 
patterning qualities. The high performance fabrics can be 
applied to many types of surfaces.

“We wanted to bring those patterns that happen outside 
into the interior without being obvious,” said Mr. Hamilton. 
“The patterns speak to how movement can be a part of 
the workplace and the activities we do during the day. The 
idea of doodling and goofing off is something we need; our 
brains want to wander. People need and want to have that 
doodling ability even though we’re focusing.”

 Amanda Eaton, Vice President of Design at Arc|Com, de-
signed two extraordinary new collections for the company. 
Her inspiration for the Tintura Collection was the ancient 

Guatemalan hand weaving technique known as backstrap 
weaving. The collection consists of three patterns, Raya, 
Elevado and Linea. The Foundation Collection was inspired 
by the architectural drawings of the Italian Renaissance and 
comprises six patterns and one coordinate wallcovering. We 
were warmly greeted by Ms. Eaton and Marisa Pichigian, 
Executive Vice President.

Teknion kept the petal to the metal on Zones, last year’s 
Best of Competition winner. Designers Pearson Lloyd and 
the Teknion team added new components including lounge 
furniture, screens of new sizes, shapes and purposes, 
casual tables, easels, coat racks and lighting to encourage 
“informal productivity.”

BuzziSpace, which is celebrating its 10th anniversary 
this year, took a sophisticated, yet true-to-BuzziSpace ap-
proach to its showroom and product designs this year, and 
we were impressed. Stealing the limelight this year was 
the BuzziPleat, a new acoustic solution with “architectural 
edge” designed by 13&9. The collection of wall and hang-
ing pendants use fashion design techniques like smocking 
and hand pleating. Its form is full of lightweight movement 
sculpture and beauty.

Designtex’s Biophilia Collection was woven into the Coalesse show-
room in everything from digitally printed rugs and wall art to upholstery 
fabrics. Photo: Designtex

Marisa Pichigian and Amanda Eaton, of Arc|Com, with an authentic 
Guatemalan backstrap weaving and Tintura upholstery as backdrop. 
Photo: Jeff Beck

Teknion: Zones Expansion. Photo: Jeff Beck
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And at the back of the BuzziSpace showroom were 
two small rooms that cleverly deomonstrates the power of 
BuzziSpace acoustic solutions. You first enter an empty 
room and are instructed to clap, talk and make noise, and 
then move from there directly into the second room with 
three BuzziSpace acoustic products. The sound quality of 
the second room is so noticeably better than the first empty 
room. Behold, the power of acoustics!

Also on an acoustical note, LightArt’s two new acousti-
cal lighting products, Echo and Static, are both clean 
and whimsical, and when applied correctly, will effectively 
reduce unwanted noise in meeting room or open plan 
configurations. Look for upcoming officeinsight features on 
acoustical solutions and the science behind them.

BuzziSpace: BuzziPleat. Photo Jeff Beck

BuzziSpace: BuzziPleat and Acoustical Rooms. Photo: Jeff Beck BuzziSpace: Acoustical Rooms. Photo: Jeff Beck

LightArt: Static. Photo: LightArt

LightArt: Static. Photo: LightArt



06.26.17 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 14 OF 46

neocon

Heading into NeoCon we were in love with the look of 
Domino, designed by 5D Studio for Tuohy. Simple clean 
lines and a beautifully realized structure, we couldn’t wait 
to see it in person. Unfortunately we thought the comfort 
needs some fine-tuning. It shouldn’t be a big deal to soften 
up the seat a bit. We still love it. 

And the jury loved Tuohy’s new casegoods product, 
Andavi. The storage elements and tables are all hung onto 
“smart” extruded aluminum “pylons.” In addition to provid-
ing the superstructure for the system, the extrusions are de-
signed to carry wires and cables from the building to where 
they are needed. All this is then presented with the unparal-
leled veneer and finishing know-how of Tuohy. Andavi is a 
perfect storage, display or casegood system for designing 
around unpredictable situations like columns or building 
infrastructure. David Rush and Annie Lee from Environetics 
hit it out of the park with this one.

Greeting you at the entrance of the HBF showroom – and 
signaling a big departure from past HBF designs – was Kan-
so, meaning ‘simplicity’ in Japanese and designed by Nao 
Tamura. Under HBF’s new president Dan Chong’s direc-
tion, a decidedly different and refreshing take on design has 
emerged. Kanso, with its versatility in design options and 
sleek, tranquil aesthetic illustrates how Mr. Chong’s vision 
along with HBF’s superior craftsmanship today are connect-
ing with clients on an emotional level, creating pieces for 
the office as well as the home. 

LightArt: Echo. Photo: LightArt

Tuohy: Domino. Photo: Tuohy

Andavi by Tuohy. Casegoods are evolving to a new role in open plan 
workspaces. Photo: Peter Carey

HBF: Kanso. Photo: HBF
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New York Design Center 
200 Lexington Avenue 
New York, NY 10016

New York’s Contract Product Event

Wednesday, July 19, 2017
5:00 – 9:00PM

THE 
13TH 
ANNUAL

RSVP: nydc.com/firstlook 
RSVP is mandatory for admittance

More than 300 new product introductions

Showroom conversations with product designers

Join us for a chance to win
MoMA Membership for two awarded by each firstLOOK™ showroom

iPad Pro with Apple Pencil and Smart Keyboard

http://bit.ly/1QzAZVF


06.26.17 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 17 OF 46

neocon
There was a lot to see at HBF, but nothing grabbed 

our attention more than the brand’s unwavering focus on 
capturing the natural character of whatever material they 
were working with. Materiality and natural wood grains were 
noticeably important at this year’s show, and HBF led the 
charge, even going as far as building technology into prod-
ucts only where they could confidently preserve the beauty 
of the piece.

The Studio Table introduced by HBF is among those 
practical innovations that show best in person. Only a low-
angled photograph ultimately resolves the design’s inten-
tions. Drop cords through the split top and store unneeded 
gear “downstairs.” Product design by John Arndt and 
Wonhee Jeong-Arndt, who founded Studio Gorm in 2007.

A notable trend spotted at NeoCon this year was for small 
writing desks. HBF’s version, the Simple Desk, stood out, 
along with the Essens Seating Collection for its combina-
tion of sleek Danish minimalism and American craftsman-
ship. Designed by OeO Studio out of Copenhagen, Essens 
has the perfect amount of timelessness and modernism.

HBF Textiles this year featured fabrics designed by 
longtime collaborator Elodie Blanchard. In the new Raw 
Materials collection, Ms. Blanchard said, “I want to express 
the energy of the process, show the hand of the maker and 
emphasize the beauty and simplicity of the yarn.”

And express it she did – through over stitching and hand 
painted designs, which highlighted an authenticity and 
played nicely with scale and balance. Her Italian Wools 
and Double Stitch textiles insist that you touch them – and 
you are glad that you did. Several of this year’s textiles 
were approved for outside use and many more were bleach 
cleanable.HBF: Studio Table by Studio Gorm. Photos: HBF

HBF: Simple Writing Desk, by OeO Studio, and Essens Seating.  
Photo: HBF

HBF: Simple Writing Desk, OeO Studio. Photo: HBF
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And just beyond the HBF Textiles studio, we stumbled 
upon a fantastic room called the Leather Lounge. Inside 
were leather upholstered chairs, swaths of leather fabrics 
lining the walls, and an Elodie Blanchard-designed mount-
ed work of art made entirely of leather.

And was it the studio woodworkers? Or the rusticated 
aesthetic of their garage days that start-ups find hard to 
leave behind? Whatever the reason, natural and highly 
figured veneers have renewed popularity. For example, 
natural-finished Paldao wood on Nucraft’s new Baja table 
showed rhythmic figuring, while a vibrant Macassar Ebony 
on DatesWeiser’s custom reception desk glowed under a 
lacquered topcoat.

As usual, Andreu World did not disappoint with a gor-
geous showroom and a world-class collection of new 
products. There’s much to talk about, but here we’ll direct 
your attention to the Lake Chair, designed by Piergiorgio 
Cazzaniga. Lake earned a Best of NeoCon Silver Award in 
the Seating Stacking category. The textured detailing in the 
chair’s seat, set below the clean lines of its structure, make 
a functional chair beautiful.

HBF: Textiles Raw Materials Collection. Photo: Julia Peppard

The Leather Lounge at HBF. Photo: Julia Peppard

Nucraft: Baja with Natural Paldao wood. Photo: Stephen Witte

DatesWeiser’s custom reception desk with Macassar Ebony glowing 
under a lacquered topcoat. Photo: Stephen Witte
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At the risk of giving too much airtime to the 2017 Best 
of NeoCon’s Best of Competition Winner, we’ll spend just 
another minute on it. Halo, a collection of tables, bench-
ing and storage for formal meeting spaces by HALCON, 
delighted in many ways; but its mix-and-match storage 
components stole our hearts. The units are sleek, fun and 
functional – it made us want them for our own home!

With the newly unveiled Chicago River Walk being formally 
inaugurated in May, a visit to Trendway is delightfully entic-
ing after hours of wandering showrooms and booths at the 
Mart that are often lacking in natural light – something our 
industry prizes. Attendees could enjoy a relaxing drink on the 
terrace before or after perusing Trendway’s new offerings, in-
cluding an expansion of its Butterfly chair line, including the 
Butterfly Lounge and Butterfly Colors Collection. Butterfly 
Lounge has a more relaxed seating angle, and is available 
with or without arms, and the Butterfly Colors Collection will 
offer a 13 new Nordic-inspired painted beech hues.

Andreu World: Lake Chair. Photo: Jeff Beck

HALCON: Halo’s mix and match storage components. Photo: Jeff Beck

The terrace at Trendway’s Chicago Showroom sits along the Chicago 
River. Photo: Trendway

Trendway: Butterfly Lounge. Photo: Trendway
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The Davis showroom is always a delight to visit, and we 

usually stop by on Sunday afternoon to greet our friends 
there. But our favorite time to visit is after the Best of Neo-
Con Awards breakfast. Some years ago Danny Davis started 
a tradition of mounting, for better or worse, their BON cer-
tificates in the column just to the left of the entrance. This 
year’s crop of awards clearly falls into the “better” category. 
We’d already seen the products up close and personal and 
picked our favorites (read more), so it was great fun to see 
how the jurors’ picks compared to ours.

Because it’s small, Hans was easy to miss, but it was 
an officeinsight favorite that the jurors rewarded with gold. 
Hans is a solid wood occasional table that can double as 
a stool because it is so solidly constructed. But what we 
liked the most about Hans is the flowing shapes and perfect 
joinery where the legs meet the top. 

Similarly, Reed is a low-density stacking chair where the 
joinery is unique and done to perfection. With an arm and 
armless version, each Reed chair consists of two plastic 
moldings and four legs. When you first see the chair the 
joint where the wooden legs are joined with the plastic parts 
is surprising. Upon examination the perfect joinery makes 
a furniture person smile with satisfaction. Apparently the 
jurors were furniture persons: Gold!

Also from Davis, Nora’s three-seat sofa feels and sits like 
a feather bed despite its thoroughly contemporary looks. 
From the minds of the Davis Design Team, Nora appears 
residential while sporting durability expected in contract 
applications. The low-slung collection includes a backless 
bench and tables.

Interstuhl’s VINTAGEis5 office chair range earned a Best 
of NeoCon Silver Award and an Innovation Award. VIN-
TAGEis5 rewards users with silky smooth motions to follow 
body positions, including ‘Auto Flow’ self-adjusting arm-
rests. Choose high- or mid-back upholstered models and 
mid-back mesh models.

Bob Beck and Danny Davis with this year’s edition of the Davis “Wall of 
Honor.” Photo: Jeff Beck

Hans occasional table & stool by Davis. Photo: Davis

Reed stacking chair by Davis. Photo: Davis

Nora from Davis is a collection by the Davis Design Team and recipient 
of a Best of NeoCon Silver Award. Photo: Jeff Beck

http://bit.ly/2q7nHZc
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Name a desk light that users can grab and go to where 
they want to work, with a built-in USB charging port, an 
occupancy sensor and, remarkably, no moving parts and no 
cord. It’s called Amble from LightCorp. Designer Stephan 
Copeland included a gravity-powered “eye,” so Amble 
avoids glaring into the neighbor’s eyes.

Unique among many special offerings at NeoCon 2017 
were translucent fabrics shot through with copper filament, 
from LcD Textile Edition. Hand-loomed in small workshops 
dotting Belgium, France and Italy, custom products of LcD 
Textiles adorn the boutiques of Chanel, Fendi, Cartier. First 
shown in 1995 by founder Luc Druez, the firm has an inter-
national following.

VINTAGEis5, by Interstuhl, won the Best of NeoCon Silver and the I 
nnovation Award in its category. Photo: Jeff Beck

Amble, a minimalist design from Stephan Copeland for LightCorp,  
offers corded and rechargeable models. Photo: LightCorp

Stephan Copeland at the LightCorp booth in the Exhibition Hall on floor 7. 
Photo: LightCorp 

A display of color in LcD Textiles projects a sense of motifs and visuals 
available to specifiers. Photo: Stephen Witte
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The most disruptive thing in education 
is also the most effective. 

Movement is proven to be essential 
to students’ cognitive development 
and learning. And Ruckus is leading 
that movement. An inspiring collection 
that allows students the freedom to concentrate, 
collaborate and innovate on their terms. 

INTRODUCING

Let’s start a Ruckus in your classrooms.
Watch the video, view the collection and learn more at ki.com/ruckus3   #designmoves

STORAGE OPTION: 
Keep learning tools handy 
and learning spaces tidy.

INNOVATIVE LEDGE: 
Flat surface allows for working, 
leaning and perching.

INTERACTIVE
DESIGN:

Supports technology 
and small-group 

collaboration.

http://bit.ly/2qVSgk9
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weda  I  daniel wehrli

davisfurniture.com  I  336.889.2009

http://bit.ly/1DZveIy
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Art of Board, a new polyurethane fabric collection from 

CF Stinson, also made a positive impression. It’s a wonder-
ful and highly durable fabric capable of infusing a youth-
ful look and feel into many situations. The combination of 
colors and contrasts was wonderful. 

The Digital Glass Portfolio from Skyline Glass high-
lighted a collaboration between collage artist Laura Letinsky 
and textile weaver John Paul Morabito. The collages were 
abstracted and woven by Mr. Morabito, then digitally trans-
lated into full sheets of glass. Stunning!

West Elm Workspace continues to make a statement with 
open plan furniture. Conduit, designed in conjunction with 
Gensler, strikes a delicate balance between functional and 
casual. The round edges and concise modularity make it 
look practical, good-looking and sincerely sensible – some-
thing rare in today’s market.  

Although not technically part of NeoCon, DIRTT’s 
showroom across from the Mart blew our socks off this 
year. Fabricating an entire mezzanine structure by using 
their amazing CNC technology, these guys are flexing their 
design muscles and making compelling architecture like no 
other manufacturer out there right now.

In the thoughtfully curated and accessorized Haworth 
showroom, once again designed by Patricia Urquiola, there 
were several highlights. Racy, sculptural and exquisite in 
a metallic finish, the Ferrari Chair made its debut in Milan 
and didn’t disappoint at NeoCon. 

 

CF Stinson: Art of Board Collection. Photo: Peter Carey

Skyline Glass: Digital Glass Portfolio. Photo: Peter Carey

West Elm: Workspace Conduit. Photo: Peter Carey

DIRTT showroom. Photo: Peter Carey
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Ms. Urquiola used Pablo Lighting on Haworth furniture, 
including the Pablo Corner Office shown on a small writing 
desk. The design, by Peter Strathis and Michael McCoy, 
provides power, light and workplace privacy, in an easy to 
set up unit for a quiet touch down space.

And at Haworth we also encountered one of those easy 
to miss, but truly phenomenal chairs. The Caprice Chair by 
Philippe Starck for Cassina and the Haworth Collection is 
beautiful in that recognizable Starckian way, but it is also 
one of the most technically challenging moldings we have 
ever seen and therefore beautiful in an engineering way. It 
isn’t entirely new in the Cassina catalog, but running into it 
in the Haworth showroom, as we did, was an unexpected 
delight.

Haworth: Ferrari Chair. Photo: Julia Peppard

Pablo Lighting at Haworth. Photo: Jeff Beck
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At OFS, the Rowen Sofa was designed by Brian Graham 
and inspired by architecture and landscapes; it’s a graceful 
and inviting piece of furniture, featuring single chairs as well 
as modular components. We loved the leather buttons and 
elegant topstitching. Once again, Mr. Graham takes a simple 
idea and transforms it into something timeless and elegant.

Koleksiyon, in its second year in a permanent showroom 
on the Mart’s 11th floor, showed many of its new products to 
eager attendees. A global company based in Istanbul, with 
headquarters in New York and Dallas and a mission to cre-
ate “the architecture of high end furnishings,” Koleksiyon 
showed Boccaporto, a smart seating and working unit with 
lighting deftly incorporated within. The unit allows you some 
privacy as well as sound dampening for solo calls or work. 
And Calder, a moveable pouf with power access, was also a 
delight. It comes in a variety of shapes and heights, making 
them easy to group and flexible for ongoing change.

Caprice by Philippe Starck for Cassina and the Haworth Collection. 
Photo: Jeff Beck

OFS Brands: Rowen Sofa. Photo: Julia Peppard

Koleksiyon: Boccaporto. Photo: Koleksiyon

Koleksiyon: Calder Moveable Poufs. Photo: Julia Peppard
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Floor 14 of the Mart had several theaters for speakers 
this year, along with one stand out contract showroom: 
Sossego. Now being represented around the U.S., Sossego 
(Portugese for tranquility) is a collection of Brazilian design-
ers featuring furniture primarily designed by Aristeu Pires. 
Comfort, Brazilian modern aesthetic and the use of sustain-
able natural resources are the tenets that guide Sossego. 
Their pieces cross easily over into residential, hospitality 
and contract markets.

Koleksiyon: Calder Moveable Poufs. Photo: Julia Peppard

Sossego Lighting. Photo: Jeff Beck

Sossego. Photo: Jeff BeckSossego: River Rock Table. Photo: Jeff BecK
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Influenced by swaying hammocks and named for Brazil’s 

famous model, the Gisele Balanco is a rope wrapped 
Brazilian hardwood chair that now comes in an upholstered 
version as well. The Duda bar stool is a classic modern 
design and very comfortable. Nara, another bar stool, is 
available in a variety of hand applied wax colors. River Rock 
table is made from recycled cardboard boxes, turned into 
dense papier-mache rocks, and then sanded and shaped 
individually. They have a soft hand and exude a wonderful 
warmth in their power and simplicity.

The Meander modular sofa series at Keilhauer is as 
comfy as it looks. With corner modules that provide 700 
and 900 angles and an innovative ganging system, it can be 
spec’d to fit pretty much any large open space for casual 
meetings or corporate greetings, but at NeoCon it presented 
a very welcome respite for our tired feet. 

On the floor 7 Exhibition Hall, at Eurotech, the i00 chair 
features a reactive lumbar section, adjusting to you as you 
move with a single lever control mechanism. We liked it 
in black and with its optional head rest. The price is very 
persuasive ($1100 List), as is the swift lead time from Mary-
land. The Kinetic Chair, also by Eurotech, has a great price 
($405 List) and classic style as well. n

Keilhauer: Meander. Photo: Jeff Beck

VITRA and PIN UP party. Photo: Alice Feldt/Jeremy Lawson Photography

Eurotech: i00 chair. Photo: Julia Peppard

Eurotech: Kinetic Chair. Photo: Julia Peppard
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r-d connection
RESEARCH-DESIGN CONNECTION
Collaboration in Workplaces
by Sally Augustin, Ph.D.

Some individuals respond more posi-
tively to multi-tenant offices than others. 
Hartog and her team report that “Many 
different multi-tenant offices have arisen 
over the last decades, as building own-
ers address the changing nature of the 
workplace – a need for users to share 
facilities…Data were collected through 
a questionnaire distributed among us-
ers of 17 different multi-tenant offices 

(business centres, incubators serviced 
offices and co-working places)…users 
who are more extraverted, open to new 
experiences and more agreeable were 
overall more satisfied with the multi-ten-
ant office characteristics. However, the 
effects of demographics and work-re-
lated characteristics were much larger. 
Men, older users and users working in 
an open and flexible work environment 
were overall more satisfied with the of-
fice characteristics.” 

Previous research supports these 
findings. It has shown, for example, 
that extraverts thrive in sensory rich 
environments while introverts excel 
when sensory experiences have been 
carefully curated. n

Lizanne Hartog, Minou Weijis-Perree, 
and Rianne Appel-Meulenbroek. “The 
Influence of Personality on User Satis-
faction: Multi-Tenant Offices.” Business 
Research and Information, in press.

Sally Augustin, PhD, a cognitive sci-
entist, is the editor of Research Design 
Connections (www.researchdesigncon-
nections.com), a monthly subscription 
newsletter and free daily blog, where 
recent and classic research in the 
social, design, and physical sciences 
that can inform designers’ work are 
presented in straightforward language. 
Readers learn about the latest re-
search findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psycho-
logical Association, is also the author 
of Place Advantage: Applied Psychol-
ogy for Interior Architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s Guide to Doing Research: 
Applying Knowledge to Inform Design 
(Wiley, 2012). She is a principal at 
Design With Science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.

SUDOKU
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officenewswireFor complete releases,  
visit www.officeinsight.com/officenewswire.

PRODUCT INTROS
>Agati’s new Etta table and 
chair collection features 
solid wood construction with 
the design goal to create “a 
sense cozy” in educational 
and library environments. 
Curved seatbacks comfort-
ably nestle the body to create 
a sense of security. The solid 
wood chair seat and back 
are a single piece, available 
with upholstered seat or fully 
upholstered seat and back; 
casters are also available. 
Optional electric power is 
channeled through the table 
legs to hide unsightly cords. 
“With Etta, we evolved the 
tried-and-true design of a 
table and chair into some-
thing more memorable for 
today’s learner,” said Joe 
Agati, founder of AGATI Furni-
ture and the designer of Etta. 
“From the way the seat offers 
proper back support to how 
the sturdiness of the tabletop 
makes focusing an automatic 
behavior, the impetus for the 
Etta design was effortless 
function while looking good.” 
Read More

>E Ink Holdings announced 
that E Ink Prism™ will be 
available in seven different 
colors: Voyage (dark blue), 
Daydream (cyan), Blush 
(red), Sprout (green), Zest 
(yellow), Harvest (brown) and 
Waltz (black). E Ink Prism’s 
paint-like appearance, color 
palette, wide-ranging compat-
ibility with materials (e.g., 
decorative panels, glass, 
marker boards and laminates) 
and shapes make it highly 
suitable for many architec-
tural applications. Further-
more, the film can be custom 

programmed to dynamically 
switch colors in nearly any 
pattern, shape, speed and 
sequence. It uses the same 
patented bi-stable ink tech-
nology as E Ink’s current line 
of eReaders, wearables and 
shelf-labels. However, unlike 
traditional E Ink films that use 
only black and white pig-
ments, Prism includes color 
pigments in larger size films 
for use in architecture and 
design. Read More

>HBF’s new Kanso seating 
collection by Nao Tamura is 
designed to address com-
munal space – a place to sit, 
work, and share in conver-
sation – yet also stand on 
its own as an inspirational 
piece. Users can customize 
Kanso to their liking, moving 
the various benches and plat-
forms around to act as tables 
or seating. Kanso (meaning 
“simplicity” in Japanese) ref-
erences key elements of Japa-
nese design, such as the Shoji 
Screen (a screen that moves 
back and forth), Tatami Mat 
(a flat floor mat), and Gabuton 
(square cushion for sitting). 
It has a metal base and high 
density foam cushions for last-
ing shape and support. Visual 
simplicity was an extremely 
important and intentional ele-
ment. Read More

>Maharam’s Apt introduces 
a new polymer to the com-
pany’s offering of nonwoven 
upholstery textiles. Using a 
proprietary formulation that 
combines a silicone face with 
a polyurethane-and-silicone 
mid-layer, Apt is the result 
of five years of research and 
development. Prized for 
its cleanability, silicone is 
inherently antibacterial and 
antimicrobial. It also resists 
ink, including that of per-
manent marker, without the 
use of chemical finishes or 
topcoats. Although silicone 
technology has existed for 
some time, Maharam found 
it lacking. One of the primary 
issues with interior applica-
tions of silicone is that, as a 
material, it’s intrinsically soft 
and becomes sticky or tacky 
to the touch when abraded. 
Rather than release a subpar 
product, the Maharam Design 
Studio decided to develop 
a substrate that meets its 
stringent criteria. Ultimately, 
working closely with one of 
Maharam’s senior designers 
and textile engineers and after 
many unsuccessful attempts, 
one of the resources was able 
to achieve the established 
objectives. Located in Korea, 
this resource has obtained 
ISO 14001 and 9001 certifi-

Agati Etta

E Ink Prism™

HBF Kanso

http://www.officenewswire.com/
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https://officeinsight.com/officenewswire/hbf-nao-tamura-partner-fresh-approach-seating/
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cation. Apt is said to be both 
stronger and more afford-
able than the current market 
leader. It’s also notable for 
having the longest color line 
of any nonwoven upholstery 
textile Maharam offers. Read 
More

>Maharam also introduced 
Dots, designed by Paul 
Smith in collaboration with 
the Maharam Design Studio. 
This is the fourteenth woven 
textile, and the first dot pat-
tern, created by Paul Smith in 

collaboration with Maharam. 
Uniting two timeless patterns, 
Dots juxtaposes a miniature 
houndstooth check with a 
bold polka dot to create a 
distinct design that fuses 
both motifs. The understated, 
matte houndstooth is con-
structed using a dense end-
and-end warp with alternating 
light-and-dark cotton and 
nylon threads in the weft. Twill 
dots, speckled for a playful 
and graphic effect, are woven 
with a lustrous, mercerized 
cotton yarn, highlighting each 
spot. Read More

>Nordeon USA debuted 
CALVIA LED pendant and 
surface mount luminaires. 
CALVIA emits diffused il-
lumination from an extremely 
thin frosted tempered glass 
panel punctuated by a stain-
less steel square module in 
the center to create a visual 
focal point. The glass panel, 
illuminated by concealed 
edge-lit LED sources, gener-
ates a semi-direct downward 
distribution for general light-
ing. Surface mounted models 
produce a corona-like effect 
behind the luminaire to ac-
cent ceiling or wall surfaces 

as an architectural styling 
element. An absence of vis-
ible hardware provides an un-
derstated elegance well suited 
for many upscale office, retail, 
or hospitality applications. 
It is available in 16” or 24” 
sizes with a choice of warm 
or neutral color temperatures 
with CRI greater than 80. 
Read More

>Wolf-Gordon is now the 
exclusive North American 
distributor of all Scuffmas-
ter® paint. For 2017, the 
company has compiled a 
comprehensive deck of cur-
rent color and finish trends, 
featuring harmonized colors, 
vibrant metallic finishes, and 
textural grays that shimmer. 
In addition, Wolf-Gordon is 
offering a new semi-gloss 
version of the ScrubTough 
line, ScrubTough Max. In the 
Trends 2017 deck for Scuff-
master, many of the colors 
are from opposite ends of the 
color wheel—earthy terracotta 
and gold tones contrast with a 
range of cool blue hues, from 
the palest sky blue to a bright 
sapphire, similar to Wolf-
Gordon’s own signature Yves 
Klein blue. All eight Scuffmas-

ter finishes are represented, 
with ScrubTough shown as 
the base coat for several of 
the other finishes. The new 
ScrubTough Max is washable, 
scrubbable, scuff resistant, 
and well suited to high-traffic 
interiors such as doors, trim, 
and architectural features. It 
is said to be 20 times stronger 
than regular paints, with a rat-
ing of 12,000+ scrub cycles. 
Read More

NOTEWORTHY
>Lena Dau-Ping Fan was 
named an Associate of Kos-
tow Greenwood Architects. 
Since joining the firm in 2012, 
Ms. Fan has contributed to 
numerous design projects 
for the full range of the its 
corporate, institutional and 
preservation clients including 
CNN, Fir Tree Partners, VSP 
Global and the Actor’s Equity 
Association. Prior to join-
ing Kostow Greenwood, she 
was a Junior Architect with 
Koenen Associates in New 
York, focusing on designing 
luxury hospitality projects. 
She began her career at 

Maharam Apt

Maharam Dots by Paul Smith Nordeon USA CALVIA Pendant

Wolf-Gordon Scuffmaster
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Gresham, Smith & Partners in 
Jacksonsville, FL, where she 
gained valuable experience in 
designing complex interiors 
for healthcare and corporate 
workplace projects. “Lena’s 
design concepts are inspired 
solutions,” said Jane Green-
wood, Principal of Kostow 
Greenwood Architects. “Her 
sensibility to the needs of our 
clients and her ability to man-
age a project from conception 
to completion have rightly 
earned her the respective 
of her colleagues. Lena is 
a credit to the profession.” 
Read More

>Zackery House was named 
CEO of ESD (Environmental 
Systems Design, Inc.). He 
replaces Raj Gupta, who 
assumes the role of executive 
chairman of the board. Mr. 
House joined ESD in 2013 
as vice president and group 
leader of the firm’s Technol-
ogy Consulting Engineer-
ing Group. He was named 
executive vice president and 
chief operating officer in 2015 
before becoming chief of staff 
the following year. Previously, 
he worked in various leader-
ship roles for Wal-Mart Stores 
in the company’s Information 
Systems and Realty Con-

struction Division. “Zac is a 
humble and thoughtful leader 
with great business insight 
and a very approachable 
style,” Mr. Gupta commented.  
“As CEO, he is responsible for 
strategic direction, ensuring 
we meet annual operating 
goals and delivering the spe-
cific measures outlined in our 
long-range plan, ESD 2021.” 
Read More

>Randy Robbie was pro-
moted to studio leader in the 
Technology Group of ESD. 
Mr. Robbie joined ESD in 
2016, serving as a technology 
project manager, responsible 
for coordinating technology 
systems with building systems 
designers within the firm and 
outside architects. Read More

>Jeff Thompson, Presi-
dent of Boss Design North 
America, was appointed to 
the Board of Directors of 
BIFMA. In addition to his 
current role, Mr. Thompson 
has 18 years of experience 
within the furniture industry. 
Read More

>Inscape Corp. CEO Brian 
Mirsky announced a new 
“matrix” leadership struc-
ture for the company’s two 
operating units, Inscape 
and West Elm Workspace 
with Inscape. The following 
organizational changes are 
effective immediately: 
-Glen Snelling, Vice Presi-
dent of Operations, will lead 
Supply Chain and Operations 
support for both Inscape and 
West Elm Workspace busi-
ness units. 
-John Gols, Executive Vice 
President Sales + Distribu-
tion, will continue to lead the 
company’s Sales and Sales 
Resource teams, newly bol-
stered by the addition of new 
West Elm Workspace Brand 
Specialists and Operations 
support. 
-Jim Stelter, President of the 
West Elm Workspace with 
Inscape business unit, will 
be retiring from the com-

pany. “Since joining Inscape 
in January 2014, Jim has 
helped create and implement 
our Strategic Growth Plan 
and he has made significant 
contributions identifying and 
developing the West Elm 
Workspace with Inscape 
growth opportunity,” said Mr. 
Mirsky. “We wish him all the 
best.” Read More

>ASID welcomed Sherwin-
Williams back as an ASID 
Premier Partner. Sherwin-
Williams supports designers 
by offering free CEUs for ASID 
chapters on topics such as 
the latest high-performance 
coatings, color trends and 
forecasts, color and culture, 
and more. As part of its ASID 
Premier Partnership, Sherwin-
Williams will also provide sup-
port for several ASID events in 
2017, including The Leader-
ship Experience: Presented 
by ASID, and the annual ASID 
Presidents Forum. Addition-
ally, the company hosted an 
ASID Engagement Advisory 
Council meeting earlier in the 
spring. Read More

>Duravit USA added the 
Smith & Stevenson team 
to its sales force. A leading 
sales organization for the 
plumbing industry with more 
than 50 years of experience, 
Smith & Stevenson will apply 
its expertise proven sales 
strategy throughout the North 
and South Carolina regions. 
Read More

>Duravit received Red Dot 
Awards and iF Awards for 
three products. The P3 
Comforts range, designed 
by designed by Phoenix 
Design, received a 2017 Red 

Lena Fan. Photo credit @ Jayne  
Wexler

Zackery House

Randy Robbie

Jeff Thompson
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Dot Product Design Award. 
The company’s c-bonded 
technology, designed to con-
nect the ceramic furniture 
washbasin to the surface of 
the vanity unit to create a 
perfect whole, received both 
the Red Dot and iF Award. 
And its Darling New Rimless 
SensoWash Slim, developed 
in collaboration with sieger 
design, received the iF Award. 
Read More

>IIDA’s 6th annual Health-
care Interior Design Com-
petition is now accepting 
entries. This competition, 
open to design professionals 
worldwide, honors and cel-
ebrates outstanding originality 
and excellence in the design 
and furnishings of healthcare 
interior spaces. Submissions 
are being accepted in the fol-
lowing categories: 
-Ambulatory, including Spe-
cialty Clinic; Pediatric; Cancer 
Center; Ambulatory Surgery 
Center; Urgent Care Center 
-Hospitals, including Com-
munity; Academic/Teaching 
hospitals; Pediatric; Women’s; 
Psychiatric 
-Extended Care & Assisted 
Living Facilities, including 

Skilled Nursing Facility; Men-
tal Health; Long-term Care; 
Hospice/Palliative Care 
Projects submitted must have 
been completed in or after 
June 2015. The deadline for 
entries is Monday, Aug. 14. 
Read More

>NeoCon 2017 organizers, 
in their post-show summary, 
reported a 7% increase in 
registered attendance. The 
Mart’s continued investments 
into the building did not go 
unnoticed as new amenities 
and modernizations helped 
complement the overall show 
experience. Upgrades were 
apparent from the ground up 
as NeoCon attendees enjoyed 
The Mart’s brand new 2nd 
Floor lounge, Marshall’s 
Landing, designed by A+I 
Architects and operated by 
DMK Restaurant Group and a 
new venue for keynotes and 
seminars on the 19th Floor. 
NeoCon 2017 welcomed six 
new permanent showrooms 
to the building, as well as 75 
innovative new companies 
to the exhibitor roster. Rich 
programming and a wealth of 
special events, parties, award 
ceremonies and inspiring 
exhibits made for a produc-

tive and fun show. Sit/stand 
solutions, privacy pods, 
ergonomic seating, integrated 
technologies and high-
performance textiles were 
among five of the top trends 
seen throughout the show. 
Yet, there was a rich diver-
sity to the offerings, enabling 
specifiers more choice and 
flexibility for their projects. 
The talks and topics head-
lined by keynotes Arianna 
Huffington, Jessica Green 
and John Ronan and the 
debut of “Icons @ NeoCon” 
gave further insight into the 
future of commercial interiors. 
“We went into this year 
strong—showrooms were at 
capacity and there were 28% 

“new to NeoCon” brands in 
our sold out 7th Floor Exhibit 
Hall,” said Byron Morton, 
VP Leasing, NeoCon Shows. 
“The buzz continued to build 
with three full days of sold-out 
keynotes, at-capacity CEU 
sessions, innovative prod-
uct launches and dynamic 
networking events. We look 
forward to leveraging this mo-
mentum as we get ready for 
NeoCon’s 50th anniversary in 
2018.” Read More

>The NewSchool of Architec-
ture & Design in San Diego 
last Friday held its Graduate 
Showcase, featuring more 
than 100 thesis projects 
from graduating undergradu-
ate and graduate students. 
These projects, focused on 
human-centered design and 
recommendations for healthy, 
sustainable spaces, spanned 
the disciplines of architecture, 
construction management, 
media and product design, 
and interior architecture and 
design, and featured large-
scale renderings, models, and 
digital media. See office-
newswire link for examples 
of some of the projects on 
display. New School held its 

Duravit c bonded technology

NeoCon 2017 image © Daniel Kelleghan Photography

New School of Architecture & Design Grad Show
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2017 commencement cer-
emony on Saturday, celebrat-
ing 130 students completing 
their degree requirements 
in its architecture, construc-
tion management and design 
studies programs. Read More

>The PPG Paints, Glidden 
Paint and Olympic Paints & 
Stains brands each unveiled 
their 2018 Colors of the 
Year, and all three chose a 
shade of black: 
-PPG Paints – Black Flame 
(PPG1043-7), described as 
a “statement-making black, 
infused with an undertone 
of the deepest indigo,” that 
“evokes the privacy, hope and 
classic modernism that many 
consumers crave today.” 
-Glidden Paint – Deep Onyx 
(00NN 07/000), said to be a 
“no-fuss shade of black” that 
encourages a “less is more” 
approach to décor color. 
-Olympic Paints & Stains 
– Black Magic (OL116), ac-
cording to the press release, 
its “substantial nature brings 
an airy and soft space down 
to Earth, and it highlights a 
perfect mix of masculine and 
feminine.” Read More

>Sandler Seating’s Myra 
2.1 armchair is a 2017 Red 
Dot design award winner. 
Featuring contrast stitching 
in red or rope color, this fully 
upholstered armchair offers 
a lightweight, delicate form 
suitable for many different 
interiors. The Myra collec-
tion includes a side chair, 
armchair, high and low stool, 
lounge chair. It was designed 
by Emilio Nanni. Read More

>Steelcase was recognized 
as one of the most communi-
ty-minded companies in the 
nation as a part of the Civic 
50, an initiative of Points of 
Light. The company’s expan-
sive involvement in commu-
nity programs — including 

a mix of volunteered time, 
product/service donations 
and financial gifts — led to 
the recognition, which Steel-
case also earned in 2016. 
Highlights from Steelcase’s 
community contributions in 
the last year include: 
-Steelcase Small Grants, a 
global program launched in 
March, extends cash grants 
up to $2,500 to a commu-
nity partner with which an 
employee has an established 
relationship. 
-In-kind product donations 
to cultural institutions in 
West Michigan, including 
the Grand Rapids Ballet, 
Grandville Arts Center, and 
the Hispanic Center of West 
Michigan. 
-Employee-driven community 
groups and projects in Ath-
ens, AL; Cluj, Romania; Mon-
terrey and Tijuana, Mexico; 
Pune, India; and many other 
locations. Read More

RE-SITED
>John Dazey joined lauck-
group’s Houston team as As-
sociate and Senior Designer. 
Mr. Dazey has more than 25 
years of design industry expe-
rience, with a background in 
corporate workplace interiors, 
medical office facilities, high-
end residential design, and 
architectural product sourcing 
and sales. Prior to joining 
laukgroup, he worked for ar-
chitectural solutions company 
McCoy-Rockford, and earlier 
worked for Morris Architects 
and Gensler. Read More

>Jim Ford joined Trendway 
as National Director of Mar-
ket Development. Mr. Ford 
is a veteran of the contract 
industry, with experience 
ranging from independent 
rep to manufacturer’s sales 
management. Most recently 
he was Principal of Desks, a 

PPG brands’ 2018 Colors of the Year. L-R: PPG Black Flame, Glidden Deep Onyx, 
Olympic Black Magic

Sandler Seating Myra 2.1 armchair

John Dazey

Jim Ford
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large Knoll dealership in Chi-
cago. In his new role he will 
work with local and regional 
Trendway sales teams and 
their dealer partners to grow 
market share through existing 
and new paths of customer 
engagement. Read More

>Elaine Holub joined HBF 
and HBF Textiles as a new 
sales representative for the 
Chicago area, based in the 
company’s Merchandise Mart 
showroom. Ms. Holub has 
more than 15 years of experi-
ence in the office furniture 
industry. Most recently, she 
worked as an A&D Manager 
at Gunlocke, where she de-
veloped relationships with de-
sign firms and supported her 
dealers with brand solutions. 
She has also worked on the 
manufacturer’s side at OFS 
Brands, J+J Flooring Group, 
and Gunlocke, and was an 
Interior Designer at Loeble 
Schlossman & Hackl and 
RTKL. She holds an NCIDQ 
certificate and is a LEED AP. 
Read More

>Chris Scharrer was ap-
pointed practice leader of 
ESD’s Technology Group. A 
globally recognized leader 
in the design and installa-
tion of telecommunications 
and data/video technologies, 

Mr. Scharrer has close to 40 
years of experience manag-
ing major technology efforts 
for the U.S. military, higher 
education, financial, medical, 
and pharmaceutical indus-
tries. Prior to joining ESD, 
he was director of network 
engineering at Rocket Fiber, 
a commercial and residential 
internet service provider in 
the City of Detroit. Read More

ENVIRONMENT
>Interface was recognized 
as Global Sustainability 
Leader for the 20th Con-
secutive Year by GlobeScan 
and SustainAbility’s annual 
SUSTAINABILITY LEADERS 
SURVEY. Earning third place 
in the 20th anniversary of the 
survey, Interface is the only 
company to appear on the 
list each year since the study 
began in 1997. Additionally, 
Interface has held its place 
in the top four amidst an 
evolving set of companies 
represented in the report 
since 1998. “This year’s sur-
vey respondents used words 
like ‘visionary,’ ‘pioneer,’ and 
‘change agent’ to describe 
Interface and its sustain-
ability efforts. We’ve tracked 
the trends in this space now 
for two decades; Interface is 

unique for evolving its own 
approach to drive industry 
and the practice of sustain-
ability forward,” stated Glob-
eScan Director Eric Whan. 
“With Interface’s bold new 
Climate Take Back mission 
to address global warming, 
the company is demonstrat-
ing how integrated sustain-
ability strategy and vision, 
innovation, and transparency 
can and will define leading 
organizations over the next 10 
years.” Read More

>The International Living 
Future Institute shared take-
aways from its recent Living 
Future unconference, as well 
as other news including: 
-Certification of 29 Living 
Building projects; 
-Project submissions now be-
ing accepted for the Stephen 
R. Kellert Biophilic Design 
Award; 
-Summer Savings on Brock 

Environmental Center for 
a Living Chesapeake, the 
newest edition to the Living 
Building Challenge publica-
tion series; 
-ILFI Living Community 
Challenge Manager Marisa 
Hagney is biking 335 miles 
in the Climate Ride Pacific 
Northwest fundraiser; and 
-Upcoming events including 
the Living Product Expo in 
Pittsburgh Sep. 12-14 and 
Net Positive Symposium in 
Vancouver, BC on Oct. 30. 
Read More

PROJECTS
>The Muller Company’s 
Taj Mahal Medical Center 
in Laguna Hills, CA, won 
the BOMA Pacific South-
west Regional TOBY (The 
Outstanding Building of the 
Year) Award for Medical Of-
fice Building. The Taj Mahal 

Elaine Holub

Chris Scharrer

ILFI Living Future un Conference

Muller Company Taj Mahal Medical Center
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Medical Center will now 
advance to the international 
level, where it will be judged 
against medical office build-
ings around the world. The 
project first won the BOMA 
Orange County TOBY Award. 
Located at 23521 Paseo de 
Valencia in Laguna Hills, the 
Taj Mahal Medical Center is 
a three-story, 89,000sf land-
mark mid-century modern 
building, which was trans-
formed into a Class A medical 
office building. “We are very 
proud of the work that we 
have done to renovate this 
iconic landmark building in 
order to provide our tenants 
with a state-of-the-art facility 
and outstanding amenities,” 
said Jon M. Muller, principal 
of The Muller Company. Read 
More

>WallGoldfinger recently 
completed a complex project 
of custom furniture designed 
by AECOM for a client in 
Hawaii. It included a 43-foot 
curved table; two height-
adjustable, oversized lecterns 
and two display cases. The 
table in particular was an 
exercise in craftsmanship and 
complex geometry. It is not 
only curved but slanted. In 
between sections of beauti-
fully laid up and finished 
sustainable quartered sapele 
veneer are brushed stainless 

steel accents and supports. 
At the same time, brushed 
stainless runs horizontally 
along the curved kick and 
a wide indented inlay band 
near the table top. There is a 
riser with metal name plates, 
again curved and slanted, 
more sapele angling out from 
the base and down from the 
riser top. The curved tabletop 
surface is engineered quartz 
with a bullnose edge. Tech-
nology includes fixture boxes, 
speakers with various controls 
and plug-ins and 12-inch 
gooseneck microphones with 
LED lights. 
The lecterns are slanted as 
well and feature an automat-
ed lift for standing and sitting 
heights, that same gorgeous 
and sustainably harvested 
veneer, more brushed stain-
less steel and a custom logo 
on the front. Included for the 
user of the lecterns is also 
a fixture box, speaker and 
controls, lighting and a dim-
mer switch and the adjustable 
height lift control. Read More

>Ware Malcomb’s downtown 
San Diego office provided 
interior architecture and 
design services for the new 
law offices of Noonan Lance 
Boyer & Banach LLP. The 
5,000sf office occupies the 
top floor in a historic building 
in San Diego’s East Village. 

Ware Malcomb’s design high-
lights the historic nature of 
the building by creating an in-
dustrial loft feel. The existing 
brick walls, wood floors and 
wood ceilings were restored 
and left exposed, while hang-
ing pendant lights, exposed 
ductwork and skylights com-
plete the look. Throughout 
the space, earth-tone finishes 
complement the existing brick 
and wood, while a vivid blue 
accent on select furniture and 
millwork livens the space and 
acknowledges San Diego’s 
beach city image. 
Noonan Lance’s new space 
combines the core needs of a 
law office with more progres-
sive creative office elements 
to create an environment 
that breaks from the industry 
standard. The firm wanted an 
open and collaborative work-
space to inspire creativity and 
engagement while providing 
an inviting and comfortable 
environment for clients. To 
achieve this, the design team 
focused on reducing visual 
and physical barriers to foster 
employee interaction. Admin-
istrative staff workstations in 

the center of the space utilize 
low partitions to encourage 
verbal communication and 
provide unobstructed lines 
of sight across the space. 
Private offices were still a nec-
essary part of the design due 
to the need for confidential 
client meetings, so the offices 
are located along the perim-
eter and feature glass walls to 
maintain a visual connection 
to the rest of the space. The 
break area provides informal 
meeting space, providing 
employees a place to gather 
for impromptu meetings and 
interactions. 
“Noonan Lance’s previous 
workspace was a typical, 
traditional law office with large 
private offices and conference 
rooms with little opportunity 
for employee interaction,” 
said Tiffany English, Principal 
of Ware Malcomb’s San Diego 
offices. “Our project team 
delivered the creative and 
unique environment desired 
by Noonan Lance, while still 
maintaining its efficiency and 
identity as a law office.” Read 
More

Wall-Goldfinger Custom 43-foot curved table

Ware Malcomb Noonan Lance
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EVENTS
>ASID’s New Jersey Chapter 
on Monday, Sep. 25 will 
host The Science of Design: 
A Design Collaborative Sym-
posium. The all-day event will 
be held at Jersey City’s Liberty 
Science Center, a short ferry 
ride from lower Manhattan, 
and welcomes all area trade, 
including interior designers, 
architects, industrial design-
ers, and industry partners. 
Keynote luncheon speaker 
Randy Fiser, CEO of ASID, will 
present a CEU with the Well 
Building Institute and spon-
sored by Sherwin Williams. 
In addition, there will be two 

other CEUs (approved by AIA 
as well), including a walking 
CEU and panel discussion 
around the Skyscraper exhibit 
on display at the Liberty Sci-
ence Center. The exhibit 
explores the planning, design, 
engineering, and technology 
of these structures and their 
effect on human culture, the 
environment, and even local 
weather patterns. A Design 
Fair with an array of new 
products and resources for 
every segment of the industry 
will be open from 1:00-5:00 
p.m, and a cocktail reception 
from 6:00-8:00 p.m. con-
cludes the day. Read More

>The Beverly Willis Archi-
tecture Foundation this 
Wednesday, Jun. 28, will 
screen its 2009 film “A 
Girl is a Fellow Here ~ 
100 Women Architects in 
the Studio of Frank Lloyd 
Wright.” Starting at 6:00 p.m. 
at the Center for Architecture 
in NYC, the screening will 
be followed by a talk with 
Dr. Ann Rubbo on American 
architect and artist Marion 
Mahony Griffin, (1871-1961). 
At a time when few architec-
tural firms would hire women, 
Frank Lloyd Wright unhesi-
tatingly employed women, 
giving them both training and 
the opportunity to practice. 

Ultimately, over 100 women 
architects and designers 
worked with Wright, many of 
them going on to remarkable 
careers of their own. This 
BWAF-produced documen-
tary focuses on six of those 
women – Marion Mahony, 
Isabel Roberts, Lois Gottlieb, 
Jane Duncombe, Eleanore 
Pettersen, and Read Weber. 
Through their work and their 
own words they reveal what 
they gleaned from Wright and 
where they departed from his 
model. Read More
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RAYMOND JAMES BRIEF 6.21.17
Steelcase: Not a Good Start to Fiscal 2018; F1Q18 Misses 
and Guidance Disappoints

Analysts: Budd Bugatch, Bobby Griffin

>Wednesday, after the market close, Steelcase reported 
F1Q18 GAAP EPS of $0.15. Excluding the net impact of 
annuitizing three of the company’s smaller defined benefit 
plans (~$7.3 million EBIT drag), adjusted EPS was $0.18, 
versus our $0.20 estimate (also consensus) and management’s 
$0.16-0.20 adjusted guidance. Total sales increased 2.3% y/y 
to ~$735 million, versus our $748 million estimate, the $745 
million consensus, and management’s $725-750 million guid-
ance.

>Consolidated normalized operating income (excluding 
defined benefit charge) missed our estimate by ~$0.01 as 
higher-than-forecasted gross margin ($0.01 benefit) was more 
than offset by a higher-than-modeled SG&A ratio (~$0.02 
drag). Adjusted operating income decreased 1.8% y/y to $37.2 
million (5.1% of sales), below our $39.3 million estimate (5.3% 
of sales). Normalized SG&A increased ~6.6% (roughly 2.9x the 
rate of sales growth) y/y to ~$209 million, driven by increased 
investments in product development, sales, marketing, and 
information technology. Given the structural shifts taking place 
with the office furniture industry (more of a focus on “resi-mer-

cial”), Steelcase’s SG&A expenses will remain elevated in the 
coming quarters as management continues to invest in product 
development and sales and marketing initiatives. While this is 
likely the best long-term strategy, the incremental investments 
will continue to weigh on near-term earnings. Below the line, 
a higher-than-forecasted normalized tax was a ~$0.01 drag 
versus our model. 

>Americas segment revenues increased 2.8% y/y to $535 
million, widely missing our $551 million estimate. Disappoint-
ingly, Americas orders declined ~3% y/y, driven by reduced 
demand from Steelcase’s large customers. Americas normal-
ized gross margin improved 49 bps y/y to 34.6%, versus our 
35.0% estimate. SG&A as percentage of sales increased 
from 24.7% last year to 26.2% in F1Q18 driven by increased 
investment in product development and sales & marketing. 
All-in, normalized operating income declined 8.1% y/y to $45.2 
million (8.4% margin), well below our $52.7 million estimate 
(9.6% margin) and last year’s $49.2 million (9.5% margin).

>EMEA segment revenue declined 9.7% y/y to $113.1 mil-
lion versus our $119.8 million estimate. On an organic basis 
(excluding currency and minor divestitures), EMEA segment 
revenue declined 4% y/y. Disappointingly, EMEA delivered a 
normalized operating loss of ($8.6) million, versus ($4.2) mil-
lion last year and our ($5.6) million estimate. Reported EMEA 
orders increased 6% y/y.

6.23.17 3.31.17 12.30.16 9.30.16 7.1.16 4.1.16 %frYrHi
%fr50-
DayMA

HMiller 29.4 31.6 34.2 28.6 30.0 30.4 -19.4% -7.7%

HNI 38.7 46.1 55.9 39.8 46.7 39.6 -32.1% -8.7%

Inscape 3.6 4.3 5.0 3.2 3.1 3.0 -33.0% -6.7%

Interface 19.7 19.1 18.6 16.7 15.4 18.2 -6.7% -1.6%

Kimball 16.4 16.5 17.6 12.9 11.4 11.4 -13.7% -5.9%

Knoll 19.8 23.8 27.9 22.9 24.2 21.9 -30.3% -9.8%

Leggett 52.6 50.3 48.9 45.6 50.8 48.5 -4.3% 0.7%

Mohawk 246.5 229.5 199.7 200.3 189.4 192.4 -0.1% 3.8%

Steelcase 13.7 16.8 17.9 13.9 13.6 14.9 -24.8% -18.3%

USG 28.6 31.8 28.9 25.9 27.2 25.1 -17.5% -1.9%

Virco 5.1 4.0 4.3 4.2 4.4 3.1 -1.0% 12.5%

SUM 473.9 473.6 458.8 413.9 416.4 408.6

DJIndust 21,395 20,663 19,763 18,308 17,949 17,793 -0.7% 1.3%
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>Steelcase’s “Other” segment was the one bright spot this 
quarter. “Other” segment revenue increased 19% driven by 
continued strength in Asia Pacific. Normalized operating 
income (excluding ~$3.0 million defined benefit plan charges) 
of ~$9.5 million was nicely above our $1.8 million estimate. 
Orders in the “Other” segment increased 20%.

>Guidance: Management’s F2Q18 revenue and EPS guid-
ance significantly missed our and consensus expectations, 
driven by weak recent order trends in North America and 
higher incremental investments (sales & marketing and 
product development). Management expects F2Q18 revenue 
of $750-780 million versus our $802 million estimate and the 
$800 million consensus. It expects diluted EPS between $0.21 
and $0.25, versus our $0.38 estimate and the $0.36 consen-
sus. We will have additional commentary following Steelcase’s 
8:30 a.m. ET conference call Thursday morning.

RAYMOND JAMES BRIEF 6.23.17
Steelcase: Downgrading to Outperform from Strong Buy; 
Target Price to $16

Analysts: Budd Bugatch, Bobby Griffin

>Recommendation: We are downgrading our rating on SCS 
from Strong Buy to Outperform following the F1Q18 Steel-
case operating report, management conference call, F2Q18 
guidance, and first trading session following those events. We 
are reducing our 12-month target price to $16 from $19. No 
question that the office furniture industry continues in choppy 
waters, but Steelcase deserves a constructive rating, in our 
view, because it continues to pursue the strategies that should 
drive shareholder value over the intermediate and longer term. 
That said, the risk ($10) versus reward ($23) – as we calculate 
it – remains overwhelmingly in favor of reward (+64%/-40%), 
even after we slash near-term estimates.

>Event: F1Q18 was clearly disappointing, at least in the view 
of those of us who forecast earnings. Management did deliver 
F1Q18 results that were within its guided range, but neverthe-
less missed our and consensus estimates. Moreover, its forward 
guidance was far weaker than we and others had forecast go-
ing into the print. Not surprisingly, the market punished SCS in 
Thursday’s trading – taking the shares down by 13.5% in heavy 
trading. We thoroughly reviewed the F1Q18 results with our 
candid reaction in our note published late Wednesday night.

>Analysis: Rather than rehash that note, we thought we would 
devote this comment to laying out our bull and bear cases on 
Steelcase. Given that we have chosen to remain constructive, it 
is clear that we come down on the side of the bulls.

>The Positives: In our recap note from this year’s NeoCon, we 
noted that Steelcase had introduced as many new products 
at the show as it has in the last decade. Three of them –(1) 
the Series 1 chair, (2) the Microsoft Partnership, and (3) the 
extension of Answer – seem likely to us to be very commer-
cially viable for a number of years. In addition, EMEA, while 
still delivering losses, continues to show progress at the gross 
margin line as CEO Keane noted “behind the curtain”. Also, the 
elements of the company’s “Other” segment are growing with 
its APAC business showing exceptional growth. Finally, despite 
the near-term issues, management continues to drive to deliver 
exceptional returns over the long term.

>The Negatives: Bears can and do point to an industry back-
drop that has remained choppy and problematic for a year. 
In addition, it can criticize management for delivering down 
results while the economy remains in a slow growth mode.

>Estimates: Recognizing that our previous estimates were too 
aggressive, we have slashed our 2018E non-GAAP EPS esti-
mate to $1.00 from $1.20 and our 2019 EPS estimate similarly 
to $1.10 from $1.38. We introduce herein a 2020 estimate of 
$1.34. 

Non-GAAP EPS 2017A: Q1 $0.18; Q2 $0.32; Q3 $0.31; Q4 
$0.27; Full Year $1.08 

GAAP EPS 2017A: $1.03; Revenues (mil.) $3,032

Non-GAAP EPS 2018E: Q1 $0.18A: Q2 $0.22; Q3 $0.28; Q4 
$0.30; Full Year $1.00 

GAAP EPS 2018E: $0.96; Revenues (mil.) $3,107

Non-GAAP EPS 2019E: Q1 $0.22: Q2 $0.26; Q3 $0.30; Q4 
$0.32; Full Year $1.10 

GAAP EPS 2019E: $1.10; Revenues (mil.) $3,226

GAAP EPS 2020E: $1.34; Revenues (mil.) $3,431

>Valuation: Our reduced $16 12-month target price is brack-
eted by our intrinsic value calculation. It also represents 14.5x 
our reduced 2019E EPS estimate, modestly higher than the 
historical 14.3x forward multiple.

BUSINESS AFFAIRS
>AIA reported the May Architecture Billings Index score 
was 53.0, up from a score of 50.9 in the previous month. 
The new projects inquiry index was 62.4, up from a reading 
of 60.2 the previous month, while the new design contracts 
index increased from 53.2 to 54.8. “The fact that the data 
surrounding both new project inquiries and design contracts 
have remained positive every month this year, while reaching 
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their highest scores for the year, is a good indication that both 
the architecture and construction sectors will remain healthy 
for the foreseeable future,” said AIA Chief Economist Kermit 
Baker. “This growth hasn’t been an overnight escalation, but 
rather a steady, stable increase.”

Regionally, the South had the highest three-month ABI average 
(56.1), followed by the West (52.3), Midwest (50.4), and North-
east (46.5). By sector, mixed practice scored highest (55.8), 
followed by multi-family residential (51.3), commercial/indus-
trial (51.2), and institutional (51.2) www.aia.org/press-releases

>Inscape Corp. on Jun. 22 released its fourth-quarter finan-
cial results for FY17 (Canadian dollars in thousands except 
EPS):

3 Mos. Ended 4.30.17 4.30.16 %Ch.
Sales $21,023 $20,480 2.7%
Gross Profit $5,564 $5,208 6.8%
SG&A $5,992 $6,856 -12.6%
Net Inc./Loss -$2,087 $5,373 -
EPS (Basic) -$0.15 $0.37 -

12 Mos. Ended 4.30.17 4.30.16 %Ch.
Sales $95,295 $79,846 19.3%
Gross Profit $28,549 $19,803 44.2%
SG&A $26,332 $26,162 0.6%
Net Inc./Loss -$172 -$1,254 -
EPS (Basic) -$0.01 -$0.09 -

In the fourth quarter, benefits from the growth in the furni-
ture segment and more favorable U.S. currency hedges were 
reduced by a decrease in the quarterly sales of the Walls seg-
ment and overall lower realized selling price. On a normalized 
U.S. exchange and realized selling price basis, sales in the cur-
rent quarter of fiscal 2017 were about the same as the fourth 
quarter of last year. Sales in the company’s fourth quarter are 
normally lower than other quarters due to slowdown of sales 
orders during the holidays and reduced number of working 
days compared to the first three quarters.

For the full year, the increase of $15.4 million included $8.5 
million U.S. exchange due to improved U.S. currency hedge 
rates. Both the Furniture and Walls segments recorded in-
crease in sales. On a normalized U.S. exchange and realized 
selling price basis, fiscal 2017 sales were up by 12.1%.

“We are very pleased with our continued progress in our stra-
tegic growth plan,” said Brian Mirsky, CEO. “As we enter our 
new fiscal year, our focus will be on operational execution to 
support our sales, marketing and product development efforts.”

The current quarter’s net loss included an unrealized derivative 
loss of $1.9 million, versus a gain of $7.5 million in the same 
quarter of last year relating to the change in the fair market 

value of outstanding U.S. currency hedge contracts. With 
the exclusion of the unrealized derivative loss/gain and other 
unusual items, the current quarter had an adjusted loss of 
$0.9 million compared with an adjusted loss of $1.3 million in 
the same quarter of last year; an improvement of $0.4 million. 
The improvement was mainly a result of higher U.S. currency 
hedge rates and lower SG&A.

Similar to the quarterly results, both full-year reporting periods 
had several unusual items that had very significant impact on 
the net loss. With the exclusion of these unusual items, current 
year adjusted net income was $3.3 million, compared with last 
year’s adjusted net loss of $5.0 million, an improvement of 
$8.3 million. The substantial increase in the year-over-year net 
income was attributable to favorable U.S. currency hedge rates, 
higher sales volume, lower fixed SG&A, partially offset by lower 
realized selling prices and higher raw material costs.

The fourth quarter gross profit as a percentage of sales of 
26.5% was 1.1 percentage points higher than the same quarter 
of last year. The cost of goods sold of the current quarter 
included a write down of obsolete and slow moving inventory 
of $0.3 million, or 1.5% of sales. In the prior year quarter, the 
cost of goods sold included a restructuring cost of $0.3 million, 
or 1.4% of sales. The year-over-year increase of 1.1 percent-
age points in gross profit percentage was attributed to gains 
from U.S. currency hedge rates partially offset by higher raw 
material costs, lower realized selling prices, and the inventory 
write down.

Fiscal year 2017 gross profit as a percentage of sales increased 
5.2 percentage points from last year’s 24.8% to the current 
year’s 30.0%. The cost of goods sold of the current quarter 
included a write down of obsolete and slow moving inventory 
of $0.4 million, or 0.4% of sales; and the $0.3 million restruc-
turing cost in the previous year also represents 0.4% of fiscal 
2016 sales. More favorable U.S. currency hedge rates and 
higher volumes in both Furniture and Walls segments were 
the main source of the gross profit improvement, which was 
reduced by lower realized selling prices and higher raw mate-
rial costs.

SG&A for the quarter was 28.5% of sales, compared with 
last year’s 33.5%. The current quarter SG&A of $6.0 million 
was $0.8 million lower than the same quarter of last year, of 
which $0.5 million was due to a reduction in the market value 
of share-based compensation during the quarter when the 
Company share price moved down from $5.24 at the beginning 
of the quarter to $4.05 at the end of the quarter. The remain-
ing $0.3 million decrease in SG&A consists mainly of lower 
salaries, benefits and year-end bonus adjustments.

http://www.aia.org/press-releases
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SG&A for the year was 27.6% of sales versus 32.8% last year. 
The SG&A expense of $26.3 million was $0.2 million or 0.6% 
higher than last year, consisting of $0.6 million variable SG&A 
relating to higher sales volume, offset by decrease of $0.4 mil-
lion in fixed SG&A. Last year’s higher fixed SG&A was mainly 
caused by a one-time settlement loss on the wind-up of one of 
the company’s defined benefit pension plans and investment in 
West Elm Workspace with Inscape start-up costs.

At the previous fiscal year ended April 30, 2016, the company 
recorded a valuation allowance of $7.0 million to derecognize 
the future income tax benefit of loss carry forwards as deferred 
tax assets. For the twelve-month period ended April 30, 2017, 
$0.9 million of the valuation allowance was utilized to reduce 
the company’s income tax expense. At the end of the fiscal 
year, the company was debt-free and had cash, cash equiva-
lents, and short-term investments totaling $11.5 million and an 
unused credit facility.

Results by Segment (Canadian dollars in thousands):

3 Mos. Ended 4.30.17 4.30.16 %Ch.
Furniture
  Sales $15,503 $14,255 8.8%
  Op. Inc./Loss -$155 -$1,091 -
Moveable walls and rollform
  Sales $5,520 $6,225 -11.3%
  Op. Inc./Loss -$273 -$557 -

12 Mos. Ended 4.30.17 4.30.16 %Ch.
Furniture
  Sales $69,674 $57,595 21.0%
  Op. Inc./Loss $2,509 -$2,422 -
Moveable walls and rollform
  Sales $25,621 $22,251 15.1%
  Op. Inc./Loss -$292 -3,937

Sales by Location (Canadian dollars in thousands):

3 Mos. Ended 4.30.17 4.30.16 %Ch.
U.S. $19,725 $18,765 5.1%
Canada $1,255 $1,693 -25.9%
Other $43 $22 95.5%

12 Mos. Ended 4.30.17 4.30.16 %Ch.
U.S. $90,458 $72,628 24.5%
Canada $4,678 $7,196 -35.0%
Other $159 $22 622.7%

A replay of Inscape’s Jun. 23 conference call will be avail-
able until 11:59 PM Eastern Time Jun. 30 at 1-800-558-5253 
(Reservation Number 2 1852095). The full text of Inscape’s 
4Q17 earnings release, including all tables, is available on the 
company’s website at http://inscapesolutions.com/company/
press-releases/.

>Steelcase Inc. on Jun. 21 announced its FY18 first-quarter 
results (dollars in millions except EPS):

3 Mos. Ended 5.26.17 5.27.16 %Ch.
Revenue $735.1 $718.8 2.3%
Gross Profit $242.8 $229.8 5.7%
Oper. Exp. $212.9 $196.1 8.6%
Oper. Inc. $29.9 $33.3 -10.2%
Adj. Op. Inc. $29.9 $37.9 -21.1%
Net Inc. $18.1 $19.4 -6.7%
EPS (dil.) $0.15 $0.16 -6.3%
Adj. EPS (dil.) $0.15 $0.18 -16.7%

The current quarter results reflect the net impact of annuitiz-
ing three of the company’s smaller defined benefit plans which 
negatively impacted operating income by $7.3 million and 
reduced diluted earnings per share by approximately $0.03.  
Adjusted figures for last year include restructuring costs.

Revenue increased 4% on an organic basis in the first quarter 
compared to the prior year, while orders increased 1%. The 
Americas posted revenue growth of 3%, which included 
revenue from a very large project in the manufacturing sector. 
Orders in the Americas declined 3% compared to the prior 
year, driven by reduced demand from large customers.  EMEA 
revenue declined 10%, or 4% on an organic basis, and orders 
grew 6%, reflecting mixed results across the region. The Other 
category posted revenue growth of 19% and order growth of 
20% in the first quarter compared to the prior year, driven by 
continued strength in Asia Pacific.

“Our first quarter results were consistent with our expecta-
tions,” said Jim Keane, president and CEO. “All segments 
continued to deliver on our strategy, including record levels of 
revenue and operating income from our Asia Pacific business 
again this quarter. Order growth from new products in the 
Americas has also been strong, as customers are continuing to 
shift from traditional furniture applications to our new solutions. 
We have continued to invest in product development across 
our portfolio and expect to launch more new products and 
enhancements over the balance of our fiscal year than in any of 
the past five years.”

Cost of sales was 67.0% of revenue in the current quarter, an 
improvement of 40 basis points compared to the prior year. 
The improvement was driven by strength in Asia Pacific, which 
contributed to a 400 basis point improvement in the Other 
category. Cost of sales in the Americas increased by 10 basis 
points compared to the prior year. The year-over-year com-
parison included unfavorable shifts in business mix and $3.4 
million of charges related to the defined benefit plan annuitiza-
tions in the current quarter and approximately $6 million of 
warranty retrofit charges in the prior year. EMEA cost of sales 
increased by 30 basis points compared to the prior year due to 

http://inscapesolutions.com/company/press-releases/
http://inscapesolutions.com/company/press-releases/
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the impacts of lower revenue and unfavorable shifts in business 
mix, offset in part by benefits from gross margin improvement 
initiatives.

“EMEA’s results were consistent with our expectations given 
the low level of order backlog entering the quarter,” said Dave 
Sylvester, senior vice president and CFO. “While the effects of 
lower volume prevented us from realizing the full benefits of our 
gross margin improvement initiatives, we are pleased with the 
6% growth in orders for the quarter.”

Operating expenses in the first quarter represented an increase 
of $16.8 million compared to the prior year, or an $8.1 million 
sequential increase compared to the fourth quarter.  The in-
creased spending in the current quarter included investments 
in product development, sales, marketing, and information 
technology that support the company’s strategies, including de-
veloping new products, enhancements and applications such 
as smart + connected spaces and Creative Spaces, expanding 
ancillary offerings, addressing product gaps and pursuing other 
areas for growth. In addition, operating expenses in the current 
quarter included $3.9 million of charges associated with the 
defined benefit plan annuitizations ($3.0 million in the Other 
category and $0.9 million in Corporate).

Total liquidity, comprised of cash, short-term investments and 
the cash surrender value of company-owned life insurance, ag-
gregated $349 million, and total debt was $297 million, at the 
end of the first quarter.

The Steelcase Board of Directors declared a quarterly cash 
dividend of $0.1275 per share, to be paid on or before Jul. 14 
to shareholders of record as of Jul. 3.  

Business Segment Results (dollars in millions):

3 Mos. Ended 5.26.17 5.27.16 %Ch.
Revenue
  Americas $535.0 $520.4 2.8%
  EMEA $113.1 $125.3 -9.7%
  Other $87.0 $73.1 19.0%
Operating income/loss
  Americas $41.8 $46.6 -10.3%
  EMEA -$8.6 -$6.2 -
  Other $6.5 $2.2 195.5%
Revenue mix
  Americas 72.8% 72.4% 3.9%
  EMEA 15.4% 17.4%
  Other 11.8% 10.2% 0.0%

(The Americas segment serves customers in the U.S., Canada, 
the Caribbean Islands, and Latin America with a portfolio of 
integrated architecture, furniture, and technology products 
marketed to corporate, government, healthcare, education, and 
retail customers through the Steelcase, Coalesse, and Turn-
stone brands. The EMEA segment serves customers in Europe, 

the Middle East, and Africa primarily under the Steelcase and 
Coalesse brands, with an emphasis on freestanding furniture 
systems, storage, and seating solutions. The Other category 
includes Asia Pacific, Designtex, and PolyVision.)

Outlook

Order patterns for the first quarter continued to be mixed by 
segment. The 3% order decline in the Americas was driven by 
reduced demand from large customers. EMEA orders grew 6% 
driven by project business in Eastern Europe and the Middle 
East, as well as vended solutions at Steelcase’s owned dealers. 
The 20% order growth in the Other category was primarily 
driven by Asia Pacific. Considering these and other factors, the 
company expects second quarter fiscal 2018 revenue to be in 
the range of $750 to $780 million, which reflects a range of an 
organic decline of 1% to organic growth of 3% compared to the 
prior year. In 2Q17, the company reported revenue of $758.0 
million.

Steelcase expects to report diluted earnings per share between 
$0.21 to $0.25 for 2Q18, with a year-over-year increase in 
operating expense in the second quarter similar to the first 
quarter.  Steelcase reported diluted earnings per share of $0.31 
and adjusted earnings per share of $0.32 in 2Q17.

“Our industry is changing as customers begin to adopt dramati-
cally different spaces that support new ways of working,” said 
Jim Keane. “We expect to increase our investments in new 
products and partnerships relevant to their emerging needs. 
These investments are intended to help us broaden our ad-
dressable market and create new growth opportunities for the 
future. The success of the products we launched in recent 
years, and the awards and other recognition we earned at the 
NeoCon trade show give us confidence that customers and 
influencers agree we are on the right track.”

Corporate Highlights

-For the second year, Steelcase was honored by Civic 50, an 
initiative of Points of Light, as one of the “Most Community-
Minded Companies in the U.S.”

-At NeoCon 2017, Steelcase focused on Creativity, unveiling 
new products and applications featuring Creative Spaces, a 
range of technology-enabled workspaces jointly developed with 
Microsoft.

-The Steelcase NeoCon showroom was named “Best Large 
Showroom” by IIDA and Contract magazine.

-At NeoCon, six products were recognized with industry 
awards, and Allan Smith, vice president of global marketing, 
was named 2017 HiP Marketer.
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-Steelcase and MIT’s Self-Assembly Lab introduced Rapid 
Liquid Printing, a 3D printing method, in April.  This partner-
ship was featured in national and international media.

-The Steelcase Inc. Board of Directors was recognized for its 
diversity by 2020 Women on Boards.

-Steelcase earned the Clean Corporate Citizen (C3) designa-
tion from the State of Michigan for environmental performance 
and stewardship.

A replay of Steelcase’s Jun. 22 conference call webcast and 
the complete text of the company’s 1Q18 earnings release, 
including all tables, are available at http://ir.steelcase.com.

TECHNOLOGY
>Configura’s CET Designer User of the Month is student 
Haley Koszegi. The “design bug” touched Ms. Koszegi at a 
young age when she learned to appreciate design from her fa-
ther, an architect. Her love of design grew as she continued her 
education through high school and now at Eastern Michigan 
University where she’s studying interior design. EMU’s design 
program participates in CET Designer’s Education Program in 
which CET Designer is free to professors and students. The 
program opens up more job opportunities for students because 
they’re able to experience the world of commercial furniture.

Ms. Koszegi first learned CET Designer from Diane Guervara, 
the instructor in EMU’s third-year corporate interior design 

studio course where students participate in a Steelcase student 
design competition. Last fall, Ms. Koszegi submitted a CET 
Designer rendering to Steelcase’s Next competition. She was 
tasked with designing an office space that featured a work 
cafe, collaboration areas and different-sized conference rooms. 
Her arrow concept (see rendering) represents moving forward 
toward openness and collaboration.

Currently interning in the Dallas office of bkm Total Office 
of Texas, she has been using CET Designer not only in the 
classroom and but also on the job. “CET Designer has changed 
the way I work, and it is easy to use. The renderings are fast, 
easy and come out so beautifully. I love this program, and I’ve 
developed professionally using CET Designer over this past 
year,” she said.

Her best CET Designer tip is “to never be afraid to use the help 
button or contact support. The CET Designer support team 
is amazing, and they will not give up until your problem is 
solved,” she said.

When Ms. Koszegi isn’t designing, she can be found on the 
softball diamond, either playing on her adult coed team or 
coaching girls ages 10 to 14. Read More

>Print The Future, an omni-channel 3D printing company 
that allows people to print ideas on demand, is filing for a 
Regulation A+ Initial Public Offering with the U.S. Securities 
and Exchange Commission. This offering would allow both ac-
credited and non-accredited potential investors the opportunity 
to become shareholders. Once approved by the SEC, Print The 
Future will offer 2,000,000 shares of Print The Future common 
stock at $10.00 USD per share, with a minimum investment 
of 50 shares. Shares will be available for purchase through the 
Print The Future website at printthefuture.today/invest-public.

CET Designer User of the Month Haley Koszegi

CET Designer rendering by Haley Koszegi

http://ir.steelcase.com
https://officeinsight.com/officenewswire/meet-configuras-cet-designer-user-month-student-haley-koszegi/
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“We are at the forefront of the 3D printing space and have 
an ambitious vision for the future of our company as well as 
the industry,” said Neil Patel, Founder and CEO of Print The 
Future. “What Starbucks is to coffee, Print The Future will be to 
3D printing; synonymous with its product. The goal is to make 
3D printing technology and design as experience-focused and 
expansive as the coffee chain.” 

The company plans to open 200 brick and mortar stores 
around the globe, providing a world-class online/offline 3D 
printing experience. In these stores, both amateur and profes-
sional designers will be able to design and print objects to fit 
their spaces — and if it doesn’t fit, or if their tastes change, the 
object can be melted down and turned into something new. 
Read More Print the Future

https://officeinsight.com/officenewswire/print-future-launch-regulation-offering/
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JOB SITE
To place ads or 
to get a price quote  
contact Bob Beck 
bob@officeinsight.com
T 972 293 9186

Find all our ads all the 
time at www.officeinsight.
com/careers.

Sales Representative - Louisiana

Momentum Group, a leading 
supplier of contract textiles, 
is growing and seeking a 
new Sales Representative in 
Louisiana.

Qualifications:

 > Bachelor’s degree, or 
equivalent combination of 
education and experience.

 > Knowledge of the Contract 
Industry is a plus.

 > 2-3 years of selling textiles 
or other dealer sales experi-
ence preferred.

 > Excellent presentation skills 
required.

 > Must be computer profi-
cient.

 > Recent college graduates 
encouraged to apply.

 > IIDA and/or NEWH 
membership or affiliation 
desired.

 > Candidate must live in 
Louisiana.

Please apply online at: https://
workforcenow.adp.com/jobs/
apply/posting.html?client=M
omtex&jobId=138416&lang=
en_US&source=CC3

Sales Representative - Metro New York

Luna Textiles, an innovative, 
international contract textile 
company, currently has an 
excellent opportunity for a 
dynamic and highly motivated 
sales professional.

The individual will have 
responsibility for the sales and 
service of the greater New York 
Metro area.

The ideal candidate will have 
strong relationships with A & 
D, furniture manufacturers, 
dealerships and end-users, 

along with considerable 
knowledge of the consultative 
and strategic selling process 
in the contract textiles and 
furniture industry.  Must be 
sales goal driven, self-motivated, 
well organized, and have 
excellent communication and 

interpersonal skills.  Previous 
sales experience in the contract 
furniture industry is required.

Interested candidates should 
submit their resume along with 
a cover letter to  
jbattle@lunatextiles.com.

National Training and Education Specialist - Location Flexible

Arcadia, West-Coast based 
manufacturer specializing in 
a broad range of high quality 
contract seating and table 
products, is seeking a National 
Training and Education 
Specialist to work with our 
network of independent sales 
representatives. The primary 
responsibility of this position 
involves traveling to each 
territory and providing training 
on both new and current 
products for the company’s two 

brands, Arcadia and Encore, 
with the overall objective to 
strengthen the knowledge of our 
sales team on an ongoing basis.

Additional responsibilities 
include: creating and 
conducting regional training 
programs, initiating competitive 
research and analysis, and 
collaborating with the sales and 
marketing divisions to develop 
video presentations and webinar 
content.

Qualified individuals will have 
a minimum of 3 years’ industry 
related sales experience, either 
as a furniture representative 
or at the dealer level. Strong 
communication, interpersonal, 
organizational, presentation 
and writing skills are required. 
Candidate can be based 
anywhere in the US but major 
markets preferred, and travel 
will be approximately 30-
50% of the position. Salary 
commensurate with experience. 

Submit resume/salary history 
to: David Logsdon – Director of 
Sales, Arcadia – at dlogsdon@
arcadiacontract.com.

http://www.officeinsight.com/careers
http://www.officeinsight.com/careers
http://www.officesite.com/classifieds/
https://workforcenow.adp.com/jobs/apply/posting.html?client=Momtex&jobId=138416&lang=en_US&source=CC3
https://workforcenow.adp.com/jobs/apply/posting.html?client=Momtex&jobId=138416&lang=en_US&source=CC3
https://workforcenow.adp.com/jobs/apply/posting.html?client=Momtex&jobId=138416&lang=en_US&source=CC3
https://workforcenow.adp.com/jobs/apply/posting.html?client=Momtex&jobId=138416&lang=en_US&source=CC3
https://workforcenow.adp.com/jobs/apply/posting.html?client=Momtex&jobId=138416&lang=en_US&source=CC3
https://www.memosamples.com/
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Bradford J. Powell, Hon. FASID
brad@officeinsight.com 
T 203 966 5008

Sales Representative - New York City

OFS Brands, a leading supplier 
of contract furniture, is growing 
and seeking a new Sales 
Representative in New York City.

Position Purpose:

To provide best in class 
service to the contract 
furniture market including:  
Corporate clients, government 
and Higher Eductation vertical 
markets, Office furniture 
dealers, designers, and CRE 
influencers with a focus on 
product/industry knowledge, 

introduction of new 
product, knowledge of new 
technologies and innovation 
as it pertains to furniture 
solutions and the sales and 
specification process. Build 
brand awareness and market 
trust in OFSB while working 
within expense guidelines.

Qualifications:

 > Bachelor’s degree, or 
equivalent combination of 
education and experience.

 > Knowledge of the Contract 
Industry.

 > 2-3 years of selling office 
furniture or other related 
sales experience.

 > Excellent presentation skills 
required.

 > Must be computer profi-
cient.

 > IIDA and/or NEWH 
membership or affiliation 
desired.

 > Candidate must live in the 
NYC metro area

Send your resumé to 
nyshowroom@ofsbrands.com

Health Care Sales Specialist - New York City

OFS Brands, a leading 
supplier of contract furniture 
in the healthcare segment 
with the Carolina Brand. We 
are growing and seeking a 
new Sales Representative in 
New York City to specialize in 
Healthcare market sales.

Position Purpose:

To provide best in class 
service to the healthcare 
market including:  healthcare 

provider clients, Office 
furniture dealers and 
healthcare designers with a 
focus on product/industry 
knowledge, introduction of 
new product, knowledge 
of new technologies and 
innovation as it pertains 
to healthcare furniture 
solutions and the sales and 
specification process. Build 
brand awareness and market 
trust in OFS Brands while 

working within expense 
guidelines.

Qualifications:

 > Bachelor’s degree, or 
equivalent combination of 
education and experience.

 > Knowledge of the health-
care industry.

 > 2-3 years of selling 
furniture or other related 
products to the healthcare 
market.

 > Excellent presentation skills 
required.

 > Must be computer profi-
cient.

 > Candidate must live in the 
NYC metro area

Send your resumé to 
nyshowroom@ofsbrands.com

http://www.officeinsight.com/careers
http://www.officeinsight.com/careers
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